Analisis Multimodal terhadap Pemanfaatan Gerakan Media Sosial a€cePeringatan Darurata€e dalam
Peluncuran Produk Kolaborasi HMNS x Deorex di Instagram
Hadistia Leovita Subakti, Erlin Estiana Yuanti, S.S., M.A.; Andri Handayani, S.S., M.A.; Nabilla Kusuma Vardhani, S.I

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

TABLE OF CONTENTS

HALAMAN PENGESAHAN ... .ottt sttt sttt neesseeseeneenseennens i
PERNYATAAN BEBAS PLAGIAST ..ottt il
ABSTRAK ... ettt ettt ettt ettt et e et e ettt e e et e et e na e st enbeentenreenseenee e v
ABSTRACT ...ttt ettt ettt et s ettt e et eteente s st eseenseeneesseenseeseenseenseeneenseenes \%
TABLE OF CONTENTS ...ttt sttt sttt st s vi
LIST OF TABLES ...ttt sttt sttt et sttt e viii
LIST OF FIGURES ...ttt et sttt et ix
CHAPTER 1 .ottt ettt h et et sa ettt e bt et st eseeenbeennas 1
INTRODUCTION ..ottt ettt ettt e e stessaenseesseeseesseenseessesseenseensesseenes 1
1.1 Background of StUAY ......cc.cooiiiiiiiiiiic et 1
1.2 ObJectiVe OF STUAY ......oouiiiiiiiiiiiieeee ettt 4
1.3 SCOPE OF STUAY ..ottt 5
1.4 Significance Of STUAY .....c.cooiiiiiiiiiiciiee e 5
1.5 LIterature REVIEW ....ccueiiuieiieiieitieie ettt ettt ettt et sb ettt e b e 6
CHAPTER 2 ..ttt et ettt ettt h ettt e s bt et et e e beebeennenneans 10
RESEARCH METHOD......c..ooiiiiiiiiieeee ettt sttt 10
2.1 Theoretical FramewWork ..........cocoiiiiiiiiiiiiiiieie e 10
2.1.1 Multimodal ANALYSIS ....cc.eeviruiiiiiiiriieieetcett ettt 10
2.1.2 “Peringatan Darurat” in INdONESIA ..........coeeviiriiriiriiiiieieeceseeeeeeeee e 13
2.1.3 Social Media MOVEMENL.........ccciiiiiiiiiiiieiie ettt 14
2.1.4 Marketing Strat@@y .......cceevueeuieiiirienieeieeteeie ettt sttt 15

2.2 ReSCAICH DESIZN .....uviieiiiieiiiieeiie ettt et e et e e e e et e e et e e snsaeeenbeeesnneeennnes 16
2.3 Method of Data ColleCtion .........coc.eeiiiiiiiiiiiiieieeteeee et 17
2.4 Method of Data ANALYSIS .....eeecuiieiiiieeiieeciie ettt etae e aeeeeebee e snseeenns 18
CHAPTER 3 .ottt ettt ettt ettt e bt et e bt e tesatesaeenbeenseeneeseennesneans 21
FINDINGS AND DISCUSSION ... .ccttititiiieniteniteteeitente ettt ettt st sae et sae e saeens 21
3.1 LiNGUISTIC MOAE ..ottt ettt ettt ettt e bt e e abe e saeensaenaeeens 21
3.2 Visual and Spatial MOdESs..........cocuiiriiiiiiiiieiiieiie ettt saeeens 29
3.3 Supporting Data ANALYSIS......ccveeiiieriieiieriie ettt ettt stte et e e ebe et e b e eaesseesaeeens 36
3.3.1 Caption of HMNS and Deorex Product Collaborative Instagram Post................... 36

vi



Analisis Multimodal terhadap Pemanfaatan Gerakan Media Sosial a€cePeringatan Darurata€e dalam
Peluncuran Produk Kolaborasi HMNS x Deorex di Instagram
Hadistia Leovita Subakti, Erlin Estiana Yuanti, S.S., M.A.; Andri Handayani, S.S., M.A.; Nabilla Kusuma Vardhani, S.I

UNIVERSITAS Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

CADIMSYIAPA Satirical Post by @txtfrombrand on X That Mentions Deorex Brand ................ 39
CHAPTER 4 ...ttt ettt et ettt et e e st e s st e teentesseenseensesseeseennenneens 41
CONCLUSION ...ttt ettt ettt et e st e bt esteesae st eenseessesseenseensesseenseensesneenseensenneans 41
REFERENCES ...ttt sttt ettt st e bt et aeenbeennesnnens 43

vii



Analisis Multimodal terhadap Pemanfaatan Gerakan Media Sosial &€aePeringatan Daruraté€e dalam
Peluncuran Produk Kolaborasi HMNS x Deorex di Instagram

Hadistia Leovita Subakti, Erlin Estiana Yuanti, S.S., M.A.; Andri Handayani, S.S., M.A.; Nabilla Kusuma Vardhani, S.I
UNIVERSITAS Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

LIST OF TABLES
Table 1 LingUiStiC MOAE.......cccuiiiiiieciie ettt ettt eae e e e vee e s bae e saeeesnseeenes 21
Table 2 Visual and Spatial Modes 1 ........cceeeiiiieiiiieiie et 30
Table 3 Visual and Spatial MOdeS 2 ........ccueeeiiiieiiieeiiee et eee e sree e e e sree e 31
Table 4 Caption of HMNS and Deorex Product Collaborative Instagram Post ...................... 36

viii



Analisis Multimodal terhadap Pemanfaatan Gerakan Media Sosial a€cePeringatan Darurata€e dalam
Peluncuran Produk Kolaborasi HMNS x Deorex di Instagram
Hadistia Leovita Subakti, Erlin Estiana Yuanti, S.S., M.A.; Andri Handayani, S.S., M.A.; Nabilla Kusuma Vardhani, S.I

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADARDE LIST OF FIGURES

Figure 1 The Visual of "Peringatan Darurat”...............cccccceeveeeieeieeecienieeeieenieesseensesnssesneens 1
Figure 2 HMNS and Deorex collaborative product post on Instagram .............ccccevevveecriennnnns 3
Figure 3 The dimension of ViSUal SPACE ........cccvieruieriiiiiiiiieiieeie e 12
Figure 4 The visual of "Peringatan Darurat” .................ccceeeeeeeeeeieeeieeenieeeeeeeesieenseesveenees 13
Figure 5 Stages 0f 1€S€AICH ... ..ccuiiiiiiiiecii e 17
Figure 6 The visualization of the first slide from the collaborative product post.................... 23
Figure 7 Visualization of the second slide from the collaborative product post ..................... 24
Figure 8 Visualization of the third slide from the collaborative product post.............cc.......... 25
Figure 9 Visualization of the fourth slide from the collaborative product post................ Error!
Bookmark not defined.

Figure 10 Visualization of the fifth slide from the collaborative product post............cc...c...... 28
Figure 11 Color choice of the first slide design...........cccoeiieiiiiiiiiiiii e, 30
Figure 12 Color choice of the second slide design ............ccoooieiiiiiiiniiiiiienie e, 30
Figure 13 Color choice of the fifth slide design ...........cccooiiiiiiiiiiiii e, 30
Figure 14 The visual of “Peringatan Darurat” posted by HMNS on Instagram ................... 31
Figure 15 Collaborative product packaging box details 1 ...........cooceeviiiiiiiniiiiiiiiieeeeee, 32
Figure 16 Collaborative product packaging box details 2 ..........c.cccoeeviiriieniiiiiiiieeeeee, 32
Figure 17 DeoreX product VISUALS ........coouiiiiiiiiieiieeie ettt e 34
Figure 18 HMNS products VISUAL ...........ccoieiiiriiniiiiiiiiicenctcceece e 35
Figure 19 screenshot of sarcastic tweet from @txtfrombrand account on X.........ccccceevueennnen. 40

ix



	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES

