Dinamika Pembayaran Digital: Pengaruh Persepsi Utilitarian dan Hedonik terhadap Niat Penggunaan
QRIS
pada Generasi Y dan Z
Safira Aryandini, Dr. Sahid S. Nugroho, M.Sc
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Daftar Pustaka

Alam, S., Ahmed, S., Ahmad Kokash, H., Shahed Mahmud, M., & Zafrin Sharnali, S.
(2024). Utility and hedonic perception- Customers’ intention towards using of QR
codes in mobile payment of Generation Y and Generation Z. Electronic Commerce
Research and Applications, 65. https://doi.org/10.1016/].elerap.2024.101389

Chohan, F., Aras, M., Indra, R., Wicaksono, A., & Winardi, F. (2022). Building Customer
Loyalty In Digital Transaction Using QR Code: Quick Response Code Indonesian
Standard (QRIS). Journal of Distribution Science, 20(1), 1-11.
https://doi.org/10.15722/jds.20.01.202201.1

Djaniar, U., Sukriyadi, Munizu, M., Tomadehe, S., & Ady Bakri, A. (2024). Analysis of
The Influence of Perceived Usefulness Factors and Subjective Norm on Intention to
Use QR Code of Digital Wallet Users. Jurnal Informasi Dan Teknologi, 240-244.
https://doi.org/10.60083/jidt.v6i1.506

Gul, E. Y. (2023). A THEORETICAL PERSPECTIVE ON SURVEY METHOD FROM
QUANTITATIVE RESEARCH METHODS. Universum:Psychology & Education,
106(4). https://doi.org/10.32743/unipsy.2023.106.4.15254

Hair, J. F. ., Hult, G. T. M. ., Ringle, C. M. ., & Sarstedt, Marko. (2017). 4 primer on
partial least squares structural equation modeling (PLS-SEM). Sage.

Hamzah, M. 1., Ramli, F. A. A., & Shaw, N. (2023). The moderating influence of brand
image on consumers’ adoption of QR-code e-wallets. Journal of Retailing and
Consumer Services, 73. https://doi.org/10.1016/j.jretconser.2023.103326

Hapsari, D. A. (2024). PENGARUH FINANCIAL LITERACY, GAYA HIDUP,
PERCEIVED USEFULNESS DAN PERCEIVED EASE OF USE TERHADAP
PERILAKU KONSUMTIF GEN-Z SEBAGAI PENGGUNA QUICK RESPONSE
CODE INDONESIA STANDARD (QRIS) SEBAGAI ALAT PEMBAYARAN DIGITAL
DI YOGYAKARTA.

Imani, A. T., & Anggono, A. H. (2020). Factors Influencing Customers Acceptance of
Using the QR Code Feature in Offline Merchants for Generation Z in Bandung
(Extended UTAUT?2). KnE Social Sciences. https://doi.org/10.18502/kss.v416.6670

Kosim, K. P., & Legowo, N. (2021). Factors Affecting Consumer Intention on QR
Payment of Mobile Banking: A Case Study in Indonesia. Journal of Asian Finance,
8(5), 391-0401. https://doi.org/10.13106/jafeb.2021.v018.n05.0391

Lee, C. T., & Pan, L. Y. (2023). Smile to pay: predicting continuous usage intention
toward contactless payment services in the post-COVID-19 era. International Journal
of Bank Marketing, 41(2), 312-332. https://doi.org/10.1108/[JBM-03-2022-0130

Maulana Eki Sunarya, Munawati, Muhammad Ridwan, Narita Fadhilah Rahmawati, &
Nadya Permata Putri. (2024). PENGARUH PENGGUNAAN TRANSAKSI QRIS
TERHADAP GENERASI MILENIAL. http://jurnal.anfa.co.id/index.php/neraca

125



Dinamika Pembayaran Digital: Pengaruh Persepsi Utilitarian dan Hedonik terhadap Niat Penggunaan
QRIS
pada Generasi Y dan Z
Safira Aryandini, Dr. Sahid S. Nugroho, M.Sc
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Mayanti, R. (2020). FAKTOR-FAKTOR YANG MEMPENGARUHI PENERIMAAN
USER TERHADAP PENERAPAN QUICK RESPONSE INDONESIA STANDARD
SEBAGAI TEKNOLOGI PEMBAYARAN PADA DOMPET DIGITAL. Jurnal
Ilmiah Ekonomi Bisnis, 25(2), 123—135. https://doi.org/10.35760/eb.2020.v25i2.2413

Octalina, L. E., Rahimah, A., & Arifin, Z. (2023). Exploring the Contingent Role of Effort
Expectancy on Online Purchase Intention in E-commerce Application. Jurnal
Manajemen Teori Dan Terapan| Journal of Theory and Applied Management, 16(1),
144-161. https://doi.org/10.20473/jmtt.v1611.41398

Omigie, N. O., Zo, H., Ciganek, A. P., & Jarupathirun, S. (2020). Understanding the
continuance of mobile financial services in Kenya: The roles of utilitarian, hedonic,
and personal values. Journal of Global Information Management, 28(3), 36-57.
https://doi.org/10.4018/JGIM.2020070103

Sehat, S. N., Rohana Daud, S., Sazimah Ahmad, K., Liana Suhaime, I., & Jogeran, J.
(2024). Acceptance Factors Affecting the Intention to Use Mobile Payments: QR
Code Applications. In Information Management and Business Review (Vol. 16, Issue
1).

Septyanto, D., Angelita, S., Rojuaniah, R., Larasati, 1., Havidz, H., & Fajarwati, D. (2023).
Performance Expectancy Factors And Other Factors Affecting Intention To
Recommend Dana. Applications In Tangerang District. Dihin Septyanto, 12.
http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Soormo, R. B., Al-Rahmi, W. M., Dahri, N. A., Alblehai, F., Alshimai, A., Aldaijy, A., &
Salameh, A. A. (2024). Evaluating the Influence of UTAUT Factors on the Adoption
of QR Codes in MSMEs: An Application of SEM and ANN Methodologies. /[EEE
Access. https://doi.org/10.1109/ACCESS.2024.3510375

Suebtimrat, P., & Vonguai, R. (2021). An Investigation of Behavioral Intention Towards
QR Code Payment in Bangkok, Thailand. Journal of Asian Finance, Economics and
Business, 8(1), 939-950. https://doi.org/10.13106/jateb.2021.vol8.n01.939

Suliah, & Mutiara Ahmad Pabulo, A. (2023). Pengaruh Media Sosial, Pengetahuan, dan
Kemudahan Penggunaan QRIS terhadap Minat Generasi Z dalam Mengadopsi
Teknologi Pembayaran Digital. Jurnal Sains Dan Teknologi, 5(2), 619-625.
https://doi.org/10.55338/saintek.v512.2280

Sun, S., Law, R., & Schuckert, M. (2020). Mediating effects of attitude, subjective norms
and perceived behavioural control for mobile payment-based hotel reservations.
International Journal of Hospitality Management, 84.
https://doi.org/10.1016/5.ijhm.2019.102331

Tannady, H., Dewi, C. S., & Gilbert. (2024). Exploring Role of Technology Performance
Expectancy, Application Effort Expectancy, Perceived Risk and Perceived Cost On
Digital Behavioral Intention of GoFood Users. Jurnal Informasi Dan Teknologi, 80—
85. https://doi.org/10.60083/jidt.v611.477

126



Dinamika Pembayaran Digital: Pengaruh Persepsi Utilitarian dan Hedonik terhadap Niat Penggunaan
QRIS
pada Generasi Y dan Z
Safira Aryandini, Dr. Sahid S. Nugroho, M.Sc
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Tu, M., Wu, L., Wan, H., Ding, Z., Guo, Z., & Chen, J. (2022). The Adoption of QR Code
Mobile Payment Technology During COVID-19: A Social Learning Perspective.
Frontiers in Psychology, 12. https://doi.org/10.3389/fpsyg.2021.798199

Verma, S., Chaurasia, S. S., & Bhattacharyya, S. S. (2020). The effect of government
regulations on continuance intention of in-store proximity mobile payment services.
International Journal of Bank Marketing, 38(1), 34-62.
https://doi.org/10.1108/IJBM-10-2018-0279

Wagner, G., Steinmann, S., Hilsig, F., & Schramm-Klein, H. (2021). Reducing COVID-
19 Infection Risks in Retail Stores through Mobile Payments. ZFP-Journal of
Research and Management, 23-36. https://doi.org/10.2307/27141497

Yusif, S., Hafeez-Baig, A., Soar, J., & Teik, D. O. L. (2020). PLS-SEM path analysis to
determine the predictive relevance of e-Health readiness assessment model. Health
and Technology, 10(6), 1497—1513. https://doi.org/10.1007/s12553-020-00484-9

127



