
 

References 

Ab Hamid, M R, W Sami, and M H Mohmad Sidek. 2017. “Discriminant Validity 

Assessment: Use of Fornell & Larcker Criterion versus HTMT Criterion.” 

Journal of Physics: Conference Series 890 (1): 012163. 

https://doi.org/10.1088/1742-6596/890/1/012163. 

Baumeister, Roy F., and Mark R. Leary. 1995. “The Need to Belong: Desire for 

Interpersonal Attachments as a Fundamental Human Motivation.” 

Psychological Bulletin 117 (3): 497–529. 

https://www.researchgate.net/profile/Mark-Leary-2/publication/15420847_The_

Need_to_Belong_Desire_for_Interpersonal_Attachments_as_a_Fundamental_H

uman_Motivation/links/5b647053aca272e3b6af9211/The-Need-to-Belong-Desi

re-for-Interpersonal-Attachments-as-a-Fundamental-Human-Motivation.pdf. 

Berger, Jonah, and Katherine L. Milkman. 2012. “What Makes Online Content 

Viral?” Journal of Marketing Research 49 (2): 192–205. 

https://doi.org/10.1509/jmr.10.0353. 

Bougie, Roger, and Uma Sekaran. 2020. Research Methods for Business: A 

Skill-Building Approach. 8th ed. Hoboken, Nj: John Wiley & Sons, Inc. 

Chan, Kenny K., and Shekhar Misra. 1990. “Characteristics of the Opinion Leader: A 

New Dimension.” Journal of Advertising 19 (3): 53–60. 

https://doi.org/10.1080/00913367.1990.10673192. 

Chin, Wynne W. 1998. “Software Review.” Structural Equation Modeling: A 

Multidisciplinary Journal 3 (2): 196–201. 

https://doi.org/10.1080/10705519609540039. 

Chung, Cindy M. Y., and Peter R. Darke. 2006. “The Consumer as Advocate: 

Self-Relevance, Culture, and Word-of-Mouth.” Marketing Letters 17 (4): 

269–79. https://doi.org/10.1007/s11002-006-8426-7. 

91 

Examining The Factors Of Motivation In Sharing Online Content on Instagram
ANNISA CHIRAZ FITRIA YUNIANTO, Bayu Sutikno, S.E., M.S.M., Ph.D
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1088/1742-6596/890/1/012163
https://doi.org/10.1088/1742-6596/890/1/012163
https://www.researchgate.net/profile/Mark-Leary-2/publication/15420847_The_Need_to_Belong_Desire_for_Interpersonal_Attachments_as_a_Fundamental_Human_Motivation/links/5b647053aca272e3b6af9211/The-Need-to-Belong-Desire-for-Interpersonal-Attachments-as-a-Fundamental-Human-Motivation.pdf
https://www.researchgate.net/profile/Mark-Leary-2/publication/15420847_The_Need_to_Belong_Desire_for_Interpersonal_Attachments_as_a_Fundamental_Human_Motivation/links/5b647053aca272e3b6af9211/The-Need-to-Belong-Desire-for-Interpersonal-Attachments-as-a-Fundamental-Human-Motivation.pdf
https://www.researchgate.net/profile/Mark-Leary-2/publication/15420847_The_Need_to_Belong_Desire_for_Interpersonal_Attachments_as_a_Fundamental_Human_Motivation/links/5b647053aca272e3b6af9211/The-Need-to-Belong-Desire-for-Interpersonal-Attachments-as-a-Fundamental-Human-Motivation.pdf
https://www.researchgate.net/profile/Mark-Leary-2/publication/15420847_The_Need_to_Belong_Desire_for_Interpersonal_Attachments_as_a_Fundamental_Human_Motivation/links/5b647053aca272e3b6af9211/The-Need-to-Belong-Desire-for-Interpersonal-Attachments-as-a-Fundamental-Human-Motivation.pdf
https://www.researchgate.net/profile/Mark-Leary-2/publication/15420847_The_Need_to_Belong_Desire_for_Interpersonal_Attachments_as_a_Fundamental_Human_Motivation/links/5b647053aca272e3b6af9211/The-Need-to-Belong-Desire-for-Interpersonal-Attachments-as-a-Fundamental-Human-Motivation.pdf
https://doi.org/10.1509/jmr.10.0353
https://doi.org/10.1509/jmr.10.0353
https://doi.org/10.1080/00913367.1990.10673192
https://doi.org/10.1080/00913367.1990.10673192
https://doi.org/10.1080/10705519609540039
https://doi.org/10.1080/10705519609540039
https://doi.org/10.1007/s11002-006-8426-7


 

Cohen, Jacob. 1988. “Statistical Power Analysis for the Behavioral Sciences.” 

Technometrics 31 (4). https://doi.org/10.2307/1270020. 

Degenhard, J. (2024, December 13). Indonesia: Social media users 

2020-2029|statista. Social Media & User-Generated Content. 

https://www.statista.com/forecasts/1144743/social-media-users-in-indonesia 

Dichter. 1966. How Word-of-Mouth Advertising Works. Harvard Business Review. 

Fitzmaurice, Julie. 2005. “Incorporating Consumers’ Motivations into the Theory of 

Reasoned Action.” Psychology and Marketing 22 (11): 911–29. 

https://doi.org/10.1002/mar.20090. 

Gorsuch, Richard L. (1983) 2013. Factor Analysis. Psychology Press. 

https://doi.org/10.4324/9780203781098. 

Haan, Katherine. 2024. “Content Marketing Statistics for 2024 – Forbes Advisor.” 

Www.forbes.com. March 28, 2024. 

https://www.forbes.com/advisor/business/software/content-marketing-statistics/. 

Hair, Joseph F., Christian M. Ringle, and Marko Sarstedt. 2013. “Partial Least 

Squares Structural Equation Modeling: Rigorous Applications, Better Results 

and Higher Acceptance.” Long Range Planning 46 (1-2): 1–12. 

https://doi.org/10.1016/j.lrp.2013.01.001. 

Hair, Joseph F., Christian M. Ringle, Nicholas P. Danks, G.Tomas M. Hult, Marko 

Sarstedt, and Soumya Ray. 2021. Partial Least Squares Structural Equation 

Modeling (PLS_SEM) using R : A. S.L.: Springer Nature. 

Hair, Joseph F., Jeffrey J. Risher, Marko Sarstedt, and Christian M. Ringle. 2019. 

“When to Use and How to Report the Results of PLS-SEM.” European 

Business Review 31 (1): 2–24. 

Hatcher, Larry. 1994. A Step-By-Step Approach to Using the SAS System for Factor 

Analysis and Structural Equation Modeling. Cary, Nc: Sas Institute. 

92 

Examining The Factors Of Motivation In Sharing Online Content on Instagram
ANNISA CHIRAZ FITRIA YUNIANTO, Bayu Sutikno, S.E., M.S.M., Ph.D
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.2307/1270020
https://doi.org/10.1002/mar.20090
https://doi.org/10.1002/mar.20090
https://doi.org/10.4324/9780203781098
https://doi.org/10.4324/9780203781098
https://www.forbes.com/advisor/business/software/content-marketing-statistics/
https://www.forbes.com/advisor/business/software/content-marketing-statistics/
https://doi.org/10.1016/j.lrp.2013.01.001
https://doi.org/10.1016/j.lrp.2013.01.001


 

Hennig-Thurau, Thorsten, Kevin P. Gwinner, Gianfranco Walsh, and Dwayne D. 

Gremler. 2004. “Electronic Word-Of-Mouth via Consumer-Opinion Platforms: 

What Motivates Consumers to Articulate Themselves on the Internet?” Journal 

of Interactive Marketing 18 (1): 38–52. https://doi.org/10.1002/dir.10073. 

Henseler, Jorg, Christian M. Ringle, and Marko Sarstedt. 2015. “A New Criterion for 

Assessing Discriminant Validity in Variance-Based Structural Equation 

Modeling.” Journal of the Academy of Marketing Science 43 (1): 115–35. 

https://doi.org/10.1007/s11747-014-0403-8. 

Henseler, Jörg. 2009. “On the Convergence of the Partial Least Squares Path 

Modeling Algorithm.” Computational Statistics 25 (1): 107–20. 

https://doi.org/10.1007/s00180-009-0164-x. 

Individuals using the internet (% of population) - Indonesia. World Bank Open Data. 

(n.d.). https://data.worldbank.org/indicator/IT.NET.USER.ZS?locations=ID 

Instagram users in Indonesia - January 2024. NapoleonCat. (n.d.).  

https://napoleoncat.com/stats/instagram-users-in-indonesia/2024/01 

Jöreskog, K. G. 1971. “Simultaneous Factor Analysis in Several Populations.” 

Psychometrika 36 (4): 409–26. https://doi.org/10.1007/bf02291366. 

Joshi, Ankur, Saket Kale, Satish Chandel, and D.K Pal. 2015. “Likert Scale: Explored 

and Explained.” British Journal of Applied Science & Technology 7 (4): 

396–403. https://doi.org/10.9734/BJAST/2015/14975. 

Kemp, Simon. 2024. “Digital 2024: Indonesia.” DataReportal – Global Digital 

Insights. February 21, 2024. 

https://datareportal.com/reports/digital-2024-indonesia#:~:text=Indonesia%20w

as%20home%20to%20139.0. 

Keller Fay Group, & Bazaarvoice. (2008, November 5). Reviewer Intent Survey 

Summary. United Kingdom; Bazaarvoice.  

93 

Examining The Factors Of Motivation In Sharing Online Content on Instagram
ANNISA CHIRAZ FITRIA YUNIANTO, Bayu Sutikno, S.E., M.S.M., Ph.D
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1002/dir.10073
https://doi.org/10.1007/s11747-014-0403-8
https://doi.org/10.1007/s11747-014-0403-8
https://doi.org/10.1007/s00180-009-0164-x
https://doi.org/10.1007/s00180-009-0164-x
https://data.worldbank.org/indicator/IT.NET.USER.ZS?locations=ID
https://doi.org/10.1007/bf02291366
https://doi.org/10.9734/BJAST/2015/14975
https://datareportal.com/reports/digital-2024-indonesia#:~:text=Indonesia%20was%20home%20to%20139.0
https://datareportal.com/reports/digital-2024-indonesia#:~:text=Indonesia%20was%20home%20to%20139.0
https://datareportal.com/reports/digital-2024-indonesia#:~:text=Indonesia%20was%20home%20to%20139.0


 

Kim, Junga, Chunsik Lee, and Troy Elias. 2015. “Factors Affecting Information 

Sharing in Social Networking Sites amongst University Students.” Online 

Information Review 39 (3): 290–309. https://doi.org/10.1108/oir-01-2015-0022. 

Leary, Mark R., Catherine A. Cottrell, and Misha Phillips. 2001. “Deconfounding the 

Effects of Dominance and Social Acceptance on Self-Esteem.” Journal of 

Personality and Social Psychology 81 (5): 898–909. 

https://doi.org/10.1037/0022-3514.81.5.898. 

Liao, Hsiu-Li, Su-Houn Liu, and Shih-Ming Pi. 2011. “Modeling Motivations for 

Blogging: An Expectancy Theory Analysis.” Social Behavior and Personality: 

An International Journal 39 (2): 251–64. 

https://doi.org/10.2224/sbp.2011.39.2.251. 

Ma, Will W.K., and Albert Chan. 2014. “Knowledge Sharing and Social Media: 

Altruism, Perceived Online Attachment Motivation, and Perceived Online 

Relationship Commitment.” Computers in Human Behavior 39 (October): 

51–58. https://doi.org/10.1016/j.chb.2014.06.015. 

Maslach, Christina, Joy Stapp, and Richard T Santee. 1985. “Individuation: 

Conceptual Analysis and Assessment.” Journal of Personality and Social 

Psychology 49 (3): 729–38. https://doi.org/10.1037//0022-3514.49.3.729. 

Moslehpour, Massoud, Taufiq Ismail, Bey Purba, and Wing-Keung Wong. 2021. 

“What Makes GO-JEK Go in Indonesia? The Influences of Social Media 

Marketing Activities on Purchase Intention.” Journal of Theoretical and 

Applied Electronic Commerce Research 17 (1): 89–103. 

https://doi.org/10.3390/jtaer17010005. 

Murphy, Kevin R, Brett Myors, and Allen Wolach. 2011. Statistical Power Analysis. 

Routledge. 

94 

Examining The Factors Of Motivation In Sharing Online Content on Instagram
ANNISA CHIRAZ FITRIA YUNIANTO, Bayu Sutikno, S.E., M.S.M., Ph.D
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/oir-01-2015-0022
https://doi.org/10.1037/0022-3514.81.5.898
https://doi.org/10.1037/0022-3514.81.5.898
https://doi.org/10.2224/sbp.2011.39.2.251
https://doi.org/10.2224/sbp.2011.39.2.251
https://doi.org/10.1016/j.chb.2014.06.015
https://doi.org/10.1037/0022-3514.49.3.729
https://doi.org/10.3390/jtaer17010005
https://doi.org/10.3390/jtaer17010005


 

Pfattheicher, Stefan, Yngwie Asbjørn Nielsen, and Isabel Thielmann. 2021. 

“Prosocial Behavior and Altruism: A Review of Concepts and Definitions.” 

Current Opinion in Psychology 44 (August): 124–29. 

https://doi.org/10.1016/j.copsyc.2021.08.021. 

Phelps, Joseph E., Regina Lewis, Lynne Mobilio, David Perry, and Niranjan Raman. 

2004. “Viral Marketing or Electronic Word-of-Mouth Advertising: Examining 

Consumer Responses and Motivations to Pass along Email.” Journal of 

Advertising Research 44 (4): 333–48. 

https://doi.org/10.1017/s0021849904040371. 

Post, The Jakarta. 2020. “Indonesian Internet Users Hit 196 Million, Still 

Concentrated in Java: APJII Survey.” The Jakarta Post. November 11, 2020. 

https://www.thejakartapost.com/news/2020/11/11/indonesian-internet-users-hit-

196-million-still-concentrated-in-java-apjii-survey.html. 

Price, Linda L., Lawrence F. Feick, and Audrey Guskey. 1995. “Everyday Market 

Helping Behavior.” Journal of Public Policy & Marketing 14 (2): 255–66. 

https://doi.org/10.1177/074391569501400207. 

Robitschek, Christine. 1998. “Personal Growth Initiative: The Construct and Its 

Measure.” Measurement and Evaluation in Counseling and Development 30 (4): 

183–98. https://doi.org/10.1080/07481756.1998.12068941. 

Schutz, William C., and Vernon L. Allen. 1966. “The Effects of a T-Group Laboratory 

on Interpersonal Behavior.” The Journal of Applied Behavioral Science 2 (3): 

265–86. https://doi.org/10.1177/002188636600200302. 

Schutz, William C., and Vernon L. Allen. 1966. “The Effects of a T-Group Laboratory 

on Interpersonal Behavior.” The Journal of Applied Behavioral Science 2 (3): 

265–86. https://doi.org/10.1177/002188636600200302. 

95 

Examining The Factors Of Motivation In Sharing Online Content on Instagram
ANNISA CHIRAZ FITRIA YUNIANTO, Bayu Sutikno, S.E., M.S.M., Ph.D
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.copsyc.2021.08.021
https://doi.org/10.1016/j.copsyc.2021.08.021
https://doi.org/10.1017/s0021849904040371
https://doi.org/10.1017/s0021849904040371
https://www.thejakartapost.com/news/2020/11/11/indonesian-internet-users-hit-196-million-still-concentrated-in-java-apjii-survey.html
https://www.thejakartapost.com/news/2020/11/11/indonesian-internet-users-hit-196-million-still-concentrated-in-java-apjii-survey.html
https://www.thejakartapost.com/news/2020/11/11/indonesian-internet-users-hit-196-million-still-concentrated-in-java-apjii-survey.html
https://doi.org/10.1177/074391569501400207
https://doi.org/10.1177/074391569501400207
https://doi.org/10.1080/07481756.1998.12068941
https://doi.org/10.1177/002188636600200302
https://doi.org/10.1177/002188636600200302


 

Sharma, Amit, and Dan Cosley. 2015. “Studying and Modeling the Connection 

between People’s Preferences and Content Sharing.” Proceedings of the 18th 

ACM Conference on Computer Supported Cooperative Work & Social 

Computing, February. https://doi.org/10.1145/2675133.2675151. 

Statista. 2023. “Countries with the Largest Population 2023 | Statista.” Statista. 

Statista. 2023. 

https://www.statista.com/statistics/262879/countries-with-the-largest-population

/. 

Sundaram, D., K. Mitra, and Cynthia M. Webster. 1998. “Word-of-Mouth 

Communications: A Motivational Analysis.” Advances in Consumer Research 

25 (1). 

Wong, Dorothy, Krestina L. Amon, and Melanie Keep. 2019. “Desire to Belong 

Affects Instagram Behavior and Perceived Social Support.” Cyberpsychology, 

Behavior, and Social Networking 22 (7): 465–71. 

https://doi.org/10.1089/cyber.2018.0533.  

96 

Examining The Factors Of Motivation In Sharing Online Content on Instagram
ANNISA CHIRAZ FITRIA YUNIANTO, Bayu Sutikno, S.E., M.S.M., Ph.D
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1145/2675133.2675151
https://www.statista.com/statistics/262879/countries-with-the-largest-population/
https://www.statista.com/statistics/262879/countries-with-the-largest-population/
https://www.statista.com/statistics/262879/countries-with-the-largest-population/
https://doi.org/10.1089/cyber.2018.0533
https://doi.org/10.1089/cyber.2018.0533

