Analysis of Digital Marketing Trends Through Social Media in Indonesiad€™s Gym Industry
Muhammad Brilliant Ifnihaidir, Bayu Sutikno, S.E.,M.S.M., Ph.D. dan | Wayan Nuka Lantara, M.Si., Ph.D.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

ADSEIFACE.ccuueiiiireiiiieinssnncssnncsssnisssssissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasssssasssssasss 3
1. INErOAUCHION. cueeieereiersanicssanesssnncsssrcssssnsssssnsssssssssassssssssssssssssssssssssssssssssssssssssssssssssssssasssssassses 3
2. Literature Review 4
2.1. Digital Marketing and Consumer BEhavVior.................uuuiiiiiiiiiiiiiiiiieieeeeeeeeeeee e eee e 4
2.2. Social Media Marketing in the Fitness SecCtor.............uuuviiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeee 5
2.3. The Gym Industry in INAONESIA..........ccoiiiiiiiiiiiee e 6
2.4. Theoretical FrameEWOIK............uuuiiiiiiiiiiiiiieieeeeeeeeee ettt a e e e e e e e e e 6

3. MEtROAOIO@Y..ccciesurririurrissnnicssnricssnnicssnnessssnessssnesssnsssssssssssssssassssssssssssesssssessssssssssssssnssossnsssses 7
3.1, RESEAICH D SIGN....cciiiiiiiiieeee e 7
3.2. Population and Sampling........ccccoiiiiiiii e 7
3.3. Data Collection Methods..........cooiiiiiiiie e 7
3.4, Data AN@IYSIS........ueeeeieiieiiiiee e 8
3.5. Ethical Considerations.............oooviiiiiiiiiie e 8

Q. ADNALYSIS..cuueiiirvrriissninssrnesssenesssicsssicsssssosssssssssssssssssssssssssssssssssssssssssssssessssssssssssssssssssssssssnsssses 8
4.1, DesCriptive ANaIYSIS........cuueieiiiieee e 9
4.2. Correlation ANAlYSIS. ... 10
4.3. Independent SAmMPIES t-TESt........uiiiiiiieiieee 11

5. Findings, Results, and DiSCUSSION..cccccctierrrrriecsssnricssssanrecssssssecsssssssessssssssesssssssssssssssssssans 12
5.1 KEY FINAINGS. ..ttt e e e e 12
5.1.1. Interactive Posts Are the Most Engaging Format............cccccceiiiiiiiiis 12

5.1.2. Influencer Marketing Is High in Popularity, But Potentially Contested.............. 12

5.1.3. Respondents Generally Trust Gym Social Media Content.................cccccnnnes 13

5.1.4. Audience Responses Are Consistently Positive.......................cco, 13

5.1.5. Summary of Quantitative Patterns...........ccccoo 14

5.2. ReSUlts INterpretation.......... ... 14
R T I 1= U7 o o R 15

(I 0712 116 L1 (1) 1 PN 17

7. References 19




