
 

98 

References 

Arsath, M. (2018)Social Media Marketing: Advantages and Disadvantages. Zenodo 

(CERN  European Organization for Nuclear Research). 

https://doi.org/10.5281/zenodo.1461333  

Afren, N. S. (2024). The role of digital marketing promoting tourism business: A study 

of use of the social media in promoting travel. World Journal of Advanced Research 

and Reviews, 21(1), 272–287. https://doi.org/10.30574/wjarr.2024.21.1.2668 

Briandana, Rizki & Dwityas, Nindyta. (2017). Social Media in Travel Decision Making 

Process. International Journal of Humanities and Social Science, 7. 

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson, J., 

Jain, V., Karjaluoto, H., Kefi, H., Krishen, A. S., Kumar, V., Rahman, M. M., Raman, 

R., Rauschnabel, P. A., Rowley, J., Salo, J., Tran, G. A., & Wang, Y. (2020).  Setting 

the future of digital and social media marketing research: Perspectives and research 

propositions. International Journal of Information Management, 59, 102168. 

https://doi.org/10.1016/j.ijinfomgt.2020.102168  

Du, S., & Cheong, C. Y. M. (2025). Beyond the scenic view: a multimodal discourse 

analysis of sustainable tourism imaginaries on TikTok in Anhui, China. Humanities 

and Social Sciences Communications, 12(1). https://doi.org/10.1057/s41599-025-

05015-3 

 

Faisal, A., & Ekawanto, I. (2022b).The role of Social Media Marketing in increasing 

Brand Awareness, Brand Image and Purchase Intention. Indonesian Management and 

Accounting Research, 20(2), 185–208. https://doi.org/10.25105/imar.v20i2.12554 

Fotis, J., Buhalis, D., & Rossides, N. (2012).Social Media Use and Impact during the 

Holiday Travel Planning Process. In Information and Communication Technologies in 

Tourism 2012. https://doi.org/10.1007/978-3-7091-1142-0_2  

Gretzel, U., Yuan, Y. L., & Fesenmaier, D. R. (2006). Preparing for the new economy: 

Advertising strategies and change in destination marketing organizations. Journal of 

Travel Research, 45(2), 146–158. 

Multimodal Analysis  of Social Media Content Feeds of Wonderful Indonesia Instagram Account
Vicentcius Yosa Arga Buana, Tri Nuraniwati, S.S,M.Sc
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.5281/zenodo.1461333
https://doi.org/10.30574/wjarr.2024.21.1.2668
https://doi.org/10.1016/j.ijinfomgt.2020.102168
https://doi.org/10.1057/s41599-025-05015-3
https://doi.org/10.1057/s41599-025-05015-3
https://doi.org/10.25105/imar.v20i2.12554
https://doi.org/10.25105/imar.v20i2.12554
https://doi.org/10.1007/978-3-7091-1142-0_2


 

99 

Jewitt, C. (Ed.). (2009). The Routledge Handbook of Multimodal Analysis. Routledge. 

Kiran, F., Lodhi, S. A., Shabbir, R., & Zubair, A. (2023). Consumers’ Journey toward 

Brand Loyalty Using Social Media Brand Community Engagement: A Case of Fashion 

Brands. Journal of Promotion Management, 30(1), 129–156. 

https://doi.org/10.1080/10496491.2023.2251466 

Kress, G., & Van Leeuwen, T. (2020). Reading images: The Grammar of Visual 

Design. Routledge. 

Subekti, D. (2022). CHALLENGES OF TOURISM CAMPAIGNS IN THE NEW 

NORMAL ERA: ANALYSIS ON INDONESIAN GOVERNMENT’S SOCIAL 

MEDIA. Profetik Jurnal Komunikasi, 15(1), 101–120. 

https://doi.org/10.14421/pjk.v15i1.2188 

Ledin, P., & Machin, D. (2018). Doing visual analysis: From theory to practice. 

https://doi.org/10.4135/9781529793529 

Ledin, P., & Machin, D. (2020). Introduction to multimodal analysis. 

https://doi.org/10.5040/9781350069176 

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of the 

promotion mix. Business Horizons, 52(4), 357–365. 

Mariani, M., Buhalis, D., Longhi, C., & Vitouladiti, O. (2016). Managing change in 

tourism destinations: Key issues and current trends. Journal of Destination Marketing 

& Management, 5(4), 251–254. 

UNWTO. (2023). Tourism Data Dashboard. World Tourism Organization. 

https://www.unwto.org 

Purwowidhu, C. (2023). Kian Melesat di 2023, Pariwisata Indonesia Bersiap Menuju 

Level Prapandemi. Media Keuangan. 

https://mediakeuangan.kemenkeu.go.id/article/show/kian-melesat-di-2023-pariwisata-

indonesia-bersiap-menuju-level-prapandemi 

 

 

Multimodal Analysis  of Social Media Content Feeds of Wonderful Indonesia Instagram Account
Vicentcius Yosa Arga Buana, Tri Nuraniwati, S.S,M.Sc
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/10496491.2023.2251466
https://doi.org/10.1080/10496491.2023.2251466
https://doi.org/10.1080/10496491.2023.2251466
https://doi.org/10.14421/pjk.v15i1.2188
https://doi.org/10.4135/9781529793529
https://doi.org/10.4135/9781529793529
https://doi.org/10.4135/9781529793529
https://doi.org/10.5040/9781350069176
https://doi.org/10.5040/9781350069176
https://doi.org/10.5040/9781350069176
https://www.unwto.org/
https://www.unwto.org/
https://www.unwto.org/
https://mediakeuangan.kemenkeu.go.id/article/show/kian-melesat-di-2023-pariwisata-indonesia-bersiap-menuju-level-prapandemi
https://mediakeuangan.kemenkeu.go.id/article/show/kian-melesat-di-2023-pariwisata-indonesia-bersiap-menuju-level-prapandemi

