
 

 

61 
 

REFERENCE 

 

 

Aditria, N., & Rizqiya, R. S. (2021). A speech act analysis of written advertisement of cosmetic 

brand in indonesia. PROJECT (Professional Journal of English Education), 4(4), 560-

567. https://doi.org/10.22460/project.v4i4.p560-567 

Austin, J. L., & Urmson, J. O. (1962). How to do things with words: The william james lectures 

delivred at Havard University in 1955. Harvard University Press. 

Barnard, M. (2020). Fashion theory: A reader (2nd ed.). Routledge. 

https://doi.org/10.4324/9781315099620 

Blanchard-Emmerson, J. (2021). Feeling your age: Pre-teen fashionable femininity. University 

of Southampton Research Repository. International Journal of Instruction, 64(1), 1–21. 

https://doi.org/10.17863/CAM.69591%0Ahttps://doi.org/10.1080/02615479.2021.18920

54%0Ahttps://search.proquest.com/docview/2116960856?accountid=14548%0Ahttps://j

ulac.hosted.exlibrisgroup.com/openurl/HKU_ALMA/SERVICES_PAGE??url_ver=Z39

.88-2004&rft_val_fmt=in 

Cambridge Dictionary. (2025, May 21). announce. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/announce?q=+Announcing 

Cambridge Dictionary. (2025, May 21). assert. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/assert?q=Asserting 

Cambridge Dictionary. (2025, May 21). challenging. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/challenging 

Cambridge Dictionary. (2025, May 21). claim. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/claim?q=Claiming 

Cambridge Dictionary. (2025, May 21). describe. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/describe 

Cambridge Dictionary. (2025, May 21). greet. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/greet 

Cambridge Dictionary. (2025, May 21). inviting. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/inviting 

Cambridge Dictionary. (2025, May 21). praise. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/praise 

Cambridge Dictionary. (2025, May 21). promise. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/promise 

Cambridge Dictionary. (2025, May 21). questioning. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/questioning?q=Questioning 

Cambridge Dictionary. (2025, May 21). report. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/report 

Cambridge Dictionary. (2025, May 21). request. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/request?q=Requesting 

Cambridge Dictionary. (2025, May 21). state. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/state 

Cambridge Dictionary. (2025, May 21). suggest. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/suggest?q=Suggesting 

Cambridge Dictionary. (2025, May 21). surprise. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/surprise 

Cambridge Dictionary. (2025, May 21). thank. @CambridgeWords. 

https://dictionary.cambridge.org/dictionary/english/thank 

 

Speech Act Analysis of COLORBOX Instagram Posts during the Never Just One Thing Campaign
Clara Diva Avissa, Drs. Winarto. M.M.Par.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.22460/project.v4i4.p560-567
https://doi.org/10.4324/9781315099620
https://doi.org/10.17863/CAM.69591%0Ahttps:/doi.org/10.1080/02615479.2021.1892054%0Ahttps:/search.proquest.com/docview/2116960856?accountid=14548%0Ahttps://julac.hosted.exlibrisgroup.com/openurl/HKU_ALMA/SERVICES_PAGE??url_ver=Z39.88-2004&rft_val_fmt=in
https://doi.org/10.17863/CAM.69591%0Ahttps:/doi.org/10.1080/02615479.2021.1892054%0Ahttps:/search.proquest.com/docview/2116960856?accountid=14548%0Ahttps://julac.hosted.exlibrisgroup.com/openurl/HKU_ALMA/SERVICES_PAGE??url_ver=Z39.88-2004&rft_val_fmt=in
https://doi.org/10.17863/CAM.69591%0Ahttps:/doi.org/10.1080/02615479.2021.1892054%0Ahttps:/search.proquest.com/docview/2116960856?accountid=14548%0Ahttps://julac.hosted.exlibrisgroup.com/openurl/HKU_ALMA/SERVICES_PAGE??url_ver=Z39.88-2004&rft_val_fmt=in
https://doi.org/10.17863/CAM.69591%0Ahttps:/doi.org/10.1080/02615479.2021.1892054%0Ahttps:/search.proquest.com/docview/2116960856?accountid=14548%0Ahttps://julac.hosted.exlibrisgroup.com/openurl/HKU_ALMA/SERVICES_PAGE??url_ver=Z39.88-2004&rft_val_fmt=in
https://dictionary.cambridge.org/dictionary/english/announce?q=+Announcing
https://dictionary.cambridge.org/dictionary/english/assert?q=Asserting
https://dictionary.cambridge.org/dictionary/english/challenging
https://dictionary.cambridge.org/dictionary/english/claim?q=Claiming
https://dictionary.cambridge.org/dictionary/english/describe
https://dictionary.cambridge.org/dictionary/english/greet
https://dictionary.cambridge.org/dictionary/english/inviting
https://dictionary.cambridge.org/dictionary/english/praise
https://dictionary.cambridge.org/dictionary/english/promise
https://dictionary.cambridge.org/dictionary/english/questioning?q=Questioning
https://dictionary.cambridge.org/dictionary/english/report
https://dictionary.cambridge.org/dictionary/english/request?q=Requesting
https://dictionary.cambridge.org/dictionary/english/state
https://dictionary.cambridge.org/dictionary/english/suggest?q=Suggesting
https://dictionary.cambridge.org/dictionary/english/surprise
https://dictionary.cambridge.org/dictionary/english/thank


 

 

62 
 

Creswell, J. W. (2013). Research design: Qualitative, quantitative, and mixed methods 

approaches (4th ed.). SAGE Publications 

Colorbox – DELAMIBRANDS. (2025). Delamibrands.com. 

https://delamibrands.com/brands/colorbox/ 

Daly, A. & Moloney, D. (2004). Managing corporate rebranding. Irish Marketing Review.  

17 (1/2), pp. 30-36. 

Fadlilah, M. I. (2022). Analysis of speech act of instant noodle advertisement 50th on 

television. Jelita, 3(2), 99–108. 

https://jurnal.stkipmb.ac.id/index.php/jelita/article/view/103%0Ahttps://jurnal.stkipmb.a

c.id/index.php/jelita/article/download/103/81 

Goi, C.-L., & Goi, M.-T. (2011). Review on models and reasons of rebranding. International 

Conference on Social Science and Humanity, 5(2), 445–449. 

Handayani, W., & Yulina, C. A. (2024). An analysis of speech acts performed by a fitness 

influencer, Kayla Itsines, in her Instagram captions. Indonesian Journal of English 

Language Studies (IJELS), 10(1), 33–42. https://doi.org/10.24071/ijels.v10i1.5075 
Indonesia.go.id - Industri tekstil dan pakaian tumbuh makin positif. (2024). Indonesia.go.id. 

https://indonesia.go.id/kategori/editorial/8259/industri-tekstil-dan-pakaian-tumbuh-

makin-positif?lang=1 

Instagram Features. (2025). Instagram.com. https://about.instagram.com/features 
Johnson, G., Arp, T. R., & Perrine, L. (2018). Perrine’s literature: Structure, sound & sense. 

Cengage Learning.  

Karjo, C. H. (2024). Optimizing brands’ message through utilization of speech acts in company 

slogan. Journal of Advanced Management Science, 12(3), 109–114. 

https://doi.org/10.18178/joams.12.3.109-114 

KIM, C. M. (2021). Social media campaigns: Strategies for public relations and marketing. 

ROUTLEDGE.  

Kauppila, E. (2019). Audience engagement on social media: a study on how Wendy's use 

diferent forms of audience engagement in their social media posts [Master’s thesis, Åbo 

Akademi University]. https://urn.fi/URN:NBN:fi-fe2019051215241 

Kotapalo, M. (2006). Planning a successful marketing communication. Lahti University of 

Applied Science. https://www.theseus.fi/bitstream/10024/11208/1/2007-04-27-21.pdf 

Lestari, S. A., Saerang, D. P. E., & Pandowo, M. (2018). Analyzing the effect of brand function 

on consumer response to Colorbox brand in Manado. Jurnal EMBA: Jurnal Riset 

Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(4), 3308 – 3317. 

https://doi.org/10.35794/emba.v6i4.21314 

Searle, J. R. (1979). Expression and meaning: studies in the theory of speech acts. Cambridge 

University Press. http://dx.doi.org/10.1017/cbo9780511609213 

Searle, J. R. (1969). An essay in the philosophy of language. Cambridge University Press. 

Silta, P. P., Geroda, G. B., & Pane, W. S. (2023). An analysis language style based on the level 

of formality according to martin Joos theory. Inquest Journal, 1(2), 163–174. 

https://doi.org/10.53622/ij.v1i02.183 
Simamora, R. M., & Sherina, S. (2022). An analysis of language styles used by the main 

characters in the dialogues in business proposal series. Bahasa: Jurnal Keilmuan 

Pendidikan Bahasa Dan Sastra Indonesia, 4(2), 79–87. 

https://doi.org/10.26499/bahasa.v4i2.291  

Vaezi, R., Tabatabaei, S., & Bakhtiarvand, M. (2014). A comparative study of speech-acts in 

the textbooks by native and non-native speakers: A pragmatic analysis of new interchange 

series vs. locally-made EFL textbooks. Theory and Practice in Language Studies, 4(1), 

167. 10.4304/tpls.4.1.167-180. 

Speech Act Analysis of COLORBOX Instagram Posts during the Never Just One Thing Campaign
Clara Diva Avissa, Drs. Winarto. M.M.Par.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://delamibrands.com/brands/colorbox/
https://jurnal.stkipmb.ac.id/index.php/jelita/article/view/103%0Ahttps:/jurnal.stkipmb.ac.id/index.php/jelita/article/download/103/81
https://jurnal.stkipmb.ac.id/index.php/jelita/article/view/103%0Ahttps:/jurnal.stkipmb.ac.id/index.php/jelita/article/download/103/81
https://doi.org/10.24071/ijels.v10i1.5075
https://indonesia.go.id/kategori/editorial/8259/industri-tekstil-dan-pakaian-tumbuh-makin-positif?lang=1
https://indonesia.go.id/kategori/editorial/8259/industri-tekstil-dan-pakaian-tumbuh-makin-positif?lang=1
https://about.instagram.com/features
https://doi.org/10.18178/joams.12.3.109-114
https://urn.fi/URN:NBN:fi-fe2019051215241
https://www.theseus.fi/bitstream/10024/11208/1/2007-04-27-21.pdf
https://doi.org/10.35794/emba.v6i4.21314
http://dx.doi.org/10.1017/cbo9780511609213
https://doi.org/10.53622/ij.v1i02.183


 

 

63 
 

Vistika, F. B. (2024, June 29). Colorbox Lakukan Rebranding Guna Mendukung Eksperimen 

Remaja Wanita. Www.kontan.co.id; Kontan.co.id. 

https://amp.kontan.co.id/news/colorbox-lakukan-rebranding-guna-mendukung-

eksperimen-remaja-wanita 

Wardani, W. A. (2022). Figurative language used in the split movie. Language Horizon: 

Journal of Language Studies, 10(3), 1–8. https://doi.org/10.26740/lh.v10n3.p1-8 

Yule, G. (2006). The study of language. Cambridge University Press. 
www.cambridge.org/9780521835572 

Yunira, S., Fradina, S., Sumbayak, M., Putri, N. S., & Derin, T. (2020). Re-visits the grand theory of 

geoffrey leech: seven types of meaning. REiLA : Journal of Research and Innovation in Language, 

1(3), 105–110. https://doi.org/10.31849/reila.v1i3.3768 

 

  

Speech Act Analysis of COLORBOX Instagram Posts during the Never Just One Thing Campaign
Clara Diva Avissa, Drs. Winarto. M.M.Par.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://amp.kontan.co.id/news/colorbox-lakukan-rebranding-guna-mendukung-eksperimen-remaja-wanita
https://amp.kontan.co.id/news/colorbox-lakukan-rebranding-guna-mendukung-eksperimen-remaja-wanita
https://doi.org/10.26740/lh.v10n3.p1-8
http://www.cambridge.org/9780521835572
https://doi.org/10.31849/reila.v1i3.3768

