
82 
 

Daftar Pustaka 

 

Anonim. 2014. Pariwisata indonesia lampaui pertumbuhan ekonomi. Tempo. Diakses 

pada tanggal 8 diakses september 2014, dari http://www.tempo 

.co/read/news/2014/03/06/202559869/Pariwisata-Indonesia-Lampaui-

Pertumbuhan-Ekonomi.  

Badan Pusat Statistika. Berita Resmi Statistik No.12/02/Th. XVII. Diakses pada 

tanggal 3 Februari 2014 dari   http://www.bps.go.id/brs_file/pariwisata 

_03feb14.pdf berita resmi statistik no.12/02/Th.XVII. 

Bae, S., dan Lee, T. (2011). Gender differences in consumers’ perception of online 

consumer reviews. Springer Sciences Business Media. 11: 201-214. 

Berthon, Pierre R., Leyland F. Pitt, Kirk Plangger, dan Daniel Shapiro. (2012). 

Marketing meets Web 2.0, social media and creative consumers: Implication 

for international marketing strategy. Business Horizons (55), 261-271. 

Bizirgianni, Ioanna dan Panagiota Dionysopoulou. (2013). The influence of tourist 

trends of youth tourism through social media (SM) dan information and 

Communication Technologies (ICTs). Social and Behavioral Sciences 73: 652-

660. 

Burgess, Stephen,Carmine Selitto, Jeremy Buultjen  dan Carmen cox. (2011). Trust 

perception of online information by different content creators: some social and 

legal implications. Springer Science 13:221-235. 

Chen, Hua-Ning dan Chun-Yao Huang. (2013). An investigation into daringers’ 

behavior. European Journal of Marketing. 47 (10): 1758-1773. 

Chen, Yu-Chen, Shang, Rong-An, dan Li, Ming-Jin. (2014). The effects of perceived 

relevance of travel blog’s content on the behavioral intention to visit a tourist 

destination. Computer in Human Behavior, (30): 787-799. 

Cheung, Christy M.K., Matthew K.O. Lee, dan Neil Rabjohn. (2008). The impact of 

electronic word-ofmouth; the adoption of online opinions in online customer 

communities. Internet Research 18 (3): 229-247. 

Chong, Alain Yee-Loong dan Ngai, Eric T.W., "What Influences Travellers’ 

Adoption of a Location-based Social Media Service for Their Travel 

Planning?" (2013). PACIS 2013 Proceedings. Paper 210. 

Analisis faktor-faktor yang mempengaruhi adopsi informasi destinasi pariwisata dari ulasan daring di
media sosial oleh wisatawan nusantara
Lamia Eva Rini, Yulia Arisnani, M.B.A., Ph. D.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.bps.go.id/brs_file/pariwisata%20_03feb14.pdf%20berita%20resmi%20statistik%20no.12/02/Th.XVII
http://www.bps.go.id/brs_file/pariwisata%20_03feb14.pdf%20berita%20resmi%20statistik%20no.12/02/Th.XVII

