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BLT = Behavior Learning Theory
CIC = Check In Counter
CLT = Cognitive Learning Theory
COC = Check Out Counter
GOF = Goodness of Fit
IB = Impulsive Buying (Pembelian Impulsif)
MR = Mehrabian-Russell model
OLP =  Observational Learning Prosess
PAD =  Pleasure, Arousal, Dominance
POP = Point of Purchase
RFDT = Random Forest Decision Tree
RTD = Ready to Drink
RTU = Ready to Use
SOR = Stimulus, Organism, Respond
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