The Language Style in Instagram Posts of ESQA Cosmetics Brand in the Context of BarbieTM Trend
Anggita Prameswari, Erlin Estiana Yuanti, S.S., M.A.; Drs. Winarto, M.M.; Dr. Supriyono, S.S., M.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

REFERENCES

Alivia, A. (2023, Juli 24). 17 kolaborasi film Barbie dengan berbagai brand ternama,

gemas! IDN Times. https://www.idntimes.com/hype/entertainment/17-kolaborasi-

film-barbie-dengan-berbagai-brand-ternama-gemas-01-1sgcv-pOp4lh

Arbabi, F., Khansari, S. M., Salamzadeh, A., Gholampour, A., Ebrahimi, P., & Fekete-
Farkas, M. (2022). Social Networks Marketing, Value Co-Creation, and Consumer
Purchase Behavior: Combining PLS-SEM and NCA. Journal of Risk and Financial
Management, 15(10). https://doi.org/10.3390/jrfm15100440

Aristotle. (2007). On Rhetoric: A Theory of Civic Discourse (G. A. Kennedy, Trans.).
Oxford University Press, 2(2), 111

Asemah, E. S., & Nwammuo, A. (2015). Relationship between Perceived Product Quality
and Brand Loyalty: Views from Lokoja, Nigeria.
https://www.researchgate.net/publication/359187365

Ayu Anisafitri, S., & Meisuri. (2024). LANGUAGE STYLE IN TASYA FARASYA'S
ADVERTISEMENT VIDEO YOUTUBE (Vol. 13, Issue 02).

Cerita Prameswary, Mohamad Irfan Hidayat, & Maya Purnama Sari. (2024). Analisis
Persepsi Warna pada Kemasan Produk Kecantikan Emina. Jurnal Senirupa Warna,

12(2), 78-87. https://doi.org/10.36806/jsrw.v12i2.176

Chaika, E. (1982). Language the social mirror. Massachusset: Newbury House Publish Inc.

Cili Tami. (2024, Maret 16). Deretan produk kecantikan lokal yang kolaborasi dengan film luar.
Dundun.id. https://dundun.id/deretan-produk-kecantikan-lokal-yang-kolaborasi-

dengan-film-luar/
Creswell, J. W. (2018). Research Design: Qualitative, Quantitative, and Mixed Methods
Approaches. SAGE Publications, Inc. https://lccn.loc.gov/2017044644

Dennaya, S. & Bram, B. (2021). The Use of Advertising Language Styles in Vogue
Magazine: A Stylistic Approach. Journal of Language and Communication Studies,
3(1), 45-59.

ESQA Cosmetics. (2016). About Us. ESQA Cosmetics.
https://esqacosmetics.com/pages/about-us

Farida, E., & Rika Jazilatul Kholidah, N. (2020). Jurnal Inovasi Pendidikan Ekonomi

67


https://www.idntimes.com/hype/entertainment/17-kolaborasi-film-barbie-dengan-berbagai-brand-ternama-gemas-01-1sqcv-p0p4lh
https://www.idntimes.com/hype/entertainment/17-kolaborasi-film-barbie-dengan-berbagai-brand-ternama-gemas-01-1sqcv-p0p4lh
https://doi.org/10.3390/jrfm15100440
https://www.researchgate.net/publication/359187365
https://doi.org/10.36806/jsrw.v12i2.176
https://dundun.id/deretan-produk-kecantikan-lokal-yang-kolaborasi-dengan-film-luar/
https://dundun.id/deretan-produk-kecantikan-lokal-yang-kolaborasi-dengan-film-luar/
https://lccn.loc.gov/2017044644
https://esqacosmetics.com/pages/about-us

The Language Style in Instagram Posts of ESQA Cosmetics Brand in the Context of BarbieTM Trend
Anggita Prameswari, Erlin Estiana Yuanti, S.S., M.A.; Drs. Winarto, M.M.; Dr. Supriyono, S.S., M.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH Mﬁ?é\nerapan Pembelajaran Psikologi Warna untuk Meningkatkan Kemampuan

Mahasiswa Dalam Memilih Warna pada Desain Kemasan Produk Prodi
Manajemen FEB UNISMA. Jurnal Inovasi Pendidikan Ekonomi, 10(1), 40-47.
https://doi.org/10.24036/01108220

Gerwig, G. (Director). (2023). Barbie [Film]. Warner Bros. Pictures; Heyday Films;

LuckyChap Entertainment; NB/GG Pictures; Mattel Films.
https://www.imdb.com/title/tt1517268/
Ginting, S., Rangkuti, R., & Yusuf, M. (2020). Function of The Language Style Used in

Women Commercial Product Advertisements: A Stylistic Analysis of Language.
Rainbow: Journal of Literature, Linguistics and Culture Studies, 9(2), 187-195.

Hayuningtias, N. R. (2022). WOMEN AND INSTAGRAM CAPTIONS: AN ANALYSIS OF
LANGUAGE STYLE IN SOCIOLINGUISTICS THESIS.

https://www.instagram.com/esqacosmetics/

Irwanto, & Hariatiningsih, L. R. (2020). Penggunaan Skincare Dan Penerapan konsep
Beauty 4.0 Pada Media Sosial (Studi Netnografi Wanita Pengguna Instagram).
Journal Komunikasi, 11(2). https://doi.org/10.31294/jkom

Kamilia, D. A. (2024). PENGARUH SOCIAL NETWORK MARKETING TERHADAP
CUSTOMER ENGAGEMENT ESQA COSMETICS DI INDONESIA. Universitas

Pendidikan Indonesia. http://repository.upi.edu/id/eprint/125761

Keraf, G. (2006). Diksi dan gaya bahasa. PT Gramedia Pustaka Utama

Lord, M. G. (2004). Forever Barbie: The Unauthorized Biography of a Real Doll. Canada:
Walker Publishing Company.

Lustono, L. (2020). Pengaruh Media Promosi Digital atau Online dan Viral Marketing
terhadap Kepitusan Pembelian Pada Belanjadolo Online Shop Di Kecamatan
Banjarnegara. Medikonis, 20(1), 11-24.

Merriam-Webster.  (2022). Sentence. In the Merriam-Webster.com dictionary.

https://www.merriam-webster.com/dictionary/sentence

Meirandani, A., Ulmasitoh, C., Aprilia, L., Elfa, Y. M., & Bahasa Inggris, P. (2025).
ANALYSIS GENDER AND LANGUAGE IN ONLINE COMMUNICATION
(CASE STUDY: TIKTOK AND INSTAGRAM). VARIABLE RESEARCH
JOURNAL, 02, 1.

68


https://doi.org/10.24036/01108220
https://www.imdb.com/title/tt1517268/
https://www.instagram.com/esqacosmetics/
https://doi.org/10.31294/jkom
http://repository.upi.edu/id/eprint/125761
https://www.merriam-webster.com/dictionary/sentence

The Language Style in Instagram Posts of ESQA Cosmetics Brand in the Context of BarbieTM Trend
Anggita Prameswari, Erlin Estiana Yuanti, S.S., M.A.; Drs. Winarto, M.M.; Dr. Supriyono, S.S., M.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
%%ﬁghl\,/mﬁl\. (2022, Maret 21). Kisah brand kosmetik lokal pertama kolaborasi dengan

Disney, produknya diburu fans luar negeri. Liputan6.com.

https://www.liputan6.com/lifestyle/read/4916965/kisah-brand-kosmetik-lokal-

pertama-kolaborasi-dengan-disney-produknya-diburu-fans-luar-negeri

Nawawi, H. (2007). Metode Penelitian Bidang Sosial. Yogyakarta: Gadjah Mada University

Press.

Ochi, E. (2023, August 22). ESQA Makeup Class Roadshow siap hadir di 5 kota! Apa saja
hal seru yang bisa kamu dapatkan? BeautyJournal.id.

https://www.beautyjournal.id/article/esqa-makeup-class-roadshow

Rizqyta, A. (2023, August 2). Tokopedia Highlights Local Brands in Collaboration with

Barbie. https://www.tokopedia.com/blog/tokopedia-highlights-local-brands-in-

collaboration-with- barbie-rls/?utm_source=google&utm_medium=organic

Utomo, S. B. (n.d.). AN ANALYSIS OF LANGUAGE STYLES IN SECONDATE’S
INSTAGRAM CAPTIONS. Journal of Language Instruction and Applied
Linguistics), 01, 2023.

We Are Social. (2023, Januari). Digital 2023.
https://wearesocial.com/id/blog/2023/01/digital-2023/

Wells, W., Burnett, J., & Moriarty, S. (1995). Advertising: Principles & Practice (4th ed.).
Prentice Hall.
Widiastuti. (2024). An Analysis of Language Style Used in Skincare Product

Advertisements on YouTube. INNOVATIVE: Journal Of Social Science Research,
4,6776-6785.

69


https://www.liputan6.com/lifestyle/read/4916965/kisah-brand-kosmetik-lokal-pertama-kolaborasi-dengan-disney-produknya-diburu-fans-luar-negeri
https://www.liputan6.com/lifestyle/read/4916965/kisah-brand-kosmetik-lokal-pertama-kolaborasi-dengan-disney-produknya-diburu-fans-luar-negeri
https://www.beautyjournal.id/article/esqa-makeup-class-roadshow
http://www.tokopedia.com/blog/tokopedia-highlights-local-brands-in-collaboration-with-
http://www.tokopedia.com/blog/tokopedia-highlights-local-brands-in-collaboration-with-
https://wearesocial.com/id/blog/2023/01/digital-2023/

