
vi 

 

DAFTAR ISI 

 

LEMBAR JUDUL ................................................................................................... i 

LEMBAR PENGESAHAN .................................................................................... ii 

LEMBAR PERNYATAAN .................................................................................... iii 

KATA PENGANTAR ............................................................................................. iv 

DAFTAR ISI .......................................................................................................... vi 

DAFTAR TABEL ................................................................................................. viii 

DAFTAR GAMBAR ............................................................................................. ix 

DAFTAR LAMPIRAN ............................................................................................x 

BAB I. PENDAHULUAN .......................................................................................1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ....................................................................................... 13 

1.3 Pertanyaan Penelitian .................................................................................. 16 

1.4 Tujuan Penelitian ......................................................................................... 16 

1.5 Manfaat Penelitian ...................................................................................... 17 

1.6 Ruang Lingkup Penelitian ........................................................................... 18 

1.7 Sistematika Penulisan ................................................................................. 18 

BAB II. KAJIAN PUSTAKA DAN PENGEMBANGAN HIPOTESIS ...............20 

2.1 Gerakan Boikot ........................................................................................... 20 

2.2 Teori Perilaku Terencana (TPB) .................................................................. 26 

2.3 Pembentukan Hipotesis ............................................................................... 31 

2.4 Model Penelitian ......................................................................................... 38 

BAB III. METODE PENELITIAN ........................................................................40 

3.1 Desain Penelitian ......................................................................................... 40 

3.2 Definisi Operasional ................................................................................... 40 

3.3 Populasi dan Sampel ................................................................................... 45 

Analisis Intensi Mahasiswa Magister Manajemen Universitas Gadjah Mada Melakukan Boikot
Terhadap
Perusahaan Dan Produk Yang Berafiliasi Dengan Israel
Rayrifqi Qashid Mahasin, Mahfud Sholihin, Prof., Ph.D., Ak., CA., CPA (Aust)
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



vii 

 

3.4 Skala Pengukuran ........................................................................................ 45 

3.5 Metode Pengumpulan Data ......................................................................... 46 

3.6 Teknik Analisis Data ................................................................................... 48 

BAB IV. PEMBAHASAN HASIL PENELITIAN ................................................51 

4.1 Deskripsi Karakteristik Responden ............................................................. 51 

4.2 Statistik Deskriptif ...................................................................................... 56 

4.3 Analisis Outliers dan Missing Value ........................................................... 60 

4.4 Analisis Model Pengukuran (Outer Model) ................................................ 60 

4.5 Analisis Model Struktural (Inner Model) .................................................... 64 

4.6 Pembahasan Hasil Penelitian ...................................................................... 68 

BAB V. PENUTUP ................................................................................................80 

5.1 Kesimpulan ................................................................................................. 80 

5.2 Implikasi ...................................................................................................... 80 

5.3 Keterbatasan dan Saran ............................................................................... 83 

DAFTAR PUSTAKA .............................................................................................84 

 

  

Analisis Intensi Mahasiswa Magister Manajemen Universitas Gadjah Mada Melakukan Boikot
Terhadap
Perusahaan Dan Produk Yang Berafiliasi Dengan Israel
Rayrifqi Qashid Mahasin, Mahfud Sholihin, Prof., Ph.D., Ak., CA., CPA (Aust)
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


