Rencana Pemasaran Jasa Konstruksi PT Trijasa Citra Mandiri
Muhammad Taufik Fadillah Surya, Dr. Sari Winahjoe Siswomihardjo, M.B.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aaker, D. (2007), Building Strong Brands, The Free Press, New York, NY.

Chaffey, D., & Chadwick, F. E. (2016). Digital Marketing : Strategy, Implementation and
Practice (6th ed.). Pearson Education.

David, R., Fred, and Forest David, R. 2017. Strategic Management A Competitive
Adventage Approach, Concept and Cases, 16th Global Edition. 16th Edition.

Erdogan, Z. (1999), “Celebrity endorsement: a literature review”, Journal of Marketing
Management, Vol. 15 No. 4, pp. 291-314.

Hawkins, D., & Mothersbaugh, D. (2016). Consumer Behavior : Building Marketing
Strategy. New York: McGraw - Hill.

Heindrick; Struggles, (2009), The Adoption of Digital Marketing in Financial Services
Under Crisis.

Hudhi, Tirta Mandira; Windasari, Nila Armelia (2023), The Effect of Micro and Macro
Brand Ambassador Related To Soft and Hard Selling Language on Purchase
Decision of Piero Shoes in Jakarta, Indonesia.

Kotler, Philip, and Gary Armstrong. 2012. Economica Principles of Marketing, Global
Edition, 14 Edition. doi:10.2307/2548367.

Kotler, Philip, and Kevin Lane Keller. 2016. 37 Journal of Marketing Marketing
Management. doi:10.2307/1250781.

Marsden, Paul. 2002. “Brand Positioning: Meme’s the Word.” Marketing Intelligence &
Planning 20(5): 307—-12. doi:10.1108/02634500210441558.

Miles, M., & Huberman, M. 2007. Ul Press Analisis Data Kualitatif: Buku Sumber
Tentang Metode-Metode Baru. doi:10.18592/alhadharah.v17i33.2374.

Sari, Anggi Nidya; Surya, Viktor (2021), Jurnal Talenta Sipil, Pandemi Covid-19:

70



Rencana Pemasaran Jasa Konstruksi PT Trijasa Citra Mandiri
Muhammad Taufik Fadillah Surya, Dr. Sari Winahjoe Siswomihardjo, M.B.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Dampak terhadap Pekerjaan Konstruksi.

Simkin, Lyndon, and Sally Dibb. 1998. “Prioritising Target Markets.” Marketing
Intelligence & Planning 16(7): 407-17. doi:10.1108/02634509810244417.

Ryan, D. (2014). Understanding Digital Marketing : Marketing strategies for engaging the
digital generation. Kopan Page.

Wahidan Baskoro, Thsan (2022), Rencana Pemasaran Layanan Telemedika.

Wibowo, Agung. 2009. “THE CONTRIBUTION OF THE CONSTRUCTION
INDUSTRY TO THE ECONOMY OF INDONESIA: A SYSTEMIC

APPROACH.” 4(November): 274-82.

71



	DAFTAR PUSTAKA



