
viii 
 

 

Table of Contents 
AUTHORIZATION ................................................................................................................. i 

STATEMENT OF AUTHENTICITY OF WRITTEN THESIS ............................................................ iii 

Abstract ..............................................................................................................................v 

Intisari .............................................................................................................................. vii 

1. INTRODUCTION ......................................................................................................... 1 

1.1 Backgrounds ............................................................................................................. 1 

1.2 Research Questions .................................................................................................. 2 

2. LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT .............................................. 2 

2.1 Cultural Consumption and Products .......................................................................... 2 

2.2 Cosmopolitanism on Cultural Consumption Tendency ............................................... 3 

2.3 Consumer ethnocentrism on cultural consumption tendency ..................................... 4 

2.4 Mediating EƯect of Country Image .............................................................................. 5 

3. METHODOLOGY ......................................................................................................... 6 

4. ANALYSIS AND FINDINGS ........................................................................................... 7 

4.1 Instrument Quality..................................................................................................... 7 

4.2 Descriptive Statistics ................................................................................................. 8 

4.3 Structural model ....................................................................................................... 9 

5. DISCUSSION AND IMPLICATION ............................................................................... 10 

5.1 Discussion .............................................................................................................. 10 

5.2 Theoretical Implication ............................................................................................ 12 

5.3 Managerial Implication ............................................................................................ 13 

5.4 Limitation ................................................................................................................ 13 

References ....................................................................................................................... 15 

Appendix .......................................................................................................................... 20 

 
 

The Effect of Cosmopolitanism and Consumer Ethnocentrism on Cultural Consumption Tendency
through
Country Image
Farah Auliya Zulfa, Rocky Adiguna, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


