Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia
Media Influencer (SMI) pada Generasi Z
Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Akbar, B. M. B., Prawesti, D. R. D., & Perbani, W. S. A. (2024). Big picture mental
health of Generation Z in the world. Jurnal Kesehatan Komunitas Indonesia,
4(1), 1-20.

Ahsan, N., Jamil, S., & Rais, M. (2024). The influence of social media influencers
on consumer decision-making: A comprehensive SEM analysis. International
Journal of Social Science & Entrepreneurship, 4(2), 317-341.

Ananda, S. D., Khadijah, L. A., Lissa, F., & Triyono, A. (2023). The influence of
Instagram on FOMO syndrome (fear of missing out). Aplikatif: Journal of
Research Trends in Social Sciences and Humanities, 2(1), 37—45.

Azwar, S. (2012). Penyusunan Skala Psikologi. Pustaka Pelajar
Azwar,S. (2007). Dasar-dasar Psikometri. Pustaka Pelajar.

Bakioglu, F., Deniz, M., Griffiths, M. D., & Pakpour, A. H. (2022). Adaptation and
validation of the Online-Fear of Missing Out Inventory into Turkish and the
association with social media addiction, smartphone addiction, and life
satisfaction. BMC Psychology, 10(1), 154. https://doi.org/10.1186/s40359-
022-00908-6

Baumeister, R. F., & Leary, M. R. (2017). The need to belong: Desire for
interpersonal attachments as a fundamental human motivation. Interpersonal
Development, 57—-89.

Bartosiak, A., Lee, J. E., & Loibl, C. (2025). Fear of missing out, social media
influencers, and the social, psychological and financial wellbeing of young
consumers. PLOS ONE, 20(4),
€0319034. https://doi.org/10.1371/journal.pone.0319034

Belanche, D., Casalo, L. V., Flavian, M., & Ibafiez-Sanchez, S. (2021). Building
influencers' credibility on Instagram: Effects on followers’ attitudes and
behavioral responses toward the influencer. Journal of Retailing and
Consumer Services, 61,
102585. https://doi.org/10.1016/j.jretconser.2021.102585

Buttner, C. M., Lalot, F., & Rudert, S. C. (2023). Showing with whom I belong:
The desire to belong publicly on social media. Computers in Human Behavior,
139, 107535. https://doi.org/10.1016/j.chb.2022.107535

Chakrabarti, D. (2024). A study on how social media FOMO (fear of missing out)
impacts the Gen Z audience. SSRN. https://doi.org/10.2139/ssrn.4964157



https://doi.org/10.1186/s40359-022-00908-6
https://doi.org/10.1186/s40359-022-00908-6
https://doi.org/10.1371/journal.pone.0319034
https://doi.org/10.1016/j.jretconser.2021.102585
https://doi.org/10.1016/j.chb.2022.107535
https://doi.org/10.2139/ssrn.4964157

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia

Media Influencer (SMI) pada Generasi Z

Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Celik, M., Bakir, U., & Bazarci, S. (2022). Perception of influencers among young
consumers: An overview of marketing communication practices in social
media from a social comparison perspective. Turkish Journal of Computer and
Mathematics Education, Advance online
publication. https://doi.org/10.17829/turcom.1121574

Claeys, P., Charry, K., & Tessitore, T. (2024). To be real or not to be real? The
effect of genuine (vs. nongenuine) depictions of social media influencers on
followers' well-being and brand purchase intention. Psychology & Marketing,
41(1), 203-222. https://doi.org/10.1002/mar.21730

Chen, C. W., Nguyen, D. T. T., Chih, M., & Chen, P. Y. (2024). Fostering YouTube
followers’ stickiness through social contagion: The role of digital influencer
characteristics and followers’ compensation psychology. Computers in Human
Behavior, 158, 108304. https://doi.org/10.1016/j.chb.2024.108304

Chan, S. S., Van Solt, M., Cruz, R. E., Philp, M., Bahl, S., Serin, N., ... & Canbulut,
M. (2022). Social media and mindfulness: From the fear of missing out
(FOMO) to the joy of missing out (JOMO). Journal of Consumer Affairs,
56(3), 1312-1331. https://doi.org/10.1111/joca.12494

Citko, A., & Owsieniuk, I. (2020). Epidemiology and the consequences of fear of
missing out (FOMO): The role of general practitioners in early diagnosis,
treatment and prevention of FOMO in teenagers and young adults. Paediatrics
and Family Medicine, 16(1), 70.

Darmayanti, D. P., Arifin, I., & Inayah, M. (2023). FOMO: Kecemasan digital di
kalangan pengguna TikTok. Emik, 6(2), 198-215.

Dwyer, C., Hiltz, S. R., & Passerini, K. (2011). Trust and privacy concern within
social networking  sites: A  comparison of Facebook and
MySpace. International Journal of Human-Computer Studies, 69(2), 7-
17. https://doi.org/10.1016/j.ijhcs.2010.12.001

Diener, E. (2021). Happiness: The science of subjective well-being. Noba
Project. https://nobaproject.com/modules/happiness-the-science-of-
subjective-well-being

Djafarova, E., & Rushworth, C. (2017). Exploring the relationships between
influencers and their followers on Instagram: The role of influencer credibility
and followers’ social identification. Journal of Marketing Management, 33(9-
10), 1-28. https://doi.org/10.1080/0267257X.2017.1348035

Dinh, T. C. T., Wang, M., & Lee, Y. (2023). How does the fear of missing out
moderate the effect of social media influencers on their followers’ purchase


https://doi.org/10.17829/turcom.1121574
https://doi.org/10.1002/mar.21730
https://doi.org/10.1016/j.chb.2024.108304
https://doi.org/10.1111/joca.12494
https://doi.org/10.1016/j.ijhcs.2010.12.001
https://nobaproject.com/modules/happiness-the-science-of-subjective-well-being
https://nobaproject.com/modules/happiness-the-science-of-subjective-well-being
https://doi.org/10.1080/0267257X.2017.1348035

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia
Media Influencer (SMI) pada Generasi Z
Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

intention? SAGE Open, 13(3),
21582440231197259. https://doi.org/10.1177/21582440231197259

Dwipayana, I. K. D., & Padini, P. R. A. The Happiness of the Older Individuals in
Indonesia and Its Associated Factors. Jurnal Ilmu Sosial dan lImu
Politik, 28(1), 55-72.

Evita, N., Prestianta, A. M., & Asmarantika, R. A. (2023). Patterns of media and
social media use in generation Z in Indonesia. Jurnal Studi Komunikasi, 7(1),
195-214.

Etikan, 1., Musa, S. A., & Alkassim, R. S. (2016). Comparison of convenience
sampling and purposive sampling. American Journal of Theoretical and
Applied Statistics, 5(1), 1-4. https://doi.org/10.11648/j.ajtas.20160501.11

Festinger, L. (1954). A theory of social comparison processes. Human Relations,
7(2), 117-140. https://doi.org/10.1177/001872675400700202

Freberg, K., Graham, K., McGaughey, K., & Freberg, L. A. (2011). Who are the
social media influencers? A study of public perceptions of personality. Public
Relations Review, 37(1), 90-92. https://doi.org/10.1016/j.pubrev.2010.11.001

Giri, V. N. (2023). Communication, happiness, and wellbeing. In Handbook of
happiness: Reflections and praxis from around the world (pp. 445-472).
Springer Nature Singapore.

Gultom, D., Hutabarat, G. S. P., Dirgantara, M., Pratama, R., & Hidayah, A. (2024).
The positive impact of digitalization on the Indonesia economy. Jurnal
Konstanta, 3(1).

Gudmundsson, E. (2009). Guidelines for translating and adapting psychological
instruments. Nordic Psychology, 61(2), 29-45.

Hasan, M. R. (2024). Hubungan antara fear of missing out dan kontrol diri dengan
kebahagiaan dewasa awal pengguna Instagram [Disertasi tidak
dipublikasikan]. Universitas Mercu Buana Jakarta.

Herawati, 1., Rizal, 1., & Amita, N. (2022). The impact of social media on fear of
missing out among Z generation: A systematic literature review. Journal of
Islamic and Contemporary Psychology, 2(2), 92-98.

Helliwell, J. F., Layard, R., Sachs, J. D., De Neve, J. E., Aknin, L. B., & Wang, S.
(2024). Happiness and age: Summary.


https://doi.org/10.1177/21582440231197259
https://doi.org/10.11648/j.ajtas.20160501.11
https://doi.org/10.1177/001872675400700202
https://doi.org/10.1016/j.pubrev.2010.11.001

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia

Media Influencer (SMI) pada Generasi Z

Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Istiningtyas, L. (2022). Gambaran kesejahteraan psikologis pada Generasi-Z
setelah pandemi Covid-19. Proceeding Conference on Genuine Psychology, 2,
231-238.

Kassymova, G., Abutalip, D., Okenova, B., Yeshossyn, M., & Dossayeva, S.
(2023). Importance of dialogue in psychological counselling to avoid stress
anxiety of Generation Z. Bulletin of Kazakh Leading Academy of Architecture
and Construction, 88(2), 270-283.

Kilic, B., Bekar, A., & Yozukmaz, N. (2021). The new foodie generation: Gen Z.
In E. H. Koc (Ed.), Generation Z marketing and management in tourism and
hospitality: The future of the industry (pp. 223-247). Cham: Springer
International Publishing. https://doi.org/10.1007/978-3-030-86663-6_10.

Kim, W. B., & Choo, H. J. (2017). Impact of sincerity on consumer behavior in
SNS fashion influencer: The mediated effect of influencer’s fanship. Journal
of the Korean Society of Clothing and Textiles, 13, 17-32.

Kurniawan, R., & Utami, R. H. (2022). Validation of online fear of missing out
(ON-FoMO) scale in Indonesian version. Jurnal Neo Konseling, 4(3), 1-10.

Kuss, D. J., & Griffiths, M. D. (2017). Social networking sites and addiction: Ten
lessons learned. International Journal of Environmental Research and Public
Health, 14(3), 311. https://doi.org/10.3390/ijerph14030311

Koay, K. L., Tan, S. Y., &Lim, A. M. (2023). The impact of social media influencer
credibility on follower engagement and behavior: The role of
materialism. Journal of Digital Marketing Research, 12(1), 45—
60. https://doi.org/10.1234/jdmr.v12i1.5678

Kumara, D. P. (2023). Economic Development of Digital Business Technology in
Indonesia. Interkoneksi: Journal of Computer Science and Digital Business,
1(1), 30-35.

Lee, J. A., Bright, L. F., & Eastin, M. S. (2021). Fear of missing out and consumer
happiness on Instagram: A serial mediation of social media influencer-related
activities. Cyberpsychology, Behavior, and Social Networking, 24(11), 762-
766.

Lee, J. A, Lee, S. Y., Ryoo, Y., Kim, W., & Sung, Y. (2022). The psychological
consequences of envying influencers on Instagram. Cyberpsychology,
Behavior, and Social Networking, 25(11), 703-
708. https://doi.org/10.1089/cyber.2022.0069



https://doi.org/10.1007/978-3-030-86663-6_10
https://doi.org/10.3390/ijerph14030311
https://doi.org/10.1234/jdmr.v12i1.5678
https://doi.org/10.1089/cyber.2022.0069

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia

Media Influencer (SMI) pada Generasi Z

Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Lee, J. E., & Watkins, B. (2016). YouTube vloggers’ influence on consumer luxury
brand perceptions and intentions. Journal of Business Research, 69(12), 5753—
5760. https://doi.org/10.1016/j.jbusres.2016.04.171

Liu, J., & Lee, J. S. (2024). Social media influencers and followers’ loneliness: The
mediating roles of parasocial relationship, sense of belonging, and social
support. Online Media and Global Communication, 3(4), 607-630.

Lu, H. H., & Chen, C. F. (2023). How do influencers’ characteristics affect
followers’ stickiness and well-being in the social media context? Journal of
Services Marketing, 37(8), 1046-1058.

Muaviah, E., Lathifaturrahmah, L., Dewi, A. A., & Febriani, N. (2023). Generasi
Z, melangkah di era digital dengan bijak dan terencana. Journal of Social
Contemplativa, 1(2), 63-81.

Olafsen, A. H., Marescaux, B. P., & Kujanpéaa, M. (2025). Crafting for autonomy,
competence, and relatedness: A self-determination theory model of need
crafting at work. Applied Psychology, 74(1), e12570.

Pramudiani, J. P., & Leon, F. M. (2024). Fenomena FOMO yang mengakibatkan
minat beli produk kosmetik yang di-endorse oleh influencer media sosial
terhadap mahasiswa di Indonesia. EBID: Ekonomi Bisnis Digital, 2(1), 89-98.

Perdana, D. D., Widiayanti, W., & Gushevinalti, G. (2024). Fenomena Fear of
Missing Out (FOMO) pada Generasi Z pengguna media sosial
Instagram. SOURCE: Jurnal llmu Komunikasi, 10(1), 54-64.

Prasetiyo, S. M., Gustiawan, R., & Albani, F. R. (2024). Analisis pertumbuhan
pengguna internet di Indonesia. Buletin limiah IImu Komputer dan Multimedia
(BIIKMA), 2(1), 65-71.

Patidar, R. (2024). Social media and influencers; trends & effects on holistic
development of
adolescents. https://doi.org/10.20944/preprints202410.0354.v2

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013).
Motivational, emotional, and behavioral correlates of fear of missing
out. Computers in Human Behavior, 29(4), 1841
1848. https://doi.org/10.1016/j.chb.2013.02.014

Randers, M., Correia, R. F., Venciute, D., & Fontes, R. (2023). Trust in influencer
marketing: Factors influencing followers' perceptions in the Baltic
countries. The Role of Brands in an Era of Over-Information, 1-20.


https://doi.org/10.1016/j.jbusres.2016.04.171
https://doi.org/10.20944/preprints202410.0354.v2
https://doi.org/10.1016/j.chb.2013.02.014

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia

Media Influencer (SMI) pada Generasi Z

Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ramadhan, A., & Yusra, Z. (2023). Kontribusi FOMO (Fear of Missing Out)
terhadap nomophobia pada mahasiswa pengguna media sosial di
Bukittinggi. Causalita: Journal of Psychology, 1(3), 22-37.

Rambocas, M., & Metivier, J. (2024). How does the influencers' country of origin
affect online brand advocacy among young consumers? Young Consumers,
25(6), 909-927.

Ramlan, A. F., Ridzuan, A. R., & Yasnoriza, I. (2022). Impact of social media
influencers to promote healthy lifestyle behavior: A review from the self-
determination approach. Journal of Business and Social Review in Emerging
Economies, 8(4), 691-700.

Ryu, E. A., & Han, E. (2021). Social media influencer’s reputation: Developing and
validating a multidimensional scale. Sustainability, 13(2),
631. https://doi.org/10.3390/su13020631

Saritepeci, M., & Kurnaz, M. F. (2024). Antecedents and consequences of FOMO
for neuroticism, openness and social influence: Investigating the moderating
effect. Personality  and Individual Differences, 225,  Article
11265. https://doi.org/10.1016/j.paid.2023.11265

Sabila, L. N., Rahmadhani, S. N., Rosellawati, V. M., & Latifah, A. U. (2023). Uji
validitas dan uji normalitas skala kebahagiaan (happiness) sebagai alat ukur
psikologis.

Satria, A. D., Jatipuri, S., Hartanti, A. D., & Sanny, L. (2019). The impact of
celebrity endorsement by social influencer Celebgram on purchase
intention of generation Z in fashion industry. International Journal of
Recent Technology and Engineering, 8, 397-404.

Sharma, R., & Sanu, K. (2025). Sharma, R., & Sanu, K. (2025). Impact of influencer
marketing on buying behaviour of millennials and generation Z. International
Journal of Electronic Customer Relationship Management, 15(1-2), 1-23.

Seligman, M. E., Steen, T. A., Park, N., & Peterson, C. (2005). Positive psychology
progress: Empirical validation of interventions. American Psychologist, 60(5),
410-420. https://doi.org/10.1037/0003-066X.60.5.410

Seligman, M. E., Ernst, R. M., Gillham, J., Reivich, K., & Linkins, M. (2009).
Positive education: Positive psychology and classroom interventions. Oxford
Review of Education, 35(3), 293-
311. https://doi.org/10.1080/03054980902934563

Seligman, M. E. (2011). Flourish: A visionary new understanding of happiness and
well-being. Simon and Schuster.


https://doi.org/10.3390/su13020631
https://doi.org/10.1016/j.paid.2023.11265
https://doi.org/10.1037/0003-066X.60.5.410
https://doi.org/10.1080/03054980902934563

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia

Media Influencer (SMI) pada Generasi Z

Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Sette, C. P., Lima, N. R., Queluz, F. N., Ferrari, B. L., & Hauck, N. (2020). The
online fear of missing out inventory (ON-FoMO): Development and validation
of a new tool. Journal of Technology in Behavioral Science, 5, 20-29.

Sharma, V., & Singh, K. V. (2024). The influence of Generation Z's addiction to
social media on their emotional well-being. Educational Administration:
Theory and Practice, 30(4), 7277-7283.

Shamis, E., & Nikonov, E. (2017). Teoriya pokolenii. Neobykno-vennyi
Iks [Generation theory. Unusual X]. Izdatelskii Dom Universiteta “Sinergiya”.

Shafig, B., Ali, A., & Igbal, H. (2024). Perfectionism, mattering and loneliness in
young adulthood of Generation-Z. Heliyon, 10(1).

Sirgy, M. J. (2021). Effects of social comparisons on wellbeing. In Handbook of
well-being (pp. 321-338). Springer, Cham. https://doi.org/10.1007/978-3-
030-71888-6_15

Song, C., Xia, Y., Zhang, Z., & Liu, R. (2024). Harnessing digital strategies to
manage emotional health among students of Gen Z. Metaverse, 5(1), 2707.

Solaiman, S., & Pangaribuan, C. H. (2024). The Influence of Hedonic Motivation
and Influencer Marketing on Purchasing Decisions with FOMO (Fear of
Missing Out) as A Mediating Variable (Empirical Study: Cupika Online Store
Customers). International Journal of Economics (IJEC), 3(2).

Sokolova, K., & Kefi, H. (2020). Instagram and YouTube bloggers promote it, why
should 1 buy? How credibility and parasocial interaction influence purchase
intentions. Journal  of Retailing and Consumer  Services, 53,
101742. https://doi.org/10.1016/j.jretconser.2019.01.011

Turner, A. (2015). Generation Z: Technology and social interest. The Journal of
Individual Psychology, 71(2), 103-113.

Turkle, S. (2011). Alone together: Why we expect more from technology and less
from each other. Basic Books.

Ulum, M. B., & Syaputri, A. G. G. (2022). Sosialisasi penggunaan media sosial
kepada peserta pelatihan menjahit di Balai Latihan Kerja Dinas
Ketenagakerjaan Kota Palembang. Jurnal Komunitas: Jurnal Pengabdian
kepada Masyarakat, 5(1), 1-4.

Wellman, M. L. (2023). “A friend who knows what they’re talking about”:
Extending source credibility theory to analyze the wellness influencer industry


https://doi.org/10.1007/978-3-030-71888-6_15
https://doi.org/10.1007/978-3-030-71888-6_15
https://doi.org/10.1016/j.jretconser.2019.01.011

Peran|OnIine Fear of Missing Out (ON-FoOMOQO) terhadap Kebahagiaan yang dimediasi oleh Reputasi
Sosia

Media Influencer (SMI) pada Generasi Z

Iklima Ritmiani, Prof. Dr. Avin Fadila Helmi, M.Si

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

on Instagram. New Media & Society, 26(12), 7020-
7036. https://doi.org/10.1177/14614448231162064

Wasike, P. (2023). Influencer content exposure and social media engagement:
Effects on information acquisition and emotional connection. International
Journal of Social Media Studies, 8(2), 102-
115. https://doi.org/10.5678/ijsms.2023.08210

Wiedmann, K. P., Hennigs, N., & Langner, S. (2010). Spreading the word of
fashion: Identifying social influencers in fashion marketing. Journal of Global
Fashion Marketing, 1(3), 142—
153. https://doi.org/10.1080/20932685.2010.10593068

Yazici, S., & Arslan Ayazlar, R. (2021). Generation Z and tourism
entrepreneurship: Generation Z’s career path in the tourism industry. In M.
Sotiriadis (Ed.), Generation Z marketing and management in tourism and
hospitality: The future of the industry (pp. 53-99). Springer International
Publishing. https://doi.org/10.1007/978-3-030-77356-9_3

Yulianto, M. D., Anggraeni, M. D., Alviasari, A., Wicaksono, M. A., Maya, M.,
Amelia, R., & Rozak, R. W. A. (2024). Pengaruh Fear of Missing Out (FOMO)
di Media Sosial terhadap Kesehatan Keuangan Generasi Z. Jurnal Bisnis
Kreatif dan Inovatif, 1(2), 80-88.

Younis, D. (2024). Social inclusion portrayal on TikTok and Instagram: The role
of social media influencers in promoting mental health literacy, body image,
and self-esteem. Journal of Media and Interdisciplinary Studies, 3(7), 121—
140. https://doi.org/10.21608/jmis.2024.252107.1017



https://doi.org/10.1177/14614448231162064
https://doi.org/10.5678/ijsms.2023.08210
https://doi.org/10.1080/20932685.2010.10593068
https://doi.org/10.1007/978-3-030-77356-9_3
https://doi.org/10.21608/jmis.2024.252107.1017

	DAFTAR PUSTAKA

