
102 
 

 

REFERENCES 

 

Agostino, D., & Sidorova, Y. (2016). A performance measurement framework for social media 

strategies. Business Horizons, 59(3), 347–357. 

https://doi.org/10.1016/j.bushor.2016.01.007 

Andriana, T. (2022). The effect of UT Collection UNIQLO collaborative branding strategy 

towards customer repurchase intention. Asian Journal of Research in Business and 

Management, 4(3). https://doi.org/10.55057/ajrbm.2022.4.3.47 

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2020). The future of social media in 

marketing. Journal of the Academy of Marketing Science, 48(1), 79–95. 

https://doi.org/10.1007/s11747-019-00695-1 

Biber, D., Conrad, S., & Leech, G. (1999). Longman grammar of spoken and written English. 

Pearson Education Limited. 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy, implementation and 

practice (7th ed.). Pearson. 

Checchinato, F., Disegna, M., & Vescovi, T. (2021). The effect of brand collaborations on 

social media: Evidence from fashion brands. Journal of Fashion Marketing and 

Management, 25(4), 595–612. https://doi.org/10.1108/JFMM-02-2020-0029 

Fast Retailing. (2021b). UNIQLO business model | FAST RETAILING CO., LTD. 

https://www.fastretailing.com/eng/group/strategy/uniqlobusiness.html 

Fietkiewicz, K. J., Lins, E., Baran, K. S., & Stock, W. G. (2018). e-Leadership in social media 

communication: Lessons from the tourism industry. International Journal of 

Information Management, 38(1), 186–193. 

https://doi.org/10.1016/j.ijinfomgt.2017.07.003 

Fromkin, V., Rodman, R., & Hyams, N. (2018). An introduction to language (11th ed.). 

Cengage Learning. 

Gu, X. (2024). How a brand works globally: A multimodal study of Starbucks on Douyin. 

Cogent Business & Management, 11(1), Article 2435166. 

https://doi.org/10.1080/23311983.2024.2435166 

Gymnich, M., Birk, H., & Burkhard, D. (2017). Harry Potter and the magic of storytelling: 

Critical essays on the books and films. McFarland. 

Decoding Graphic and Caption Strategies : A Multimodal Analysis of Uniqlo's Harry Potter
Collaboration on Instagram
Adreajeng Candradevi, Alfelia Nugky Permatasari, S.S., M.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.fastretailing.com/eng/group/strategy/uniqlobusiness.html


103 
 

Hidayati, R. N. (2018). An analysis of language style used by the main characters in The 

Greatest Showman movie script (Undergraduate thesis, Universitas Islam Negeri 

Maulana Malik Ibrahim Malang). http://etheses.uin-malang.ac.id/12431/ 

Holmes, J. (2013). An introduction to sociolinguistics. Routledge. 

Jaakkola, E., & Alexander, M. (2014). The role of customer engagement behavior in value co-

creation: A service system perspective. Journal of Service Research, 17(3), 247–261. 

https://doi.org/10.1177/1094670514529187 

Kartsivadze, T. (2022). Copywriting in social media. International Journal of Innovative 

Technologies in Economy, 4(40). 

https://doi.org/10.31435/rsglobal_ijite/30122022/7924 

Kenda, B. (2005, February 1). Draco Dormiens Nunquam Titillandus: A mere proverb or an 

important clue? MuggleNet. https://www.mugglenet.com/2005/02/draco-dormiens-

nunquam-titillandus-a-mere-proverb-or-an-important-clue/ 

Kress, G., & van Leeuwen, T. (2006). Reading images: The grammar of visual design (2nd 

ed.). Routledge. 

Mar’atussholikah, W. A. (2023). Content evolution of UT graphics in collaboration with 

Jujutsu Kaisen on @UNIQLO Instagram: A multimodal content analysis 

[Undergraduate thesis, Universitas Gadjah Mada]. UGM Institutional Repository. 

https://etd.repository.ugm.ac.id/penelitian/detail/242489 

Joos, M. (1976). The five clocks: A linguistic excursion into the five styles of English usage. 

Harcourt, Brace & World. 

Novarianti, P. A., Sukarini, N. W., & Savitri, P. W. (2016). Hogwarts dormitory logos in Harry 

Potter movie series: A study of social semiotics. Jurnal Humanis, 17(2), 209–217. 

https://ojs.unud.ac.id/index.php/sastra/article/download/34488/20800 

Nugraha, A. E. S. (2021). Strategi perancangan visual branding sebagai media promosi pasar 

melalui Instagram. Jurnal Seni dan Desain, 7(2), 45–56. http://repository.isi-

ska.ac.id/6302/2/Andre%20Eka%20Setya%20Nugraha_18151159.pdf 

Sabilla, S., Nasution, A. P., & Putri, M. A. (2024). Peran visual branding dalam meningkatkan 

brand awareness pada platform media sosial: Kajian literatur periklanan di era digital. 

Jurnal Pemasaran dan Manajemen Teknologi, 8(7), 36–46. 

https://oaj.jurnalhst.com/index.php/jpmt/article/download/3527/3552/3537 

Sari, N. M. (2021). The use of language style in Instagram captions by online shop owners. 

Jurnal Ilmiah Bahasa dan Sastra, 7(1), 36–42. 

https://ejournal.unib.ac.id/index.php/jibas/article/view/15770 

Decoding Graphic and Caption Strategies : A Multimodal Analysis of Uniqlo's Harry Potter
Collaboration on Instagram
Adreajeng Candradevi, Alfelia Nugky Permatasari, S.S., M.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

http://etheses.uin-malang.ac.id/12431/


104 
 

Serafini, F., & Reid, S. F. (2023). Multimodal content analysis: Expanding analytical 

approaches to multimodal texts and digital environments. Teachers College Press. 

Syba, Z. S. (2024). A multimodal analysis on Sun Eater’s Instagram posts [Undergraduate 

thesis, Vocational College, Universitas Gadjah Mada]. 

https://etd.repository.ugm.ac.id/penelitian/detail/244846 

Uniqlo Indonesia’s Instagram. (2024, March 20). [Instagram photo]. Retrieved May 19, 2025, 

from https://www.instagram.com/p/C4ulAsWJEbi/?igsh=c2p0Y2ZqdHYwbWZp 

Uniqlo Indonesia’s Instagram. (2024b, May 15). [Instagram photo]. Retrieved May 19, 2025, 

from https://www.instagram.com/p/C6-SVp7ptKV/?igsh=eW1zd3lqaXoxOHl5 

Wahyudiantari, N. W. P. (2023). An analysis of language style by the characters in “Wonder” 

a novel by R. J. Palacio. Jurnal Pendidikan Mandala, 8(2), 392–398. 

https://ejournal.mandalanursa.org/index.php/JJUPE/article/view/4027 

 

Decoding Graphic and Caption Strategies : A Multimodal Analysis of Uniqlo's Harry Potter
Collaboration on Instagram
Adreajeng Candradevi, Alfelia Nugky Permatasari, S.S., M.A.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


