
 
 

49 
 

DAFTAR PUSTAKA 

 

Aaker, D. A., 1991, Managing Brand Equity, The Free Press, United States of 

America. 

 

Aaker, D. A., 1996, Measuring Brand Equity Across Products And Markets, 

California Management Review, 38 (3), 102-120. 

 

Arafah, W., 2010, Analisis Anteseden dari Sensitifitas Harga Produk Sepatu di 

Jakarta, Jurnal Manajemen Teori dan terapan, 3(1), 56-80. 

 

Azhar, R., 2010, Effect Of Mineral Water Brand Equity Decision To Purchase, 

Jurnal Manajemen Universitas Gunadarma, Jakarta. 

 

Cohen, J., 1992, Statistical Power Analysis, Current Direction in Psychological 

Science, 1(3), 98-101. 

 

Durianto, D., Sugiarto, Sitinjak, T., 2001, Strategi Menaklukkan Pasar: Melalui 

Riset Ekuitas Dan Perilaku Merek, Cetakan Kedua, Gramedia Pustaka 

Utama, Jakarta. 

 

Elizabet, B., 2008, Analisis Loyalitas Konsumen Dan Sensitivitas Harga 

Beberapa Merek Kecap Manis Di Kota Depok (Kasus Kecap Merek 

Bango, ABC, Dan Nasional, Institut Pertanian Bogor, Jawa Barat. 

 

Erdem, T., Swait, J., and Louviere, J., 2002, The Impact Of Brand Credibility On 

Consumer Price Sensitivity, Elsevier Science International Journal Of 

Research in Marketing, 19(1), 1-19. 

 

Erwanto, 2003, Analisis Sensitivitas Harga Dan Loyalitas Konsumen Terhadap 

Air Minum Dalam Kemasan di Kota Bogor, Institut Pertanian Bogor, Jawa 

Barat. 

 

Fauzi, M., 2009, Analisis Kesuksesan Toyota Rush Dan Daihatsu Terios, 

Universitas Gadjah Mada, Jogjakarta. 

 

Garlan, R., 1990, A Comparisan of Three Forms of the Semantic Differential, 

Marketing Bulletin, 1(4), 19-24. 

 

Hair JR., J. F., Black, W. C., Babin, B. J., 2009, Multivariate Data Analysis 

Seventh Edition, Prentice Hall, New Jersey. 

 

Jogiyanto, 2011, Pedoman Survey Kuesioner, BPFE, Jogjakarta. 

ANALISIS EKUITAS MEREK DAN SENSITIVITAS PERUBAHAN  HARGA   (Studi Kasus: Toyota
Avanza dengan
Daihatsu Xenia dan Toyota Rush  dengan Daihatsu Terios)
Bira Adani, Ir. Andi Rahadiyan Wijayanto, S.T., M.Sc. Ph.D., IPM., ASEAN Eng
Universitas Gadjah Mada, 2013 | Diunduh dari http://etd.repository.ugm.ac.id/



50 
 

 
 

 

Keller K. L., 1993, Conceptualizing, Measuring, And Managing Customer-Based 

Brand Equity, Journal Of Marketing, 57(1) 1-22. 

 

Langking, J.,  2009, Analisis Ekuitas Merek  (Brand Equity) Minuman Teh Hijau 

Dalam Kemasan Siap Minum (Ready To Drink-Green Tea), Institut 

Pertanian Bogor, Jawa Barat. 

 

Lin, Y. T., Chen, S. C.and Hung, C. S. 2011. The Impact Of Brand Equity, Brand 

Attachment, Product Involvement And Repurchase Intention On Bicycle 

Use, Academic Journals African Journal Of Business Management, 5(14), 

5910-5919. 

 

Montgomery, D. C., Runger, G. C., 2011, Applied Statistics and Probability for 

Engineers fifth edition, John Wiley & Sons, Inc., New Jersey. 

 

Mumbay, P. J., 2002, Statistical power of non-parametric test: A quick Guide for 

designing sampling strategies, Marine Pollution Bulletin, 44(1), 85-87. 

 

Pepadri, I., 2002, Pricing Is The Moment Of Truth All Marketing Comes To Focus 

In The Pricing Decision, Usahawan, 10, 16-21. 

 

Prajapati, B., Dunne M., Armstrong, R., 2010, Sample Size Estimation And 

Statistical Power Analysis, Ot Peer Reviewed. 

 

Pratikno, A. N., 2003, Studi Mengenai Proses Pemilihan Merek, Jurnal Sains 

Pemasaran Indonesia, II (1), 53-66. 

 

Rangkuti, F., The Power Of Brands, 2002, Gramedia Pustaka Utama, Jakarta. 

 

Sidi, A. P., 2009, Analisis Hubungan Antara Brand Value Dan Financial Value, 

Universitas Gadjah Mada, Jogjakarta. 

 

Widhiarso, W., 2012, Memperkenalkan Program G*Power Untuk Mengkalkulasi 

Berapa Ukuran Sampel Untuk Penelitian, Universitas Gadjah Mada, 

Jogjakarta. 

 

Wood, L., 2000, Brands and Brand Equity: Definitions and Managements, 

Management Decision, 38 (9), 662-669. 

 

Zeng, F., Yang, Z., Li, Y., Fam, K., 2011, Small business industrial buyers’ price 

sensitivity: Do service quality dimensions matter in business markets?, 

Industrial Marketing Management, 40, 395-404. 
 

ANALISIS EKUITAS MEREK DAN SENSITIVITAS PERUBAHAN  HARGA   (Studi Kasus: Toyota
Avanza dengan
Daihatsu Xenia dan Toyota Rush  dengan Daihatsu Terios)
Bira Adani, Ir. Andi Rahadiyan Wijayanto, S.T., M.Sc. Ph.D., IPM., ASEAN Eng
Universitas Gadjah Mada, 2013 | Diunduh dari http://etd.repository.ugm.ac.id/


	HALAMAN JUDUL
	HALAMAN PENGESAHAN
	HALAMAN PERNYATAAN
	NASKAH SOAL TUGAS AKHIR
	HALAMAN PERSEMBAHAN
	INTISARI
	KATA PENGANTAR
	UCAPAN TERIMA KASIH
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN
	DAFTAR NOTASI DAN SINGKATAN
	BAB I PENDAHULUAN
	1.1  Latar Belakang
	1.2  Rumusan Masalah
	1.3  Asumsi dan Batasan Masalah
	1.4  Tujuan Penelitian
	1.5  Manfaat Penelitian

	BAB II TINJAUAN PUSTAKA
	BAB III LANDASAN TEORI
	3.1.  Merek
	3.2.  Ekuitas Merek (Brand Equity)
	3.3.  Sensitivitas Harga
	3.4.  Metode Non-Parametrik
	3.5.  Uji Validitas dan Reliabilitas
	3.6.  Metode Pengolahan Dan Analisis Data
	3.7.  Statistical Power

	BAB IV METODE PENELITIAN
	4.1  Objek Penelitian
	4.2  Alat Penelitian
	4.3  Tahapan Penelitian

	BAB V HASIL DAN PEMBAHASAN
	5.1. Analisis Karakteristik Responden
	5.2. Uji Validitas dan Uji Reliabilitas
	5.3. Analisis Brand Association
	5.4. Analisis Perceived Quality
	5.5. Analisis Brand Loyalty
	5.6.  Sensitivitas Harga
	5.7. Statistical Power

	BAB VI PENUTUP
	6.1.  Kesimpulan
	6.2.  Saran

	DAFTAR PUSTAKA
	LAMPIRAN

