
Table of Contents  

I.​ Introduction 

II.​ Theoretical Background 

City Branding 

Co-Creation and Stakeholders in City Branding 

Dynamics of Public Policy in City Branding Co-creation   

III.​ Methods  

IV.​ Findings and Discussions 

V.​ Conclusions 

VI.​ Bibliography  

 

 

How Cities Co-Create Their Brands:  Exploring City Branding in Rotterdam and Jakarta
Christine Irene Jovita, Dr. Erda Rindrasih, S.Si., M.U.R.P
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


