
 

86 

 

DAFTAR PUSTAKA 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and 

Human Decision Processes, 33(1), 52–68. https://doi.org/10.47985/dcidj.475 

Alexiou, K., & Wiggins, J. (2018). Measuring Individual Legitimacy Perceptions: 

Scale Development and Validation. Strategic Organization, 17(4), 470–496. 

https://doi.org/10.1177/1476127018772862 

Amos, E., & Weathington, B. (2008). An Analysis of the Relation Between 

Employee — Organization Value Congruence and Employee Attitudes An 

Analysis of the Relation Between Employee – Organization Value 

Congruence and Employee Attitudes. The Journal of Psychology, September 

2012, 37–41. 

Barber, A. (1998). Recruiting Employees: Individual and Organizational 

Perspectives. SAGE Publications, Inc. 

Beardwell, J., & Thompson, A. (2017). Human Resource Management : Personnel 

Human Resource Management. In Pearson Education (8th ed, Vol. 6, Issue 

January 2009).  

Cable, D., & Derue, S. (2002). The Convergent And Discriminant Validity Of 

Subjective Fit Perceptions. Journal of Applied Psychology, 87(5), 875–884. 

https://doi.org/10.1037/0021-9010.87.5.875 

Cable, D., & Graham, M. (2000). The Determinants of Job Seekers’ Reputation 

Perceptions. Journal of Organizational Behavior, 30(August 1999), 839–

862. 

Cable, D., & Judge, T. (1994). Pay Preferences And Job Search Decisions: A 

Person-Organization Fit Perspective. Personnel Psychology, 47(2), 317–348. 

Cable, & Judge. (1996). Person-Organization Fit, Job Choice, and Organization 

Entry. Organizational Behavior and Human Decision Processes, 67(3), 204–

213. 

Carless, S. A. (2005). Person-Job Fit Versus Person-Organization Fit As 

Predictors Of Organizational Attraction and Job Acceptance Intentions: A 

Longitudinal Study. Journal of Occupational and Organizational 

Psychology, 78(3), 411–429. https://doi.org/10.1348/096317905X25995 

Celani, A., & Singh, P. (2011). Signaling Theory and Applicant Attraction 

Outcomes. Personnel Review, 40(2), 222–238. 

https://doi.org/10.1108/00483481111106093 

Chambers, E. G., Foulon, M., Jones, Helen Handfield Hankin, S. M., & Michaels 

III, E. G. (1998). The War for Talent. McKinsey Quarterly, March. 

Chin, W. W. (1998). The Partial Least Squares Approach To Structural Equation 

Modeling. Modern Methods For Business Research. Statistical Strategies for 

Small Sample Research, January 1998, 295-336.  

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

87 

 

Chowdhury, M. S. (2022). Recruiting on the Net: Insights for Employers From 

Prospective Employees. PSU Research Review, 8(1), 195–210. 

https://doi.org/10.1108/prr-09-2021-0051 

Clardy, A. (2005). Reputation, Goodwill, and Loss: Entering the Employee 

Training Audit Equation. Human Resource Development Review, 4(3), 279–

304. https://doi.org/10.1177/1534484305278243 

Cohen, J. (1988). Statistical Power Analysis for the Behavioral Sciences. In 

Lawrence Elrbaum Associates Publishers (Vol. 11, Issue 1).  

Collins, C. J., & Stevens, C. K. (2002). The Relationship Between Early 

Recruitment-Related Activities and the Application Decisions of New Labor-

Market Entrants: A Brand Equity Approach to Recruitment. Journal of 

Applied Psychology, 87(6), 1121–1133. https://doi.org/10.1037/0021-

9010.87.6.1121 

Edwards, M. R. (2010). An Integrative Review Of Employer Branding And OB 

Theory. Personnel Review, 39(1), 5–23. 

https://doi.org/10.1108/00483481011012809 

Elbendary, I., Elsetouhi, A. M., Marie, M., & Aljafari, A. M. (2024). A Mixed-

Methods Approach For The Relationship Between Organizational Attributes, 

Reputation, Employer Brand And Intention To Apply For A Job Vacancy. 

Personnel Review, 53(5), 1244–1268. https://doi.org/10.1108/PR-03-2021-

0188 

Filatotchev, I., Poulsen, A., & Bell, R. G. (2018). Corporate Governance of A 

Multinational Enterprise: Firm, Industry and Institutional Perspectives. 

Journal of Corporate Finance, 57, 1–8. 

https://doi.org/10.1016/j.jcorpfin.2018.02.004 

Fombrun, C. (2018). Reputation: Realising Value From The Corporate Image. 

Harvard Business School Press, 1–596.  

Fombrun, C. J., Gardberg, N. A., & Sever, J. M. (2000). The Reputation Quotient: 

A Multi-Stakeholder Measure Of Corporate Reputation. Journal of Brand 

Management, 7(4), 241–255. https://doi.org/10.1057/bm.2000.10 

Gomes, D., & Neves, J. (2011). Organizational Attractiveness and Prospective 

Applicants’ Intentions to Apply. Personnel Review, 40(6), 684–699. 

https://doi.org/10.1108/00483481111169634 

Hair, J. F., Babin, B. J., & Krey, N. (2017). Covariance-Based Structural Equation 

Modeling in the Journal of Advertising: Review and Recommendations. 

Journal of Advertising, 46(1), 163–177. 

https://doi.org/10.1080/00913367.2017.1281777 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed A Silver 

Bullet. Journal of Marketing Theory and Practice, 19(2), 139–152. 

https://doi.org/10.2753/MTP1069-6679190202 

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

88 

 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial Least 

Squares Structural Equation Modeling (PLS-SEM): An Emerging Tool In 

Business Research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hair, J. F., Sarstedt, M., Pieper, T. M., & Ringle, C. M. (2012). The Use of Partial 

Least Squares Structural Equation Modeling in Strategic Management 

Research: A Review of Past Practices and Recommendations for Future 

Applications. Long Range Planning, 45(5–6), 320–340. 

https://doi.org/10.1016/j.lrp.2012.09.008 

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. 

(2022). A Primer On Partial Least Squares Structural Equation Modeling 

(PLS-SEM) (3rd ed.). Sage.  

Hamstra, M. R. W., Van Vianen, A. E. M., & Koen, J. (2018). Does Employee 

Perceived Person-Organization Fit Promote Performance? The Moderating 

Role Of Supervisor Perceived Person-Organization Fit. European Journal of 

Work and Organizational Psychology, 28(5), 594–601. 

https://doi.org/10.1080/1359432X.2018.1485734 

Hayes, A. F., & Preacher, K. J. (2008). Contemporary Approaches to Assessing 

Mediation in Communication Research. Media, 13–54. 

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring Attraction to 

Organizations. Educational and Psychological Measurement, 63(6), 986–

1001. https://doi.org/10.1177/0013164403258403 

Junça Silva, A., & Dias, H. (2023). The Relationship Between Employer 

Branding, Corporate Reputation and Intention to Apply to A Job Offer. 

International Journal of Organizational Analysis, 31(8), 1–16. 

https://doi.org/10.1108/IJOA-01-2022-3129 

Ketenagakerjaan, B. P. D. (2021). Ketenagakerjaan Dalam Data: edisi 4 2021 

(4th ed.). Pusat Data dan Teknologi Informasi Ketenagakerjaan. 

Koen, J., van Vianen, A. E. M., van Hooft, E. A. J., & Klehe, U. C. (2016). How 

Experienced Autonomy Can Improve Job Seekers’ Motivation, Job Search, 

and Chance Of Finding Reemployment. Journal of Vocational Behavior, 95–

96, 31–44. https://doi.org/10.1016/j.jvb.2016.07.003 

Kristof-Brown, A., & Guay, R. P. (2011). Person–Environment Fit. Encyclopedia 

of Human Resource Management, Second Edition, 307-1–309. 

https://doi.org/10.1037/12171-001 

Kristof-brown, A. L., Zimmerman, R. D., & Johnson, E. C. (2005). Consequences 

of Individuals ’ Fit At Work : a Meta-Analysis of Person-Job, Person-

Organization, Person-Group, and Person -Supervisor Fit. Personnel 

Psychology, 58, 281–342. 

Kristof, A. L. (1996). Person-Organization Fit: An Integrative Review Of Its 

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

89 

 

Conceptualizations, Measurement, and Implications. Personnel Psychology, 

49(1), 1–49. https://doi.org/10.1111/j.1744-6570.1996.tb01790.x 

Langham, T. (2018). Reputation Management in Future. Reputation Management, 

29(6), 215–236. https://doi.org/10.1108/978-1-78756-607-120181012 

Lauver, K. J., & Kristof-Brown, A. (2001). Distinguishing Between Employees’ 

Perceptions Of Person-Job and Person-Organization Fit. Journal of 

Vocational Behavior, 59(3), 454–470. 

https://doi.org/10.1006/jvbe.2001.1807 

Luo, X., & Bhattacharya, C. . (2006). Corporate Social Responsibility and Market 

Entry. Bulletin of Economic Research, 75(3), 625–640. 

https://doi.org/10.1111/boer.12374 

Montgomery, D. B., & Ramus, C. A. (2011). Calibrating MBA Job Preferences 

for the 21st Century. Academy of Management Learning and Education, 

10(1), 9–26. https://doi.org/10.5465/AMLE.2011.59513270 

Myrsiades, L. (1987). Corporate Stories As Cultural Communications In The 

Organizational Setting. Management Communication Quarterly. 

Oliver, G., Liehr-gobbers, K., & Krafft, M. (2010). Evaluation of Structural 

Equation Models Using the Partial Least Squares (PLS) Approach. 

Handbook of Partial Least Squares,Springer Handbooks of Computational 

Statistics, 691–711. 10.1007/978-3-540-32827-8 30  

Ponzi, L. J., Fombrun, C. J., & Gardberg, N. A. (2011). Reptrak Pulse: 

Conceptualizing and Validating A Short-Form Measure of Corporate 

Reputation. Corporate Reputation Review, 14(1), 15–35. 

https://doi.org/10.1057/crr.2011.5 

Ramachandran, K., & Tsokos, C. (2009). Mathematical Statistics With 

Applications. In Elsevier (Vol. 29, Issue 3).  

Rindova, V. P., Williamson, I. O., Petkova, A. P., & Sever, J. M. (2005). Being 

Good or Being Known: An Empirical Examination of The Dimensions, 

Antecedents, and Consequences of Organizational Reputation. Academy of 

Management Journal, 48(6), 1033–1049. 

https://doi.org/10.5465/AMJ.2005.19573108 

Ringle, Wende, & Becker. (2016). Partial Least Squares: Regression & Structural 

Equation Models. In Multi-Label Dimensionality Reduction.  

Robbins, S. (2023). Organizational Behavior, Global Edition (19th ed.) (19th 

ed.). Pearson International Content. 

Roberson, Q. M., Collins, C. J., & Oreg, S. (2005). The Effects of Recruitment 

Message Specificity On Applicant Attraction to Organizations. Journal of 

Business and Psychology, 19(3), 319–339. https://doi.org/10.1007/s10869-

004-2231-1 

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

90 

 

Rozsa, Z., & Machova, V. (2020). Factors Affecting Job Announcement 

Competitiveness on Job Listing Websites. Journal of Competitiveness, 12(4), 

109–126. https://doi.org/10.7441/joc.2020.04.07 

Rynes, A. L., Bretz, R. D., Gerhart, B., Rosenthal, D., Weber, C., Bozec, J., 

Hoover, B., Eccles, S., Connerley, M., Marron, G., & Levy, D. (1991). The 

Importance Of Recruitment In Job Choice: A Different Way Of 

Looking.Personnel Psychology.  

Schaarschmidt, M., Walsh, G., & Ivens, S. (2021). Digital War for Talent: How 

Profile Reputations on Company Rating Platforms Drive Job Seekers’ 

Application Intentions. Journal of Vocational Behavior, 131(August), 

103644. https://doi.org/10.1016/j.jvb.2021.103644 

Schmidt, L. A., Brook, C. A., Hassan, R., MacGowan, T., Poole, K. L., & Jetha, 

M. K. (2023). iGen or shyGen? Generational Differences in Shyness. 

Psychological Science, 34(6), 705–713. 

https://doi.org/10.1177/09567976231163877 

Schroth, H. (2019). Are You Ready for Gen Z in The Workplace? California 

Management Review, 61(3), 5–18. 

https://doi.org/10.1177/0008125619841006 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 

Building Approach. Wiley.  

Shapiro, C. (1982). Consumer Information, Product Quality, and Seller 

Reputation. The Bell Journal of Economics, 13(1), 20–35. 

Spence, M. (1973). Job Market Signaling. The Quarterly Journal of Economics, 

87(3), 355–374. 

Suchman, M. C. (1995). Managing Legitimacy : Strategic and Institutional 

Approaches. The Academy of Management Review, 20(3), 571–610. 

Tanwar, K., & Prasad, A. (2016). Exploring the Relationship between Employer 

Branding and Employee Retention. Global Business Review, 17, 186S-206S. 

https://doi.org/10.1177/0972150916631214 

Timothy Judge; Timothy Campbell; Stephen P. Robbins. (2017). Organizational 

Behaviour, UK Edition (2nd Editio). Pearson International Content. 

Tong, D. Y. K., Tong, X. F., & Luo, S. (2022). Corporate Website Job 

Recruitment Platform: A Moderated Mediation Model of Organisational 

Image. Asian Academy of Management Journal, 27(1), 105–127. 

https://doi.org/10.21315/aamj2022.27.1.5 

Tsai, Y. H., Lin, C. P., Ma, H. C., & Wang, R. T. (2015). Modeling Corporate 

Social Performance and Job Pursuit Intention: Forecasting The Job Change 

of Professionals in Technology Industry. Technological Forecasting and 

Social Change, 99, 14–21. https://doi.org/10.1016/j.techfore.2015.06.026 

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

91 

 

Turban, D. B., & Cable, D. M. (2003). Firm Reputation and Applicant Pool 

Characteristics. Journal of Organizational Behavior, 24(6), 733–751. 

https://doi.org/10.1002/job.215 

Turban, D. B., Forret, M. L., & Hendrickson, C. L. (1998). Applicant Attraction 

to Firms: Influences of Organization Reputation, Job and Organizational 

Attributes, and Recruiter Behaviors. Journal of Vocational Behavior, 52(1), 

24–44. 

Uggerslev, K. L., Fassina, N. E., & Kraichy, D. (2012). Recruiting Through the 

Stages: A Meta-Analytic Test of Predictors of Applicant Attraction at 

Different Stages of the Recruiting Process. Personnel Psychology, 65(3), 

597–660.  

Van, A. E. M., De Pater, I. E., Kristof-Brown, A. L., & Johnson, E. C. (2004). 

Fitting in: Surface- and Deep-Level Cultural Differences and Expatriates’ 

Adjustment. Academy of Management Journal, 47(5), 697–709. 

https://doi.org/10.2307/20159612 

Van Vianen, A. E. M. (2000). Person-Organization Fit: The Match Between 

Newcomers’ and Recruiters’ Preferences For Organizational Cultures. 

Personnel Psychology, 53(1), 113–149.  

Vinzi, V. E., Trinchera, L., & Amato, S. (2010). Handbook of Partial Least 

Squares. In Handbook of Partial Least Squares. https://doi.org/10.1007/978-

3-540-32827-8 

Wanous, J. P., Keon, T. L., & Latack, J. C. (1983). Expectancy Theory and 

Occupational/Organizational Choices: A Review and Test. Organizational 

Behavior and Human Performance, 32(1), 66–86. 

https://doi.org/10.1016/0030-5073(83)90140-X 

Wei, Y. C., Chang, C. C., Lin, L. Y., & Liang, S. C. (2015a). A fit perspective 

approach in linking corporate image and intention-to-apply. Journal of 

Business Research, 69(6), 2220–2225.  

Wei, Y. C., Chang, C. C., Lin, L. Y., & Liang, S. C. (2015b). A Fit Perspective 

Approach in Linking Corporate Image and Intention-to-Apply. Journal of 

Business Research, 69(6), 2220–2225. 

https://doi.org/10.1016/j.jbusres.2015.12.033 

Williamson, I. O., Lepak, D. P., & King, J. (2003). The Effect of Company 

Recruitment Web Site Orientation on Individuals’ Perceptions of 

Organizational Attractiveness. Journal of Vocational Behavior, 63(2), 242–

263. https://doi.org/10.1016/S0001-8791(03)00043-5 

Wright, P. M., Mcmahan, G. C., & Mcwilliams, A. (1994). Human Resources and 

Sustained Competitive Advantage: A Resource-Based Perspective. The 

International Journal of Human Resource Management, 4(3), 709–710. 

https://doi.org/10.1080/09585199300000054 

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

92 

 

Young, J., & Foot, K. (2006). Corporate E-Cruiting: The Construction of Work in 

Fortune 500 Recruiting Web Sites. Journal of Computer-Mediated 

Communication, 11(1), 44–71. https://doi.org/10.1111/j.1083-

6101.2006.tb00303.x 

Zhitomirsky-Geffet, M., & Blau, M. (2016). Cross-Generational Analysis of 

Predictive Factors of Addictive Behavior in Smartphone Usage. Computers 

in Human Behavior, 64, 682–693. https://doi.org/10.1016/j.chb.2016.07.061 

  

Pengaruh Reputasi Perusahaan Terhadap Intensi Melamar Pekerjaan Dengan Kesesuaian
Individu-Organisasi Persepsian Sebagai Pemediasi
Delpina Theresia Simanjuntak, Dr. Reni Rosari, M.B.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

