Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Daftar Pustaka

Alamsyah, A. 1. S, Kende, Y. ], Prabawani, I, & Astuti, Y. (2025). Utilizing
Linkedin for Personal Branding and Workforce Preparation for Office
Administration Students at SMK Airlangga. Abdimas Awang Long, 8(1),
17-28. https://doi.org/10.56301/awal.v8i1.1345

Allison, L., Blair, J., Jung, J. H., & Boutin Jr, P.]. (2020). The impact and mediating
role of personal brand authenticity on the self-actualization of university
graduates entering the workforce. Journal for Advancement of Marketing
Education, 28(2), 3-13.

Anderl, C., Baumann, L., & Utz, S. (2023). Social networking site use in
professional contexts. In J. Skopek (Ed.), Research Handbook on Digital
Sociology. 179-194. https://doi.org/10.4337/9781789906769.00018

Anderson, T., Bidwell, M., & Briscoe, F. (2019). External factors shaping careers. In
The Routledge companion to career studies (pp. 180-200). Routledge.

Anovunga, A. A, John, N. Y., & Akpadago, J. (2021). Career decision making
among young adults in Ghanaian secondary schools using supers career
choice theory as a lens. International Journal of Psychology and Counselling,
13(3), 41-51. https://doi.org/10.5897/1JPC2021.0651

Anyango, E., Adama, E., Brown, J., & Ngune, 1. (2024). The impact of final-year
clinical placements on nursing students' career planning for the graduate
year and beyond. Nurse Education in Practice, 76, 103944.
https://doi.org/10.1016/j.nepr.2024.103944

Arnett, J.J., (2000). Emerging adulthood: a theory of development from the late
teens through the twenties, Am. Psychol. 55, 469-480

Aron, A., Aron, E, & Coups, E. (2014). Statistics for Psychology (6th
Edition). Pearson.

Arruda, W., & Dixson, K. (2010). Career distinction: Stand out by building your brand.
John Wiley & Sons.

Banovcinova, L., & Baskova, M. (2016). Role of the family, friends and significant
others in providing social support and enhancing quality of life in cancer
patients. In SHS Web of Conferences (Vol. 30, p. 00020). EDP Sciences.
https://doi.org/10.1051/shsconf/20163000020

Baroudi, S. E., Khapova, S. N., Fleisher, C., & Jansen, P. G. (2018). How do career
aspirations benefit organizations? The mediating roles of the proactive and
relational aspects of contemporary work. Frontiers in Psychology, 9, 2150.
https://doi.org/10.3389/fpsyg.2018.02150

Basu, A. (2021). Effect of personal branding efforts on job prospects of a LinkedIn
user. Information Technology  in Industry,  9(2),  323-332.
https://doi.org/10.17762/itii.v9i2.350

Bolino, M. C., & Turnley, W. H. (1999). Measuring impression management in
organizations: A scale development based on the Jones and Pittman
taxonomy. Organizational Research Methods, 2(2), 187-206.
https://doi.org/10.1177/109442819922005

33

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir


https://doi.org/10.56301/awal.v8i1.1345
https://doi.org/10.4337/9781789906769.00018
https://doi.org/10.5897/IJPC2021.0651
https://doi.org/10.1016/j.nepr.2024.103944
https://doi.org/10.1051/shsconf/20163000020
https://doi.org/10.3389/fpsyg.2018.02150
https://doi.org/10.17762/itii.v9i2.350
https://doi.org/10.1177/109442819922005

Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Bozgeyikli, H., Eroglu, S. E., & Hamurcu, H. (2009). Career decision making
self-efficacy, career maturity and socioeconomic status with Turkish youth.
Education Sciences and Psychology, (1), 15-24.

Chantara, S., Kaewkuekool, S., & Koul, R. (2011). Self-determination theory and
career aspirations: A review of literature. International Conference on Social
Science and Humanity, 5(2016), 212- 216.

Chan, C. C. (2020). Social support, career beliefs, and career self-efficacy in
determination of Taiwanese college athletes’ career development. Journal of
Hospitality,  Leisure, ~Sport &  Tourism  Education, 26, 100232.
https://doi.org/10.1016/j.jhlste.2019.100232

Chen, Y., Rui, H. and Whinston, A. (2021), Tweet to the top? Social media personal
branding and career outcomes", Mis Quarterly, 45(2), 499-533.
https://doi.org/10.25300/MIS5Q/2021/14617

Cho, V., & Lam, W. (2021). The power of LinkedIn: how LinkedIn enables
professionals to leave their organizations for professional advancement.
Internet Research, 31(1), 262-286. hitps://doi.org/10.1108/INTR-08-2019-0326

Cobb, S. (1976). Social support as moderator of life stress. Psychosomatic
Medicine, 38, 300-314.

Correll, S. J. (2004). Constraints into preferences: Gender, status, and emerging
career aspirations. American sociological review, 69(1), 93-113.

Creswell, J. W, & Creswell, J. D. (2018). Research design: Qualitative,
quantitative, and mixed methods approaches (5th ed.). SAGE.

Davis, J., Wolff, H. G., Forret, M. L., & Sullivan, S. E. (2020). Networking via
LinkedIn: An examination of usage and career benefits. Journal of Vocational
Behavior, 118, 103396. https://doi.org/10.1016/}.jvb.2020.103396

Deci, E. L., & Ryan, R. M. (2000). The" what" and" why" of goal pursuits: Human
needs and the self-determination of behavior. Psychological inquiry, 11(4),
227-268. https://doi.org/10.1207/515327965P1.11104 01

Do, T. T., & Pham, T. T. H. (2024). Navigating peer pressure: The role of friendship
quality in middle school students. Multidisciplinary Science Journal, 6(11),
2024242-2024242. https://10.31893/multiscience.2024242

Dudovitz, R. N., Chung, P. J.,, Nelson, B. B., & Wong, M. D. (2017). What do you
want to be when you grow up? Career aspirations as a marker for
adolescent well-being. Academic pediatrics, 17(2), 153-160.
https://doi.org/10.1016/j.acap.2016.08.006

Dweck, C. S., & Elliot, A. J. (Eds.). (2005). Handbook of competence and motivation.
122-140. New York: Guilford Press.

Evans, J. R., & Hempstead, N. Y. (2017). Branding in perspective: Self-branding for
professional success. Hofstra University. Hempstead. Retrieved from
https://www.researchgate.net/profile/Joel_Evans4/publication/312192830_B

randing in Perspective Self-Branding for Professional Success/links/587

58¢1b08aebf17d3b3f9¢cd.pdf
Fatima, A. & Zaki, A. A. (2015). Impact of personal branding on career

development in Pakistan. Journal of Marketing and Consumer Research, 11.

34

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir


https://doi.org/10.1016/j.jhlste.2019.100232
https://doi.org/10.25300/MISQ/2021/14617
https://doi.org/10.1108/INTR-08-2019-0326
https://doi.org/10.1016/j.jvb.2020.103396
https://doi.org/10.1207/S15327965PLI1104_01
https://doi.org/10.1016/j.acap.2016.08.006
https://www.researchgate.net/profile/Joel_Evans4/publication/312192830_Branding_in_Perspective_Self-Branding_for_Professional_Success/links/58758c1b08aebf17d3b3f9cd.pdf
https://www.researchgate.net/profile/Joel_Evans4/publication/312192830_Branding_in_Perspective_Self-Branding_for_Professional_Success/links/58758c1b08aebf17d3b3f9cd.pdf
https://www.researchgate.net/profile/Joel_Evans4/publication/312192830_Branding_in_Perspective_Self-Branding_for_Professional_Success/links/58758c1b08aebf17d3b3f9cd.pdf

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir
Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Fetherston, M., Cherney, M. R., & Bunton, T. E. (2018). Uncertainty, technology
use, and career preparation self-efficacy. Western Journal of Communication,
82(3), 276-295. https://doi.org/10.1080/10570314.2017.1294704

Gao, Y., & Eccles, J. (2020). Who lower their aspirations? The development and
protective factors of college-associated career aspirations in adolescence.
Journal of Vocational Behavior, 116, 103367.
https://doi.org/10.1016/j.jvb.2019.1 7

Gariepy, G., Honkaniemi, H., & Quesnel-Vallee, A. (2016). Social support and
protection from depression: systematic review of current findings in
Western countries. The British Journal of Psychiatry, 209(4), 284-293.
https://doi.org/10.1192/bjp.bp.115.169094

Gautam, R., Nigam, R., & Mishra, S. (2016). A study of determinants of career
aspirations vis a vis career planning among mba students. Global Journal of
Enterprise Information System, 8(3), 58-64.

Gorbatov, S., Khapova, S. N., & Lysova, E. I. (2018). Personal branding:
Interdisciplinary systematic review and research agenda. Frontiers in
psychology, 9, 2238. https://doi.org/10.3389/fpsyg.2018.02238

Gorbatov, S., Khapova, S. N., & Lysova, E. I. (2019). Get noticed to get ahead: The
impact of personal branding on career success. Frontiers in psychology, 10,
2662. https://doi.org/10.3389/fpsyg.2019.02662

Gorska, A. (2016). Personal Brand Building Through LinkedIn. IMPACT, 245.

Gray, M. P., & O'Brien, K. M. (2007). Advancing the assessment of women's career
choices: The Career Aspiration Scale. Journal of Career Assessment, 15(3),
317-337. https://doi.org/10.1177/106907270730121

Gregor, M. A., & O’Brien, K. M. (2015). Understanding career aspirations among
young women: Improving instrumentation. Journal of Career Assessment,
24(3), 559-572. https://doi.org/10.1177/1069072715599537

Hartman, R. L., & Barber, E. G. (2020). Women in the workforce: The effect of
gender on occupational self-efficacy, work engagement and career
aspirations. Gender in Management: An International Journal, 35(1), 92-118.
https://doi.org/10.1108/GM-04-2019-0062

Hooley, T., Hanson, J., & Clark, L. (2023). Exploring students” and graduates’
attitudes to the process of transition to the labour market. Industry and
Higher Education, 37(1), 121-134. https://doi.org/10.1177/09504222221111298

Hou, Z., Bai, R., & Yao, Y. Y. (2010). Development of career social support scale for
college students. Chinese. Journal of Clinical Psychology, 4, 439-442.
https://doi.org/10.16128/j.cnki.1005-3611.2010.04.019

House, J. S., Umberson, D., & Landis, K. R. (1988). Structures and processes of
social ~ support.  Annual  review of sociology, 14(1), 293-318.
https://doi.org/10.1146/annurev.s0.14.080188.001453

Hui, T, Yuen, M., & Chen, G. (2018). Career adaptability, self-esteem, and social
support among Hong Kong University students. The Career Development
Quarterly, 66(2), 94-106. https://doi.org/10.1002/cdq.12118

35


https://doi.org/10.1080/10570314.2017.1294704
https://doi.org/10.1016/j.jvb.2019.103367
https://doi.org/10.1192/bjp.bp.115.169094
https://doi.org/10.3389/fpsyg.2018.02238
https://doi.org/10.3389/fpsyg.2019.02662
https://doi.org/10.1177/106907270730121
https://doi.org/10.1177/1069072715599537
https://doi.org/10.1108/GM-04-2019-0062
https://doi.org/10.1177/09504222221111298
https://doi.org/10.16128/j.cnki.1005-3611.2010.04.019
https://doi.org/10.1146/annurev.so.14.080188.001453
https://doi.org/10.1002/cdq.12118

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir
Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jacobson, J. (2020). You are a brand: social media managers’ personal branding
and “the future audience”. Journal of Product & Brand Management, 29(6),
715-727. https://doi.org/10.1108/[PBM-03-2019-2299

Jones, E. E.,, & Pittman, T. S. (1982). Toward a general theory of strategic
self-presentation. Psychological perspectives on the self, 1(1), 231-262.

Jones, E. E. (1990). Interpersonal perception. New York: W.H. Freeman and
Company.

Katole, M. R. S. (2024). LinkedIn data analysis and predications of recruitment
ratio using power BI. International Journal for Research in Applied Science and
Engineering Technology, 12(10), 614-619.
https://dx.doi.org/10.22214/ijraset.2024.64632

Karatepe, O. M., & Olugbade, O. A. (2017). The effects of work social support and
career adaptability on career satisfaction and turnover intentions. Journal of
Management & Organization, 23(3), 337-355.
https://doi.org/10.1017/jm0.2016.12

Khedher, M. (2014). Personal branding phenomenon. International journal of
information, business and management, 6(2), 29.

Kleine, A. K., Schmitt, A., & Keller, A. C. (2023). Career planning and self-efficacy
as predictors of students’ career-related worry: Direct and mediated
pathways.  Journal ~ of  Career ~ Development,  50(1),  185-199.
https://doi.org/10.1177/08948453221078950

Kolar, C, Von Treuer, K., & Koh, C. (2017). Resilience in early-career
psychologists: Investigating challenges, strategies, facilitators, and the
training pathway. Australian Psychologist, 52(3), 198-208.
https://doi.org/10.1111/ap.12197

Lent, R. W., & Brown, S. D. (2002). Social cognitive career theory and adult career
development. In D. ]. Brown (Ed.), Career choice and development. 255-311.

Lent, R. W., & Brown, S. D. (2019). Social cognitive career theory at 25: Empirical
status of the interest, choice, and performance models. Journal of vocational
behavior, 115, 103316.

Lee, C. Y. S., & Goldstein, S. E. (2016). Loneliness, stress, and social support in
young adulthood: Does the source of support matter?. Journal of youth and
adolescence, 45(3), 568-580. https://doi.org/10.1007/s10964-015-0395-9

Li, Y. I, Hazler, R.J., & Trusty, J. (2017). Relational self-construal as a moderator of
social support in career decision making. The Career Development Quarterly,
65(1), 44-56. https://doi.org/10.1002/cdq.12079

Liu, X., Zhang, X., Dang, Y., & Gao, W. (2023). Career education skills and career
adaptability among college students in China: The mediating role of career
decision-making  self-efficacy. Behavioral Sciences, 13(9), 780.
https://doi.org/10.3390/bs13090780

Marin, G. D., & Nild, C. (2021). Branding in social media. Using LinkedIn in
personal brand communication: A study on communications/marketing
and recruitment/human resources specialists perception. Social Sciences &
Humanities Open, 4(1), 100174. https://doi.org/10.1016/j.ssah0.2021.100174

36


https://doi.org/10.1108/JPBM-03-2019-2299
https://dx.doi.org/10.22214/ijraset.2024.64632
https://doi.org/10.1017/jmo.2016.12
https://doi.org/10.1177/08948453221078950
https://doi.org/10.1111/ap.12197
https://doi.org/10.1007/s10964-015-0395-9
https://doi.org/10.1002/cdq.12079
https://doi.org/10.3390/bs13090780
https://doi.org/10.1016/j.ssaho.2021.100174

Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Martini, S., Khan, W. A., & Muttagiyathun, A. (2023). The influence of training,
motivation, and self-efficacy on career planning. Jurnal Genesis Indonesia,
2(02), 54-73. https://doi.org/10.56741/jgi.v2i02.153

Mayrhofer, W., Steyrer, ]J., Meyer, M., Strunk, G., Schiffinger, M., & lellatchitch, A.
(2005). Graduates' career aspirations and individual characteristics. Human
Resource Management Journal, 15(1), 38-56.
https://doi.org/10.1111/.1748- .2005.tb00139.x

Milenia, C., & Anggoro W. J. (2022). Peran konsep diri dan efikasi diri akademik
terhadap aspirasi karir mahasiswa. Yogyakarta: Universitas Gadjah Mada.

Musch, K. L., Tyler, L. S., Vest, T. A., & Ivey, M. F. (2023). A personal brand
strategy to elevate the new practitioner’s career. American Journal of
Health-System Pharmacy, 80(21), 1531-1534.
] J/doi 10.1093/aihp/zxad 162

Novakovic, A., & Fouad, N. A. (2013). Background, personal, and environmental
influences on the career planning of adolescent girls. Journal of Career
Development, 40(3), 223-244. https://doi.org/10.1177/0894845312449380

Nursani, A., & Hardjanto, T. D. (2024). Personal branding strategy in LinkedIn
profile summary: A rhetorical move analysis. k@ ta: A Biannual Publication
on the Study of Language and  Literature, 26(2), 135-148.
https://doi.org/10.9744/kata.26.2.135-148

Ogutu, R. P, & Ougo, R. T. (2016). The relationship between personal branding
and career success: A case of employees at geothermal development
company in Kenya. International Journal of Economics, Commerce and
Management, 12(8), 282-306.

Owusu, M. K, Owusu, A., Fiorgbor, E. T., & Atakora, J. (2021). Career aspiration of
students: The influence of peers, teachers and parents. Journal of Education,
Society and Behavioural Science, 34(2), 67-79.
https://doi.org/10.9734/IESBS/2021/v34i230306

Pangkalan Data Pendidikan Tinggi (2025). Data pendidikan tinggi Indonesia.
https://pddikti.kemdikbud.go.id

Pangkalan Data Pendidikan Tinggi. (2025). Statistik pendidikan tinggi Indonesia.
] J/oddiktil Jiktisaintel d/statistil

Pena, L., Curado, C., & Oliveira, M. (2022). The contribution of LinkedIn use to
career outcome expectations. Journal of Business Research, 144, 788-796.

Peters, T. (1997). The Brand Called You. Fast Company. 10, 83-90.

Petruca, 1. (2016). Personal branding through social media. International Journal of
Communication Research, 6(4), 389-392.

Philbrick, J. L., & Cleveland, A. D. (2015). Personal branding: building your
pathway to professional success. Medical reference services quarterly, 34(2),

181-189. https://doi.org/10.1080/02763869.2015.1019324
Pratiwi, F., Syakurah, R. A., Yuliana, I, & Siburian, R. (2020). Relationships of

self-efficacy, outcome expectation, career intention and career exploration
in nutrition science student’s career choice. 2nd Sriwijaya International

37

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir


https://doi.org/10.56741/jgi.v2i02.153
https://doi.org/10.1111/j.1748-8583.2005.tb00139.x
https://doi.org/10.1093/ajhp/zxad162
https://doi.org/10.1177/0894845312449380
https://doi.org/10.9744/kata.26.2.135-148
https://doi.org/10.9734/JESBS/2021/v34i230306
https://pddikti.kemdikbud.go.id
https://pddikti.kemdiktisaintek.go.id/statistik
https://pddikti.kemdiktisaintek.go.id/statistik
https://doi.org/10.4018/978-1-4666-9593-1.les4
https://doi.org/10.1080/02763869.2015.1019324

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir
Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
Conference of Public Health (SICPH 2019) (pp. 302-309). Atlantis Press.
https://doi.org/10.2991/ahsr.k.200612.042
Pratiwi, E. A., & Fatwa, M. (2024). Final-Year Students in Terms of Career Maturity
and Employability. In Proceedings of Siliwangi Annual International
Conference on Guidance and Counselling, 3(1), 22-27.
https://doi.org/10.29080/ipr.v5i1.806
Pshembayeva, E., Pfeyfer, N., Uaikhanova, M., & Bubenchikova, A. (2022). Career
success: Analysis and development of career opportunities in students.
Frontiers in Education, 7, 999541. https://doi.org/10.3389/feduc.2022.999541
Rahmawati, F., Wijaya, L. S. (2024). Membangun Personal Branding di Linkedin:
Perspektif Generasi Z dalam Pencarian Kerja. Prologia, 8(2), 522-537.
https://doi.org/10.24912/pr.v8i2.31791
Rangarajan, D., Gelb, B. D. & Vandaveer, A. (2017). Strategic personal
branding—And how it pays off. Business Horizons, 60(5), 657-666.
https://doi.org/10.1016/j.bushor.2017.05.009
Riad, A., Elsheikh, L., Domnori, S., Doris Fratila, A., Carter, C., Kaya, D. D, ... &
EDSA Delegates. (2025). Career aspirations of dental students: insights

from a multinational study using social cognitive career theory (SCCT).
Frontiers in Oral Health, 6, 1577870.
https://doi.org/10.3389/froh.2025.157787!

Rodriguez, S. (2012). Social Support and Career Thoughts in College Athletes and
Non-Athletes. Professional Counselor, 2(1), 12-21.
https://doi.org/10.15241/srr.2.1.12

Saha, L. J., & Sikora, J. (2008). The career aspirations and expectations of school
students: from individual to global effects. Education and Society, 26(2), 5-22.
https://doi.org/10.7459/es/26.2.02

Sa'idah, I., Atmoko, A., & Muslihati, M. (2021). Aspirasi Karier Generasi Milenial.
Edu Consilium: Jurnal Bimbingan dan Konseling Pendidikan Islam, 2(1), 62-89.
https://doi.org/10.19105/ec.v2i1.4429

Santrock, J. W. (2018). Life-span development (16th ed.). McGraw-Hill Education.

Saputra, M. R., & Palupi, L. S. (2020). Relationship between social support and
psychological well-being of the final year students. E3S Web of Conferences,
202(12027), 1-6. d0i:10.1051/e3sconf/202020212027.
https://doi.org/10.1051/e3sconf/202020212027

Sari, D. Y, & Astuti T. P. (2014). Kecemasan dalam menghadapi dunia
kerja ditinjau dari konsep diri pada mahasiswa tingkat akhir. Jurnal
EMPATI, 3(4), 131-142. https://doi.org/10.14710/empati.2014.7567

Sellami, A., Santhosh, M. E., Siby, N., Bhadra, J., & Ahmad, Z. (2023). High School
Students’ Perceptions of the Role of Social Support in Cultivating Their
Interests in and Aspirations to STEM Degrees and Careers—A Middle
Eastern Case Study. Sustainability, 15(17), 12960.
https://doi.org/10.3390/sul151712960

Serbes, M., & Albay, M. (2017). Importance of career planning and development in
education. International Journal of Social Sciences & Educational Studies, 4(2),

149-154. https://doi.org/10.23918/ijsses.v4i2sip149

38


https://doi.org/10.2991/ahsr.k.200612.042
https://doi.org/10.29080/ipr.v5i1.806
https://doi.org/10.3389/feduc.2022.999541
https://doi.org/10.24912/pr.v8i2.31791
https://doi.org/10.1016/j.bushor.2017.05.009
https://doi.org/10.3389/froh.2025.1577870
https://doi.org/10.15241/srr.2.1.12
https://doi.org/10.7459/es/26.2.02
https://doi.org/10.19105/ec.v2i1.4429
https://doi.org/10.1051/e3sconf/202020212027
https://doi.org/10.14710/empati.2014.7567
https://doi.org/10.3390/su151712960
https://doi.org/10.23918/ijsses.v4i2sip149

Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Shafiee, M., Gheidi, S., Khorrami, M.S., Hooshang, A. (2020). Proposing a new
framework for personal brand positioning. European Research on
Management and Business Economics, 26(1), 45-54.
https://doi.org/10.1016/j.iedeen.2019.12.002.

Shepherd, I. D. (2005). From cattle and coke to Charlie: Meeting the challenge of
self marketing and personal branding. Journal of marketing management,
21(5-6), 589-606. https://doi.org/10.1362/0267257054307381

Shumba, A., & Naong, M. (2012). Factors influencing students” career choice and
aspirations in South Africa. Journal of Social Sciences, 33(2), 169-178.

Sibunruang, H., Garcia, P. R. J. M., & Tolentino, L. R. (2016). Ingratiation as an
adapting strategy: Its relationship with career adaptability, career
sponsorship, and promotability. Journal of Vocational Behavior, 92, 135-144.

Siddiky, M. R. & Akter, S. (2021). The Students' Career Choice and Job
Preparedness Strategies: A Social Environmental Perspective. International
Journal of Evaluation and Research in Education, 10(2), 421-431.

Silva, A. P., Ahmad, A., Omar, Z., & Rasdi, R. M. (2012). Personal social support
and non-support in career aspirations towards senior management
amongst women in middle management: Multiple dimensions and
implications on measurement. Asian  Social Science, 8(11), 205.
https://doi.org/10.5539/ass.v8n11p2

Smolarek, M., & Dziendziora, J. (2022). Impact of personal branding on the
development of professional careers of managers. European Research Studies
Journal, 25(1), 133-147.

Soe, T. T. (2020). The relationship of social support with academic achievement
and career aspiration of Grade-8 students in Myanmar. Technium Soc. Sci. J.,
9, 144.

Sulistiani, W., Fajrianthi, F., & Kristiana, I. F. (2022). Validation of the Indonesian
version of the multidimensional scale of perceived social support (MSPSS):
A Rasch Model approach. Jurnal Psikologi, 21(1), 89-103.
https://doi.org/10.14710/jp.21.1.89-103

Sunaryo, A. F ., & Anggoro W. J. (2022). Peran self improvement terhadap
personal branding mahasiswa di media sosial LinkedIn. Yogyakarta:
Universitas Gadjah Mada.

Super, D. E. (1980). A life-span, life-space approach to career development. Journal
of vocational behavior, 16(3), 282-298.
https://doi.org/10.1016/0001-8791(80)90056-1

Takeuchi, N., Takeuchi, T., & Jung, Y. (2021). Making a successful transition to
work: A fresh look at organizational support for young newcomers from
an individual-driven career adjustment perspective. Journal of Vocational
Behavior, 128, 103587. https://doi.org/10.1016/j.jvb.2021.103587

Tang, M., Pan, W., & Newmeyer, M. D. (2018). Factors Influencing High School
Students” Career Aspirations. Professional School Counseling, 11(5).
https://doi.org/10.1177/2156759X0801100502 (Original work published
2008)

39

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir


https://doi.org/10.1016/j.iedeen.2019.12.002
https://doi.org/10.1362/0267257054307381
https://doi.org/10.5539/ass.v8n11p205
https://doi.org/10.14710/jp.21.1.89-103
https://doi.org/10.1016/0001-8791(80)90056-1
https://doi.org/10.1016/j.jvb.2021.103587
https://doi.org/10.1177/2156759X0801100502

Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Taylor, S. E. (2011). Social support: A review. The Oxford handbook of health
psychology, 1, 189-214.

Thoits, P. A. (2021). “We know what theyre going through”: social support from
similar versus significant others. The Sociological Quarterly, 62(4), 643-664.
https://doi.org/10.1080/00380253.2020.1802360

Tkachuk, V. V., Yechkalo, Y. V., Bielikova, O. A., Kolomoiets, T. H., Zinchenko, V.
M., & Semerikov, S. O. (2025). Social media as a tool for career guidance in
higher education. In CEUR Workshop Proceedings. 282-292.

Tomasik, M. J., Hardy, S., Haase, C. M., & Heckhausen, J. (2009). Adaptive
adjustment of vocational aspirations among German youths during the
transition from school to work. Journal of Vocational Behavior, 74(1), 38-46.
https://doi.org/10.1016/j.jvb.2008.10.003

Trang, N.M., McKenna, B., Cai, W. and Morrison, A.M. (2024), "I do not want to be
perfect: investigating generation Z students' personal brands on social
media for job seeking", Information Technology & People, 37(2), 793-814.
https://doi.org/10.1108/ITP-08-2022-0602

Troshkova, M. (2023). Career development for enhancing employability of
students as prospective specialists in the university educational
environment. Research ~ for ~ Rural  Development, 38,  284-290.
https://doi.org/10.22616/RRD.29.2023.040

Utz, S. (2016). Is LinkedIn making you more successful? The informational benefits
derived from public social media. New media & society, 18(11), 2685-2702.
https://doi.org/10.1177/1461444815604143

Van de Ven, N., Bogaert, A, Serlie, A., Brandt, M. J., & Denissen, ]. J. (2017).
Personality perception based on LinkedIn profiles. Journal of Managerial
Psychology, 32(6), 418-429. https://doi.org/10.1108/JMP-07-2016-0220

Wang, Z., & Fu, Y. (2015). Social support, social comparison, and career
adaptability: A moderated mediation model. Social Behavior and Personality:
an international journal, 43(4), 649-659.
https://doi.org/10.2224/sbp.2015.43.4.649

Wang, H., & Jiao, R. (2023). The relationship between career social support and
career management competency: The mediating role of career
decision-making self-efficacy. Current Psychology, 42(26), 23018-23027.
https://doi.org/10.1007/s12144-022-03418-y

Wang, J., & Staver, J. R. (2001). Examining relationships between factors of science
education and student career aspiration. The Journal of Educational Research,
94(5), 312-319. https://doi.org/10.1080/00220670109598767

Watts, L. L., Frame, M. C., Moffett, R. G., Van Hein, J. L., & Hein, M. (2015). The
relationship between gender, perceived career barriers, and occupational
aspirations. Journal of Applied Social Psychology, 45(1), 10-22.

Xiao, J. J., Newman, B. M., & Chu, B. S. (2018). Career preparation of high school
students: A multi-country study. Youth & Society, 50(6), 818-840.
https://doi.org/10.1177/0044118X16638690

40

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir


https://doi.org/10.1080/00380253.2020.1802360
https://doi.org/10.1016/j.jvb.2008.10.003
https://www.emerald.com/insight/search?q=Nguyen%20M%20Trang
https://www.emerald.com/insight/search?q=Wenjie%20Cai
https://doi.org/10.1108/ITP-08-2022-0602
https://doi.org/10.22616/RRD.29.2023.040
https://doi.org/10.1177/1461444815604143
https://doi.org/10.1108/JMP-07-2016-0220
https://doi.org/10.2224/sbp.2015.43.4.649
https://doi.org/10.1007/s12144-022-03418-y
https://doi.org/10.1080/00220670109598767
https://doi.org/10.1177/0044118X16638690

Peran Personal Branding Melalui LinkedIn terhadap Aspirasi Karier Mahasiswa Tingkat Akhir
Jhonatan Pakpahan, Dr. Sumaryono, M.Si., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
Zhang, H., & Huang, H. (2018). Decision-making self-efficacy mediates the peer
support—career exploration relationship. Social Behavior and Personality: an
international journal, 46(3), 485-498. https://doi.org/10.2224/sbp.6410
Zimet, G. D., Dahlem, N. W, Zimet, S. G.,, & Farley, G. K. (1988). The
multidimensional scale of perceived social support. Journal of personality
assessment, 52(1), 30-41. https://doi.org/10.1207/s15327752jpa5201 2

41


https://doi.org/10.2224/sbp.6410
https://doi.org/10.1207/s15327752jpa5201_2

	Daftar Pustaka 

