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https://doi.org/10.29399/npa.27618

[45] P. Sulikowski, T. Zdziebko, O. Hussain, and A. Wilbik, “Fuzzy approach to purcha-
se intent modeling based on user tracking for e-commerce recommenders,” in 2021
IEEE International Conference on Fuzzy Systems (FUZZ-IEEE). IEEE, 2021, pp.
1–8.

[46] D. T. Lima, F. R. T. Moura, A. V. N. Alves, T. de Moura Parracho, R. O. Zacarias,
R. P. dos Santos, and M. C. da Rocha Seruffo, “Ux-tracking: Web and multimo-
dal tool for user experience evaluation,” in Anais Estendidos do XXVIII Simpósio
Brasileiro de Sistemas Multimídia e Web. SBC, 2022, pp. 107–110.

[47] A. Voßkühler, P. Nordmeier, J. Kuchinke, and H. A. Jacobs, “Ogama (open gaze
and mouse analyzer): Open-source software designed to analyze eye and mouse
movements in slideshow study designs,” Behavior Research Methods, vol. 40, no. 4,
pp. 1150–1162, 2008.

[48] T. M. Mitchell, Machine Learning. McGraw-Hill, 1997.

[49] C. M. Bishop, Pattern Recognition and Machine Learning. Springer, 2006.

[50] A. Géron, Hands-On Machine Learning with Scikit-Learn, Keras, and TensorFlow,
2nd ed. O’Reilly Media, 2019.

[51] R. Verma, V. Nagar, and S. Mahapatra, “Introduction to supervised learning,” in
Data Analytics in Bioinformatics: A Machine Learning Perspective, 2021, pp. 1–
34.

[52] N. A. Parasa, J. V. Namgiri, S. N. Mohanty, and J. K. Dash, “Introduction to unsupe-
rvised learning in bioinformatics,” in Data Analytics in Bioinformatics: A Machine
Learning Perspective, 2021, pp. 35–49.

Prediksi Intensi Penggunaan (Usage Intention) pada Aktivitas E-Commerce Berbasis Data Mouse
Tracking
dan Machine Learning
TASYA NAFISAH KAMAL, Dr.Eng. Ir. Sunu Wibirama, S.T., M.Eng., IPM. ; Ir. Ridwan Wicaksono, S.T., M.Eng., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://api.semanticscholar.org/CorpusID:268572370
https://api.semanticscholar.org/CorpusID:268572370
https://www.gotocompany.com/en/news/press/goto-and-tiktok-announce transaction-completion-formalizing-strategic-partnership-for-indonesia
https://www.gotocompany.com/en/news/press/goto-and-tiktok-announce transaction-completion-formalizing-strategic-partnership-for-indonesia
https://doi.org/10.25035/pad.2021.01.005
https://doi.org/10.29399/npa.27618


107

[53] Y. Reddy, P. Viswanath, and B. E. Reddy, “Semi-supervised learning: A brief re-
view,” International Journal of Engineering and Technology, vol. 7, no. 1.8, p. 81,
2018.

[54] B. Mahesh, “Machine learning algorithms-a review,” International Journal of Sci-
ence and Research (IJSR), vol. 9, no. 1, pp. 381–386, 2020.

[55] J. Brownlee, “Types of classification in machine lear-
ning,” 2021. [Online]. Available: https://machinelearningmastery.com/
types-of-classification-in-machine-learning/

[56] GeeksforGeeks. (2023) Random forest algorithm in machi-
ne learning. [Online]. Available: https://www.geeksforgeeks.org/
random-forest-algorithm-in-machine-learning/

[57] W. H. Land Jr, J. D. Schaffer, W. H. Land, and J. D. Schaffer, “The support vector
machine.” Springer, 2020, pp. 45–76.

[58] N. Dutta, U. Subramaniam, and S. Padmanaban, “Mathematical models of classifi-
cation algorithm of machine learning,” vol. 2019, no. 1. HBKU Press Qatar, 2018,
p. 3.

[59] G. Biau and B. Cadre, Optimization by Gradient Boosting. Springer, 2021, pp.
23–45. [Online]. Available: https://www.scopus.com/inward/record.uri?eid=2-s2.
0-85120175011&doi=10.1007%2f978-3-030-73249-3_2&partnerID=40&md5=
5f9e9d098de432bb315d28431e2daf03

[60] Q. Dong, X. Chen, and B. Huang, Support vector machine and k-nearest neighbors.
Elsevier, 01 2024, pp. 247–262.

[61] B. Shneiderman, C. Plaisant, M. Cohen, S. Jacobs, N. Elmqvist, and N. Diako-
poulos, Designing the User Interface: Strategies for Effective Human-Computer
Interaction, 6th ed. Pearson, 2016.

[62] W. O. Galitz, The Essential Guide to User Interface Design: An Introduction to
GUI Design Principles and Techniques, 3rd ed. Wiley, 2007.

[63] Coursera, “What is ui design? definition, tips, best practices,” 2024, retrieved from
https://www.coursera.org/articles/ui-design.

[64] Maze, “The 6 key principles of ui design,” 2024, retrieved from https://maze.co/
collections/ux-ui-design/ui-design-principles/.

[65] J. J. Garrett, The Elements of User Experience: User-Centered Design for the Web
and Beyond, 2nd ed., ser. Voices That Matter. Pearson Education, 2011, [Online].
Available: https://books.google.co.id/books?id=9QC6r5OzCpUC.

[66] D. Norman, The Design of Everyday Things: Revised and Expanded Edition. Basic
Books, 2013.

[67] J. Nielsen, Usability Engineering. Morgan Kaufmann, 1994.

[68] F. D. Davis, “Perceived usefulness, perceived ease of use, and user acceptance of
information technology,” MIS Quarterly, vol. 13, no. 3, pp. 319–340, 1989.

Prediksi Intensi Penggunaan (Usage Intention) pada Aktivitas E-Commerce Berbasis Data Mouse
Tracking
dan Machine Learning
TASYA NAFISAH KAMAL, Dr.Eng. Ir. Sunu Wibirama, S.T., M.Eng., IPM. ; Ir. Ridwan Wicaksono, S.T., M.Eng., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://machinelearningmastery.com/types-of-classification-in-machine-learning/
https://machinelearningmastery.com/types-of-classification-in-machine-learning/
https://www.geeksforgeeks.org/random-forest-algorithm-in-machine-learning/
https://www.geeksforgeeks.org/random-forest-algorithm-in-machine-learning/
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85120175011&doi=10.1007%2f978-3-030-73249-3_2&partnerID=40&md5=5f9e9d098de432bb315d28431e2daf03
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85120175011&doi=10.1007%2f978-3-030-73249-3_2&partnerID=40&md5=5f9e9d098de432bb315d28431e2daf03
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85120175011&doi=10.1007%2f978-3-030-73249-3_2&partnerID=40&md5=5f9e9d098de432bb315d28431e2daf03
https://www.coursera.org/articles/ui-design
https://maze.co/collections/ux-ui-design/ui-design-principles/
https://maze.co/collections/ux-ui-design/ui-design-principles/
https://books.google.co.id/books?id=9QC6r5OzCpUC


108

[69] M. Lei, B. Hu, and X. Zhou, “An empirical study on usage intention of mobile e-
commerce: Technology acceptance model approach,” in Proceedings of the 2013
IEEE International Conference on Service Operations and Logistics, and Informa-
tics, 2013, pp. 552–554.

[70] A. Kumar, P. Haldar, and S. Chaturvedi, “Factors influencing intention to continue
use of e-wallet: mediating role of perceived usefulness,” Vilakshan-XIMB Journal
of Management, 2024.

[71] T. K. Ramadhan and E. P. Saputro, “Pengaruh perceived usefulness, perceived ease
of use, dan trust terhadap behavioral intention pengguna gopay,” Al-Kharaj: Jurnal
Ekonomi, Keuangan & Bisnis Syariah, vol. 6, no. 6, pp. 5501–5517, 2024.

[72] T. Tong and Y. Xiong, “Modeling intention-based critical determinants of e-
commerce utilization: Emerging business models and transformation in the digital
world,” Frontiers in Psychology, vol. 13, August 2022.

[73] N. Cahyadi, M. S ST, Y. H. Wenno, H. Anwar, R. D. Laksono, R. A. Yap, M. S.
SP, S. Sarce Babra Awom, M. P. Baharudin, K. I. Tewernusa et al., METODOLOGI
KUANTITATIF LANJUTAN. Cendikia Mulia Mandiri, 2024.

[74] F. Wilcoxon, “Individual comparisons by ranking methods,” Biometrics Bulletin,
vol. 1, no. 6, pp. 80–83, 1945.

[75] S. Siegel, Nonparametric statistics for the behavioral sciences. McGraw-Hill,
1956.

[76] M. Hollander, D. A. Wolfe, and E. Chicken, Nonparametric statistical methods,
3rd ed. John Wiley & Sons, 2013.

[77] RF Wireless World, “Advantages and disadvantages of eye
tracking technology,” 2024, accessed: 20 June 2024.
[Online]. Available: https://www.rfwireless-world.com/Terminology/
Advantages-and-Disadvantages-of-Eye-Tracking-Technology.html

[78] SurveyMethods, “Benefits and weaknesses of mouse tracking for website design,”
2024, accessed: 20 June 2024. [Online]. Available: https://surveymethods.com/
benefits-and-weaknesses-of-mouse-tracking-for-website-design-usability-testing-part-3/

[79] E. Rambe, “Analisis tes usability menggunakan metode eye tracking
pada website,” 2023, accessed: 20 June 2024. [Online]. Availa-
ble: https://repositori.uma.ac.id/jspui/bitstream/123456789/19274/2/188150059%
20-%20Erwandi%20Rambe%20-%20Fulltext.pdf

[80] PadSquad, “Eye-tracking technology: The pros and cons
of using it to measure ad attention,” 2024, accessed:
20 June 2024. [Online]. Available: https://padsquad.com/blog/
eye-tracking-technology-the-pros-and-cons-of-using-it-to-measure-ad-attention

[81] P. Broeder and A. Gkogka, “The cultural impact of navigation design in global e-
commerce,” Journal of Tourism, Heritage & Services Marketing (JTHSM), vol. 6,
no. 3, pp. 46–53, 2020.

Prediksi Intensi Penggunaan (Usage Intention) pada Aktivitas E-Commerce Berbasis Data Mouse
Tracking
dan Machine Learning
TASYA NAFISAH KAMAL, Dr.Eng. Ir. Sunu Wibirama, S.T., M.Eng., IPM. ; Ir. Ridwan Wicaksono, S.T., M.Eng., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.rfwireless-world.com/Terminology/Advantages-and-Disadvantages-of-Eye-Tracking-Technology.html
https://www.rfwireless-world.com/Terminology/Advantages-and-Disadvantages-of-Eye-Tracking-Technology.html
https://surveymethods.com/benefits-and-weaknesses-of-mouse-tracking-for-website-design-usability-testing-part-3/
https://surveymethods.com/benefits-and-weaknesses-of-mouse-tracking-for-website-design-usability-testing-part-3/
https://repositori.uma.ac.id/jspui/bitstream/123456789/19274/2/188150059%20-%20Erwandi%20Rambe%20-%20Fulltext.pdf
https://repositori.uma.ac.id/jspui/bitstream/123456789/19274/2/188150059%20-%20Erwandi%20Rambe%20-%20Fulltext.pdf
https://padsquad.com/blog/eye-tracking-technology-the-pros-and-cons-of-using-it-to-measure-ad-attention
https://padsquad.com/blog/eye-tracking-technology-the-pros-and-cons-of-using-it-to-measure-ad-attention


109

[82] D. Robert and R. John, “Store atmosphere: an environmental psychology approa-
ch,” Journal of retailing, vol. 58, no. 1, pp. 34–57, 1982.

[83] R. O. Mueller and G. R. Hancock, “Factor analysis and latent structure analysis:
confirmatory factor analysis,” 2015.

[84] N. Kahawandala, S. Peter, and H. Niwunhella, “Profiling purchasing behavior of
generation z,” in 2020 International Research Conference on Smart Computing and
Systems Engineering (SCSE). IEEE, 2020, pp. 155–160.

[85] S. Wibirama, P. I. Santosa, P. Widyarani, N. Brilianto, and W. Hafidh, “Physical
discomfort and eye movements during arbitrary and optical flow-like motions in
stereo 3d contents,” Virtual Reality, vol. 24, no. 1, pp. 39–51, 2020.

[86] L.-t. Hu and P. M. Bentler, “Cutoff criteria for fit indexes in covariance structure
analysis: Conventional criteria versus new alternatives,” Structural equation mode-
ling: a multidisciplinary journal, vol. 6, no. 1, pp. 1–55, 1999.

[87] S. Prabu, B. Thiyaneswaran, M. Sujatha, C. Nalini, and S. Rajkumar, “Grid se-
arch for predicting coronary heart disease by tuning hyper-parameters.” Computer
Systems Science & Engineering, vol. 43, no. 2, 2022.

Prediksi Intensi Penggunaan (Usage Intention) pada Aktivitas E-Commerce Berbasis Data Mouse
Tracking
dan Machine Learning
TASYA NAFISAH KAMAL, Dr.Eng. Ir. Sunu Wibirama, S.T., M.Eng., IPM. ; Ir. Ridwan Wicaksono, S.T., M.Eng., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

