Peran Locus of Control terhadap Pembelian Impulsif Produk Fashion pada Pengguna Tiktok Shop
Irma Octaviana, Dra. Sri Kusrohmaniah, M.Si., Ph.D., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Daftar Pustaka

Abu Hammad, N. A. L. (2017). The effectiveness of training group program in
improving social life skills level and its affect in modifying the external
locus control to internal among students of prince Sattam bin Abdul-
Aziz University. International Journal for Research in Education, 41(2),
295-324.

Adil, K. (2025). Eksplorasi Pengaruh Tingkat Pendapatan dan Locus of Control
Terhadap Impulsive buying dengan Literasi Keuangan sebagai Mediasi.
Jurnal Akuntansi Dan Keuangan, 17(2).
https://doi.org/10.35143/jakb.v1712.6460

Afandi, A. R., & Hartati, S. (2019). Pembelian Impulsif pada Remaja Akhir
Ditinjau dari Kontrol Diri. Gadjah Mada Journal of Psychology
(GamaJoP), 3(3), 123. https://doi.org/10.22146/gamajop.44103

Aiken, L. R. (1985). Three Coefficients for Analyzing the Reliability and
Validity of Ratings. Educational and Psychological Measurement,
45(1), 131-142. https://doi.org/10.1177/0013164485451012

Aldousari, S. S., & Ickes, W. (2024). Predicting individuals’ behaviors during
a pandemic: why we might have acted as we did during the COVID-19
pandemic.  Current  Issues  in  Personality  Psychology.
https://doi.org/10.5114/cipp/174521

Amrullah, A. L. K., & Anggoro, W. J. (2024). Peran locus of control internal
terhadap kesiapan kerja pada siswa smk di gunungkidul [Unpublished
bachelor's thesis]. Universitas Gadjah Mada.

Azizah, F. D., Nur, A. N., & Putra, A. H. P. K. (2022). Impulsive Buying
Behavior: Implementation of IT on Technology Acceptance Model on
E-Commerce Purchase Decisions. Golden Ratio of Marketing and
Applied Psychology of Business, 2(1), 58-72.
https://doi.org/10.52970/grmapb.v2i1.173

Badgaiyan, A.J., & Verma, A. (2015). Does urge to buy impulsively differ from

impulsive buying behaviour? Assessing the impact of situational

29



Peran Locus of Control terhadap Pembelian Impulsif Produk Fashion pada Pengguna Tiktok Shop
Irma Octaviana, Dra. Sri Kusrohmaniah, M.Si., Ph.D., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

factors. Journal of Retailing and Consumer Services, 22(22), 145-157.
https://doi.org/10.1016/j.jretconser.2014.10.002

Bandura, A. (1989). Human agency in social cognitive theory. American
Psychologist, 44(9), 1175-1184. https://doi.org/10.1037//0003-
066x.44.9.1175

Beth, M. (2016). Relationship of Credit Attitude and Debt to Self-Esteem and
Locus of Control in College-Age Consumers - Mary Beth Pinto, Phylis
M. Mansfield, Diane H. Parente, 2004. Psychological Reports.
https://journals.sagepub.com/doi/epdf/10.2466/pr0.94.3¢.1405-1418

Br. Tarigan, E. P., Sume, S. A., & Muniroh, L. (2020). STORE ATMOSPHERE
DAN SALES PROMOTION TERHADAP PEMBELIAN IMPULSIF.
Manager: Jurnal Illmu Manajemen, 2(4), 610.
https://doi.org/10.32832/manager.v2i4.3817

Coley, A., & Burgess, B. (2003). Gender differences in cognitive and affective
impulse buying. Journal of Fashion Marketing and Management, 7(3),
282-295. doi:10.1108/13612020310484834

Crider, A. B. 1983. Psychology. Scoot, Foresman & Company

Data, G. (2023). Produk Fashion Jadi Produk yang Paling Banyak Dibeli di
Online Shop-
GoodStatsData.GoodStatsData.https://data.goodstats.id/statistic/produ
k-fashion-jadi-produk-yang-paling-banyak-dibeli-di-online-shop-
WNrZx

Dewi, M. A. A., Nurrohmabh, 1., Sahadi, N., Sensuse, D. I., & Noprison, H.
(2017). Analysing the critical factors influencing consumers’ e-impulse
buying behavior. 2017 International Conference on Advanced
Computer Science and Information Systems (ICACSIS).
doi:10.1109/icacsis.2017.8355016

Fabris, M. A., Marengo, D., Longobardi, C., & Settanni, M. (2020).
Investigating the links between fear of missing out, social media
addiction, and emotional symptoms in adolescence: The role of stress

associated with neglect and negative reactions on social media.

30



Peran Locus of Control terhadap Pembelian Impulsif Produk Fashion pada Pengguna Tiktok Shop
Irma Octaviana, Dra. Sri Kusrohmaniah, M.Si., Ph.D., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Addictive Behaviors, 106, 1-6.
https://doi.org/10.1016/j.addbeh.2020.106364

Fithriyani, S., Ratnaningtyas, A., & Prihandini, G. (2022). Perilaku Impulsive
Buying Pada Mahasiswa Pengguna E-Commerce Shopee Ditinjau Dari
Kontrol Diri. JCA Psikologi, Vol. 3, No. 1.

Fitri, R., & Rusli, D. (2024). Pengaruh Locus of Control Terhadap Perilaku
Impulsive Buying Pada Mahasiswa Pengguna Fitur Online Live
Streaming  Media  Sosial.  Edu  Sociata, 7(1),  78-90.
https://doi.org/10.33627/es.v711.1970

Ghani, U., Imran, M., & Ali Jan, F. (2011). The impact of demographic
characteristics on impulse buying behaviour of urban consumers in
peshawar. International Journal of Academic Research, 3(5).

Ghozali, 1. (2017). Aplikasi Analisis Multivariate dengan Program SPSS.
Semarang: Badan Penerbit UNDIP

Gumilang, R. R., Sumiati, A., & Tresnadi, A. (2024). Pengaruh Flash Sale dan
Live Streaming Terhadap Impulse Buying Behavior Pada Platform
TikTok. Coopetition: Jurnal Ilmiah Manajemen, 15(3), 479-488.
https://doi.org/10.32670/coopetition.v15i3.4813

Hardini S, Sandri, R., & Rinto, W. (2023). Perilaku pembelian impulsif remaja
pengguna tiktok shop: Ditinjau dari mindfulness. Journal of Indonesian
Psychological Science, 3(1), 271-283.
https://doi.org/10.18860/jips.v3il1.21068

Huang, Y., Suo, L. (2021). Factors affecting Chinese consumers’ impulse
buying decision of live streaming e-commerce. Asian Social Science.
17(5). 16-32.

Indriasari, D. P., & Angreany. (2019). Pengaruh Locus Of Control Dan Beban
Kerja Terhadap Kinerja Pegawai Melalui Etos Kerja Pada Badan
Pendapatan Daerah Provinsi Sulawesi Selatan. Journal of Management,

2(3), 1-19.

31



Peran Locus of Control terhadap Pembelian Impulsif Produk Fashion pada Pengguna Tiktok Shop
Irma Octaviana, Dra. Sri Kusrohmaniah, M.Si., Ph.D., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kusmaharani, S. A., dan Halim, E. R. (2020). Social influence and online
impulse buying of Indonesian indie cosmetic products. MIX: Jurnal
Ilmiah Manajemen. 10(2). 237-248.

Kollat, D. T., & Willett, R. P. (1967). Customer Impulse Purchasing Behavior.
Journal of Marketing Research, 4(1), 21-31.
https://doi.org/10.2307/3150160

Levenson, H. (1973). Perceived parental antecedents of internal powerful
others, and chance locus of control orientations. Developmental
Psychology, 9(2), 260-265. https://doi.org/10.1037/h0035127

Lixandroiu, R., Cazan, A.-M., & Maican, C. 1. (2021). An Analysis of the
Impact of Personality Traits towards Augmented Reality in Online
Shopping. Symmetry, 13(3), 416. https://doi.org/10.3390/sym13030416

Mansor, M., Sabri, M. F., Mansur, M., Ithnin, M., Magli, A. S., Husniyah, A.
R., Mahdzan, N. S., Othman, M. A., Zakaria, R. H., Mohd Satar, N., &
Janor, H. (2022). Analysing the Predictors of Financial Stress and
Financial Well-Being among the Bottom 40 Percent (B40) Households
in Malaysia. International Journal of Environmental Research and
Public Health, 19(19), 12490. https://doi.org/10.3390/ijerph191912490

Martin, R. A., & Lefcourt, H. M. (1983). Sense of humor as a Moderator of The
Relation between Stressors and Moods. Journal of personality and sosial
psychology. 45 (6), hlm. 1313-1324.

Moon, M. A., Rasool, H., & Saman Attiq. (2015). Personality and Irregular
Buying Behavior: Adaptation and Validation of Core Self Evaluation
Personality Trait Model in Consumer Impulsive and Compulsive Buying
Behavior. 15, 121-131.

Nurohman, F., dan Azis, A. (2020). Impulse buying dan post purchase regret
pada mahasiswa. INTUISI. 12(2). 155-165. E-ISSN: 2541-2965.

Risma Elsa Tiana. (2024, December 19). Simak Karakteristik Konsumen
Indonesia 2024.GoodStats.https://goodstats.id/article/simak-

karakteristik-konsumen-indonesia-ketika-berbelanja-99IK A

32



Peran Locus of Control terhadap Pembelian Impulsif Produk Fashion pada Pengguna Tiktok Shop
Irma Octaviana, Dra. Sri Kusrohmaniah, M.Si., Ph.D., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Rizal, B. (2014). Peran dari faktor materialism, locus of control, dan financial
literacy dan pengaruhnya pada impulsive buying dalam perspektif
demografi. http://eprints.perbanas.ac.id/804/

Robbins, S.P, 2005. Organizational Behavior:Concepts, Controversies,
Applications. Twelfth Edition. Prentice Hall International: New Jersey
Ghufron, M. Nur. Rini Rinaswita, S. 2010. Teori-Teori Psikologi.
Yogyakarta: ArRuzz Media.

Rook, D dan Fisher, J.R.1995, “Normative influences on impulsive buying
behaviour”, in Bearden, W. And Netemeyer, G.R. (Eds), Handbook of
Marketing Scales,2nd ed, pp.55-56.

Rook, D. W. (1987). The Buying Impulse. Journal of Consumer Research,
14(2), 189-199. https://doi.org/10.1086/209105

Rotter, J. B. (1966). Generalized expectancies for internal versus external
control of reinforcement. G.A. Kimble.

Santrock, J, W, (2011). Life-Span Development (Perkembangan Masa Hidup)
Jakarta:Erlangga.

Shah, R., Rasyidah, W., Hanifah Abdul Hamid, Lee, & Nur, W. (2023).
Compulsive Online Shopping, Spending Habits, And Locus of Control
on Financial Vulnerability Among Malaysians. Malaysian Journal of
Consumer and Family Economics/Malaysian Journal of Consumer and
Family Economics, 31(1), 175-209.
https://doi.org/10.60016/majcafe.v31.07

Verplanken, B., & Herabadi, A. (2001). Individual differences in impulse
buying tendency: feeling and no thinking. European Journal of
Personality, 15(S1), S7T1-S83. https://doi.org/10.1002/per.423

Widawati, L. (2011). Analisis Perilaku “Impulse Buying” dan “Locus of
Control” pada Konsumen di Carrefour Bandung. MIMBAR : Jurnal
Sosial Dan Pembangunan,27(2),125-132.
https://ejournal.unisba.ac.id/index.php/mimbar/article/view/320/45

Widiyanto, W., Lindiyatmi, P., & Yulianto, A. (2022). Locus of control as a

mediating variable for the factors influencing consumptive behavior

33



Peran Locus of Control terhadap Pembelian Impulsif Produk Fashion pada Pengguna Tiktok Shop
Irma Octaviana, Dra. Sri Kusrohmaniah, M.Si., Ph.D., Psikolog

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

among  students.  [mnovative  Marketing, 18(4), 97-109.
https://doi.org/10.21511/im.18(4).2022.09

Yahmini, E. (2020). Kecenderungan Impulse Buying Pada Mahasiswa Ditinjau
dari Latar Belakang Keluarga. Exero:journal of Research in Business

and Economics, 2(1), 41-56. https://doi.org/10.24071/exero.v2i1.2110

Pratomo, Y. (2024a, October 28). Indonesia Pengguna TikTok Terbesar di

Dunia, Tembus 157 Juta Kalahkan AS. KOMPAS.com; Kompas.com.

34



