PENGARUH PENDIDIKAN ETIKA BISNIS DAN LOVE OF MONEY TERHADAP KEPUTUSAN
PEMBELIAN PAKAIAN IMPOR BEKAS

(THRIFT)

Zaid Alfarizi, Fitri Amalia, S.E., M.Sc., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Abdillah, W., & Hartono, J. (2015). Partial least square (PLS)—Alternatif structural
equation modeling (SEM) dalam penelitian bisnis. Penerbit ANDI.

Adriana, P. (2018). Pengaruh pendidikan etika terhadap persepsi etis mahasiswa
akuntansi. Jurnal Ilmiah Akuntansi dan Bisnis, Politeknik Negeri Malang.
https://doi.org/10.31219/osf.io/preprints/socarxiv/5270-14936-1-PB

Ajzen, 1. (1991). The theory of planned behaviour. Organizational Behaviour and
Human Decision Processes, 50(2), 179-211.

Alfanis, A. (2024). Analisis perilaku konsumen terhadap keputusan pembelian pakaian
bekas/thrift dan dampaknya terhadap UMKM lokal di Bandar Lampung menurut
etika bisnis Islam (Skripsi, Universitas Islam Negeri Raden Intan Lampung).

Andaniawati, N., & Walangitan, S. (2021). Pengaruh money ethics, ketidakpercayaan
kepada fiskus dan diskriminasi pajak terhadap tax evasion. Prosiding
SAKUNTALA, 1(1), 59-75. Universitas Pamulang.

Anderson, R. E., Johnson, D. G., Gotterbarn, D., & Perrolle, J. (1993). Using the new
ACM code of ethics in decision making. Communications of the ACM, 36(2), 98—
101.

Anggraini, F. R. R., Siswanto, F. A. J., & Dewi, N. (2020). Accounting students’ ethical
awareness and ability to make ethical decisions. Anatolian Journal of Education,
5(2), 37-50. https://doi.org/10.29333/aje.2020.523a

Annisa, Y., Yulia, Y., & Ramadhan, M. F. (2021). Ethical-climate, komitmen
profesional, intensitas melakukan whistleblowing dengan sensitivitas etis sebagai
variabel intervening. Journal of Business and Economics (JBE) UPI YPTK, 6(3),
113-119. https://doi.org/10.35134/jbeupiyptk.v6i3.131

Arifin, A. (2024). Evaluasi penerapan etika bisnis dalam konteks lokal: Studi kasus
perusahaan Indonesia. Jurnal Manajemen Strategi, 12(2), 45-58.

Armitage, C. J., & Conner, M. (2001). Efficacy of the theory of planned behaviour: A
meta-analytic review. British Journal of Social Psychology, 40(4), 471-499.
Ayu, G., Prabaswari, Y., Punia, N., Agung, I. G. N., & Aditya, K. (2020). Produksi
risiko industri fast fashion dalam fenomena thrifting di Kota Denpasar. Jurnal
lImiah Sosiologi (Sorot), 1, 1-9.

https://ojs.unud.ac.id/index.php/sorot/article/view/61120

Bray, J., Johns, N., & Kilburn, D. (2011). An exploratory study into the factors
impeding ethical consumption. Journal of Business Ethics, 98(4), 597-608.

Carrigan, M., & Attalla, A. (2001). The myth of the ethical consumer — Do ethics matter
in purchase behavior? Journal of Consumer Marketing, 18(7), 560-578.

Cervellon, M.-C., & Carey, L. (2011). Consumers’ perceptions of “green”: Why and
how consumers use eco-fashion and green beauty products. Critical Studies in
Fashion and Beauty, 2(1), 117-138. https://doi.org/10.1386/csfb.2.1-2.117 1



https://doi.org/10.31219/osf.io/preprints/socarxiv/5270-14936-1-PB
https://doi.org/10.29333/aje.2020.523a
https://doi.org/10.29333/aje.2020.523a
https://doi.org/10.35134/jbeupiyptk.v6i3.131
https://doi.org/10.35134/jbeupiyptk.v6i3.131
https://ojs.unud.ac.id/index.php/sorot/article/view/61120
https://ojs.unud.ac.id/index.php/sorot/article/view/61120
https://ojs.unud.ac.id/index.php/sorot/article/view/61120
https://doi.org/10.1386/csfb.2.1-2.117_1
https://doi.org/10.1386/csfb.2.1-2.117_1

PENGARUH PENDIDIKAN ETIKA BISNIS DAN LOVE OF MONEY TERHADAP KEPUTUSAN
PEMBELIAN PAKAIAN IMPOR BEKAS
(THRIFT)
Zaid Alfarizi, Fitri Amalia, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Chin, W. W. (1998). The partial least squares approach to structural equation modeling.
In G. A. Marcoulides (Ed.), Modern methods for business research (pp. 295-336).

Chin, W. W. (2010). How to write up and report PLS analyses. In V. Esposito Vinzi,
W. W. Chin, J. Henseler, & H. Wang (Eds.), Handbook of partial least squares:
Concepts, methods and applications  (pp. 655-690).  Springer.
https://doi.org/10.1007/978-3-540-32827-8 29

Cooper, D., & Schindler, P. S. (2014). Business research methods (12th ed.). McGraw-
Hill/Irwin.

Dean, K. L., Beggs, J. M., & Fornaciari, C. J. (2007). Teaching ethics and accreditation:
Faculty competence, methods and assessment. Journal of Business Ethics
Education, 4, 5-26.

Devinney, T. M., Auger, P., & Eckhardt, G. M. (2010). The myth of the ethical
consumer. Cambridge University Press.

Dharma, 1. K. W. (2023). Factors That Influence Generation Z’s Purchase Intention
Towards Imported Secondhand Clothes In Indonesia. Journal Integration of
Management Studies.

Ferrell, O. C., Fraedrich, J., & Ferrell, L. (2019). Business ethics: Ethical decision
making and cases. Cengage Learning.

Fletcher, K. (2014). Sustainable fashion and textiles: Design journeys. Routledge.

Freestone, O., & McGoldrick, P. J. (2008). Motivations of the ethical consumer.
Journal of Business Ethics, 79(4), 445-467. https://doi.org/10.1007/s10551-007-
9409-1

Guiot, D., & Roux, D. (2010). A second-hand shoppers’ motivation scale: Antecedents,
consequences, and implications for retailers. Journal of Retailing.
https://doi.org/10.1016/j.jretai.2010.08.002

Ghozali, I., & Latan, H. (2015). Partial least squares: Konsep, teknik, dan aplikasi
dengan program SmartPLS 3.0. Universitas Diponegoro.

Ghozali, 1. (2021). Aplikasi analisis multivariate dengan program IBM SPSS 26 (Edisi
ke-10). Badan Penerbit Universitas Diponegoro.

Gwilt, A. (2014). Fashion design for living. Routledge.

Hair Jr., J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). Partial least squares
structural equation modeling (PLS-SEM): An emerging tool in business research.
European Business Review, 26, 106-121. https://doi.org/10.1108/EBR-10-2013-
0128

Hair Jr., J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial
least squares structural equation modeling (PLS-SEM) (2nd ed.). Sage
Publications Inc.

Hair Jr., J. F., et al. (2005). Fundamentals of research methods in administration. Porto
Alegre: Bookman.

Hair Jr., J. F., et al. (2019). Partial least squares structural equation modeling based
discrete choice modeling: An illustration in modeling retailer choice. Business
Research, 12(1), 115-142,



https://doi.org/10.1007/978-3-540-32827-8_29
https://doi.org/10.1007/978-3-540-32827-8_29
https://doi.org/10.1007/978-3-540-32827-8_29
https://doi.org/10.1007/s10551-007-9409-1
https://doi.org/10.1007/s10551-007-9409-1
https://doi.org/10.1007/s10551-007-9409-1
https://doi.org/10.1016/j.jretai.2010.08.002
https://doi.org/10.1016/j.jretai.2010.08.002
https://doi.org/10.1016/j.jretai.2010.08.002
https://doi.org/10.1108/EBR-10-2013-0128
https://doi.org/10.1108/EBR-10-2013-0128
https://doi.org/10.1108/EBR-10-2013-0128

PENGARUH PENDIDIKAN ETIKA BISNIS DAN LOVE OF MONEY TERHADAP KEPUTUSAN
PEMBELIAN PAKAIAN IMPOR BEKAS
(THRIFT)
Zaid Alfarizi, Fitri Amalia, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial
least squares structural equation modeling (PLS-SEM) (2nd ed.). Sage
Publications Inc.

Handayani, R. (2020). Peran pendidikan etika bisnis dalam membangun kewirausahaan
berbasis nilai. Didaktik: Jurnal llmiah PGSD FKIP Universitas Mandiri, 10(3),
204-210.

Harrison, R., Newholm, T., & Shaw, D. (2005). The ethical consumer. SAGE
Publications.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal of
the Academy of Marketing Science, 43, 115-135. https://doi.org/10.1007/s11747-

014-0403-8
Hidayah, F. N. (2023). Ada 49,4% masyarakat Indonesia pernah melakukan thrifting.
GoodStats. https://data.goodstats.id/statistic/ada-494-masyarakat-indonesia-

pernah-melakukan-thrifting-sP7wi

Hidayatullah, A. M., & Muslichah, 1. (2023). Pengaruh kegiatan pemasaran media
sosial Instagram terhadap loyalitas pelanggan pada e-commerce thrift. Selekta
Manajemen: Jurnal Mahasiswa Bisnis & Manajemen, 2(1), 140-155.
https://journal.uii.ac.id/selma/index

Huang, H. T., & Lin, C. P. (2019). Assessing ethical efficacy, workplace incivility, and
turnover intention: A moderated-mediation model. Review of Managerial Science,
13, 33-56.

Hunt, S. D., & Vitell, S. J. (1986). A general theory of marketing ethics. Journal of
Macromarketing, 6(1), 5-16.

Ismanto, A. (2019). Pengaruh idealisme, relativisme, tingkat pengetahuan akuntansi
dan love of money terhadap persepsi mahasiswa tentang krisis etika akuntan
[Skripsi tidak diterbitkan]. STIE Madani Balikpapan.

Jang, N., & Lee, J. O. (2014). An exploratory study for the development of an ethical
fashion standards accreditation system. Journal of Fashion Design, 14(2), 143-
156.

Joshi, A., Kale, S., Chandel, S., & Pal, D. K. (2015). Likert scale: Explored and
explained. British Journal of Applied Science & Technology, 7(4), 396-403.
https://doi.org/10.9734/BJAST/2015/14975

Kasrina. (2021). Faktor-faktor yang mempengaruhi permintaan pakaian pada pasar
online oleh mahasiswa Fakultas Ekonomi dan Bisnis Universitas Hasanuddin
[Skripsi, Universitas Hasanuddin].

Khomsiyah, & Nur Indriantoro. (1998). Pengaruh orientasi etika terhadap komitmen
dan sensitivitas etika auditor pemerintah di DKI Jakarta. Jurnal Riset Akuntansi
Indonesia, 1(Januari), 13-28.

Kitson, A., & Campbell, R. (1996). The ethical organisation. Basingstoke: Palgrave
Macmillan.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson.



https://doi.org/10.1007/s11747-014-0403-8
https://doi.org/10.1007/s11747-014-0403-8
https://doi.org/10.1007/s11747-014-0403-8
https://data.goodstats.id/statistic/ada-494-masyarakat-indonesia-pernah-melakukan-thrifting-sP7wi
https://data.goodstats.id/statistic/ada-494-masyarakat-indonesia-pernah-melakukan-thrifting-sP7wi
https://data.goodstats.id/statistic/ada-494-masyarakat-indonesia-pernah-melakukan-thrifting-sP7wi
https://journal.uii.ac.id/selma/index
https://journal.uii.ac.id/selma/index
https://journal.uii.ac.id/selma/index
https://doi.org/10.9734/BJAST/2015/14975
https://doi.org/10.9734/BJAST/2015/14975
https://doi.org/10.9734/BJAST/2015/14975

PENGARUH PENDIDIKAN ETIKA BISNIS DAN LOVE OF MONEY TERHADAP KEPUTUSAN
PEMBELIAN PAKAIAN IMPOR BEKAS

(THRIFT)

Zaid Alfarizi, Fitri Amalia, S.E., M.Sc., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Kriyantono, R. (2020). Teknik praktis riset komunikasi kuantitatif dan kualitatif
disertai contoh praktis skripsi, tesis, dan disertasi riset media, public relations,
advertising, komunikasi organisasi, komunikasi pemasaran. Prenadamedia
Group.

Kusindriyanti, D., & Yuliani, E. (2023). Persepsi konsumen terhadap pembelian
produk thrift sebagai gaya hidup berkelanjutan. Jurnal Ekonomi dan Bisnis, 12(1),
45-58.

Linggahwati, A. E. (2024). The consequences received by traders of imported used
clothing (thrift) with the existence of the regulation of the Minister of Trade.
Indonesian Journal of Islamic Jurisprudence, Economic and Legal Theory.

Luna-Arocas, R., & Tang, T. L. P. (2004). Does love of money moderate and mediate
the income—pay satisfaction relationship? Journal of Managerial Psychology,
19(2), 111-129.

Madyasari, A., & Yuliani, Y. (2023). Tantangan etika dalam bisnis internasional yang
penuh persaingan di era globalisasi. Al-lgtishad: Jurnal Ekonomi, 15(2), 238-251.

Malhotra, N. K. (1996). Marketing research: An applied orientation (2nd ed.). Prentice
Hall, Inc.

Masud, M. M., Al-Amin, A. Q., Junsheng, H., Ahmed, F., & Yahaya, S. R. (2015).
Climate change issue and the theory of planned behaviour: Relationship by
empirical evidence. Journal of Cleaner Production, 113, 613-623.
https://doi.org/10.1016/j.jclepro.2015.11.080

Maulana, A. D. (2024). Tinjauan Undang-Undang Perlindungan Konsumen dan Etika
Bisnis Islam terhadap jual beli pakaian branded second hand di event Ponorogo
Thrift Market (Skripsi, Institut Agama Islam Negeri Ponorogo).

Mutia, A. (2022). Nilai impor baju bekas meroket 607,6% pada kuartal 111 2022, ancam
industri tekstil RI. Databoks Katadata.
https://databoks.katadata.co.id/datapublish/2022/11/21/nilai-impor-baju-bekas-
meroket-6076-padakuartal-iii-2022-ancam-industri-tekstil-ri

May, G. (1990). Teaching business ethics: A case study approach. American
Accounting Association.

Newholm, T., & Shaw, D. (2007). Studying the ethical consumer: A review of research.
Journal of Consumer Behaviour, 6(5), 253-270. https://doi.org/10.1002/cb.225

Nguyen, N. T., Basuray, M. T., Smith, W. P., Kopka, D., & McCulloh, D. (2008).
Moral issues and gender differences in ethical judgment using Reidenbach and
Robin’s (1990) multidimensional ethics scale: Implications in teaching of business
ethics. Journal of Business Ethics, 77, 417-430.

Ponemon, L. A. (1993). Can ethics be taught in business schools? Business Ethics
Quarterly, 3(1), 1-20.

Putri. (2023). Pengaruh pendidikan etika bisnis dan environmental consciousness
terhadap keputusan pembelian green product pada fast moving consumer goods
(FMCQG).

Putri, R. E., Julianti, M., Ananda, S., & Agustiawan. (2024). Pengaruh pendidikan
etika bisnis dan religiusitas terhadap persepsi etis mahasiswa akuntansi di



https://doi.org/10.1016/j.jclepro.2015.11.080
https://doi.org/10.1016/j.jclepro.2015.11.080
https://doi.org/10.1016/j.jclepro.2015.11.080
https://databoks.katadata.co.id/datapublish/2022/11/21/nilai-impor-baju-bekas-meroket-6076-padakuartal-iii-2022-ancam-industri-tekstil-ri
https://databoks.katadata.co.id/datapublish/2022/11/21/nilai-impor-baju-bekas-meroket-6076-padakuartal-iii-2022-ancam-industri-tekstil-ri
https://databoks.katadata.co.id/datapublish/2022/11/21/nilai-impor-baju-bekas-meroket-6076-padakuartal-iii-2022-ancam-industri-tekstil-ri
https://databoks.katadata.co.id/datapublish/2022/11/21/nilai-impor-baju-bekas-meroket-6076-padakuartal-iii-2022-ancam-industri-tekstil-ri
https://doi.org/10.1002/cb.225
https://doi.org/10.1002/cb.225

PENGARUH PENDIDIKAN ETIKA BISNIS DAN LOVE OF MONEY TERHADAP KEPUTUSAN
PEMBELIAN PAKAIAN IMPOR BEKAS
(THRIFT)
Zaid Alfarizi, Fitri Amalia, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Indonesia: Pendekatan tinjauan literatur. Jurnal Kendali Akuntansi, 2(2), 100-
114, https://doi.org/10.59581/jka-widyakarya.v2i2.2741

Rahmawati, A., Febriyanti, S. N., & Tutiasri, R. P. (2022). Thrift shopping and
Indonesian urban youth fashion consumption. JOMEC Journal.

Rest, J. (1986). Moral development: Advances in research and theory. Praeger.

Sarwono, J., & Narimawati, U. (2015). Membuat skripsi, tesis, dan disertasi dengan
partial least square SEM (PLS-SEM) (1st ed.). Andi Publisher.

Saunders, M., Lewis, P., & Thornhill, A. (2009). Research methods for business
students. Pearson.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building
approach (7th ed.). Wiley & Sons.

Shaw, D., & Shiu, E. (2002). The role of ethical obligation and self-identity in ethical
consumer choice. International Journal of Consumer Studies, 26(2), 109-116.
https://doi.org/10.1046/j.1470-6431.2002.00214.x

Sholihin, M. (2020). Pengaruh pendidikan etika bisnis terhadap self-efficacy peserta
didik. Jurnal Kewirausahaan, 5(2), 123-130.

Singhapakdi, A., Vitell, S. J., Lee, D. J., & Nisius, A. M. (2012). The influence of love
of money and religiosity on ethical decision-making in marketing. Journal of
Business Ethics, 114(1), 183-193.

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: CV.
Alfabeta.

Sustiyo, J. (2020). Apakah literasi keuangan memengaruhi perilaku konsumsi Generasi
Z? Imanensi: Jurnal Ekonomi, Manajemen, dan Akuntansi Islam, 5(1), 25-34.
Suyanto, A., Setiawan, E., & Hidayat, D. (2021). Pengaruh relativisme, pendidikan
etika bisnis, dan love of money terhadap persepsi etis mahasiswa akuntansi tentang

krisis etika akuntan. Jurnal Akuntansi dan Bisnis, 12(3), 105-123.

Tang, T. L. P. (1992). The meaning of money revisited. Journal of Organizational
Behavior, 13, 197-202.

Tang, T. L. P.,, & Chiu, R. K. (2003). Income, money ethic, pay satisfaction,
commitment, and unethical behavior. Journal of Business Ethics.

Tang, T. L. P., & Chen, Y. (2008). Intelligence, love of money, and unethical behavior.
Journal of Business Ethics.

Tang, T. L. P.,, & Chiu, R. K. (2003). Income, money ethic, pay satisfaction,
commitment, and unethical behavior. Journal of Business Ethics.

Trevifio, L. K., & Weaver, G. R. (2001). Organizational justice and ethics program
“follow-through”: Influences on employees’ harmful and helpful behavior.
Business Ethics Quarterly, 11(4), 651-671.

Utami, R., & Sitanggang, T. (2021). The analysis of financial literacy and its impact
on investment decisions: A study on Generation Z in Jakarta. Indonesian Journal
of Business and Finance, 8(3), 30-47

Velasquez, M. G. (2017). Business ethics: Concepts and cases (8th ed.). Pearson.

Wang, X., & Krumhuber, E. G. (2016). The love of money results in objectification.
University College London.



https://doi.org/10.59581/jka-widyakarya.v2i2.2741
https://doi.org/10.1046/j.1470-6431.2002.00214.x
https://doi.org/10.1046/j.1470-6431.2002.00214.x
https://doi.org/10.1046/j.1470-6431.2002.00214.x

PENGARUH PENDIDIKAN ETIKA BISNIS DAN LOVE OF MONEY TERHADAP KEPUTUSAN
PEMBELIAN PAKAIAN IMPOR BEKAS
(THRIFT)
Zaid Alfarizi, Fitri Amalia, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Wardana, E. E., & Iskandar, H. (2024). Legal protection of thrift trade in Indonesia.
Journal of Law and Public Health, 5(1), 242-248. https://doi.org/10.38035/jIph

Yamin, S., & Kurniawan, H. (2011). Generasi baru mengolah data penelitian dengan
partial least square path modeling: Aplikasi dengan software XLSTAT, SmartPLS,
dan Visual PLS. Penerbit Salemba Infotek.

Zefanya, S. (2023). Pengaruh pendidikan etika bisnis dan konsumsi etis terhadap
keputusan pembelian fast fashion.



https://doi.org/10.38035/jlph
https://doi.org/10.38035/jlph

