The Role of Consumer Susceptibility to Interpersonal Influence and Online Review in Shaling
Consumer
Purchase Intention in Shopee Among Students
Najikha Itsnaini, Dr. Sumaryono, M.Si., Psikolog
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

References

Al Karimah, F. L., Nurdin, N., & Hestiningtyas, W. (2022a). The effect of social
influence on students” purchase decision at marketplace of shopee.
Journal of Economics Education and Entrepreneurship, 3(1), 65.
https://doi.org/10.20527/jee.v3i1.4309

Amaral, M. A, & Djuang, G. (2023). Relationship between social influence,
shopping lifestyle, and impulsive buying on purchase intention of
preloved products. KINERJA, 27(1), 91-106.
https://doi.org/10.24002/kinerja.v27i1.6635

Bearden, W. O., Netemeyer, R. G., & Teel, ]. E. (1989). Measurement of Consumer
Susceptibility to Interpersonal Influence. Journal of Consumer
Research, 15(4), 473-481. http://www jstor.org/stable/2489543

Campbell, S., Greenwood, M., Prior, S., Shearer, T., Walkem, K., Young, S.,
Bywaters, D., & Walker, K. (2020). Purposive sampling: Complex or
simple? research case examples. Journal of Research in Nursing, 25(8),
652-661. https://doi.org/10.1177/1744987120927206

Chen, T., Samaranayake, P., Cen, X., Qi, M., & Lan, Y.-C. (2022). The impact of
online reviews on consumers’ purchasing decisions: Evidence from
an  eye-tracking  study.  Frontiers in  Psychology,  13.
https://doi.org/10.3389/fpsyg.2022.865702

Chiu, Y. T. H,, Lee, W. L, Liu, C. C,, & Liu, L. Y. (2012). Internet lottery commerce:
An integrated view of online sport lottery adoption. Journal of
Internet Commerce, 11(1), 68-80.

Chang, S.-H. (2015b). The influence of Green Viral Communications on green
purchase intentions: The mediating role of consumers’ susceptibility
to interpersonal influences. Sustainability, 7(5), 4829-4849.
https://doi.org/10.3390/s5u7054829

Chinomona, R. (2013). The influence of perceived ease of use and perceived
usefulness on trust and intention to use mobile social software:
technology and innovation. African Journal for Physical Health
Education, Recreationand Dance, 19(2), 258-273.

Chotimah, A. C. (2023). Peran Parasocial Relationship dan Interpersonal
Attractiveness Terhadap Purchase Intention Pada Generasi Milenial.
(Skripsi Sarjana, Universitas Gadjah Mada).
https://lib-psikologi.hosting.ugm.ac.id/lib/read/search

Daroch, B., Nagrath, G., & Gupta, A. (2021). A study on factors limiting online
shopping behaviour of consumers. Rajagiri Management Journal,
15(1), 39-52. https://doi.org/10.1108/ramj-07-2020-0038

Deutsch, M., & Gerard, H. (1955). A study of normative and informational social
influences upon individual judgment. Journal of Abnormal and Social
Psychology, 51(3), 629-636.



The Role of Consumer Susceptibility to Interpersonal Influence and Online Review in Shaling
Consumer
Purchase Intention in Shopee Among Students
Najikha Itsnaini, Dr. Sumaryono, M.Si., Psikolog
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Fernandes, S., Panda, R., Venkatesh, V. G, Swar, B. N., & Shi, Y. (2022).
Measuring the impact of online reviews on consumer purchase
decisions — A scale development study. Journal of Retailing and
Consumer Services, 68, 103066.
https://doi.org/10.1016/j.jretconser.2022.103066

Gunawan, C. M., Rahmania, L., & Kenang, I. H. (2023). The influence of social
influence and peer influence on intention to purchase in
e-commerce. Review of Management and Entrepreneurship, 7(1), 61-84.
https://doi.org/10.37715/rme.v7i1.3683

Kalia, P., Zia, A., & Kaur, K. (2023). Social influence in online retail: A review and
research agenda. European Management Journal, 41(6), 1034-1046.
https://doi.org/10.1016/j.em;.2022.09.012

Katta, R. M., & Patro, C. S. (2018). Online shopping behavior. Mobile Commerce,
1413-1429. https://doi.org/10.4018/978-1-5225-2599-8.ch067

Khare, A., Mishra, A., Parveen, C. & Srivastava, R. (2011). Influence of
consumers’ susceptibility to interpersonal influence, collective
self-esteem and age on fashion clothing involvement: A study on
Indian consumers. Journal of Targeting, Measurement and Analysis for
Marketing, 19(3—-4), 227-242. https://doi.org/10.1057/jt.2011.22

Kumari, K., & Yadav, S. (2018). Linear Regression Analysis Study. Journal of the
Practice of Cardiovascular Sciences, 4(1), 33.
https://doi.org/10.4103/jpcs.jpcs_8_18

Kuswanto, H., Pratama, W. B., Ahmad, I. S., & Salamah, M. (2019). Analysis of
students’ online shopping behaviour using a partial least squares
approach: Case study of Indonesian students. Cogent Business &amp;
Management, 6(1). https://doi.org/10.1080/23311975.2019.1699283

Li, J., Guo, F., Xy, J., & Yu, Z. (2022). What influences consumers’ intention to
purchase innovative products: Evidence from China. Frontiers in
Psychology, 13. https://doi.org/10.3389/fpsyg.2022.838244

Liang, S.-Z., Xu, J.-L., & Huang, E. (2024). Comprehensive analysis of the effect of
social influence and brand image on purchase intention. Sage Open,
14(1). https://doi.org/10.1177/21582440231218771

Mandiri, L. N., Jamhari, J., & Darwanto, D. H. (2022). Influencer marketing affect
consumer purchase decisions on Cimory product. Agro Ekonomi,
33(2), 80. https://doi.org/10.22146/ae.73195

Marill, K. A. (2004). Advanced statistics: Linear regression, part I: Simple linear
regression. Academic Emergency Medicine, 11(1), 87-93.
https://doi.org/10.1111/j.1553-2712.2004.tb01378.x

Mladenovi¢, D., Bruni, R., & Kalia, P. (2020). Social and demographic predictors
of consumers’” word of mouth engagement in Czechia. Journal of
International Consumer Marketing, 33(4), 418-433.
https://doi.org/10.1080/08961530.2020.1800547


https://doi.org/10.3389/fpsyg.2022.838244

The Role of Consumer Susceptibility to Interpersonal Influence and Online Review in Shaling
Consumer
Purchase Intention in Shopee Among Students
Najikha Itsnaini, Dr. Sumaryono, M.Si., Psikolog
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Moriuchi, E. (2021). Cultural aspect of informational and normative influences on
purchasing intentions: An eye-tracking approach. Journal of
Marketing Theory and Practice, 29(4), 498-517.
https://doi.org/10.1080/10696679.2021.1877155

Moussaid, M., Kdmmer, J. E., Analytis, P. P., & Neth, H. (2013). Social influence
and the collective dynamics of opinion formation. PLoS ONE, 8(11).
https://doi.org/10.1371/journal.pone.0078433

Nartanti, B. A. P. (2009). Pengaruh sikap terhadap kupon diskon pada perilaku
pembelian konsumen matahari department store yang dimoderasi oleh
tingkat pembelian dan consumer susceptibility to interpersonal influence.
(Disertasi). http://etd.repository.ugm.ac.id/penelitian/detail /44695

Newcomb, T. M. (1962). Student Peer-Group Influence. In N. Sanford (Ed.), The
American college: A psychological and social interpretation of the higher
learning  (pp.  469-488). John Wiley & Sons, Inc.
https://doi.org/10.1037/11181-013

Niosi, A. (2021, June 25). Social influences. Introduction to Consumer Behaviour.
https://opentextbc.ca/introconsumerbehaviour/chapter/social-influe
nces/

Pandjaitan, H. D. R. (2018). An analysis of brand awareness influence on
purchase intention in Bandar Lampung City’s online Transportation
Service (study on Y generation consumers). KnE Social Sciences,
3(10). https://doi.org/10.18502/kss.v3i10.3418

Pandis, N. (2014). Cross-sectional studies. American Journal of Orthodontics and
Dentofacial Orthopedics, 146(1), 127-129.
https://doi.org/10.1016/j.ajod0.2014.05.005

Penia-Garcia, N., Gil-Saura, I, Rodriguez-Orejuela, A., & Siqueira-Junior, J. R.
(2020). Purchase intention and purchase behavior online: A
cross-cultural approach. Heliyon, 6(6).
https://doi.org/10.1016/j.heliyon.2020.e04284

PSurny, M., Antosova, I, & Stavkova, J. (2022). Preferred forms of online
shopping by the Youth Generation. European Journal of Business
Science and Technology, 8(1), 84-95.
https://doi.org/10.11118/ejobsat.2022.003

Qiu, K., & Zhang, L. (2024). How online reviews affect purchase intention: A
meta-analysis across contextual and cultural factors. Data and
Information Management, 8(2), 100058.
https://doi.org/10.1016/j.dim.2023.100058

Setiawan, E. B. (2015). Quality and purchase intention percieved towards low cost
energy- saving cars. Jurnal Manajemen Transportasi &amp; Logistik
(JMTRANSLOG), 2(1), 107. https://doi.org/10.54324/j.mtl.v2i1.135

Shanthi, R., & Kannaiah, D. (2015). Consumers’ perception on online shopping.
Journal of Marketing and Consumer Research.
https://www iiste.org/Journals/index.php/JMCR/article/view/24487


https://psycnet.apa.org/doi/10.1037/11181-013

The Role of Consumer Susceptibility to Interpersonal Influence and Online Review in Shaling
Consumer
Purchase Intention in Shopee Among Students
Najikha Itsnaini, Dr. Sumaryono, M.Si., Psikolog
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Sohn, J. W., & Kim, J. K. (2020). Factors that influence purchase intentions in
Social Commerce.  Technology in  Society, 63, 101365.
https://doi.org/10.1016/j.techsoc.2020.101365

Sung, E., Chung, W. Y., & Lee, D. (2023). Factors that affect consumer trust in
product quality: A focus on online reviews and shopping platforms.
Humanities and Social Sciences Communications, 10(1).
https://doi.org/10.1057/s41599-023-02277-7

Taber, K. S. (2017). The use of Cronbach’s alpha when developing and Reporting
Research Instruments in science education. Research in Science
Education, 48(6), 1273-1296.
https://doi.org/10.1007/s11165-016-9602-2

Tian, J., & Zhang, Y. (2024a). The influence of online shopping on university
students” lifestyle. SHS Web of Conferences, 190, 02026.
https://doi.org/10.1051/shsconf/202419002026

Tran, L. T. (2020). Online reviews and purchase intention: A cosmopolitanism
perspective.  Tourism  Management  Perspectives, 35, 100722.
https://doi.org/10.1016/j.tmp.2020.100722

Turner, J. C., Oakes, P. ], Haslam, S. A, & McGarty, C. (1994b). Self and
collective: Cognition and Social Context. Personality and Social
Psychology Bulletin, 20(5), 454-463.
https://doi.org/10.1177/0146167294205002

Takaya, R. (2019). Antecedents analysis of purchase intention. Business and
Entrepreneurial Review, 16(1), 1-16.
https://doi.org/10.25105/ber.v16i1.4906

Vaidya, A., & Vaidya, V. (2017). Online shopping trends among college students.
International Journal of English Language, Literatures in Humanities,
5(8), 92-106.Vehovar, V., Toepoel, V. & Steinmetz, S. (2016).
Non-probability sampling. The SAGE Handbook of Survey
Methodology, 329-345. https://doi.org/10.4135/9781473957893.n22

Wandebori, H., & Wijaya, V. (2017). Consumers’ purchase intention: Influencing
factors unveiled at Korean Thematic Café (case study: Chingu café).
TRIKONOMIKA, 16(1), 28.
https://doi.org/10.23969/trikonomika.v16i1.425

Wagqas, M., Rafiq, S., & Wu, J. (2023). Online shopping: A systematic review of
customers” perceived benefits and challenges during COVID-19
pandemic.  Global ~Knowledge, Memory and Communication.
https://doi.org/10.1108/gkmc-04-2023-0129

Wei, P, & Lu, H. (2013). An examination of the celebrity endorsements and
online customer reviews influence female consumers’ shopping
behavior. Computers in Human Behavior, 29(1), 193-201.

Yana, T. W. (2023). Pengaruh Ulasan Pelanggan Online Terhadap Keputusan
Pembelian Produk Fashion E-Commerce Shopee Dengan
Kepercayaan Sebagai Mediator. (Undergraduate Thesis, Universitas



The Role of Consumer Susceptibility to Interpersonal Influence and Online Review in Shaling
Consumer
Purchase Intention in Shopee Among Students

Najikha Itsnaini, Dr. Sumaryono, M.Si., Psikolog

UNIVERSITAS . ) . . . . ) )
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Gadjah Mada).
https://lib-psikologi.hosting.ugm.ac.id/lib/read/search

Yang, D.J., Chiu, J.Z.,, & Chen, Y.K. (2011). Examining the social influence on
college students for playing online game: Gender differences and
implications. Turkish Online Journal of Educational Technology, 10(3),
115-122.

Zhang, N., Yu, P, Li, Y, & Gao, W. (2022). Research on the evolution of
consumers’ purchase intention based on online reviews and opinion
dynamics. Sustainability, 14(24), 16510.
https://doi.org/10.3390/su142416510

Zhou, S., & Guo, B. (2017). The order effect on online review helpfulness: A Social
Influence Perspective. Decision Support Systems, 93, 77-87.
https://doi.org/10.1016/j.dss.2016.09.016



	References 

