Multlimodal Analysis and Speech Acts: A Study on the Dior Addict Lip Glow Campaign on Instagram
Reels
Aninda Khoirunnisa, Nur Endah Nugraheni, S.S., M.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
TABLE OF CONTENTS
HALAMAN PENGESAHAN ........ooiitiiiett ettt sttt il
PERNYATAAN BEBAS PLAGIASI ......oooiieee ettt 1\
ACKNOWLEDGEMENT ..ottt ettt ettt s sae e neesne s \%
ABSTRAK ..ottt sttt et e st et e e ne et e et e e e ae e b e entenaeenteenee e vi
ABSTRACT ...ttt ettt ettt ess e esbeesee st ensesstenseenseeseenseensenneens vii
TABLE OF CONTENTS ...ttt st esae e nneeneas viii
LIST OF TABLES ...ttt ettt et e e e sseenseenaesseeseenee e iX
LIST OF FIGURES ..ottt sttt ettt sttt et sae e X
CHAPTER 1 INTRODUCTION .....cooiiiiiiiiiietee ettt s 1
1.1 Background of StUAY .......c.coocuieiiiiiiiiiiieceeeceee et e 1
1.2 ODBJECtiVe OF STUAY ...couiieiiieiiieiieceee ettt ettt e e be et sbeessaeenseeens 2
1.3 SCOPE OF STUAY ..ottt sttt 3
1.4 Significance of STUAY .....cc.cooviiiiiiiiii e 3
1.5 LAterature REVIEW .....cc.eiiiiiiiiiiiiiiieeeee ettt s 4
CHAPTER 2 RESEARCH METHOD .......cccoocoiiiiiiiiiiieeeeesee e 6
2.1 Theoretical Framework .........cccooiiiiiiiiiiie e 6
2.2 RESEATCH DIESIZN ...ttt ettt et ettt st e st e enbeesneeeneeas 16
2.3 Method of Data ColleCtion .........cccueeiiiiiiieiiieiieeie et 17
2.4 Method of Data ANALYSIS .....eeeeuiiiiiiieeiiieciee ettt ee et bee e eebee e seseeeens 17
2.5 Ethical ConsIderation ............coouiiiiiiiieiiieiieeieeste ettt sttt 18
CHAPTER 3 FINDINGS AND DISCUSSION ...ttt 19
3.1 @AIOTDEAULY CONLENL ......eeiiieiieeiiieiie ettt ettt ettt ettt et e sieeebe e bt e esbeessaesnseenaeeens 19
3.2 FINAINES ceeitiieeiiee ettt ettt e ettt e et e e st e e sttt e e s saeeessteeesseeasseeenssaeensaeesssaaennseeensseens 19
3.3 Detailed analysis of Dior Addict Lip Glow campaign speech acts...........ccccceeeeveeennenn. 94
CHAPTER 4 CONCLUSION ......oootiiiiiiiietee ettt sttt enae e nseennesneens 97
REFERENCES.........cooiiiii ettt ettt et st be et e sbe e s 99

viii



Multlimodal Analysis and Speech Acts: A Study on the Dior Addict Lip Glow Campaign on Instagram
Reels
Aninda Khoirunnisa, Nur Endah Nugraheni, S.S., M.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADAHARA LIST OF TABLES

Table 1 — MMCA FrameworkK.........cccoooiiiiiiiiiiienieieesceeeeee et 9
Table 2 — Modified MMCA Framework ..........ccccooiiiiiiiiiiiiiiieeee e 10
Table 3 — A speech act charasteristic of Seale’s (1975) theory ........ccceevvveviieciienieerienieeen. 13
Table 4 - MMCA Dior Addict Lip Glow — First Reel.........cccooieiiiiiniiiinieeeceee e, 20
Table 5 — MMCA Dior Addict Lip Glow — Second Reel ..........cccocveviiiiieniiiiieiieieeee, 23
Table 6 —- MMCA Dior Addict Lip Glow — Third Reel 13 Cut .......c.ccoeveveeereeiieiieieenee 27
Table 7 — MMCA Dior Addict Lip Glow — Third Reel 2™ Cut..........ccovevevrvreereeerereceerene, 30
Table 8 - MMCA Dior Addict Lip Glow — Third Reel 3™ Cut ..........coovevevvveeriierereeeceeenn, 33
Table 9 — MMCA Dior Addict Lip Glow — Third Reel 4™ Cut ..........cccoooovvevereiericreceine, 36
Table 10 - MMCA Dior Addict Lip Glow — Third Reel 5™ Cut ..........coccoovvvveeivereeecceeenn, 39
Table 11 —- MMCA Dior Addict Lip Glow — Third Reel 6™ Cut ............cccovvervivevererrennnee, 42
Table 12 —- MMCA Dior Addict Lip Glow — Fourth Reel 1% Cut.........cccocevveveivveiierernnee. 46
Table 13 - MMCA Dior Addict Lip Glow - Fourth Reel 24 Cut ..........cccooveveviirieeeeeene, 49
Table 14 - MMCA Dior Addict Lip Glow - Fourth Reel 3™ Cut...........coccooovvveirivereeecenne, 53
Table 15 - MMCA Dior Addict Lip Glow - Fourth Reel 4™ Cut...........cccocooveveiirieeeeeinnn, 55
Table 16 - MMCA Dior Addict Lip Glow — Fifth Reel 15 Cut .........ccooeveveeereiicieeieenne 59
Table 17 - MMCA Dior Addict Lip Glow - Fifth Reel 2™ Cut .........cococoevvveveiiieeeeercnen, 62
Table 18 - MMCA Dior Addict Lip Glow - Fifth Reel 3™ Cut.........ccoovvevevvveeeiereeeeeeenn, 65
Table 19 - MMCA Dior Addict Lip Glow - Fifth Reel 4™ Cut..........ccocovvevvveiiiieeceene, 68
Table 20 - MMCA Dior Addict Lip Glow — Sixth Reel .........ccccoviiiiiiiiiiieee, 72
Table 21 - MMCA Dior Addict Lip Glow — Seventh Reel 13 Cut .........c.cooevevevevereeeienennee. 75
Table 22 - MMCA Dior Addict Lip Glow - Seventh Reel 2™ Cut..........cccovvevvevevererceenennn, 78
Table 23 - MMCA Dior Addict Lip Glow - Seventh Reel 3™ Cut..........ccccoovevieviveeeeiennnn. 81
Table 24 - MMCA Dior Addict Lip Glow - Seventh Reel 4™ Cut..........cc.ocooveveiiviveeerrcnnn, 84
Table 25 - MMCA Dior Addict Lip Glow — Eighth Reel .........cccccooiiiiiiiiiiiieees 88
Table 26 - MMCA Dior Addict Lip Glow — Ninth Reel.........cccoceniiiiniiniiiiniiniiciienens 91
Table 27 — Types of Illoctionary Acts in the Dior Addict Lip Glow campaign ..................... 94

ix



Multlimodal Analysis and Speech Acts: A Study on the Dior Addict Lip Glow Campaign on Instagram
Reels
Aninda Khoirunnisa, Nur Endah Nugraheni, S.S., M.A.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADAHARA LIST OF FIGURES

Figure 1 — Research DeSi@N .......ccouiiiiiiiiiiieciee ettt et nee e sebee e 16
Figure 2 — First Reel Campai@il ........c.ccocvieiiiiiiieiieiieeieeeee ettt ettt 20
Figure 3 — Second Reel Campai@i.........cccveeeuieiiiiiieeiieeciieeciee et et e et teeeseaeesneeesevee e 23
Figure 4 — Third Reel Campai@n...........ccoovieiiieiiiiieciie ettt eee e rae e eesevee e 26
Figure 5 — Third Reel Campai@n -2 ClUL..........oovevivivieeeeeeeeeeeeeeee e 30
Figure 6 — Third Reel Campai@n -3 CUL ........ooovevoveeiieeeeeeeeeeeeeeeee e 33
Figure 7 — Third Reel Campai@n 4™ CUL .........cooovevivivieeeeeeeeeeeeee et 36
Figure 8 — Third Reel Campai@n -5 CUL ........oouovivoeieieeeeeeeeeeeeeeeeeeeeeeeee e 39
Figure 9 — Third Reel Campai@n -6 CUL ..........cocoeviviviieeeeeeeeeeeeeee e 42
Figure 10 — Fourth Reel Campaign..........ccceeeiiieiiiiiiiiieeciie ettt 46
Figure 11 — Fourth Reel Campaign -2 CUt............c.coovimireiieeeeeeeeeeeeeeeeeee e 49
Figure 12 — Fourth Reel Campaign 3™ CUL ..........cooviviivieeeeeeeeeeeeeeeeeee e 52
Figure 13 — Fourth Reel Campaign 4™ CUL...........c..ccooovimiiiieieeeeeeeeeeeeeee e 55
Figure 14 — Fifth Reel Campaign...........ccoeeviiriiiiiiiniiiicicnieteeeeee ettt 59
Figure 15 — Fifth Reel Campaign -2 CUl...........coovovivvieeeeeeeeeeeeeeeee e 62
Figure 16 — Fifth Reel Campaign -3™ CUt .........coveviveieeceeieceeee e 65
Figure 17 — Fifth Reel Campaign -4™ CUL .........cocoovvviviieeeeeeeeeeeeeee e 68
Figure 18 — Sixth Reel Campaign.......c.cccoeeviiriiiiiiiiicieeeteteeece e 71
Figure 19 — Seventh Reel Campai@n..........ccoecvieiiieiiieiiiieiieieecieeeeeee e 75
Figure 20 — Seventh Reel Campaign -2 CUL...........coevevieerceeeeeeeeeeee e 78
Figure 21 — Seventh Reel Campaign -3™ CUt ..........c.ooovivivieieeieeeeeeeee e 81
Figure 22 — Seventh Reel Campaign -4™ CUt ...........cccooovuivevieeiicieeceeeee s 84
Figure 23 — Eight Reel Campaigi.........cc.eoouiiiiieiiieiiieiieeie ettt 87
Figure 24 — Ninth Reel Campaigi .........ccoveviiriiriiiiiiieciereeceee ettt 91



	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES

