Hybrid Masculinity in Makeup Advertising (Analysis of Gen Z's Reception Towards Male Beauty in
Barenbliss Online Advertising Content)
Amadea Dinara Karimah, Acniah Damayanti, S.I.P., M.Sc.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hybrid Masculinity in Makeup Advertising
(Analysis of Gen Z’s Reception Towards Male Beauty in Barenbliss
Online Advertising Content)

THESIS

Amadea Dinara Karimah

21/472732/SP/29955

INTERNATIONAL UNDERGRADUATE PROGRAM
IN COMMUNICATION SCIENCE
DEPARTMENT OF COMMUNICATION SCIENCE
FACULTY OF SOCIAL AND POLITICAL SCIENCES
UNIVERSITAS GADJAH MADA
2024



Hybrid Masculinity in Makeup Advertising (Analysis of Gen Z's Reception Towards Male Beauty in
Barenbliss Online Advertising Content)
Amadea Dinara Karimah, Acniah Damayanti, S.I.P., M.Sc.

UNIVERSITAS Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

LEMBAR PENGESAHAN

Skripsi ini telah diuji dan dipertahankan di depan tim penguji
Departemen IImu Komunikasi
Fakultas Ilmu Sosial dan Ilmu Politik
Universitas Gadjah Mada

Nama : Amadca Dinara Karimah

No. Mahasiswa  : 21/472732/SP/29955

Judul Skripsi : Hybrid Masculinity in Makcup Advertising (Analysis of Gen Z’s Reception
Towards Malc Beauty in Barenbliss Online Advertising Content)

Tanggal Ujian : 16 Juni 2025

Tempat : R. Sidang Ilmu Komunikasi

Tim Penguji
Ketua Tim/ Dosen Pembimbing

Penguji I Penguji 11
/
\ /
7] .
Mashita Phitaloka Fandia Purwaningtyas, S.L.P, M.A. Massageng Widagdhaprasana, S.1.P., MMktgComs

. Dipindai dengan !
i & CamScanner’;


https://v3.camscanner.com/user/download

