Kampanye Digital Fundraising di Media Sosial (Studi Kasus Pada Lembaga Amal, Zakat, Infaq, dan
Shad)aqah Muhammadiyah (LazisMu) di Pimpinan Pusat Muhammadiyah melalui Instagram Tahun
2022

Ayunda Nurul Fikri, Dr. Rajiyem, S.I.P, M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Amar, Faozan, dkk (2021). Social Marketing and Service Quality Analysis towards
Satisfaction of Zakat in LAZISMU. Universitas Muhammadiyah Prof. DR. HAMKA

Banerjee, Shonali A. (2020). Digital philanthropy for the masses: crowdfunding
platforms marketising NGO partnerships for individual giving in India.
https://doi.org/10.1080/09614524.2021.1938515

Bennet, Roger. (2017). Relevance of Fundraising Charities’ Content-Marketing
Objectives: Perceptions of Donors, Fundraisers, and Their Consultants.
https://doi.org/10.1080/10495142.2017.1293584

Datta, Avimayu, dkk (2018). Unpacking the Antecedents of Crowdfunding
Campaign’s Success: The Effects of Social Media and Innovation Orientation.
https://doi.org/10.1111/jsbm.12498

Indrawijaya, S. (2016). The Role of Social Marketing Campaigns on People's
Decisions To Pay Zakat Through Amil Zakat Institutions. Jambi University.

Firmansyah, Anang. 2019. Pemasaran Produk dan Merek (Planning & Strategy).
Penerbit Qiara Media. Surabaya

Levy, S.J., Luedicke, M.K. (2013). From marketing ideology to branding ideology.
Journal of Macromarketing, 33(1), 58-66

Nasution, Juliana (2021). Pemanfaatan Digital Fundraising Dalam Meningkatkan
Penghimpunan Zakat Di Masa Pandemi Covid-19. UIN Sumatera Utara. DOI:
https://doi.org/10.22236/alurban_vol4/islpp101-114

Nageswarakurukkal, Kabil , dkk (2018). Improving Fundraising Efficiency in Small
and Medium Sized Non-profit Organizations Using Online Solutions.
https://doi.org/10.1080/10495142.2019.1589627

Kim, Carolyn M. 2021. Social Media Campaigns Strategies For Public Relations and
Marketing. Rouledge Taylor & Francis Group.

Waters, Richard & Natalie T.J Tindall. (2011). Exploring the Impact of American
News Coverage on Crisis Fundraising: Using Media Theory to Explicate a New Model
of Fundraising Communication. https://doi.org/10.1080/10495142.2010.494875

74



Kampanye Digital Fundraising di Media Sosial (Studi Kasus Pada Lembaga Amal, Zakat, Infaq, dan
Shadagah Muhammadiyah (LazisMu) di Pimpinan Pusat Muhammadiyah melalui Instagram Tahun

2022)
Ayunda Nurul Fikri, Dr. Rajiyem, S.I.P, M.Sc.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Zulkifli, Abd. (2015). New Business Set Up for Branding Strategies on Social Media
Instagram. University Teknoli Mara. DOI:10.1016/j.procs.2015.12.100

75



