Anatl)lisis cli\/lultimodal dari Konten Promosi untuk Peluncuran Warna Shade Cushion Instaperfect
Terbaru di

Akun Instagram Resmi Instaperfect I

Sivani Dewi Atmaja, Ui\ Hdsdodh, GONVIACNTS

O O 1
HALAMAN PENGESAHAN ........ooiiiititit ettt sttt st 3
PERNYATAAN BEBAS PLAGIASI ......oooiiiiie et 4
ACKNOWLEDGEMENT ..ottt ettt s ae e e e s 5
ABSTRAK ..ottt ettt ettt et e et e et e b e et e et e te et e st e et enteeneeneenes 6
ABSTRACT ...ttt ettt st e bt et e s at et et e sbe e bt et e eseeneeenee 7
TABLE OF CONTENTS ..ottt sttt s 8
LIST OF TABLES ...ttt sttt ettt et st enneenseeneesseennesnnens 10
LIST OF FIGURES .......oooiie ettt sttt ettt et st e s enteeneesseensesnnens 11
CHAPTER 1 INTRODUCGTION ..ottt sttt saens 12
1.1. Background Of STUAY.......ccoiiiiiiiiieiieieceeeee e ebaesaae e 12
1.2. ODBJECtiVe OF STUAY .....eiuiiiiiiiiiiiieeete ettt 13
1.3, Scope 0f The STUAY ...ccueiriiiiiiiiie e 13
1.4. Significance of StUAY .......coouiiiiiiiiiii e 14
1.5, LAtErature REVIEW ...cccuviiiiiieeiiieciie ettt ettt e et e e st e e s aaeesavaeessbaeesnsaeennseeas 15
CHAPTER 2 RESEARCH METHOD ........ccoooiiiiiieieeieeeeee ettt 19
2.1. Theoretical Framework .........c.cccoiiiiiiiiiiiiie e 19
2.1.1. Multimodal ANALYSIS ...ccueeeriirieiieeiiie ettt saee e e e ereeeneaee s 19
2.1.2. Linguistic Dimension through Systemic Functional Linguistics (SFL)................. 20
2.1.3. Digital AdVEItISING ....oeevviiieiiieeiieeciee et ertee et e ettt e e e e e saeeesabeeesnseeennsee s 21
2.1.4. Make-up Promotional Video .........ccceviviiiiiiiieiieeiieeieeeeeeee e 22

2.2. ReSCATCH DIESIZN ... .eeiiiiiiiiiiecieece et ettt et e e st e et e e eeneeenans 22
2.3. Method of Data CollECtion ........cccuieiiiiiieeiieiie ettt 23
2.4. Method of Data ANaLYSiS......ccccuieiiieiiiiiieeie ettt et 24
CHAPTER 3 FINDINGS AND DISCUSSION .....ccoooiiiiiiiiiinieneeentesiteieete e 26
3.1. Multimodal Elements Found in the Promotional Reels ..........cccccoceviininiiniinenicnnnn 26
3,11 First ViAo ANALYSIS.....cccuieiiiiiiiiiieieeiie ettt ettt ettt e e seesseesaeaens 26
3.1.1.1. Visual Mode analySis .....c..eeerrieeiiieiiiiieeiieeeiieeeiteesveeesireeeseveeesaeeeeaeesseeesnveeennnees 27
3.1.1.2. Linguistic Analysis based on Halliday’s SFL ..........ccccooiiiiiiieiiieeeeeeeeeen 29



Anatl)lisis cli\/IuItimodaI dari Konten Promosi untuk Peluncuran Warna Shade Cushion Instaperfect
Terbaru di
Akun Instagram Resmi Instaperfect

3. SecavdnMId@OAAIEGEY IS mUL HASANAN,.S.S, MA . eiieiiiiieeeiieeeeeieeeeesiveeeeeieeeesseaeeeeenes 31
GUAI\]‘DIJ‘//\E{R]%&ADSA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/
3.1.2.1. Visual Mode analySiS ......c.eeervieeiiieiiiieiiiiecieeesieeesteeesteeesaaeeesaaeeensaeesseeesnseeensseens 31
3.1.2.2. Linguistic Analysis based on Halliday’s SFL ..........cccceooviiiiiiiiiiieceeeeeeeee e 33
3.1.3. Third Video ANALYSIS .....ccccuiieiiieiiiieeiiee ettt e e riae e et rae e e aeeeeseeenesee s 35
3.1.3.1. Visual Mode ANALYSIS .......eeevviiiiiieeiiiieeiie e et eeiee et e rveeesavaeeaaeeesaeesreeeeseeesnsee s 35
3.1.3.2. Linguistic Analysis based on Halliday’s SFL .........cccccoctieiiiniiiiiieniieieecie e 38
3.1.4. Fourth Video ANALYSIS .....cooiiiiiiiriiieiieiie ettt ettt ettt seresbe et eesbeessaeenseenaneens 39
3.1.4.1. Visual MoOde ANALYSIS ...cccuviiiiieriiieiieriieeieeeiie et esite et e stteereeseeesbeesseessseesseesnseensneans 39
3.1.4.2. Linguistic Analysis based on Halliday’s SFL .........cccccccvieviieniiiiiienieeieecee e 42
3.1.5. Fifth VIide0o ANALYSIS ...cocviiiiiiiiiiiiieiieciie ettt ettt e e te et esbeessaeseneenane e 43
3.1.5.1. ViSual MOde ANALYSIS ...ecouiiiiiiiiiieiieiieeiieeieeieesiieeteesteeeaeeseeeeseesseeesseessnesseenseeens 44
3.1.1.2. Linguistic Analysis based on Halliday’s SFL .........cccccccvieviiniiiiiienieeiieseeeieeens 46
3.2, DASCUSSION ...ttt ettt ettt et ettt e e bt e bt e et e e sbeeeabeesseeeabeesbeeeabeesseeenseenneeans 48
3.2.1. Representation of Brand Identity through Multimodal Analysis.........c.ccccccueriienenne 48
3.2.2. Process Types in Instaperfect’s Promotional Captions through SFL......................... 48
CHAPTER 4 CONCLUSION ... oottt ettt st sttt et 50
REFERENCES.........coooiie ettt ettt et st be et e st e eneens 52
APPENDIX ..ottt ettt e bt et a e bt et e eate bt et e e neenbeennesaeens 55



Anatl)lisis cli\/IuItimodaI dari Konten Promosi untuk Peluncuran Warna Shade Cushion Instaperfect
Terbaru di
Akun Instagram Resmi Instaperfect "
Sivani Dewi Atmaja, Ummill Bsdatak, 3.4 BAALS
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Table 1. LIiterature REVIEW .......cc.eeoiiiieiiiiieiiieieeiesitei ettt sttt st 15
Table 2. Visual analysis of the first VIA€0.......c.ccevviieiiiieiiieciieceeee e 27
Table 3. Caption Of the fIrSt VIO .....c..eieeiieeiiieciie et 29
Table 4. Textual analysis from the first VId€0 .........ccceovvieriiiiiiiiiiiiiieieceeeeeee e 30
Table 5. Visual analysis of the second VIdeo ..........ccceveiiiiiiiiiiniieiieieceee e 31
Table 6. Caption Of SECONA VIACO ....cccuviieeiiieiiieciee ettt e e 34
Table 7. Textual analysis from the second VId€O...........ccccuieeiiiieiiieciiiece e 34
Table 8. Visual analysis of the third VIO ..........ccceovieiiiiiiiiiiiiiecee e 35
Table 9. Caption of the third VIAEO0 ........c.ccovviiiiiiiieiieiicece e 38
Table 10. Textual analysis from the third VIdeo ...........ccooiiiiiiiiiiii e, 38
Table 11. Visual analysis of the fourth Video ...........ccoooiiiiiiiiiiiii e, 40
Table 12. Caption of fourth VIA€0.........cceeviiiiiiiiieiieeie e 42
Table 13. Textual analysis from the fourth Video ............coceeeeiiiiiiiiiiniicccee e, 42
Table 14. Visual analysis of the fifth VId€O0 .........ccooiiiiiiiiiiii e, 44
Table 15. Caption of fifth VIAE0........cccuiiiiiiieiie e e e 47
Table 16. Textual analysis from the fifth VId€O ..........ccceeviiiiiiiiiiiiiiec e, 47
Table 17. Frequency of Process Types in Instaperfect Captions..........cccceeeecvveercieeencueeencneenns 49

10



An%Iisis Cli\/IuItimodaI dari Konten Promosi untuk Peluncuran Warna Shade Cushion Instaperfect
Terbaru di

Akun Instagram Resmi Instaperfect . "
Sivani Dewi Atmaja, UmniullSasdodh 1ISISy MR ED
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Figure 1. Kress and van Leeuwen's (2006) metafunctional framework .............ccccoeeveennennee. 19

11



	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES

