
 

 
 

REFERENCES 

Agus, C. (2013). CONCEPTUAL METAPHOR RELATED TO EMOTION. 32. 

Asmiati, Hamsa, A., AJ, A. A., Amir, D., & Irmawati. (2023). Analysis of Language Style in 

Trilogy Novel Hujan Juni by Sapardi Djoko Damono. Jurnal Ilmu Budaya, 11(1), 139–

146. 

Dr. M. Dhanabhakyam, & Sarath M. (2023). Psychological Wellbeing: Asystematic 

Literature Review. International Journal of Advanced Research in Science, 

Communication and Technology, February, 603–607. https://doi.org/10.48175/ijarsct-

8345 

El-Sayed, Y. M. E.-S. (2018). Text-Image Relations in Print Advertisement: A Multimodal 

Discourse Analysis. Egyptian Journal of English Language and Literature Studies, 9(1), 

543–605. https://doi.org/10.21608/ejels.2018.134103 

Keraf, G. (2006). Keraf Diksi Dan Bahasa. Gramedia Pustaka Utama. 

Kress, G. (2010). Multimodality A social semiotic approach to contemporary communication 

(Issue 1). Routledge. 

Kress, G. & van L. (2020). Reading Images:The Grammar of Visual Design (3rd edition). In 

Newgen Publishing UK. Routledge. 

Kress, G., & Van Leeuwen, T. (2001). Multimodal discourse. Multimodal Discourse; the 

Modes and Media of Contemporary Communication. 

Kusuma, I. J., & Yuniardi, M. S. (2020). The Use of Instagram and Psychological Well-Being 

in the Digital Era. 395(Acpch 2019), 104–107. 

https://doi.org/10.2991/assehr.k.200120.023 

Martinec, R., & Salway, A. (2005). A system for image–text relations in new (and old) 

media. Visual Communication, 4(3), 337–371. 

https://doi.org/10.1177/1470357205055928 

Mohamad, I. N. F., Mubin, N. N. A., & Jusoh, A. J. (2024). The Role of Instagram in 

Promoting Mental Health Awareness and Help-Seeking Attitudes Among Malaysian 

University Students. Jurnal Komunikasi: Malaysian Journal of Communication, 40(3), 

417–433. https://doi.org/10.17576/JKMJC-2024-4003-24 

Mohd Noor Be, N. I., Sabri, M. A. Z., & Che Adnan, A. (2022). Starbucks on Instagram: A 

multimodal analysis. International Journal of Social Science Research, 4(3), 306–324. 

http://myjms.mohe.gov.my/index.php/ijssrhttp://myjms.mohe.gov.my/index.php/ijssr 

Muhassin, M., Islam, U., Raden, N., & Lampung, I. (2022). A MULTIMODAL ANALYSIS OF 

UMRAH PILGRIMAGE ADVERTISEMENT. 10(1), 460–469. 

Nurfaizah, N., & Harti, L. M. S. (2022). Multimodal Discourse Analysis of Visual Protest on 

Climate Change. English Journal of Indragiri, 6(2), 246–266. 

https://doi.org/10.32520/eji.v6i2.1984 

Nuryanti, D. (2019). “ Showing Emotion of Surprise Using Metaphorical Expression by 

Arabic Descendent Community ” Dewi Nuryanti Institut Bisnis Nusantara. 1, 42–50. 

Putri, Y. A. (2023). Analisis Multimodal pada Iklan Scarlett versi Song Joong Ki di 

Instagram. Mahakarya: Jurnal Mahasiswa Ilmu Budaya, 4(2), 1–7. 

https://doi.org/10.22515/msjcs.v4i2.7349 

A Multimodal Analysis of Psychological Well-being Contents on Instagram
Ariendrestri Setyaningtyas, Ahmad Mu'am, S.S., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



 

47 
 

Raisa, M. (2017). A STUDY ON FIGURATIVE LANGUAGE COVERING SIMILE, 

METAPHOR, PERSONIFICATION AND SYMBOL IN POEM. 11(1), 92–105. 

Ruggeri K, Garcia-Garzon E, Maguire Á, Matz S, & Huppert F. (2020). Well-being is more 

than happiness and life satisfaction: A multidimensional analysis of 21 countries. Health 

and Quality of Life OutcomesHealth and Quality of Life Outcomes [revista en Internet] 

2020 [acceso 4 de julio de 2021]; 18(1): 1-16. Health and Quality of Life Outcomes, 1–

16. https://hqlo.biomedcentral.com/track/pdf/10.1186/s12955-020-01423-y.pdf 

Ryff, C. D., & Keyes, C. L. M. (1995). The Structure of Psychological Well-Being Revisited. 

Journal of Personality and Social Psychology, 69(4), 719–727. 

https://doi.org/10.1037/0022-3514.69.4.719 

SainI, S. S., & Singh, T. (2023). The Influence of Online Social Interactions on Mental 

Health: A Theoretical Analysis. Journal of Psychosocial Research, 18(2), 359–368. 

https://doi.org/10.32381/jpr.2023.18.02.18 

Sala-Suszyńska, J. (2016). The Role of Figurative Language. Understanding the Language of 

Science, 20 (1), 89–112. 

Snehal Vidhale, A., & Samra, N. (2022). “Color Theory in Human Psychology.” 

International Journal of Advances in Engineering and Management (IJAEM), 4(5), 

2395–5252. https://doi.org/10.35629/5252-0405975978 

Syaputri, K. D., & Afriani, N. (2022). Language Styles Analysis in Coffee and Tea 

Advertisement on Mass Media. ENGLISH FRANCA : Academic Journal of English 

Language and Education, 6(2), 373. https://doi.org/10.29240/ef.v6i2.5319 

Syba, Z. S. (2024). FINAL PROJECT A MULTIMODAL ANALYSIS ON SUN EATER ’ S 

INSTAGRAM POSTS. 

Tov, W. (2018). Institutional Knowledge at Singapore Management University Well-being 

concepts and components Well-Being Concepts and Components Abstract : Handbook 

of Subjective Well-Being, 1–15. 

Winata, A. I. (2023). Stateinstitute for Islamic Studies of Metro 1444 H / 2023 M. 01(2023). 

Yang, C. chen, Holden, S. M., & Ariati, J. (2021). Social Media and Psychological Well-

Being Among Youth: The Multidimensional Model of Social Media Use. Clinical Child 

and Family Psychology Review, 24(3), 631–650. https://doi.org/10.1007/s10567-021-

00359-z 

 

 

 

A Multimodal Analysis of Psychological Well-being Contents on Instagram
Ariendrestri Setyaningtyas, Ahmad Mu'am, S.S., M.Sc.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


	REFERENCES

