EVALUASI PENGARUH PROFIL DISPLAY RITEL MODERN TERHADAP PERILAKU PEMBELIAN
IMPULSIF
Paulina Kus Ariningsih, Prof. Ir. Subagyo. Ph.D

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Amos, C, Holmes, GR., Keneson, WC. ,2014, “A-meta Analysis of Consumer
Impulse Buying”, Journal of Retailing and Consumer Servises, Vol. 21,
Issue 2, pp. 86 — 97

Ariely, D., 2012, Konsumen Irasional, Bina Insan Pustaka, Jakarta, Indonesia

Belch, George E., Belch, Michael A., 2007, Advertizing and Promotion: An
Integrated Marketing Communications Perspective 7th edition, Mc Graw-
Hill International Edition, USA

Belk, Russell W., 1975, Situational Variables and Consumer Behavior, Journal of
Consumer Research, Vol. 2, No. 3, pp. 157 — 164

Berry, M. J.A., Linof, G. S., 2004, Data Mining Techniques For Marketing, Sales
and Customer Relationship Management, 2nd edition, Wiley Publishing,
Canada

Bolch, G., Greiner, S., de Meer, H., Trivedi, K.S., 2006, Queuing Network and
Markov Chain 2" edition, John Wiley & Sons, Inc., USA

Chen, M., Lin, C., 2007, A Data Mining Approach to Product Assortment and
Shelf Space Allocation, Expert System with Application, Vol. 32, pp. 976 —
986

Cil, I, 2012, Consumption Universe Based Supermarket Layout through
Association Mining and Multidimensional Scaling, Expert System with
Application: An International Journal, Vol. 39, pp. 8611-8625

Colton, J., 2013, “Normality Test and Rounding”, artikel online:
http://blog.minitab.com/blog/the-statistical-mentor/normality-tests-and-
rounding, tanggal akses: 6 November 2013

Fauziah, M.F, 2011, Pengaruh Situasi Pembelian dan Keterlibatan Mode pada
Perilaku Impulse Buying Produk Jilbab, Thesis Magister Management,
Universitas Gadjah Mada

Fenson, C., Edin, P, 2008, How Purchasing Practitioners Use Karljic Matrix: A
relative comparative case study with four big Swedish industrial

manufacturing companies, artikel online:
http://arc.hhs.se/download.aspx?MediumlId=537, tanggal akses: 25
November 2013

67



EVALUASI PENGARUH PROFIL DISPLAY RITEL MODERN TERHADAP PERILAKU PEMBELIAN
IMPULSIF
Paulina Kus Ariningsih, Prof. Ir. Subagyo. Ph.D

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Geetha, M., Shivakumaran, B., Sharama, P., 2009, Role Store Image in Consumer
Impulse Buying Behavior, Advance in Consumer Research, Vol VIII, pp
193-194

Goi, C.L, 2009, A Review of Marketing Mix: 4Ps or More?,International Journal
of Marketing Studies, Vol.1, No. 1, pp. 1 — 15

Gutterez, Ben Paul B., 2004, Determinants of Planned and Impulse Buying: The
Case of the Philippines, Asia Pacific Management Review, Vol. 9(6), pp.
1061 — 1078

Hair Jr, J.F, Black, W.C., Babin, B.J, Anderson, R.E., 2010, Multivariate Data
Analysis, 7 edition, Pearson Prentice Hall, USA

Harmanicioglu, N.t, Finney, R. Zachary, Joseph, Mathew, 2009, Impulse
Purchases of New Products: An Empirical Analysis, Journal of Product and
Brand Management, Vol. 18/1, pp. 27 — 37

Hausman, A., 2000, A Multi-method Investigation of Consumer Motivations in
Impulse Buying Behavior, Journal of Consumer Marketing, Vol. 17, No. 5,
pp. 403 — 419

Herabadi, A. G, Verplanken, B., Van Knippenberg, Ad, 2009, Consumption
Experience of Impulse Buying in Indonesia: Emotional Arousal and
Hedonic Considerations, Asian Journal of Social Psychology, Vol. 12, Issue
1, pp. 20-31

Huertas, J.I., Ramirez, J.D., Salazar, F.G., 2007, Layout Evaluation of Large
Capacity Warehouses, Facilities, Vol. 25, pp. 259-270

Hwang, H., Choi, B., Lee, M., 2005, A Model for Shelf Space Allocation and
Inventory Control Considering Location and Inventory Level Effects on

Demand, International Journal of Production Economic, Vol 97, pp. 185-
195

Indonesian Commercial Newsletter ed. June 2011, artikel online:
http://www.datacon.co.id/Ritel-2011Profillndustri.html, tanggal akses: 5
Mei 2012

Indonesia Top Brand Award Winning 2013 phase 1 and phase 2, artikel online:
www.topbrand-award.com, tanggal akses: 23 Maret 2014

68



EVALUASI PENGARUH PROFIL DISPLAY RITEL MODERN TERHADAP PERILAKU PEMBELIAN
IMPULSIF
Paulina Kus Ariningsih, Prof. Ir. Subagyo. Ph.D

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kacen, J.J., Hess, J.D., Walker, D., 2012, Spontaneous Selection: The Influence
of Product and Retailing Factors on Consumer Impulse Purchases, Journal
of Retailing and Consumer Services, Vol. 10, pp. 578 — 588

Karbasivar, A., Yarahmadi, H., 2011, Evaluating Effective Factors on Consumer
Impulse Buying Behavior, Asian Journal of Business Management Studies,
Vol. 2 (4), pp. 174 — 181

Kahneman, D., 2011, Thinking, Fast and Slow, Gramedia Pustaka, Jakarta,
Indonesia

Kubera, Y., Mathieu, P., Picault, Y., 2010, An Interaction —Oriented Model of
Customer Behavior for Simulation of Supermarkets, Proceeding of 2010

IEEE International Conference on Web Intelligence and Intelligent Agent
Technology, pp.407 — 410

Kwak, Y.H., Ingall, L., 2007, Exploring Monte Carlo Simulation Applications For
Project Management, Journal of Risk Management, Vol. 9, pp 44-57

Levy, M, Weitz, B.A., 2012, Retailing Management, gth edition, Mc. Graw-Hill,
USA

Liu, S., Melara, R., Arangarasan, R., 2007, The Effect of Store Layout on
Consumer Buying Behavioural Parameter with Visual Technology, Journal
of Shopping Centre Research, Vol 14.2, pp. 63 —72

Macal, C.M., North, M.J, 2011, Introductory Tutorial: Agent-Based Modelling
And Simulation, Proceeding of the 2011 Winter Simulation Conference, pp.
1456 — 1469

Madhavaram, S. R., Laverie, Debra A., 2004, Exploring Impulse Purchasing on
Internet, Advances in Consumer Research, Vol. 31, pp 59 — 66

Majalah Marketing, 2010, Tren Belanja di Asia Pasifik, artikel online:

http://www.marketing.co.id/2010/10/25/tren-belanja-di-asia-pasifik, tanggal
akses: 10 Oktober 2012

Minitab Help, 2013, Minitab

Mejia, L. C., Eppli, M. J.tt, The Effect of Merchandise Space Allocation on
Retail Sales in Enclosed Shopping Centre, Journal of Shopping Center
Research, pp. 23 — 40

Meliala, A., 2012, Retailing Services: The Case of Traditional and Modern
Markets in Indonesia, http://economics.adelaide.edu.au/downloads/services-

69



UNIVERSITAS
GADJAH MADA

EVALUASI PENGARUH PROFIL DISPLAY RITEL MODERN TERHADAP PERILAKU PEMBELIAN
IMPULSIF
Paulina Kus Ariningsih, Prof. Ir. Subagyo. Ph.D

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

workshop/2012/retailing-services-traditional-modern-markets-in-indonesia-

armeliameliala.pdf , tanggal akses: 10 Oktober 2012

Novitasari, 1., 2011, Studi Tentang Perilaku Impuse Buying di Centro Lifestyle

Departement Store Yogyakarta, Thesis Magister Management, Universitas
Gadjah Mada

Punj, G., 2011, Impulse Buying and Variety Seeking: Similarities and

Differences, Journal of Business Research, Vol. 64, pp. 745 — 748

Rook, D. W., 1987, The Buying Impulse, The Journal of Consumer Research,

Vol. 14, No. 2, pp. 189 — 199

Rook, D.W., Fisher, R J., 1995, Normative Influences on Impulsive Buying

Behavior, The Journal of Consumer Research, Vol. 22, No. 3, pp. 305 — 313

Samson, H.E., Lite, W.G., 1993, Retail Merchandising: Consumer Goods and

Services, South-Western Publishing, Co., Cincinatti, USA

Santosa, B., 2007, Data Mining: Teknik Pemanfaatan Data untuk Keperluan

Bisnis, Graha [lmu, Yogyakarta

Schreiber, N., 2002, Planning for Impulse, 16th Annual PBAA Convention, June

2002

Semuel, H., 2005, Respons Lingkungan Berbelanja Sebagai Stimulus Pembelian

Tidak Terencana pada Toko Serba Ada (Toserba) (Studi Kasus Carrefour
Surabaya), Jurnal Manajemen dan Kewirausahaan, Vol. 7, No. 2, pp. 152 —
170

Sharma, P., Sivakumaran, B., Marshal, R., 2010, Impulse Buying and Variety

Seeking: A Trait-Correlates Perspective, Journal of Business Research, Vol.
63, pp. 276 — 283

Shen, K.N., Khalifa, M., 2012, System Design Effects on Online Impulse Buying,

Internet Research, Vol 22, No. 4, pp. 396 — 425

Stilley, K.M, Inman, J.J., Wakefield, K.L., 2010, Planning to Make Unplanned

Purchases? The Role of In-Store Slack in Budget Deviation, Journal of
Consumer Research Inc. Vol. 37, pp. 264-278

Sujana, AST., 2012, Manajemen Minimarket, RAS, Jakarta

Solomon, M.R., 2011, Consumer Behavior: Buying, Having and Being 9th

editions, Pearson Education Inc., USA

70



	JUDUL
	LEMBAR PENGESAHAN
	LEMBAR PERNYATAAN
	KATA PENGANTAR
	DAFTAR ISI
	INTISARI
	BAB I. PENDAHULUAN
	BAB II. TINJAUAN PUSTAKA
	BAB III. DASAR TEORI
	BAB IV. METODOLOGI PENELITIAN
	BAB V. HASIL DAN PEMBAHASAN
	BAB VI. PENUTUP
	DAFTAR PUSTAKA
	LAMPIRAN

