
81 
 

DAFTAR PUSTAKA 

Abbasi, G. A., Kumaravelu, J., Goh, Y.-N., & Dara Singh, K. S. (2021). 
Understanding the intention to revisit a destination by expanding the theory 
of planned behaviour (TPB). Spanish Journal of Marketing - ESIC, 25(2), 
282–311. https://doi.org/10.1108/SJME-12-2019-0109 

Acharya, S., Mekker, M., & De Vos, J. (2023). Linking travel behavior and tourism 
literature: Investigating the impacts of travel satisfaction on destination 
satisfaction and revisit intention. Transportation Research Interdisciplinary 
Perspectives, 17, 100745. https://doi.org/10.1016/j.trip.2022.100745 

Ahani, A., Nilashi, M., Ibrahim, O., Sanzogni, L., & Weaven, S. (2019). Market 
segmentation and travel choice prediction in Spa hotels through 
TripAdvisor’s online reviews. International Journal of Hospitality 
Management, 80, 52–77. https://doi.org/10.1016/j.ijhm.2019.01.003 

Ali, F., El-Sappagh, S., & Kwak, D. (2019). Fuzzy Ontology and LSTM-Based Text 
Mining: A Transportation Network Monitoring System for Assisting 
Travel. Sensors, 19(2), 234. https://doi.org/10.3390/s19020234 

Alrawadieh, Z., & Law, R. (2019). Determinants of hotel guests’ satisfaction from 
the perspective of online hotel reviewers. International Journal of Culture, 
Tourism and Hospitality Research, 13(1), 84–97. 
https://doi.org/10.1108/IJCTHR-08-2018-0104 

Álvarez-Carmona, M. Á., Aranda, R., Rodríguez-Gonzalez, A. Y., Fajardo-
Delgado, D., Sánchez, M. G., Pérez-Espinosa, H., Martínez-Miranda, J., 
Guerrero-Rodríguez, R., Bustio-Martínez, L., & Díaz-Pacheco, Á. (2022). 
Natural language processing applied to tourism research: A systematic 
review and future research directions. Journal of King Saud University - 
Computer and Information Sciences, 34(10), 10125–10144. 
https://doi.org/10.1016/j.jksuci.2022.10.010 

An, W., & Alarcón, S. (2021). From netnography to segmentation for the 
description of the rural tourism market based on tourist experiences in 
Spain. Journal of Destination Marketing & Management, 19, 100549. 
https://doi.org/10.1016/j.jdmm.2020.100549 

Ani, S., & Octariana, V. (2021). Efektivitas Penerapan CHSE ( Clean, Health, 
Safety & Environment ) Pada Hotel Katagori Bintang 3 (Tiga) di Kota 
Depok. EDUTOURISM  Journal Of Tourism Research, 3(01), 22–35. 
https://doi.org/10.53050/ejtr.v3i01.159 

AriLand (Director). (2024, June 23). How is Bali in 2025? 🇮🇮🇮🇮 | HONEST Review 
about my First Time in Bali [Video recording]. 
https://www.youtube.com/watch?v=QfeJdE6-om8 

Ariwibowo, G. A., & Fibiona, I. (2025). Sustainable Urban Cultural Heritage Policy 
in the City of Yogyakarta, Indonesia. Journal of Heritage Management, 
24559296241302986. https://doi.org/10.1177/24559296241302986 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



82 
 

      
 

Assaker, G. (2020). The effects of hotel green business practices on consumers’ 
loyalty intentions: An expanded multidimensional service model in the 
upscale segment. International Journal of Contemporary Hospitality 
Management, 32(12), 3787–3807. https://doi.org/10.1108/IJCHM-05-
2020-0461 

BAPPERIDA Yogya. (2025). List Master Data | Aplikasi Dataku. Jogja Dataku. 
https://bapperida.jogjaprov.go.id/dataku/data_dasar/index/603-data-
kinerja-dinas-pariwisata?id_skpd=78 

Bell, C. (2015). Bar talk in Bali with (s)expat residential tourists. Journal of 
Tourism and Cultural Change, 13(3), 261–274. 
https://doi.org/10.1080/14766825.2014.946422 

Binkhorst, E., & Dekker, T. D. (2009). Agenda for Co-Creation Tourism 
Experience Research. Journal of Hospitality Marketing & Management, 
18(2–3), 311–327. https://doi.org/10.1080/19368620802594193 

Bourdeau, B. L. (2024). Customer loyalty: A refined conceptualization, 
measurement, and model. Journal of Retailing and Consumer Services. 

BPS Provinsi DIY. (2024). Jumlah Kunjungan Wisatawan. 
https://searchengine.web.bps.go.id/search?mfd=3400&q=wisatawan&cont
ent=table&page=1&title=0&from=all&to=all&sort=relevansi 

Buhalis, D., & Law, R. (2008). Progress in information technology and tourism 
management: 20 years on and 10 years after the Internet—The state of 
eTourism research. Tourism Management, 29(4), 609–623. 
https://doi.org/10.1016/j.tourman.2008.01.005 

Cakici, A. C., Akgunduz, Y., & Yildirim, O. (2019). The impact of perceived price 
justice and satisfaction on loyalty: The mediating effect of revisit intention. 
Tourism Review, 74(3), 443–462. https://doi.org/10.1108/TR-02-2018-
0025 

Chang, J.-R., Chen, M.-Y., Chen, L.-S., & Tseng, S.-C. (2019). Why Customers 
Don’t Revisit in Tourism and Hospitality Industry? IEEE Access, 7, 
146588–146606. https://doi.org/10.1109/ACCESS.2019.2946168 

Chang, Y.-C., Ku, C.-H., & Chen, C.-H. (2019). Social media analytics: Extracting 
and visualizing Hilton hotel ratings and reviews from TripAdvisor. 
International Journal of Information Management, 48, 263–279. 
https://doi.org/10.1016/j.ijinfomgt.2017.11.001 

Chen, H., & Rahman, I. (2018). Cultural tourism: An analysis of engagement, 
cultural contact, memorable tourism experience and destination loyalty. 
Tourism Management Perspectives, 26, 153–163. 
https://doi.org/10.1016/j.tmp.2017.10.006 

Chen, J. S., Wang, W., & Prebensen, N. K. (2016). Travel companions and activity 
preferences of nature-based tourists. Tourism Review, 71(1), 45–56. 
https://doi.org/10.1108/TR-06-2015-0024 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



83 
 

      
 

Cheng, J., Su, L., He, X., & Jia, B. (2024). Tourist socialization process in tourism 
activity decision-making: The moderation of scarcity appeals. Journal of 
Hospitality and Tourism Management, 60, 33–41. 
https://doi.org/10.1016/j.jhtm.2024.06.009 

Dalir, S. (2024). Innovative strategies to tackle seasonality issue in hospitality and 
tourism industry. International Journal of Contemporary Hospitality 
Management, 36(5), 1690–1709. https://doi.org/10.1108/IJCHM-09-2023-
1382 

Damanik, J., & Yusuf, M. (2022). Effects of perceived value, expectation, visitor 
management, and visitor satisfaction on revisit intention to Borobudur 
Temple, Indonesia. Journal of Heritage Tourism, 17(2), 174–189. 
https://doi.org/10.1080/1743873X.2021.1950164 

DPMPTSP. (2019). Yogyakarta, Kota Istimewa dengan Sejuta Kenangan dan 
Keunikan. 
https://perizinan.jogjakota.go.id/web/detail/74/yogyakarta,_kota_istimewa
_dengan_sejuta_kenangan_dan_keunikan 

Echtner, C. M., & Ritchie, J. R. B. (1993). The Measurement of Destination Image: 
An Empirical Assessment. Journal of Travel Research, 31(4), 3–13. 
https://doi.org/10.1177/004728759303100402 

Filieri, R., Acikgoz, F., Ndou, V., & Dwivedi, Y. (2021). Is TripAdvisor still 
relevant? The influence of review credibility, review usefulness, and ease 
of use on consumers’ continuance intention. International Journal of 
Contemporary Hospitality Management, 33(1), 199–223. 
https://doi.org/10.1108/IJCHM-05-2020-0402 

Gregoriades, A., Pampaka, M., Herodotou, H., & Christodoulou, E. (2023). 
Explaining tourist revisit intention using natural language processing and 
classification techniques. Journal of Big Data, 10(1), 60. 
https://doi.org/10.1186/s40537-023-00740-5 

Grewal, D., Iyer, G. R., Gotlieb, J., & Levy, M. (2007). Developing a deeper 
understanding of post-purchase perceived risk and behavioral intentions in 
a service setting. Journal of the Academy of Marketing Science, 35(2), 250–
258. https://doi.org/10.1007/s11747-007-0044-2 

Han, H., Kim, Y., & Kim, E.-K. (2011). Cognitive, affective, conative, and action 
loyalty: Testing the impact of inertia. International Journal of Hospitality 
Management, 30(4), 1008–1019. 
https://doi.org/10.1016/j.ijhm.2011.03.006 

Haryanto, E. (2019). Analisis Motivasi Pendorong Wisatawan Mancanegara 
Berkjunjung ke Yogyakarta. 13. 

Hoo, W. C., Ng, A. H. H., Ho, R. C., Ling, Z., & Prompanyo, M. (2024). 
Determinants of eco-homestay among young adults in Malaysia. 
Environment and Social Psychology, 9(8). 
https://doi.org/10.59429/esp.v9i8.2882 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



84 
 

      
 

Hu, Y., & Xu, S. (2021). Memorability of a previous travel experience and revisit 
intention: The three-way interaction of nostalgia, perceived disappointment 
risk and extent of change. Journal of Destination Marketing & 
Management, 20, 100604. https://doi.org/10.1016/j.jdmm.2021.100604 

IBM. (2021, September 22). What Is Machine Learning (ML). 
https://www.ibm.com/topics/machine-learning 

Inskeep, E. (1991). Tourism Planning: An Integrated and Sustainable Development 
Approach. John Wiley & Sons. 

Jeacle, I., & Carter, C. (2011). In TripAdvisor we trust: Rankings, calculative 
regimes and abstract systems. Accounting, Organizations and Society, 
36(4–5), 293–309. https://doi.org/10.1016/j.aos.2011.04.002 

Junfeng, Z., & Nuo, W. (2025). Study on the relationship between summer 
microclimate and human thermal comfort in urban waterfront parks–Longzi 
Lake Park in Zhengzhou city as an example. Landscape and Ecological 
Engineering, 21(2), 341–356. https://doi.org/10.1007/s11355-025-00644-x 

Karakan, H., & Birdir, K. (2023). Revisit Intention: A Key Concept In Tourism. In 
Social, Human, and Administrative Science. Serüven Yayınevi. 
www.seruvenyayinevi.com 

Kim, K.-H., & Park, D.-B. (2017). Relationships Among Perceived Value, 
Satisfaction, and Loyalty: Community-Based Ecotourism in Korea. Journal 
of Travel & Tourism Marketing, 34(2), 171–191. 
https://doi.org/10.1080/10548408.2016.1156609 

Kozinets, R. V. (2002). The Field behind the Screen: Using Netnography for 
Marketing Research in Online Communities. Journal of Marketing 
Research, 39(1), 61–72. https://doi.org/10.1509/jmkr.39.1.61.18935 

Kozinets, R. V. (2019). Netnography: The Essential Guide to Qualitative Social 
Media Research. SAGE. 

Kozinets, R. V., & Gretzel, U. (2024). Netnography evolved: New contexts, scope, 
procedures and sensibilities. Annals of Tourism Research, 104, 103693. 
https://doi.org/10.1016/j.annals.2023.103693 

Lau, A. L. S., & McKercher, B. (2004). Exploration Versus Acquisition: A 
Comparison of First-Time and Repeat Visitors. Journal of Travel Research, 
42(3), 279–285. https://doi.org/10.1177/0047287503257502 

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2008). Electronic word-of-mouth in 
hospitality and tourism management. Tourism Management, 29(3), 458–
468. https://doi.org/10.1016/j.tourman.2007.05.011 

Liu, Y., & Beldona, S. (2021). Extracting revisit intentions from social media big 
data: A rule-based classification model. International Journal of 
Contemporary Hospitality Management, 33(6), 2176–2193. 
https://doi.org/10.1108/IJCHM-06-2020-0592 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



85 
 

      
 

Lo, M.-C., Chin, C.-H., & Law, F.-Y. (2019). Tourists’ perspectives on hard and 
soft services toward rural tourism destination competitiveness: Community 
support as a moderator. Tourism and Hospitality Research, 19(2), 139–157. 
https://doi.org/10.1177/1467358417715677 

Maghrifani, D., Liu, F., & Sneddon, J. (2024). The effects of past and expected 
experiences on revisit intention: A study of Australian and Indonesian 
tourists. Consumer Behavior in Tourism and Hospitality, 19(1), 1–17. 
https://doi.org/10.1108/cbth-11-2022-0199 

Maizida, K. (2021). On Different Perspective: Image of Yogyakarta as a Tourist 
Destination from Domestic and International Tourist’s Perception. E-
Journal of Tourism, 41. https://doi.org/10.24922/eot.v8i1.69741 

Manyangara, M. E., Makanyeza, C., & Muranda, Z. (2023). The effect of service 
quality on revisit intention: The mediating role of destination image. Cogent 
Business & Management, 10(3), 2250264. 
https://doi.org/10.1080/23311975.2023.2250264 

Marandi, A., Tasavori, M., & Najmi, M. (2023). New insights into hotel customer’s 
revisiting intentions, based on big data. International Journal of 
Contemporary Hospitality Management. https://doi.org/10.1108/IJCHM-
06-2022-0719 

Martin, J. C., Román, C., Moreira, P., Moreno, R., & Oyarce, F. (2021). Does the 
access transport mode affect visitors’ satisfaction in a World Heritage City? 
The case of Valparaiso, Chile. Journal of Transport Geography, 91, 
102969. https://doi.org/10.1016/j.jtrangeo.2021.102969 

Meng, B., & Cui, M. (2020). The role of co-creation experience in forming tourists’ 
revisit intention to home-based accommodation: Extending the theory of 
planned behavior. Tourism Management Perspectives, 33, 100581. 
https://doi.org/10.1016/j.tmp.2019.100581 

Milman, A., Tasci, A. D. A., & Wei, W. (2020). Crowded and popular: The two 
sides of the coin affecting theme-park experience, satisfaction, and loyalty. 
Journal of Destination Marketing & Management, 18, 100468. 
https://doi.org/10.1016/j.jdmm.2020.100468 

Mwita, K. (2022). Factors to consider when choosing data collection methods. 
International Journal of Research in Business and Social Science (2147- 
4478), 11(5), 532–538. https://doi.org/10.20525/ijrbs.v11i5.1842 

Nguyen, P. M. B., Pham, X. L., & To Truong, G. N. (2023). A bibliometric analysis 
of research on tourism content marketing: Background knowledge and 
thematic evolution. Heliyon, 9(2), e13487. 
https://doi.org/10.1016/j.heliyon.2023.e13487 

Nian, S., Chen, M., Yan, J., Du, Y., & Su, X. (2024). Tourist Crowding versus 
Service Quality: Impacting Mechanism of Tourist Satisfaction in World 
Natural Heritage Sites from the Mountain Sanqingshan National Park, 
China. Sustainability, 16(18), 8268. https://doi.org/10.3390/su16188268 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



86 
 

      
 

Núñez, J. C. S., Gómez‐Pulido, J. A., & Ramírez, R. R. (2024). Machine learning 
applied to tourism: A systematic review. WIREs Data Mining and 
Knowledge Discovery, e1549. https://doi.org/10.1002/widm.1549 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63, 33. 
https://doi.org/10.2307/1252099 

Paisri, W., Ruanguttamanun, C., & Sujchaphong, N. (2022). Customer experience 
and commitment on eWOM and revisit intention: A case of Taladtongchom 
Thailand. Cogent Business & Management, 9(1), 2108584. 
https://doi.org/10.1080/23311975.2022.2108584 

Park, E., Kang, J., Choi, D., & Han, J. (2020). Understanding customers’ hotel 
revisiting behaviour: A sentiment analysis of online feedback reviews. 
Current Issues in Tourism, 23(5), 605–611. 
https://doi.org/10.1080/13683500.2018.1549025 

Pearce, P. L., & Wu, M.-Y. (2018). Entertaining International Tourists: An 
Empirical Study of an Iconic Site in China. Journal of Hospitality & 
Tourism Research, 42(5), 772–792. 
https://doi.org/10.1177/1096348015598202 

Pillai, A. S., & Tedesco, R. (2023). Machine Learning and Deep Learning in 
Natural Language Processing (1st ed.). CRC Press. 
https://doi.org/10.1201/9781003296126 

Pitaya. (2021). Yogyakarta Dalam Perspektif Destinasi Backpacking Travel. 
Journal of Tourism and Economic, 4(1), 1–17. 
https://doi.org/10.36594/jtec/7zd6s986 

Rodríguez-Díaz, M., Rodríguez-Díaz, R., & Espino-Rodríguez, T. F. (2018). 
Analysis of the Online Reputation Based on Customer Ratings of Lodgings 
in Tourism Destinations. Administrative Sciences, 8(3), 51. 
https://doi.org/10.3390/admsci8030051 

Sánchez-Franco, M. J., & Rey-Tienda, S. (2024). The role of user-generated content 
in tourism decision-making: An exemplary study of Andalusia, Spain. 
Management Decision, 62(7), 2292–2328. https://doi.org/10.1108/MD-06-
2023-0966 

Sanders, D., Willson, G., Susomrith, P., & Dowling, R. (2016). Fly in to work; fly 
out to Bali: An exploration of Australian fly-in-fly-out (FIFO) workers 
leisure travel. Journal of Hospitality and Tourism Management, 26, 36–44. 
https://doi.org/10.1016/j.jhtm.2015.11.002 

Santos, M. L. B. D. (2022). The “so-called” UGC: An updated definition of user-
generated content in the age of social media. Online Information Review, 
46(1), 95–113. https://doi.org/10.1108/OIR-06-2020-0258 

Sharipudin, M.-N. S., Cheung, M. L., De Oliveira, M. J., & Solyom, A. (2023). The 
Role of Post-Stay Evaluation on Ewom and Hotel Revisit Intention among 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



87 
 

      
 

Gen Y. Journal of Hospitality & Tourism Research, 47(1), 57–83. 
https://doi.org/10.1177/10963480211019847 

Siering, M., Deokar, A. V., & Janze, C. (2018). Disentangling consumer 
recommendations: Explaining and predicting airline recommendations 
based on online reviews. Decision Support Systems, 107, 52–63. 
https://doi.org/10.1016/j.dss.2018.01.002 

Smith, M. K., Pinke-Sziva, I., & Berezvai, Z. (2023). The relative importance of 
culture in urban tourism: Implications for segmentation. Consumer 
Behavior in Tourism and Hospitality, 18(2), 157–173. 
https://doi.org/10.1108/CBTH-01-2022-0026 

Song, S., Kawamura, H., Uchida, J., & Saito, H. (2019). Determining tourist 
satisfaction from travel reviews. Information Technology & Tourism, 21(3), 
337–367. https://doi.org/10.1007/s40558-019-00144-3 

Statista Research Department. (2025). Tripadvisor: Website visits by country 2025. 
Statista. https://www.statista.com/statistics/1215505/traffic-to-tripadvisor-
website-by-country/?utm_source=chatgpt.com 

Stringam, B., Gerdes, J. H., & Anderson, C. K. (2023). Legal and Ethical Issues of 
Collecting and Using Online Hospitality Data. Cornell Hospitality 
Quarterly, 64(1), 54–62. https://doi.org/10.1177/19389655211040434 

Subarkah, M. Z., Hilda, M., & Zukhronah, E. (2022). Analisis Sentimen Review 
Tempat Wisata Pada Data Online Travel Agency Di Yogyakarta 
Menggunakan Model Neural Network IndoBERTweet Fine Tuning. 
Seminar Nasional Official Statistics, 2022(1), 543–552. 
https://doi.org/10.34123/semnasoffstat.v2022i1.1246 

Sukarno, A., Oetomo, H., & Sugandini, D. (2019). Revisit Intention: Study on the 
Yogyakarta Heritage Tourism: Proceedings of the International Conference 
of Business, Economy, Entrepreneurship and Management, 109–115. 
International Conference on Business, Economy, Entrepreneurship and 
Management. https://doi.org/10.5220/0009967501090115 

The ASEAN Secretariat. (2021, October). ASEAN Guidelines on Hygiene and 
Safety for Professionals and Communities in the Tourism Industry. Public 
Outreach and Civil Society Division. https://asean.org/our-
communities/economic-community/asean-tourism-sector/key-documents/ 

Thipsingh, S., Srisathan, W. A., Wongsaichia, S., Ketkaew, C., Naruetharadhol, P., 
& Hengboriboon, L. (2022). Social and sustainable determinants of the 
tourist satisfaction and temporal revisit intention: A case of Yogyakarta, 
Indonesia. Cogent Social Sciences, 8(1), 2068269. 
https://doi.org/10.1080/23311886.2022.2068269 

Ting, K. M. (2011). Confusion Matrix. In Encyclopedia of Machine Learning (pp. 
209–209). Springer, Boston, MA. https://doi.org/10.1007/978-0-387-
30164-8_157 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



88 
 

      
 

Tomaiuolo, N. G. (2012). UContent: The information professional’s guide to user-
generated content. Information Today, Inc. 

Torabi, Z.-A., Shalbafian, A., Allam, Z., Ghaderi, Z., Murgante, B., & Khavarian-
Garmsir, A. (2022). Enhancing Memorable Experiences, Tourist 
Satisfaction, and Revisit Intention through Smart Tourism Technologies. 
Sustainability, 14(5), 2721. https://doi.org/10.3390/su14052721 

Tripadvisor. (2024). Review About Sagrada Familia, Barcelona Tourism 
Destination. Tripadvisor. https://www.tripadvisor.com/ 

Tripadvisor. (2025a). Merapi Volcano (2025)—All You Need to Know BEFORE 
You Go (with Reviews). Tripadvisor. 
https://www.tripadvisor.com/Attraction_Review-g294230-d1125234-
Reviews-Merapi_Volcano-Yogyakarta_Region_Java.html 

Tripadvisor. (2025b). THE 10 BEST Yogyakarta Region Tours & Excursions 
(2025). Tripadvisor. https://www.tripadvisor.com/Attractions-g294230-
Activities-c42-Yogyakarta_Region_Java.html 

Tripadvisor. (2025c, February). Travelers Push Tripadvisor Past 1 Billion Reviews 
& Opinions! Tripadvisor.Com. https://tripadvisor.mediaroom.com/2022-
02-01-Travelers-Push-Tripadvisor-Past-1-Billion-Reviews-Opinions 

Tripathi, D., & Singh, P. K. (2024). Impact of Tourist Experiences in Tour Packages 
on Intention to Repeat. International Journal of Innovative Science and 
Research Technology (IJISRT), 1700–1710. 
https://doi.org/10.38124/ijisrt/IJISRT24JUL324 

Tunjungsari, K. R. (2020). Tourism Development for Taman Wisata Candi 
Borobudur (TWCB). Jurnal Hospitality Dan Pariwisata, 6(1). 
https://doi.org/10.30813/jhp.v6i1.2035 

Utama, I. G. B. R., Krismawintari, N. P. D., Junaedi, I. W. R., Putri, P. A. N., & 
Sumartana, I. M. (2023). Visitor Segmentation of Heritage Tourist 
Attraction in Indonesia Using Google Trend Analysis. JPPI (Jurnal 
Penelitian Pendidikan Indonesia), 9(1). 
https://doi.org/10.29210/020221673 

Wang, D. (2004). Tourist Behaviour and Repeat Visitation to Hong Kong. Tourism 
Geographies, 6(1), 99–118. 
https://doi.org/10.1080/14616680320001722355 

Wang, J., & Chen, X. (2025). Balancing Tourism Seasonality: The Role of Tourism 
Destination Image (TDI) and Spatial Levels (SLs). Sustainability, 17(6), 
2569. https://doi.org/10.3390/su17062569 

Wang, Y., Han, F., Zhu, L., Deussen, O., & Chen, B. (2018). Line Graph or Scatter 
Plot? Automatic Selection of Methods for Visualizing Trends in Time 
Series. IEEE TRANSACTIONS ON VISUALIZATION AND COMPUTER 
GRAPHICS, 24(2). 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



89 
 

      
 

Whitaker, S. D. (2018). Big Data versus a survey. The Quarterly Review of 
Economics and Finance, 67, 285–296. 
https://doi.org/10.1016/j.qref.2017.07.011 

Xiang, Z., & Gretzel, U. (2010). Role of social media in online travel information 
search. Tourism Management, 31(2), 179–188. 
https://doi.org/10.1016/j.tourman.2009.02.016 

Xiang, Z., Schwartz, Z., Gerdes, J. H., & Uysal, M. (2015). What can big data and 
text analytics tell us about hotel guest experience and satisfaction? 
International Journal of Hospitality Management, 44, 120–130. 
https://doi.org/10.1016/j.ijhm.2014.10.013 

Xu, H., Cheung, L. T. O., Lovett, J., Duan, X., Pei, Q., & Liang, D. (2023). 
Understanding the influence of user-generated content on tourist loyalty 
behavior in a cultural World Heritage Site. Tourism Recreation Research, 
48(2), 173–187. https://doi.org/10.1080/02508281.2021.1913022 

Yang, X., Zhao, Y., Zhao, J., Shi, C., & Deng, B. (2022). Tourists’ Perceived 
Attitudes toward the Famous Terraced Agricultural Cultural Heritage 
Landscape in China. Agriculture, 12(9), 1394. 
https://doi.org/10.3390/agriculture12091394 

Yulianto, A., Putri, E. D. H., & Wardhani, D. M. (2024). Analysis of Traveller 
Growth Trends After the COVID-19 Pandemic Based on Accommodation 
Types in Yogyakarta. Jurnal Akademi Pariwisata Medan, 12(1). 
https://doi.org/10.36983/japm.v12i1.600 

Yusuf, M. (2020). How Far Can Tourism Go? Residents’ Attitudes toward Tourism 
Development in Yogyakarta City, Indonesia. Indonesian Journal of 
Geography, 52(2), 208. https://doi.org/10.22146/ijg.38375 

Zhang, H., Fu, X., Cai, L. A., & Lu, L. (2014). Destination image and tourist 
loyalty: A meta-analysis. Tourism Management, 40, 213–223. 
https://doi.org/10.1016/j.tourman.2013.06.006 

Zhao, Y., Zhan, Q., Du, G., & Wei, Y. (2024). The effects of involvement, 
authenticity, and destination image on tourist satisfaction in the context of 
Chinese ancient village tourism. Journal of Hospitality and Tourism 
Management, 60, 51–62. https://doi.org/10.1016/j.jhtm.2024.06.008 

Zhong, L., Morrison, A. M., Zheng, C., & Li, X. (2023). Destination image: A 
consumer-based, big data-enabled approach. Tourism Review, 78(4), Article 
4. https://doi.org/10.1108/TR-04-2022-0190 

 
 

Prediksi Niat Kunjungan Ulang Wisatawan ke Kawasan DPN Borobudur-Yogyakarta-Prambanan
Berdasarkan
User Generated Content
Adimas Raka Dumarsema, Prof. Dr.-Phil. Janianton Damanik, M.Si.; Yulia Arisnani Widyaningsih, M.B.A., Ph. D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


