
54 

 

REFERENCES 

Adrian, D., & Faiza, E. (2022). Women’s Empowerment in Nike Advertisements: A Multimodal 

Analysis. ELS Journal on Interdisciplinary Studies in Humanities, 5(3), 416–424. 

https://doi.org/10.34050/elsjish.v5i3.22081 

Agus, H. (2017). Teknologi Komunikasi dan Informasi. Andi Publisher. 

Alifah, Nur & Hidayat, Agus. (2024). A Multimodal Discourse Analysis of Wardah Cosmetics 

Advertisement. Jurnal Impresi Indonesia, 3, 260-266. 

https://doi.org/10.58344/jii.v3i3.4734 

Ananda, R., Fitriani, S. S., Samad, I. A., & Patak, A. A. (2019). Cigarette advertisements: A 

systemic functional grammar and multimodal analysis. Indonesian Journal of Applied 

Linguistics, 8(3), 616. https://doi.org/10.17509/ijal.v8i3.15261 

Andrén, D. (2013). Does Part-Time Sick Leave Help Individuals with Mental Disorders Recover 

Lost Work Capacity? Journal of Occupational Rehabilitation. 

https://doi.org/10.1007/s10926-013-9467-4 

Ananda, R., Fitriani, S. S., Samad, I. A., & Patak, A. A. (2019). Cigarette advertisements: A 

systemic functional grammar and multimodal analysis. Indonesian Journal of Applied 

Linguistics, 8(3), 616. https://doi.org/10.17509/ijal.v8i3.15261 

Arora, A., & Agrawal, A. (2021). Social Media and Mental Health Awareness: A Comparative 

Study of Online Campaigns. Journal of Digital Health Communication, 4(2), 78-95. 

Ashish Sharma, Adam Miner, David Atkins, & Tim Althoff. (2020). A Computational Approach 

to Understanding Empathy Expressed in Text-Based Mental Health Support. Proceedings 

of the 2020 Conference on Empirical Methods in Natural Language Processing (EMNLP), 

5263–5276. 

Avalos, C. (2019). Prevalence Trends of Victimization among High School Students by Race, 

Ethnicity, and Gender – YRBSS 2009-2017. https://core.ac.uk/download/270138225.pdf 

Beneš Kováčová, D. (2024). Social media influencers and #DigitalDetoxDay: A multimodal 

discourse analysis of an Instagram anti-stigma mental health campaign. In P. Garcés-

Conejos Blitvich & A. Georgakopoulou (Eds.), Influencer Discourse: Affective relations 

and identities (pp. 227-249). John Benjamins Publishing Company. 

https://doi.org/10.1075/pbns.349.09ben 

Bhugra, D., Till, A., & Sartorius, N. (2013). What is mental health? International Journal of Social 

Psychiatry, 59, 3-4. https://doi.org/10.1177/0020764012463315 

Birren, F. (1950). Color Psychology and Color Therapy: A factual study of the influence of color 

on human life. McGraw-Hill. 

Boyd, D. M., & Ellison, N. B. (2007). Social Network Sites: Definition, History, and Scholarship. 

Journal of Computer-Mediated Communication. 

Brady, H., Johnston, R., & Sides, J. (2006). The Study of Political Campaigns. Capturing 

Campaign Effects. 

Bucur, A., et al. (2023). Multimodal depression detection using social media posts: A comparative 

study. IEEE Transactions on Affective Computing. 

https://doi.org/10.1109/TAFFC.2023.XXXX 

Bungin, B. (2011). Komunikasi dalam Teori dan Praktik. Prenada Media. 

Cahyono, A. S. (n.d.). Pengaruh Media Sosial terhadap Perubahan Sosial Masyarakat di Indonesia. 

Publiciana, 9(1), 140-157. https://doi.org/10.36563/publiciana.v9i1.79 

Cha, E., et al. (2024). Detecting Depression in Vlogs Using Multimodal Graph Attention 

Networks. Computer Vision and Image Understanding, 242, 103535. 

David Machin and Andrew Mayr, How to do Critical Discourse Analysis. 2014. European Journal 

of Communication 29(1):131–33. doi:10.1177/0267323113511002e.   

Dimova, A. (2024, July 4). Mental Health Advocacy on Social Media: A Multimodal Discourse 

Analysis. https://qmro.qmul.ac.uk/xmlui/handle/123456789/97828 

Multimodal Analysis in Digital Public Relations Communication: A Comparative Study of Global
Brand
Mental Health Campaigns
Puti Nurul Maharani, Dr. Endang Soelistiyowati, M.Pd
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.34050/elsjish.v5i3.22081
https://doi.org/10.34050/elsjish.v5i3.22081
https://doi.org/10.34050/elsjish.v5i3.22081
https://doi.org/10.58344/jii.v3i3.4734
https://doi.org/10.17509/ijal.v8i3.15261
https://doi.org/10.17509/ijal.v8i3.15261
https://doi.org/10.1007/s10926-013-9467-4
https://doi.org/10.1007/s10926-013-9467-4
https://doi.org/10.1007/s10926-013-9467-4
https://doi.org/10.17509/ijal.v8i3.15261
https://doi.org/10.17509/ijal.v8i3.15261
https://core.ac.uk/download/270138225.pdf
https://core.ac.uk/download/270138225.pdf
https://doi.org/10.1075/pbns.349.09ben
https://doi.org/10.1075/pbns.349.09ben
https://doi.org/10.1075/pbns.349.09ben
https://doi.org/10.1177/0020764012463315
https://doi.org/10.1109/TAFFC.2023.XXXX
https://doi.org/10.1109/TAFFC.2023.XXXX
https://doi.org/10.1109/TAFFC.2023.XXXX
https://doi.org/10.36563/publiciana.v9i1.79
https://doi.org/10.36563/publiciana.v9i1.79
https://qmro.qmul.ac.uk/xmlui/handle/123456789/97828
https://qmro.qmul.ac.uk/xmlui/handle/123456789/97828


55 

 

Elliot, A. J., & Maier, M. A. (2014). Color Psychology: Effects of Perceiving Color on 

Psychological Functioning in Humans. 

Firdausiyah, H., Syahreni, J., & Kolin, R. (2024). Kampanye Anti Bullying pada Konten Instagram 

@Peacegenid: Analisis Semiotika Multimodal Kress dan Van Leeuwen. Orasi Jurnal 

Dakwah dan Komunikasi, 15, 233-246. https://doi.org/10.24235/orasi.v15i2.18293.g6469 

Galderisi, S., Heinz, A., Kastrup, M., Beezhold, J., & Sartorius, N. (2015). Toward a new 

definition of mental health. World Psychiatry, 14(2), 231–233. 

https://doi.org/10.1002/wps.20231 

Gage, J. (1999). Color and Meaning: Art, Science, and Symbolism. 

Giles, D. (2002). Parasocial Interaction: A Review of the Literature and a Model for Future 

Research. Media Psychology, 4(3), 279–305. 

Gill, R. (2007). Gender and the Media 

Grunig, J. E., & Hunt, T. (1984). Managing Public Relations. Holt, Rinehart and Winston. 

Holiday, S., Hayes, J. L., Park, H., Lyu, Y., & Zhou, Y. (2023). A Multimodal Emotion 

Perspective on Social Media Influencer Marketing: The Effectiveness of Influencer 

Emotions, Network Size, and Branding on Consumer Brand Engagement Using Facial 

Expression and Linguistic Analysis. Journal of Interactive Marketing, 58(4), 414–439. 

https://doi.org/10.1177/10949968231171104 

Hollebeek, L. D., Glynn, M. S., & Brodie, R. J. (2014). Consumer brand engagement in social 

media: Conceptualization, scale development and validation. Journal of Interactive 

Marketing, 28(2), 149–165. 

Ihlen, Ø. (2011). Public Relations and Social Theory: Key Figures and Concepts. Routledge. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the World, Unite! The Challenges and 

Opportunities of Social Media. Business Horizons. 

Kaya, N., & Epps, H. H. (2004). Color-Emotion Associations: Past Experience and Personal 

Preference. Proceedings of the AIC 2004 Color and Paints, Interim Meeting of the 

International Colour Association. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson Education. 

Kress, G., & Van Leeuwen, T. (2002). Colour as a Semiotic Mode: Notes for a Grammar of 

Colour.  

Kress, G., & van Leeuwen, T. (2006). Reading Images: The Grammar of Visual Design 

Kurniawan, A. (2020). Strategi Digital Marketing. Gramedia Pustaka Utama. 

Liedfray, T., Waani, F. J., & Lasut, J. J. (2022). Peran Media Sosial dalam Mempererat Interaksi 

Antar Keluarga di Desa Esandom Kecamatan Tombatu Timur Kabupaten Minahasa 

Tenggara. Jurnal Ilmiah Society I, 2(1). 

Luo, Y., & Talay, C. (2016). Brand equity of non-profit organisations: Conceptualizing customer-

based brand equity of Chinese non-profit organisations. 

https://core.ac.uk/download/46563190.pdf 

Lüscher, M. (1969). The Luscher Color Test. 

Machin, D., & Mayr, A. (2012). How to Do Critical Discourse Analysis: A Multimodal 

Introduction. SAGE. 

Naslund, J. A., Aschbrenner, K. A., Marsch, L. A., & Bartels, S. J. (2016). The Future of Mental 

Health Care: Peer-to-peer Support and Social Media. Epidemiology and Psychiatric 

Sciences, 25(2), 113–122. 

Norris, S. (2004). Analyzing Multimodal Interaction: A Methodological Framework. Routledge. 

https://doi.org/10.4324/9780203379493 

Oey, J. D. (2019). A Multimodal Discourse Analysis of the Notion of Beauty in “Dove Real 

Beauty Sketches.” K Ta Kita, 7(3), 352–357. https://doi.org/10.9744/katakita.7.3.352-357 

Pentak, Stephen, et al. Design Basics : Introduction to 2d and 3d Design. Wadsworth Pub Co, 

2013. 

Multimodal Analysis in Digital Public Relations Communication: A Comparative Study of Global
Brand
Mental Health Campaigns
Puti Nurul Maharani, Dr. Endang Soelistiyowati, M.Pd
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.24235/orasi.v15i2.18293.g6469
https://doi.org/10.1002/wps.20231
https://doi.org/10.1177/10949968231171104
https://doi.org/10.1177/10949968231171104
https://doi.org/10.1177/10949968231171104
https://core.ac.uk/download/46563190.pdf
https://core.ac.uk/download/46563190.pdf
https://core.ac.uk/download/46563190.pdf
https://doi.org/10.4324/9780203379493
https://doi.org/10.4324/9780203379493
https://doi.org/10.4324/9780203379493
https://doi.org/10.9744/katakita.7.3.352-357
https://doi.org/10.9744/katakita.7.3.352-357


56 

 

Roca, M., et al. (2021). Visual Framing and Youth Mental Health Campaigns. Health 

Communication, 36(9), 1093–1104. 

Sanad, Reham. (2017). A Study of the Factors Affecting Colour Meaning and Emotional 

Response. New Trends and Issues Proceedings on Humanities and Social Sciences. 4. 11. 

10.18844/prosoc.v4i11.2844.  

Serlina, A. (2016). Perbandingan Implementasi Kampanye Marketing Public Relations 

Maybelline. Universitas Indonesia Library. 

https://lib.ui.ac.id/detail?id=20446825&lokasi=lokal 

Sharma, G., John, N., & Karandikar, M. (2023). Multimodal Semiotics in Dove Advertising 

Campaigns: Breaking Stereotypes. European Chemical Bulletin, 12, 2435-2460. 

https://doi.org/10.31838/ecb/2023.12.s1-B.245 

Sharma, A., et al. (2020). Cross-Sectional Survey of Mental Health Risk Factors and Comparison 

of the Monoamine Oxidase A Gene DNA Methylation Level in Different Mental Health 

Conditions among Oilfield Workers in Xinjiang, China. International Journal of 

Environmental Research and Public Health, 17(1), 149. 

Sharma, A., Miner, A., Atkins, D., & Althoff, T. (2020). A Computational Approach to 

Understanding Empathy Expressed in Text-Based Mental Health Support. Association for 

Computational Linguistics. https://doi.org/10.18653/v1/2020.emnlp-main.425  

Singh, S. (2006). Impact of Color on Marketing. Management Decision, 44, 783-789. 

https://doi.org/10.1108/00251740610673332 

Sobur, A. (2018). Media Sosial: Perspektif Komunikasi, Budaya, dan Sosioteknologi. Remaja 

Rosdakarya. 

Sukma, M. M., Harti, L. M. S., & Ariyanti, L. (2022). Revealing Equiterra campaign by United 

Nations Women: Multimodal perspective. Prosodi, 16(2), 136–152. 

https://doi.org/10.21107/prosodi.v16i2.14201 

Thelwall, M., et al. (2010). Sentiment Strength Detection in Short Informal Text. Journal of the 

American Society for Information Science and Technology, 61, 2544-2558. 

https://doi.org/10.1002/asi.21416 

Wang, Y., et al. (2022). Visual Persuasion in Mental Health Campaigns on Weibo: A Multimodal 

Analysis. Asian Journal of Communication, 32(1), 35–52. 

World Health Organization. (2023). Mental Health. Retrieved from: https://www.who.int/news-

room/fact-sheets/detail/mental-health-strengthening-our-response 

Wright, A. (1984). The Beginner’s Guide to Colour Psychology. 

Zappavigna, M. (2012). Discourse of Twitter and Social Media 

 

 

 

 

  

Multimodal Analysis in Digital Public Relations Communication: A Comparative Study of Global
Brand
Mental Health Campaigns
Puti Nurul Maharani, Dr. Endang Soelistiyowati, M.Pd
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://lib.ui.ac.id/detail?id=20446825&lokasi=lokal
https://lib.ui.ac.id/detail?id=20446825&lokasi=lokal
https://lib.ui.ac.id/detail?id=20446825&lokasi=lokal
https://doi.org/10.31838/ecb/2023.12.s1-B.245
https://doi.org/10.18653/v1/2020.emnlp-main.425
https://doi.org/10.1108/00251740610673332
https://doi.org/10.1108/00251740610673332
https://doi.org/10.1108/00251740610673332
https://doi.org/10.21107/prosodi.v16i2.14201
https://doi.org/10.21107/prosodi.v16i2.14201
https://doi.org/10.21107/prosodi.v16i2.14201
https://doi.org/10.1002/asi.21416
https://doi.org/10.1002/asi.21416
https://doi.org/10.1002/asi.21416
https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response
https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response
https://www.who.int/news-room/fact-sheets/detail/mental-health-strengthening-our-response

	582991e0d4a7b4415ec2b1fef80b87470b9fc922988b04bae9766c4f15247712.pdf
	REFERENCES

	582991e0d4a7b4415ec2b1fef80b87470b9fc922988b04bae9766c4f15247712.pdf
	REFERENCES


