
 

108 
 

DAFTAR PUSTAKA 

AC Ventures. (2023). Indonesia's Electric Vehicle Outlook: Supercharging 

Tomorrow's Mobility. Tersedia di https://acv.vc/wp-

content/uploads/2023/07/Report-Indonesias-Electric-Vehicle-Outlook-

Supercharging-Tomorrows-Mobility_NEW.pdf, diakses pada 5 November 

2024. 

Adiatma, J. C., dan Marciano, I. (2020). The Role of Electric Vehicles in 

Decarbonizing Indonesia’s Road Transport Sector. Institute for Essential 

Services Reform (IESR). 

Adu-Gyamfi, G., Song, H., Nketiah, E., Obuobi, B., Adjei, M., & Cudjoe, D. 

(2022). Determinants of adoption intention of battery swap technology for 

electric vehicles. Energy, 251, 123862. 

Ahn, J. (2024). Effects of perceived benefit on online rental service customer 

behavior. Total Quality Management & Business Excellence, 35(13–14), 

1659–1670. 

Ajzen, I. (2005). Attitudes, Personality and Behavior (Second Edition). Open 

University Press. 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. 

Ansab, K., & Kumar, S. P. (2022). Influence of government financial incentives on 

electric car adoption: empirical evidence from India. South Asian Journal of 

Business Studies, 13(2), 226–243. 

Artanti, A.A. (2023). Tantangan Program Konversi Motor Listrik. Metro News. 

https://www.metrotvnews.com/read/bVDCOzGl-tantangan-program-

konversi-motor-listrik, diakses 10 Desember 2024. 

Bentler, P. M., & Chou, C. P. (1987). Practical issues in structural modeling. 

Sociological methods & research, 16(1), 78–117. 

Boo, S. Y., dan Tan, C. (2024). Electric vehicles purchase intention: the role of 

mediators using an extended TPB model. Journal of Contemporary 

Marketing Science, 7(2), 158–183. 

Buhmann, K. M., Rialp-Criado, J., and Rialp-Criado, A. (2024). Predicting 

Consumer Intention to Adopt Battery Electric Vehicles: Extending the 

Theory of Planned Behavior. Sustainability, 16(3), 1284. 

BPS. (2024). Perkembangan Jumlah Kendaraan Bermotor Menurut Jenis (Unit), 

2021-2022. Badan Pusat Statistik Indonesia. 

https://www.bps.go.id/id/statistics-table/2/NTcjMg==/perkembangan-

jumlah-kendaraan-bermotor-menurut-jenis--unit-.html, diakses pada 4 

November 2024. 

Chi, H., Yeh, H., & Hung, W. (2012). The moderating effect of subjective norm on 

cloud computing users’ perceived risk and usage intention. International 

Journal of Marketing Studies, 4(6). 

Cudjoe, D., Zhu, B., dan Wang, H. (2024). The role of incentive policies and 

personal innovativeness in consumers’ carbon footprint tracking apps 

adoption in China. Journal of Retailing and Consumer Services, 79, 103861. 

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

109 
 

Cui, Q., Wei, R., Huang, R., Hu, X., & Wang, G. (2022). The Effect of Perceived 

Risk on Public Participation Intention in Smart City Development: Evidence 

from China. Land, 11(9), 1604. 

Enyoojo, S. F., Ijah, C. E., Etukudo, E. M., Usman, I. M., Ezeonuogu, C. S., 

Adaramati, T., Kabanyoro, A., Diaz, M. E. F., Rosales, Y. D., & Aigbogun, 

E. (2024). Satisfaction and learning experience of students using online 

learning platforms for medical education. BMC Medical Education, 24(1). 

Featherman, M., Jia, S., Califf, C. B., and Hajli, N. (2021). The impact of new 

technologies on consumers beliefs: Reducing the perceived risks of electric 

vehicle adoption. Technological Forecasting and Social Change, 169, 

120847. 

Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention, and Behavior: An 

Introduction to Theory and Research. Reading, MA: Addison-Wesley. 

Fu, X. (2024). Understanding the adoption intention for electric vehicles: The role 

of hedonic-utilitarian values. Energy, 301, 131703. 

Graham-Rowe, E., Gardner, B., Abraham, C., Skippon, S., Dittmar, H., Hutchins, 

R., & Stannard, J. (2011). Mainstream consumers driving plug-in battery-

electric and plug-in hybrid electric cars: A qualitative analysis of responses 

and evaluations. Transportation Research Part a Policy and Practice, 46(1), 

140–153. 

Greenstone, M., dan Hasenkopf, C. (2023). Air quality life index. AQLI 2023 

Annual Update. Tersedia di https://aqli.epic.uchicago.edu/wp-

content/uploads/2023/08/AQLI_2023_Report-Global.pdf, diakses pada 3 

November 2024. 

Guinn, A. 2024. Multicollinearity – a marketing researcher’s curse word. Decision 

Analyst. Diakses pada 21 Mei 2025, dari 

https://www.decisionanalyst.com/blog/multicollinearity/. 

Habibie, A., dan Sutopo, W. (2020). A Literature Review: Commercialization 

Study of Electric Motorcycle Conversion in Indonesia. IOP Conference 

Series Materials Science and Engineering, 943(1), 012048. 

Habibie, A., Sutopo, W., dan Budijanto, M. (2020a). Comparative Analysis of 

Developing Innovation Products on Electric Motorcycle Conversion: 

Lesson Learned to Commercialization. Dalam 5th North American 

International Conference on Industrial Engineering and Operations 

Management. 

Habibie, A., Sutopo, W., dan Hisjam, M. (2020b). A Manufacturer Opening 

Decision of Electric Motorcycle Conversion Kit Due to Tax Reduction 

Policy: A Case Study. Dalam 5th North American International Conference 

on Industrial Engineering and Operations Management. 

Hair, J. F., Black, W. C., Babin, B. J. & Anderson, R. E. 2019. Multivariate Data 

Analysis, 8 ed. Harlow: Pearson Education Limited. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. 2022. A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM), 3rd ed. Thousand 

Oaks, CA: Sage. 

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

110 
 

Hakam, D. F., dan Jumayla, S. (2024). Electric Vehicle Adoption in Indonesia: 

Lesson Learned from Developed and Developing Countries. Sustainable 

Futures, 100348. 

Hardy, B., & Ford, L. R. (2014). It’s Not Me, It’s You: Miscomprehension in 

Surveys. Organizational Research Methods, 17(2), 138–162. 

Harorli, E., dan Erciş, A. (2023). Examining household intentions to use green 

power: Insights from TPB. Energy Strategy Reviews, 50, 101230. 

https://doi.org/10.1016/j.esr.2023.101230. 

Haustein, S., dan Jensen, A. F. (2018). Factors of electric vehicle adoption: A 

comparison of conventional and electric car users based on an extended 

theory of planned behavior. International Journal of Sustainable 

Transportation, 12(7), 484–496. 

Henseler, J., Ringle, C.M. & Sarstedt, M. 2015. A new criterion for assessing 

discriminant validity in variance-based structural equation modeling. J. of 

the Acad. Mark. Sci., 43, 115–135. 

Hu, X., Zhou, R., Wang, S., Gao, L., and Zhu, Z. (2023). Consumers’ value 

perception and intention to purchase electric vehicles: A benefit-risk 

analysis. Research in Transportation Business and Management, 49, 

101004. 

Hwang, J. S., Rho, J. J., & Hwang, Y. M. (2023). Influence of cognitive and social 

change factors on E-vehicle switching intention: Evidence from Korea. 

Technology in Society, 74, 102286. 

Innonchyka, L.I. (2023). Memahami Intensi Konsumen Untuk Membeli Kendaraan 

Bermotor Listrik Dalam Konteks Pemasaran Media Sosial. Thesis Abstract. 

S2 Manajemen (MM) Jakarta Universitas Gadjah Mada, Yogyakarta. 

Jaiswal, D., Kaushal, V., Kant, R., and Singh, P. K. (2021). Consumer adoption 

intention for electric vehicles: Insights and evidence from Indian sustainable 

transportation. Technological Forecasting and Social Change, 173, 121089. 

Jaiswal, D., Kaushal, V., Deshmukh, A. K., Kant, R., dan Kautish, P. (2022). What 

drives electric vehicles in an emerging market? Marketing Intelligence & 

Planning, 40(6), 738–754. 

Ji, Z., Jiang, H., and Zhu, J. (2024). Factors Impacting Consumers’ Purchase 

Intention of Electric Vehicles in China: Based on the Integration of Theory 

of Planned Behaviour and Norm Activation Model. Sustainability, 16(20), 

9092. 

Jodinesa, M. N. A., Sutopo, W., dan Zakaria, R. (2020). Markov chain analysis to 

identify the market share prediction of new technology: A case study of 

electric conversion motorcycle in Surakarta, Indonesia. AIP Conference 

Proceedings. 

Keller, K., Schlereth, C., & Hinz, O. (2021). Sample-based longitudinal discrete 

choice experiments: preferences for electric vehicles over time. Journal of 

the Academy of Marketing Science, 49(3), 482–500. 

Kementerian Koordinator Bidang Kemaritiman dan Investasi. (2022). Komitmen 

Net Zero Carbon Tahun 2060, Indonesia Seimbangkan Target Emisi dan 

Target Pembangunan Ekonomi. https://maritim.go.id/detail/komitmen-net-

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

111 
 

zero-carbon-tahun-2060-indonesia-seimbangkan-target-emisi-dan-target-

pembangunan-ekonomi, diakses pada 3 November 2024. 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Management, 16th ed. 

Harlow, Essex, U.K.: Pearson Education. 

Kristyadi, T., Said, M., Farhan, M., Lani L, D. (2021). Konversi Sepeda Motor 

Berbahan Bakar bensin Menjadi Bertenaga Listrik. Diseminasi FTI (Vol. 1) 

[Journal-article]. 

Kumparan. (2022). Berapa Batas Usia Minimal Tenaga Kerja di Indonesia? Berikut 

Jawabannya. Kumparan. Dalam Bisnis, https://kumparan.com/berita-

bisnis/berapa-batas-usia-minimal-tenaga-kerja-di-indonesia-berikut-

jawabannya-1ye6vrD2Tx8/1. Diakses pada 10 November 2024. 

Lazuardy, A., dkk. (2024). Technological, Environmental, Economic, and 

Regulation Barriers to Electric Vehicle Adoption: Evidence from Indonesia. 

World Electric Vehicle Journal, 15(9), 422. 

Lee, D. C., & Kim, J. (2024). Feeling younger and acting greener: The impact of 

subjective age on sustainable consumption. Psychology and Marketing, 

41(10), 2310–2328. 

Leung, Y. (2013). Perceived Benefits. In: Gellman, M.D., Turner, J.R. (eds) 

Encyclopedia of Behavioral Medicine. Springer, New York, NY. 

Liu, M. T., Brock, J. L., Shi, G. C., Chu, R., & Tseng, T. (2013). Perceived benefits, 

perceived risk, and trust: Influences on consumers' group buying behaviour. 

Asia Pacific Journal of Marketing and Logistics, 25(2), 225–248. 

Lutfi, A.M. (2024). Pengaruh Kepedulian Lingkungan, Tanggung Jawab 

Lingkungan, Norma Subjektif, Dan Kesadaran Akan Konsekuensi Terhadap 

Perilaku Pembelian Hijau Yang Dimediasi Sikap Terhadap Lingkungan 

Pada Konsumen Kendaraan Listrik.  Thesis Abstract. S2 Manajemen 

Universitas Gadjah Mada, Yogyakarta. 

Mothersbaugh, D. L., Hawkins, D. I., and Kleiser, S. B. (2020). Consumer 

Behavior: Building Marketing Strategy, Fourteenth edition. New York : 

McGraw-Hill Education. 

Neves, C., Oliveira, T., and Santini, F. (2022). Sustainable technologies adoption 

research: A weight and meta-analysis. Renewable and Sustainable Energy 

Reviews, 165, 112627. 

Nguyen-Phuoc, D. Q., Truong, T. M., Nguyen, M. H., Pham, H., Li, Z., dan Oviedo-

Trespalacios, O. (2023). What factors influence the intention to use electric 

motorcycles in motorcycle-dominated countries? An empirical study in 

Vietnam. Transport Policy, 146, 193–204. 

Niemelä-Nyrhinen J  and  Leskinen E.  2014.Multicollinearity  in  Marketing  

Models:  Notes  on  the  Application  of  Ridge  Trace  Estimation  in  

Structural  Equation  Modelling. The  Electronic  Journal  of  Business  

Research  Methods, 12 (3-15). 

Nolte, J., & Hanoch, Y. (2023). Adult age differences in risk perception and risk 

taking. Current Opinion in Psychology, 55, 101746.  

Oliver, R. L. (1980). A cognitive model of the antecedents and consequences of 

satisfaction decisions. Journal of Marketing Research, 460–469. 

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

112 
 

Platform Digital Konversi Motor Listrik. (n.d.). https://ebtke.esdm.go.id/konversi/. 

Diakses pada 25 Desember 2024. 

PLN. (2023). Kendaraan Listrik Jadi Upaya Penurunan Emisi Karbon, Begini 

Perhitungan Emisinya Menurut PLN. Dalam Siaran Pers, 

https://web.pln.co.id/media/siaran-pers/2023/02/kendaraan-listrik-jadi-

upaya-penurunan-emisi-karbon-begini-perhitungan-emisinya-menurut-pln. 

Presiden Republik Indonesia. (2023). Peraturan Presiden Republik Indonesia 

Nomor 79 Tahun 2023 Tentang Perubahan Atas Peraturan Presiden Nomor 

55 Tahun 2019 Tentang Percepatan Program Kendaraan Bermotor Listrik 

Berbasis Baterai. Dalam Peraturan Presiden Republik Indonesia. 

Rahmawati, T.S., Sutopo, W., dan Wicaksono, H. (2024). Investment Decision 

Making to Select Converted Electric Motorcycle Tests in Indonesia. World 

Electric Vehicle Journal, 15, 334. 

Rizki, M., Rossolov, O., dan Susilo, Y.O. (2024). The barriers, determinants, and 

willingness-to-pay in electric motorcycle conversion (EMC) adoption. 

Energy Policy, 195, 114361. 

Rodriguez-Valencia, A., De D Ortúzar, J., & Mesa-Garcia, S. (2023). 

Understanding the differences between car and motorcycle ownership. The 

case of Bogotá, Colombia. Journal of Transport Geography, 114, 103773. 

Rosyidah, F. S., dan Royanto, L. R. M. (2024). Pendekatan kognitif dalam membuat 

keputusan karier pada mahasiswa. Procedia : Studi Kasus Dan Intervensi 

Psikologi, 12(2), 64–70. 

Saunders, M. N. K., Lewis, P., and Thornhill, A. (2023). Research Methods for 

Business Students Ninth Edition. New York: Pearson. 

Scheller, F., Morrissey, K., Neuhoff, K., and Keles, D. (2023). Green or greedy: the 

relationship between perceived benefits and homeowners’ intention to adopt 

residential low-carbon technologies. Energy Research and Social Science, 

108, 103388. 

Schindler, P.S. (2022). Business Research Methods Fourteenth Edition. New York: 

McGraw Hill. 

Shah, S.I., Shahjehan, A., Ali, M.A., & Manzoor, H. 2019. Effect Of 

Entrepreneurial Risk Perception On Entrepreneurial Intention With The 

Mediating Role Of Perceived Behavioral Control. International Journal of 

Management Research and Emerging Sciences, 9(1), 140-148. 

Soolany, C., Suwarto, S., Aji, D.O.P., Azzizzah, F.A., dan Pamungkas, D. (2024). 

Implementasi Konversi Sepeda Motor Bensin Manual Menjadi Sepeda 

Motor Listrik Yang Ramah Lingkungan. Dalam Momentum, 20(1), 42–48 

[Journal-article]. 

Stone, R. N., and Grønhaug, K. (1993). Perceived Risk: Further Considerations for 

the Marketing Discipline. European Journal of Marketing, 27(3), 39–50. 

Syaharani, M. (2024). Realisasi Konversi Motor Listrik Baru Capai 400 Unit 

hingga November. Katadata. 

https://katadata.co.id/berita/industri/6729ab76ace87/realisasi-konversi-

motor-listrik-baru-capai-400-unit-hingga-november, diakses pada 10 

Desember 2024. 

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

113 
 

Ünal, U., Bağcı, R. B., & Taşçıoğlu, M. (2024). The perfect combination to win the 

competition: Bringing sustainability and customer experience together. 

Business Strategy and the Environment, 33(5), 4806–4824. 

Vafaei-Zadeh, A., Wong, T., Hanifah, H., Teoh, A. P., and Nawaser, K. (2022). 

Modelling electric vehicle purchase intention among generation Y 

consumers in Malaysia. Research in Transportation Business & 

Management, 43, 100784. 

Vishwakarma, P. (2024), Investigating consumers’ adoption of electric vehicles: a 

perceived value-based perspective, Marketing Intelligence & Planning, 

42(6),  1028-1051. 

Wang, S., Wang, J., Li, J., Wang, J., and Liang, L. (2018). Policy implications for 

promoting the adoption of electric vehicles: Do consumer’s knowledge, 

perceived risk and financial incentive policy matter? Transportation 

Research Part a Policy and Practice, 117, 58–69. 

Wang, X.W., Cao, Y.M. dan Zhang, N. (2021), The influences of incentive policy 

perceptions and consumer social attributes on battery electric vehicle 

purchase intentions, Energy Policy, 151, 112163. 

Wang, X., Cheng, Y., Lv, T., & Cai, R. (2023). Fuel vehicles or new energy 

vehicles? A study on the differentiation of vehicle consumer demand based 

on online reviews. Marketing Intelligence & Planning, 41(8), 1236–1251. 

Wang, C., Yang, J., Zhang, X., and Lee, Y. (2024). Does value orientation predict 

buying intention of new energy vehicles? Transport Policy, 153, 68–75. 

WHO. (t.t.). Air pollution. Tersedia di https://www.who.int/health-topics/air-

pollution#tab=tab_1, diakses pada 3 November 2024. 

WHO. (2024). Ambient (outdoor) air pollution. Tersedia di 

https://www.who.int/news-room/fact-sheets/detail/ambient-(outdoor)-air-

quality-and-health, diakses pada 3 November 2024. 

Wolff, J. (2021). Risk and the Regulation of New Technologies (pp. 3–18). 

Springer, Singapore. 

Xia, Z., Wu, D., and Zhang, L. (2022). Economic, Functional, and Social Factors 

Influencing Electric Vehicles’ Adoption: An Empirical Study Based on the 

Diffusion of Innovation Theory. Sustainability, 14(10), 6283. 

Zainuri, F., Sumarsono, D. A., Adhitya, M., Siregar, R., Prasetya, S., Heryana, G., 

Nazaruddin, Susanto, I., Subarkah, R., dan Ihsanudin (2021). Analysis and 

optimization of electric vehicle conversion performance. Journal of 

Mechanical Engineering Research and Developments, 44(3), 128-137. 

Zang, Y., Qian, J., and Jiang, Q. (2022). Research on the Influence Mechanism of 

Consumers’ Purchase Intention of Electric Vehicles Based on Perceived 

Endorsement: A Case Study of Chinese Electric Vehicle Start-Ups. World 

Electric Vehicle Journal, 13(1), 19. 

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A 

Means-End Model and Synthesis of evidence. Journal of Marketing, 52(3), 

2. 

Zhang, Z., & Hou, Y. (2017). The effect of perceived risk on information search for 

innovative products and services: the moderating role of innate consumer 

innovativeness. Journal of Consumer Marketing, 34(3), 241–254. 

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

114 
 

Zhang, W., Mas’od, A., & Sulaiman, Z. (2022). Moderating effect of collectivism 

on Chinese consumers’ intention to adopt Electric Vehicles—An adoption 

of VBN Framework. Sustainability, 14(19), 12398. 

  

INTENSI ADOPSI KONVERSI SEPEDA MOTOR LISTRIK: PENDEKATAN TEORI PERILAKU
TERENCANA DAN PERSEPSI
RISIKO-MANFAAT
Nofita Ika Utami, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

