
BIBLIOGRAPHY 

Ajzen, I., & Fishbein, M. (1980). Understanding attitudes and predicting social 
behavior. Prentice-Hall. 

Alfiana, L., Lukitaningsih, A., & Hatmanti, L. T. (2021). Pengaruh brand image, 
atribut produk dan persepsi kualitas terhadap keputusan pembelian. Jurnal 
Ilmiah Manajemen Kesatuan, 9(1), 63–74. 
https://doi.org/10.37641/jimkes.v9i1.440 

Anisa, Risnawati, R., & Chamidah, N. (2022). Pengaruh word of mouth mengenai 
live streaming Tiktok Shop terhadap keputusan pembelian konsumen. 
Jurnal Komunikasi Pemberdayaan, 1(2), 131–143. 
https://doi.org/10.47431/jkp.v1i2.230 

Badan Pengawasan Obat dan Makanan. (n.d.). Mengenal kosmetik dan 
penggunaannya. 
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan-penggu
naannya.html#:~:text=Definisi%20kosmetik%20sesuai%20dengan%20Per
aturan,membrane%20mukosa%20mulut%20terutama%20untuk 

Bernard, H. R. (2006). Research methods in anthropology (5th ed.). Altamira 
Press. 

Bethel, A., & Knapp, T. (2007). Halo effect. In the Dictionary of nursing and 
research (4th ed.). 

Bonde, N. S. a. K., Primasanti, N. Y., & Indriastiningsih, N. E. (2024). Analisis 
pengaruh kualitas produk, citra merek, dan penggunaan Korean brand 
ambassador terhadap minat beli konsumen produk skincare. Kajian 
Ekonomi Dan Akuntansi Terapan, 1(3), 111–128. 
https://doi.org/10.61132/keat.v1i3.329 

Bryman, A. (2016). Social research methods (5th ed.). Oxford University Press. 

Compas.co.id. (2022). 5 Brand Skincare Korea Terbaik Dan Data Penjualannya Di 
E-Commerce. https://compas.co.id/article/brand-skincare-korea-terbaik/ 

Devita, E. M., & Agustini, M. D. H. (2019). Country of origin and brand image on 
purchase decision of South Korean cosmetic Etude House. Journal of 
Management and Business Environment (JMBE), 1(1), 55–70. 
https://doi.org/10.24167/jmbe.v1i1.2115 

Dihni, V. A. (2022, July 26). Ini Produk Skincare Yang Paling Terkenal Di 
Kalangan K-Popers. Katadata Insight Center. 
https://zigi.id/surveipenggemarkorea 

The Influence of Brand Image, Price, and Product Quality on Purchase Decisions of South Korean
Cosmetics Among Indonesian Women.
Alessandra Gracia Diva Nareshvari, apt. M. Rifqi Rokhman, S.Farm., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.37641/jimkes.v9i1.440
https://doi.org/10.47431/jkp.v1i2.230
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan-penggunaannya.html#:~:text=Definisi%2520kosmetik%2520sesuai%2520dengan%2520Peraturan,membrane%2520mukosa%2520mulut%2520terutama%2520untuk
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan-penggunaannya.html#:~:text=Definisi%2520kosmetik%2520sesuai%2520dengan%2520Peraturan,membrane%2520mukosa%2520mulut%2520terutama%2520untuk
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan-penggunaannya.html#:~:text=Definisi%2520kosmetik%2520sesuai%2520dengan%2520Peraturan,membrane%2520mukosa%2520mulut%2520terutama%2520untuk
https://doi.org/10.61132/keat.v1i3.329
https://doi.org/10.24167/jmbe.v1i1.2115
https://zigi.id/surveipenggemarkorea


Dörnyei, Z. (2005). Research methods in applied linguistics. Oxford University 
Press. 

Ekklesia, E., & Kesumahati, E. (2023). Factors influencing purchase intention of 
South Korean cosmetics and skincare. Jurnal Administrasi Dan 
Manajemen, 13(1), 17–28. https://doi.org/10.52643/jam.v13i1.2635 

Floyd, F. J., & Widaman, K. F. (1995). Factor analysis in the development and 
refinement of clinical assessment instruments. Psychological Assessment, 
7(3), 286–299. https://doi.org/10.1037/1040-3590.7.3.286 

Gao, R. (2023). On the importance of pricing strategy in marketing strategy. 
Frontiers in Business Economics and Management, 10(1), 158–161. 
https://doi.org/10.54097/fbem.v10i1.10234 

Gibson, D. (2021, October 27). Hallyu to the world: The incredible rise of Korean 
culture. The Drum. 
https://www.thedrum.com/news/2021/10/27/hallyu-the-world-the-incredibl
e-rise-korean-culture 

Habibah, U., & Sumiati. (2012). Pengaruh kualitas produk dan harga terhadap 
keputusan pembelian produk kosmetik Wardah di Kota Bangkalan 
Madura. Jurnal Ekonomi & Bisnis. 

Iba, Z., & Wardhana, A. (2021). Analisis regresi dan analisis jalur untuk riset 
bisnis menggunakan SPSS & SMART-PLS. Eureka Media Aksara. 

Imalia, I., & Aprileny, I. (2020). The influence of price, facilities, and location to 
purchase decision [Case study of property purchase in Grand Nusa Indah 
Block J, Cileungsi at PT. Kentanix Supra International]. Repository STEI. 

Kementerian Koordinator Bidang Perekonomian Republik Indonesia. (2023). 
Hasilkan produk berdaya saing global, industri kosmetik nasional mampu 
tembus pasar ekspor dan turut mendukung penguatan blue economy. 
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-sai
ng-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-tur
ut-mendukung-penguatan-blue-economy 

Khan, S. (2021, September 14). 7 Brand Skincare Korea Yang Populer Di 
Indonesia, Kamu Sudah Coba?. IDN Times. 
https://www.idntimes.com/life/women/skincare-korea-yang-populer-di-ind
onesia-c1c2-01-y1pt1-jcqfcz 

Khare, A., Achtani, D., & Khattar, M. (2014). Influence of price perception and 
shopping motives on Indian consumers’ attitude towards retailer 
promotions in malls. Asia Pacific Journal of Marketing and Logistics, 
26(2), 272–295. https://doi.org/10.1108/apjml-09-2013-0097 

The Influence of Brand Image, Price, and Product Quality on Purchase Decisions of South Korean
Cosmetics Among Indonesian Women.
Alessandra Gracia Diva Nareshvari, apt. M. Rifqi Rokhman, S.Farm., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.52643/jam.v13i1.2635
https://doi.org/10.1037/1040-3590.7.3.286
https://doi.org/10.54097/fbem.v10i1.10234
https://www.thedrum.com/news/2021/10/27/hallyu-the-world-the-incredible-rise-korean-culture
https://www.thedrum.com/news/2021/10/27/hallyu-the-world-the-incredible-rise-korean-culture
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-turut-mendukung-penguatan-blue-economy
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-turut-mendukung-penguatan-blue-economy
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-turut-mendukung-penguatan-blue-economy
https://doi.org/10.1108/apjml-09-2013-0097


Kotler, P., & Armstrong, G. (2016). Principles of marketing (16th ed.). Pearson 
Education Limited. 

Kotler, P., Keller, K. L., Manceau, D., & Hemonnet-Goujot, A. (2015). Marketing 
management (15th ed.). 

Levrini, G. R. D., & Santos, M. J. D. (2021). The influence of price on purchase 
intentions: Comparative study between cognitive, sensory, and 
neurophysiological experiments. Behavioral Sciences, 11(2), 16. 
https://doi.org/10.3390/bs11020016 

Mishra, P., Pandey, C. M., Singh, U., Gupta, A., Sahu, C., & Keshri, A. (2019). 
Descriptive statistics and normality tests for statistical data. Annals of 
cardiac anaesthesia, 22(1), 67–72. 
https://doi.org/10.4103/aca.ACA_157_18 

Nayumi, S., & Sitinjak, T. J. (2020). Pengaruh country of origin image, brand 
image, dan kualitas produk terhadap keputusan pembelian produk 
Innisfree di Mall Kelapa Gading Jakarta Utara. Jurnal Manajemen, 9(2). 
https://doi.org/10.46806/jm.v9i2.665 

Ng, K. Y. N. (2020). The moderating role of trust and the theory of reasoned 
action. Journal of Knowledge Management, 24(6), 1221–1240. 
https://doi.org/10.1108/jkm-01-2020-0071 

Oppenheim, A. N. (1996). Questionnaire design, interviewing and attitude 
measurement. Continuum. 

O’Rourke, N., & Hatcher, L. (2010). A step-by-step approach to using SAS for 
factor analysis and structural equation modeling (2nd ed.). SAS. 

Pangastuti, J., Sudjiono, S., & Prastiti, E. (2019). Pengaruh kualitas produk dan 
harga terhadap keputusan pembelian produk kosmetik Wardah pada 
counter Wardah di Borobudur Kediri. JIMEK Jurnal Ilmiah Mahasiswa 
Ekonomi, 2(1), 69. https://doi.org/10.30737/jimek.v2i1.424 

Pratiwi, S. L., & Yunani, H. P. (2025, April 24). 5 Brand Skincare Korea Populer 
Dan Produk Andalannya Di Indonesia. 
https://harian.disway.id/read/866564/5-brand-skincare-korea-populer-dan-
produk-andalannya-di-indonesia 

Rustiana, Bintarti, S., Wicaksana, P. S. I., & Sari, R. (2022). The effect of product 
quality, product variation and promotion towards the purchase decision of 
Viva cosmetics. Jurnal Ekonomi. 

Santoso, A., Yuliarta, R., Safitri, U., Anggorowati, L., & Rahayu, L. (2024). 
Understanding the purchasing intentions of Korean skincare products 
among university students in Indonesia. Jurnal Ekonomi dan Bisnis, 27, 
51–80. https://doi.org/10.24914/jeb.v27i2.11605 

The Influence of Brand Image, Price, and Product Quality on Purchase Decisions of South Korean
Cosmetics Among Indonesian Women.
Alessandra Gracia Diva Nareshvari, apt. M. Rifqi Rokhman, S.Farm., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/bs11020016
https://doi.org/10.46806/jm.v9i2.665
https://doi.org/10.1108/jkm-01-2020-0071
https://doi.org/10.30737/jimek.v2i1.424
https://doi.org/10.24914/jeb.v27i2.11605


Schiffman, L. G., & Wisenblit, J. (2018). Consumer behavior (12th ed.). Pearson. 

Sekaran, U., & Bougie, R. (2016). Research methods for business (7th ed.). Wiley. 

Shalehah, A., Trisno, I., Moslehpour, M., & Cor, P.-K. (2019). The effect of 
Korean beauty product characteristics on brand loyalty and customer 
repurchase intention in Indonesia. 2019 International Conference on 
System Science and Management (ICSSSM), 1–5. 
https://doi.org/10.1109/ICSSSM.2019.8887676 

Slaney, K. (2017).  Validating Psychological Constructs: Historical, 
Philosophical, and Practical Dimensions. Macmillan Publishers Ltd. 
https://doi.org/10.1057/978-1-137-38523-9 

Souiden, N., & Diagne, M. (2009). Canadian and French men’s consumption of 
cosmetics: A comparison of their attitudes and motivations. Journal of 
Consumer Marketing, 26(2), 97–109. 
https://doi.org/10.1108/07363760910940465 

Sreejesh, S., Mohapatra, S. & Anusree, M.R,. (2013). Business Research Methods, 
An Applied Orientation. Springer International Publishing Switzerland. 
USA. 

Sudirman. (2021). Metodologi penelitian 1. Media Sains Indonesia. 

Sugiyono. (2013). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 

Swapna, H. R., Priyadharshini, B., & Joseph, L. S. (2024). The impact of 
globalization on consumer behavior and its implications for marketing 
strategies. IPE Journal of Management, 14. 

The Korea Times. (2025, February). Korea’s cosmetics exports surpass $10 bil. 
last year. 
https://www.koreatimes.co.kr/www/nation/2025/02/113_389777.html 

Tjiptono, F. (2005). Pemasaran jasa: Indikator kepuasan pelanggan. Bayumedia 
Publishing. 

Tjoe, F., & Kim, K.-T. (2016). The effect of Korean Wave on consumer’s 
purchase intention of Korean cosmetic products in Indonesia. Journal of 
Distribution Science, 14(9), 65–72. 
https://doi.org/10.15722/jds.14.9.201609.65 

Vega, A. C., Maguiña, J. L., Soto, A., Lama-Valdivia, J., & López, L. E. C. 
(2021). Cross-sectional studies. Revista De La Facultad De Medicina 
Humana, 21(1), 164–170. https://doi.org/10.25176/rfmh.v21i1.3069 

Wang, X., & Cheng, Z. (2020). Cross-sectional studies: Strengths, weaknesses, 
and recommendations. CHEST Journal. 

The Influence of Brand Image, Price, and Product Quality on Purchase Decisions of South Korean
Cosmetics Among Indonesian Women.
Alessandra Gracia Diva Nareshvari, apt. M. Rifqi Rokhman, S.Farm., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1109/ICSSSM.2019.8887676
https://doi.org/10.1108/07363760910940465
https://www.koreatimes.co.kr/www/nation/2025/02/113_389777.html
https://doi.org/10.15722/jds.14.9.201609.65
https://doi.org/10.25176/rfmh.v21i1.3069


Yamini, E. A., Andriani, N., & Tzulkarnain. (2024). Pengaruh country of origin 
dan brand image terhadap minat beli skincare Innisfree (Studi pada remaja 
perempuan di Kabupaten Parigi Moutong, Sulawesi Tengah). 
AT-THARIQAH: Jurnal Ekonomi. 

ZAP. (2019). ZAP Beauty Index 2019. 
https://zapclinic.com/files/ZAP_Beauty_Index_Agustus_2020.pdf 

ZAP. (2020). ZAP Beauty Index 2020. 
https://zapclinic.com/files/ZAP_Beauty_Index_Agustus_2019.pdf 

ZAP. (2023). ZAP Beauty Index 2023. 
https://zapclinic.com/files/ZAP_Beauty_Index_2023.pdf 

ZAP. (2024). ZAP Beauty Index 2024. 
https://zapclinic.com/files/ZAP_Beauty_Index_2024.pdf 

The Influence of Brand Image, Price, and Product Quality on Purchase Decisions of South Korean
Cosmetics Among Indonesian Women.
Alessandra Gracia Diva Nareshvari, apt. M. Rifqi Rokhman, S.Farm., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://zapclinic.com/files/ZAP_Beauty_Index_Agustus_2020.pdf
https://zapclinic.com/files/ZAP_Beauty_Index_Agustus_2019.pdf
https://zapclinic.com/files/ZAP_Beauty_Index_2023.pdf
https://zapclinic.com/files/ZAP_Beauty_Index_2024.pdf

	BIBLIOGRAPHY 

