EVALUASI PEMILIHAN JASA PENGIRIMAN BAGI PELAKU BISNIS ONLINE DI BIDANG FASHION
Veera Lakhsmi , Ir. Anna Maria Sri Asih S.T., M.M, M.Sc., Ph.D, IPU., ASEAN Eng

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Ahmad, S., 2002, Service Failures and Customer Defection: A Closer Look At
Online Shopping Experiences, Managing Service Quality, VVol.12, No.1, pp. 19-
29.

Andraic, M., 2013, Global E-commerce to Hit $1.2 Trillion This Year with Asia in

The Front, http://inchoo.net/ecommerce/global-e-commerce-to-hit-1-2-trillion-

this-year-with-asia-in-the-front, accessed on 9 Jan. 2014.

Ballou, R., 1992, Business Logistics/ Supply Chain Management, Pearson Prentice

Hall, New Jersey.

Basuki, A., Ainuri, M., Maksum, M., 1997, Strategi Pemasaran Minyak Goreng
Berdasarkan Analisis Indeks Sikap Konsumen dan Analisis SWOT, Agritech,
vol. 17, no.4, pp. 23-28.

Bozarth,C., Handfield, R.,2008, Introduction to Operations and Supply Chain

Management, Prentice Hall, United State.

Chaudhury, A., Kuilboer, J., 2002, E-Business and E-Commerce Infrastructure :

Technologies Supporting the e-Business Initiative, McGraw-Hill, New York.

Cox, J., Dale, B., 2001, Service Quality and E-Commerce: An Exploratory
Analysis, Managing Service Quality, Vol. 11, No. 2, pp. 121-131.

Deo, 2013, Bisnis Online Berkembang, Jasa Ekspedisi Ditantang,
http://ditjenpdn.kemendag.go.id/WEB/index.php/public/information/articles-
detail/berita/107, online accessed on 7 May. 2014.

Dewi, C., 2009, Penerapan Data Mining dan Analytic Hierarchy Process (AHP)
pada Sistem Pendukung Keputusan sebagai Acuan dalam Pelaksanaan Promosi,
Program Studi Teknik Informatika, Fakultas Teknologi Informasi, Universitas
Kristen Satya Wacana, Salatiga.

90


http://inchoo.net/ecommerce/global-e-commerce-to-hit-1-2-trillion-this-year-with-asia-in-the-front
http://inchoo.net/ecommerce/global-e-commerce-to-hit-1-2-trillion-this-year-with-asia-in-the-front
http://ditjenpdn.kemendag.go.id/WEB/index.php/public/information/articles-detail/berita/107
http://ditjenpdn.kemendag.go.id/WEB/index.php/public/information/articles-detail/berita/107

EVALUASI PEMILIHAN JASA PENGIRIMAN BAGI PELAKU BISNIS ONLINE DI BIDANG FASHION
Veera Lakhsmi , Ir. Anna Maria Sri Asih S.T., M.M, M.Sc., Ph.D, IPU., ASEAN Eng

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/ 91

UNIVERSITAS
GADJAH MADA

Doyle, S.A., Moore, C.M., Morgan, L., 2006, Supplier Management in Fast Moving
Fashion Retailing, Journal of Fashion Marketing and Management, vol.10, no.3,
pp. 272-281.

Duffield, C., 1997, Delivering Technology: A Case Study, Logistics Information
Management, vol. 10, no.1, pp.40-42.

Emarketer, B2C Climbs Worldwide, as Emerging Markets Drive Sales Higher,
http://www.emarketer.com/Article/B2C-Ecommerce-Climbs-Worldwide-

Emerging-Markets-Drive-Sales-Higher/1010004, online accessed on 10 Jan.
2014

Fitriyani, Pengukuran Tingkat Kesadaran Merek (Brand Awareness) pada PT. Tiki
Jalur Nugraha Ekakurir (JNE Express) Solo (Studi pada Mahasiswa Diploma
Tiga Fakultas Ekonomi Universitas Sebelas Maret Surakarta), Program DIII

Fakultas Ekonomi, Universitas Sebelas Maret, Surakarta.

Gabrielli, V., Baghi, 1., Codeluppi, V., 2012, Consumption Practices of Fast
Fashion Products: A Consumer-Based Approach, Journal of Fashion and

Marketing Management, vol.17, no.2, pp.206-224.

Giri, W.K., 2013, Reputasi Perusahaan, Kepuasan Konsumen dan Kesetiaan
Konsumen terhadap Keputusan Beli Produk Layanan Jasa Pos di Kantor Pos
se-Wilayah Bandung Raya, Jurusan Logistik Bisnis, Politeknik Indonesia,

Bandung.

lIman, V., 2010, Perancangan Key Performance Indicator (KPI) Supplier dengan
Pendekatan Metode Analytic Hierarchy Process (AHP) (Studi Kasus di
Pertamina Hulu Energi Offshore North West Java Ltd.), Skripsi, Program Studi
teknik Industri, Jurusan Teknik Mesin dan Industri, Fakultas Teknik, Universitas

Gadjah Mada, Yogyakarta.

Kemenkominfo, 2013, Potret Belanja Online di Indonesia (Kasus Jabodetabek,

Bandung, dan Jogya, Pusat Data dan Sarana Informatika, Jakarta Pusat.


http://www.emarketer.com/Article/B2C-Ecommerce-Climbs-Worldwide-Emerging-Markets-Drive-Sales-Higher/1010004
http://www.emarketer.com/Article/B2C-Ecommerce-Climbs-Worldwide-Emerging-Markets-Drive-Sales-Higher/1010004

EVALUASI PEMILIHAN JASA PENGIRIMAN BAGI PELAKU BISNIS ONLINE DI BIDANG FASHION
Veera Lakhsmi , Ir. Anna Maria Sri Asih S.T., M.M, M.Sc., Ph.D, IPU., ASEAN Eng

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/ 92

UNIVERSITAS
GADJAH MADA

Krisnawati, E., Fajrianti., 2010, Analisis Perbedaan Tingkat Intensi Membeli
Melalui Media Internet (Online Shopping) Ditinjau dari Tipe Gaya Hidup pada
Konsumen Pengguna Internet, INSAN, Vol. 12, No.3.

Kurnia, N., 2008, Analisis Strategi Promosi Online dengan Pendekatan Analytical
Hierarchy Process (Studi Kasus Bukukita.com, Jakarta), Skripsi, Departemen
Manajemen, Fakultas Ekonomi dan Manajemen, Institut Pertanian Bogor,

Bogor.

Maruli, H., 2012, Kriteria Evaluasi dan Pemeringkatan Pemasok pada PT. Y
dengan Menggunakan Metode AHP dan TOPSIS, Skripsi, Fakultas Teknik,

Program Studi Teknik Industri, Universitas Indonesia, Depok.
Maghfiroh, N., 2011, E-Commerce, STMIK “AMIKOM” Yogyakarta, Yogyakarta.

Marketeers, 2013, Markplus Insight: Pengguna Internet di Indonesia 74 Juta do
tahun 2013, http://www.the-

marketeers.com/archives/Indonesia%?20Internet%20Users.html#.Us9zIdIW1d8,

online accessed on 10 Jan. 2014.

MNLH, 2002, Benchmarking, http://www.menlh.go.id/benchmarking, online

accessed on 7 May. 2014.

Nastiti, A., 2011, Pengembangan Metode Penentuan Ranking Supplier untuk
Industri Energi, Skripsi, Program Studi teknik Industri, Jurusan Teknik Mesin

dan Industri, Fakultas Teknik, Universitas Gadjah Mada, Yogyakarta.

Parasuraman, Berry, Leonard, Zeithaml, 1988, Consumer Behaviour, Second

Edition, Prenctice Hall, New Jersey.

Rachman, M., Andriyani, 2012, Analisis Metode Servqual pada Jasa Pengiriman
Barang Ekspres "Yakin Esok Sampai”, Diponegoro Journal of Management,
Vol. 1, No.1, pp. 403-414.

Rea, L., Parker, R., 1997, Designing and Conducting Survey Research: A

Comprehensive Guide, Jossey Bass, San Fransisco


http://www.the-marketeers.com/archives/Indonesia%20Internet%20Users.html#.Us9zldIW1d8
http://www.the-marketeers.com/archives/Indonesia%20Internet%20Users.html#.Us9zldIW1d8
http://www.menlh.go.id/benchmarking

EVALUASI PEMILIHAN JASA PENGIRIMAN BAGI PELAKU BISNIS ONLINE DI BIDANG FASHION
Veera Lakhsmi , Ir. Anna Maria Sri Asih S.T., M.M, M.Sc., Ph.D, IPU., ASEAN Eng 93

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Rispianda, Aditya, R., Yuniar, 2010, Usulan Strategi untuk Sustainabilitas Usaha
Kecil Menengah Berbasis Permesinan (Studi Kasus di 3 Perusahaan UKM

Pemesinan), Jurusan Teknik Industri, Itenas Bandung, Bandung.

Riyanto, Y, et al., 2013, Potret Belanja Online di Indonesia (Kasus Jabodetabek,

Bandung, dan Yogya), Pusat Data dan Sarana Informatika, Jakarta Pusat.

Ruriani, D., 2005., Monitoring LTL Carrier Performance,

http://www.inboundlogistics.com/cms/article/monitoring-Itl-carrier-

performance, online accessed on 23 Jan. 2014.
Saaty, T., 1980, The Analytic Hierachy Process, McGraw-Hill, USA.

Sari, M.R.S., 2014, Pengaruh Efektifitas Penggunaan dan Kepercayaan terhadap
Teknologi Sistem Informasi Akuntansi Terhadap Kinerja Individual pada Pasar
Swalayan di Kota Denpasar, Jurusan Akuntansi, Fakultas Ekonomi, Universitas

Udayana, Bali.

Setiamanah, A., 2012, Peran Top Brand dalam Perilaku Pembelian,

http://www.frontier.co.id/peran-top-brand-dalam-perilaku-pembelian.html,

online accessed on 6 May 2014.
Spulber,D., 2004, Management Strategy, McGraw-Hill, New York.

Subagio, A, 2013, Etika dalam Memberikan Pelayanan,
http://ekonomi.kompasiana.com/marketing/2013/05/28/pentingnya-etika-

dalam-pelayanan-562443.html, online accesed on 6 May 2014.

Teo, T., Kam, W., Lim, V., 2000, Issues and Challenges in E-Commerce, McGraw-
Hill, Singapore.

Thirumalai, S., Sinha, K., 2010, Customization of The Online Purchase Process in
Electronic Retailing and Customer Satisfaction: An Online Field Study, Journal

of Operations Management, vol. 29.

Tomlinson, S., 2012, World's biggest-ever shopping spree: China set to spend more
than $8BILLION on 'Singles Day' as loveless are persuaded to console


http://www.inboundlogistics.com/cms/article/monitoring-ltl-carrier-performance
http://www.inboundlogistics.com/cms/article/monitoring-ltl-carrier-performance
http://www.frontier.co.id/peran-top-brand-dalam-perilaku-pembelian.html
http://ekonomi.kompasiana.com/marketing/2013/05/28/pentingnya-etika-dalam-pelayanan-562443.html
http://ekonomi.kompasiana.com/marketing/2013/05/28/pentingnya-etika-dalam-pelayanan-562443.html

EVALUASI PEMILIHAN JASA PENGIRIMAN BAGI PELAKU BISNIS ONLINE DI BIDANG FASHION
Veera Lakhsmi , Ir. Anna Maria Sri Asih S.T., M.M, M.Sc., Ph.D, IPU., ASEAN Eng

Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/ 94

UNIVERSITAS
GADJAH MADA

themselves with retail therapy, http://www.dailymail.co.uk/news/article-
2500413/Worlds-biggest-shopping-spree-China-set-spend-8BILLION-Singles-

Day-loveless-persuaded-console-retail-therapy.html, online accessed on 9 Jan.
2014.

Tontini, G., Picolo, J., 2010, Improvement Gap Analysis, Managing Service
Quality, vol. 20, no. 6, pp. 565-584.

Top Brand., 2013, Top Brand Index 2013, URL.: http://topbrand-award.com/top-
brand-survey/survey-result/top-brand-index-2013, online accessed on 26 Jan.
2014.

Tseng, Y., Yue, W., and Taylor, M., 2005, The Role of transportation in Logistics
Chain, Proceedings of the Eastern Asia Society for Transportation Studies, vol.
5, pp. 1657-1672.

Wahab, M., 2013, Pengaruh Consumer Trust Terhadap Keputusan Konsumen
dalam Menentukan Pilihan Jasa Kurir pada Pos Indonesia (Survei pada
Pengguna Jasa Kiriman Paket di Kantor Pos Pusat Bandung), Universitas

Pendidikan Indonesia, Bandung.


http://www.dailymail.co.uk/news/article-2500413/Worlds-biggest-shopping-spree-China-set-spend-8BILLION-Singles-Day-loveless-persuaded-console-retail-therapy.html
http://www.dailymail.co.uk/news/article-2500413/Worlds-biggest-shopping-spree-China-set-spend-8BILLION-Singles-Day-loveless-persuaded-console-retail-therapy.html
http://www.dailymail.co.uk/news/article-2500413/Worlds-biggest-shopping-spree-China-set-spend-8BILLION-Singles-Day-loveless-persuaded-console-retail-therapy.html
http://topbrand-award.com/top-brand-survey/survey-result/top-brand-index-2013
http://topbrand-award.com/top-brand-survey/survey-result/top-brand-index-2013

	HALAMAN JUDUL
	LEMBAR PENGESAHAN
	HALAMAN PENGESAHAN
	NASKAH SOAL TUGAS AKHIR
	HALAMAN PERSEMBAHAN
	INTISARI
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN
	BAB I PENDAHULUAN
	1.1. Latar Belakang
	1.2. Rumusan Masalah
	1.3. Asumsi dan Batasan Masalah
	1.4. Tujuan Riset / Perancangan
	1.5. Manfaat Riset Penelitian

	BAB II TINJAUAN PUSTAKA
	BAB III LANDASAN TEORI
	3.1. Pengertian E-commerce
	3.2. Transportasi Logistik
	3.2.1. PT POS Indonesia (Persero)
	3.2.2. PT. Citra Van Titipan Kilat (TIKI)
	3.2.3. JNE

	3.3. Analytic Hierarchy Process (AHP)
	3.3.1 Definisi Analytic Hierarchy Process
	3.3.2. Menyusun hierarki AHP
	3.3.3. Membuat matriks perbandingan berpasangan
	3.3.4. Uji konsistensi
	3.3.5. Penyusunan peringkat alternatif

	3.4. Importance Gap Analysis
	3.5. Ukuran Sampel
	3.6. Uji Validitas dan Uji Reliabilitas
	3.6.1. Uji Validitas
	3.6.2. Uji Reliabilitas


	BAB IV METODOLOGI PENELITIAN
	4.1. Objek Penelitian
	4.2. Data yang Diperlukan
	4.3. Alat Penelitian
	4.4. Metode Pengumpulan Data
	4.4.1. Data Primer
	4.4.2. Data sekunder

	4.5. Tahapan Penelitian
	4.6. Alur Penelitian

	BAB V HASIL DAN PEMBAHASAN
	5.1 Struktur dan Definisi Hierarki AHP
	5.2 Penentuan Bobot Kriteria
	5.3 Penentuan Bobot Sub Kriteria
	5.3.1 Kriteria Kenyamanan
	5.3.2 Kriteria Keamanan
	5.3.3 Kriteria Reputasi Perusahaan

	5.4 Penentuan Bobot Global
	5.5 Penentuan Pilihan dan Bobot Pilihan
	5.6 Penentuan Rating
	5.7 Uji Validitas dan Reliabilitas Kuesioner Pendahuluan
	5.8 Penentuan Kategori Alternatif
	5.8.1 PT. Pos Indonesia
	5.8.2 PT. Citra Van Titipan Kilat
	5.8.3 PT. Jalur Nugraha Ekakurir (JNE)

	5.9 Penentuan Bobot Tiap Alternatif
	5.10 Penentuan Ranking Alternatif
	5.11 Benchmarking

	BAB VI PENUTUP
	6.1 Kesimpulan
	6.2 Saran

	DAFTAR PUSTAKA
	LAMPIRAN

