
68 
 

DAFTAR PUSTAKA 

Anggie, H. (2023, Mei 24). Promosi Influencer Mulai Tak Dipercaya Konsumen 

Muda, Dinilai Mulai Kehilangan Pengaruh. Retrieved from 

Liputan6.com: https://www.liputan6.com/showbiz/read/5292581/promosi-

influencer-mulai-tak-dipercaya-konsumen-muda-dinilai-mulai-kehilangan-

pengaruh 

Annur, C. M. (2023, March 15). Harga Relatif Murah dan Banyak Diskon, Alasan 

Utama Konsumen Indonesia Belanja Online di TikTok | Databoks. 

Retrieved November 13, 2024, from Databoks: 

https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/eda56632c020e44/harga-relatif-murah-dan-

banyak-diskon-alasan-utama-konsumen-indonesia-belanja-online-di-tiktok 

Ashfaq, M., Yun, J., Waheed, A., Khan, M. S., & Farrukh, M. (2019, April 28). 

Customers’ Expectation, Satisfaction, and Repurchase Intention of Used 

Products Online: Empirical Evidence From China. 1(14). 

Basuki, A. A., & Prabandari, S. P. (2020). The Influence of Beauty Influencer 

Toward Purchase Intention of Local Cosmetic. Jurnal Ilmiah Mahasiswa 

Fakultas Ekonomi dan Bisnis Universitas Brawijaya, 8(2). 

Buller, D. B., & Burgoon, J. K. (1996). Interpersonal Deception Theory. 

Communication Theory, 6(3), 203-242. 

Ceci, L. (2024, August 20). TikTok users by country 2024. Retrieved November 

13, 2024, from Statista: 

https://www.statista.com/statistics/1299807/number-of-monthly-unique-

tiktok-users/ 

Chaouachi, S. G., & Rached, K. B. (2019). Perceived Deception In Advertising: 

Antecedents And Consequences. European Journal of Management and 

Marketing Studies, 3(4). 

Cialdini, R. B. (1990). A focus theory of normative conduct: Recycling the 

concept of norms to reduce littering in public places. Journal of 

Personality and Social Psychology, 58(6), 1015–1026. 

https://doi.org/10.1037/0022-3514.58.6.1015. 

PERSEPSI PENIPUAN DAN NORMA SOSIAL SEBAGAI DETERMINAN NIAT PEMBELIAN ULANG
PRODUK PERAWATAN KULIT
YANG DIIKLANKAN DI TIKTOK
Rania Nuraininda Asri, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



69 
 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods (12 ed.). 

McGraw-Hill. 

Direktorat Jendral Industri Kimia Farmasi dan Tekstil. (2023). Perkembangan 

Industri Kosmetik Nasional. Retrieved July 4, 2024, from Direktorat 

Jendral Industri Kimia, Farmasi, dan Tekstil: 

http://ikft.kemenperin.go.id/perkembangan-industri-kosmetik-nasional/ 

Hajjar, S., Bakkareng, & Afrizoni, H. (2022, Maret). Pengaruh Marketing Mix 

Dan Perilaku Konsumen Terhadap Keputusan Pembelian Jasa Percetakan 

Paberta Jaya Padang. Jurnal Matua, 5(1), 66. 

Hukumonline.com. (2016, August 9). Ada Kandungan Non-Halal Pada Produk 

Bersertifikat Halal, Ini Sanksinya. Retrieved September 16, 2024, from 

Hukumonline: https://www.hukumonline.com/berita/a/ada-kandungan-

non-halal-pada-produk-bersertifikat-halal--ini-sanksinya-

lt57a9d34e79c47/ 

Isabel P, S. R., Riquelme, & Iacobucci, D. (2019). Perceived Deception In Online 

Consumer Reviews: Antecedents, Consequences, And Moderators. 

Marketing in a Digital World, 16, 141-166. 

Jr., J. F., Hult, G. T., Ringle, C. M., & Sarstedt, M. (2021). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). SAGE 

Publications. 

Jumaiyah. (2024, September 13). Dokter Detektif review produk retinol Daviena 

Skincare, sebut overclaim hingga tunjukkan hasil uji lab: Ini terbukti…. 

Retrieved September 24, 2024, from Hops.id: 

https://www.hops.id/trending/29413534776/dokter-detektif-review-

produk-retinol-daviena-skincare-sebut-overclaim-hingga-tunjukkan-hasil-

uji-lab-ini-terbukti 

Kemp, S. (2024, February 21). Digital 2024: Indonesia — DataReportal – Global 

Digital Insights. Retrieved July 4, 2024, from DataReportal: 

https://datareportal.com/reports/digital-2024-indonesia 

Kim, H. J., & Han, S. M. (2023). Uncovering the reasons behind consumers’ shift 

from online to offline shopping. Journal of Services Marketing, 37(9). 

PERSEPSI PENIPUAN DAN NORMA SOSIAL SEBAGAI DETERMINAN NIAT PEMBELIAN ULANG
PRODUK PERAWATAN KULIT
YANG DIIKLANKAN DI TIKTOK
Rania Nuraininda Asri, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



70 
 

Lim, J. S., Chock, T. M., & Golan, G. J. (2018, May 08). Consumer perceptions 

of online advertising of weight loss products: the role of social norms and 

perceived deception. Journal of Marketing Communications. 

Mahyarni. (2013, Desember 23). Theory Of Reasoned Action Dan Theory Of 

Planned Behavior (Sebuah Kajian Historis tentang Perilaku). Jurnal El-

Riyasah, 4(1). 

Mao, Z., & Lyu, J. (2017, September 11). Why travelers use Airbnb again? An 

integrative approach to understanding travelers’ repurchase intention. 

International Journal of Contemporary Hospitality Management, 29(9). 

Morel, K. P., & Pruyn, T. (2003). Consumer Skepticism Toward New Products | 

ACR. Retrieved July 5, 2024, from Transformative Consumer Research: 

https://www.tcrwebsite.org/volumes/11183/volumes/e06/E-06 

Muhamad, N. (2024, January 11). Mayoritas Anak Muda Indonesia Gunakan 

Internet untuk Media Sosial | Databoks. Retrieved November 13, 2024, 

from Databoks: https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/69fcdded6f50870/mayoritas-anak-muda-

indonesia-gunakan-internet-untuk-media-sosial 

Neuman, W. L. (2013). Social Research Methods: Qualitative and Quantitative 

Approaches (7 ed.). Pearson. 

Novita, D., Herwanto, A., Mayndarto, E. C., Maulana, M. A., & Hanifah. (2023, 

Desember 28). Penggunaan Media Sosial TikTok Sebagai Media Promosi 

Pemasaran Dalam Bisnis Online. Jurnal Minfo Polgan, 12(2). 

Panggabean, A. D. (2024, May 29). Ini Data Statistik Penggunaan Media Sosial 

Masyarakat Indonesia Tahun 2024. Retrieved November 13, 2024, from 

RRI: https://www.rri.co.id/iptek/721570/ini-data-statistik-penggunaan-

media-sosial-masyarakat-indonesia-tahun-2024 

Rachbini, W. (2018, January). The Impact Of Consumer Trust, Perceived Risk, 

Perceived Benefit On Purchase Intention And Purchase Decision. 

International Journal of Advanced Research, 6(1). 

Redaksi, CNBC Indonesia. (2024, February 26). Raja Aplikasi Terbaru di RI, 

Ternyata Bukan WhatsApp-Instagram. Retrieved July 5, 2024, from 

PERSEPSI PENIPUAN DAN NORMA SOSIAL SEBAGAI DETERMINAN NIAT PEMBELIAN ULANG
PRODUK PERAWATAN KULIT
YANG DIIKLANKAN DI TIKTOK
Rania Nuraininda Asri, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



71 
 

CNBC Indonesia: https://www.cnbcindonesia.com/tech/20240226153650-

37-517653/raja-aplikasi-terbaru-di-ri-ternyata-bukan-whatsapp-instagram 

Riquelme, I. P., & Roman, S. (2014). The Influence of Consumers’ Cognitive and 

Psychographic Traits on Perceived Deception: A Comparison Between 

Online and Offline Retailing Contexts. Journal of Business Ethics, 119(3). 

Santika, E. F. (2024, June 8). Barang-barang yang Paling Banyak Dibeli Online 

Gen Z dan Milenial Indonesia | Databoks. Retrieved November 13, 2024, 

from Databoks: https://databoks.katadata.co.id/produk-

konsumen/statistik/7c140bfc1fc464f/barang-barang-yang-paling-banyak-

dibeli-online-gen-z-dan-milenial-indonesia 

Santoso, A., Kuswardani, D. C., Yani, T. E., Nurhidayati, & Kusnilawati, N. 

(2023, Maret 31). The Influence Of Social Norms On The Behaviour Of 

Farmer Business Credit. Jurnal Manajemen & Agribisnis, Vol. 20(1). 

Schindler, P. S. (2019). Business research methods (13th ed.). The McGraw-Hill 

Companies. 

Sekaran, U., & Bougie, R. (2019). Metode Penelitian untuk Bisnis: Pendekatan 

Pengembangan-Keahlian (6 ed.). Salemba Empat. 

Shabahang, R., Aruguete, M. S., Shim, H., Hosseinkhanzadeh, A. A., & 

Azadimanesh, P. (2023, 06 16). From Skepticism Toward Celebrities to 

Celebrity Culture Hate: Mediating Role of Perceived Celebrity Deception 

and Perceived Dark Triad of Celebrities. Interpersona, Vol. 17(1), 88-110. 

Siddiqi, U. I., Sun, J., & Akhtar, N. (2021). Ulterior motives in peer and expert 

supplementary online reviews and consumers’ perceived deception. Asia 

Pacific Journal of Marketing and Logistics, 33(1). 

Sokolova, K., & Kefi, H. (2019, May 8). Instagram and YouTube bloggers 

promote it, why should I buy? How credibility and parasocial interaction 

influence purchase intentions. Journal of Retailing and Consumer 

Services. 

Statistikian. (2018, 08). Pengukuran Kecocokan Model PLS SEM. Retrieved from 

statistikian.com: https://www.statistikian.com/2018/08/pls-sem-

pengukuran-kecocokan-model-inner-dan-outer.html 

PERSEPSI PENIPUAN DAN NORMA SOSIAL SEBAGAI DETERMINAN NIAT PEMBELIAN ULANG
PRODUK PERAWATAN KULIT
YANG DIIKLANKAN DI TIKTOK
Rania Nuraininda Asri, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/



72 
 

Sumiyati, & Sahputri, D. L. (2023, September 21). Marak Sunscreen SPF Abal-

abal, BPOM Sentil Influencer. Retrieved September 16, 2024, from Viva: 

https://www.viva.co.id/gaya-hidup/kesehatan-intim/1639818-marak-

sunscreen-spf-abal-abal-bpom-sentil-influencer?page=1 

Taluke, D., Lakat, R. S., & Sembel, A. (2019). Analisis Preferensi Masyarakat 

Dalam Pengelolaan Ekosistem Mangrove Di Pesisir Pantai Kecamatan 

Loloda Kabupaten Halmahera Barat. Jurnal Perencanaan Wilayah dan 

Kota, 6(2), 537. 

Wang, X., Ashraf, A. R., Thongpapanl, N., & Wang, K. Y. (2022, Oktober 20). 

Perceived deception and online repurchase intention: The moderating 

effect of product type and consumer regulatory orientation. Journal of 

Consumer Behaviour (Wiley Online Library), 21. 

Wolff, H. N. (2024, May 8). Makeup market in Indonesia - statistics & facts. 

Retrieved July 4, 2024, from Statista: 

https://www.statista.com/topics/7692/makeup-market-in-indonesia/ 

Yuniarto, T. (2024, Juli 4). Pergeseran Media Arus Utama dan Meluasnya Ruang 

Media Baru. Retrieved Desember 3, 2024, from kompaspedia: 

https://kompaspedia.kompas.id/baca/paparan-topik/pergeseran-media-

arus-utama-dan-meluasnya-ruang-media-baru 

 

 

 

 

 

 

 

 

 

PERSEPSI PENIPUAN DAN NORMA SOSIAL SEBAGAI DETERMINAN NIAT PEMBELIAN ULANG
PRODUK PERAWATAN KULIT
YANG DIIKLANKAN DI TIKTOK
Rania Nuraininda Asri, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

