
THESIS 

Communicating Brand Identity through Culture-Based Campaign  

(A Case Study of The Gateway of Java 2024 Campaign in Communicating Ambarrukmo 

Group’s Brand Identity) 

 

 

 

Written by: 

Aldrin Akbar Darmawan 

21/475088/SP/30117 

 

 

 

 

INTERNATIONAL UNDERGRADUATE PROGRAM  

DEPARTMENT OF COMMUNICATION SCIENCE 

FACULTY OF SOCIAL AND POLITICAL SCIENCES 

UNIVERSITAS GADJAH MADA  

 

2025 

 

Communicating Brand Identity through Culture-Based Campaign (A Case Study of The Gateway of
Java
2024 Campaign in Communicating Ambarrukmo Group's Brand Identity)
Aldrin Akbar Darmawan, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



Communicating Brand Identity through Culture-Based Campaign (A Case Study of The Gateway of
Java
2024 Campaign in Communicating Ambarrukmo Group's Brand Identity)
Aldrin Akbar Darmawan, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


