@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

REFERENSI

5 brand Skincare Korea Terbaik & Data Penjualannya (2022) Compas.
https://compas.co.id/article/brand-skincare-korea-terbaik/

About Us - brand story - brand history (no date) Innisfree.
https://www.innisfree.com/id/id/BrandPage.do?pageName=Dbrand_history

Albert, N., Ambroise, L. and Valette-Florence, P. (2017) ‘Consumer, brand,
celebrity: Which congruency produces effective celebrity endorsements?’,
Journal of Business Research, 81, pp. 96-106.

https://doi.org/10.1016/j.jbusres.2017.08.002.

Alessandrina, D. (2023) Innisfree Tunjuk Mingyu seventeen Sebagai Ba, Akan
rebranding?, Marketeers. https://www.marketeers.com/innisfree-tunjuk-
mingyu-seventeen-sebagai-ba-akan-rebranding/

Ansary, A. and Nik Hashim, N.M.H. (2018) ‘Brand image and equity: the mediating
role of brand equity drivers and moderating effects of product type and word
of mouth’, Review of Managerial Science, 12(4), pp. 969-1002.

https://doi.org/10.1007/s11846-017-0235-2.

Ashforth, B.E. and Mael, F. (1989) ‘Social Identity Theory and the Organization’,
The Academy of Management Review, 14(1), p. 20.

https://doi.org/10.2307/258189.

Augusto, M. and Torres, P. (2018) ‘Effects of brand attitude and eWOM on
consumers’ willingness to pay in the banking industry: Mediating role of

consumer-brand identification and brand equity’, Journal of Retailing and

62


https://doi.org/10.1016/j.jbusres.2017.08.002
https://doi.org/10.1016/j.jbusres.2017.08.002
https://doi.org/10.1016/j.jbusres.2017.08.002
https://doi.org/10.1007/s11846-017-0235-2
https://doi.org/10.1007/s11846-017-0235-2
https://doi.org/10.1007/s11846-017-0235-2
https://doi.org/10.2307/258189
https://doi.org/10.2307/258189
https://doi.org/10.2307/258189

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Consumer Services, 42, pp. 1-10.

https://doi.org/10.1016/j.jretconser.2018.01.005.

Aw, E.C.-X. and Labrecque, L.I. (2023) ‘Celebrities As Brand Shields: The Role
of Parasocial Relationships in Dampening Negative Consequences from
Brand Transgressions’, Journal of Advertising, 52(3), pp. 387-405.

https://doi.org/10.1080/00913367.2022.2066034.

Baniya, R. (2017) ‘Components of Celebrity Endorsement Affecting Brand Loyalty
of Nepali Customers’, Journal of Business and Management Research, 2(1-

2), pp. 52-65. https://doi.org/10.3126/jbmr.v2i1-2.18151.

Bergkvist, L. and Zhou, K.Q. (2016) ‘Celebrity endorsements: a literature review
and research agenda’, International Journal of Advertising, 35(4), pp. 642—

663. https://doi.org/10.1080/02650487.2015.1137537.

Carrillat, F.A., O’Rourke, A.-M. and Plourde, C. (2019) ‘Celebrity endorsement in
the world of luxury fashion — when controversy can be beneficial’, Journal
of Marketing Management, 35(13-14), pp. 1193-1213.

https://doi.org/10.1080/0267257X.2019.1634632.

Cha, E. (2024) April Boy Group Member Brand Reputation Rankings announced,
Soompi.  https://www.soompi.com/article/1656074wpp/april-boy-group-
member-brand-reputation-rankings-announced-6

Chatzopoulou, E. and Navazhylava, K. (2022) ‘Ethnic brand identity work:
Responding to authenticity tensions through celebrity endorsement in brand
digital self-presentation’, Journal of Business Research, 142, pp. 974-987.

https://doi.org/10.1016/j.jbusres.2022.01.020.

63


https://doi.org/10.1016/j.jretconser.2018.01.005
https://doi.org/10.1016/j.jretconser.2018.01.005
https://doi.org/10.1016/j.jretconser.2018.01.005
https://doi.org/10.1080/00913367.2022.2066034
https://doi.org/10.1080/00913367.2022.2066034
https://doi.org/10.1080/00913367.2022.2066034
https://doi.org/10.3126/jbmr.v2i1-2.18151
https://doi.org/10.3126/jbmr.v2i1-2.18151
https://doi.org/10.1080/02650487.2015.1137537
https://doi.org/10.1080/02650487.2015.1137537
https://doi.org/10.1080/0267257X.2019.1634632
https://doi.org/10.1080/0267257X.2019.1634632
https://doi.org/10.1080/0267257X.2019.1634632
https://doi.org/10.1016/j.jbusres.2022.01.020
https://doi.org/10.1016/j.jbusres.2022.01.020
https://doi.org/10.1016/j.jbusres.2022.01.020

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Cifci, S. etal. (2016) ‘A cross validation of Consumer-Based Brand Equity models:
Driving customer equity in retail brands’, Journal of Business Research,

69(9), pp. 3740-3747. https://doi.org/10.1016/j.jbusres.2015.12.066.

Cooper, D.R. and Schindler, P.S. (2014) Business research methods. 12. edition.
Boston: Irwin/McGraw-Hill (The McGraw-Hill/lIrwin series in operations
and decision sciences Business statistics).

El Hedhli, K., Zourrig, H. and Becheur, 1. (2021) ‘Celebrity endorsements:
Investigating the interactive effects of internalization, identification and
product type on consumers’ attitudes and intentions’, Journal of Retailing
and Consumer Services, 58, p. 102260.

https://doi.org/10.1016/j.jretconser.2020.102260.

Ellemers , N. and Haslam, S.A. (2012) ‘Social Identity Theory’, in Handbook of
Theories of Social Psychology. Thousand Oaks, California: Sage, pp. 379-
398.

Emari, H. (2012) ‘The mediatory impact of brand loyalty and brand image on brand
equity’, AFRICAN JOURNAL OF BUSINESS MANAGEMENT, 6(17).

https://doi.org/10.5897/AJBM11.788.

Escalas, J.E. and Bettman, J.R. (2017) ‘Connecting With Celebrities: How
Consumers Appropriate Celebrity Meanings for a Sense of Belonging’,
Journal of Advertising, 46(2), pp. 297-308.

https://doi.org/10.1080/00913367.2016.1274925.

64


https://doi.org/10.1016/j.jbusres.2015.12.066
https://doi.org/10.1016/j.jbusres.2015.12.066
https://doi.org/10.1016/j.jretconser.2020.102260
https://doi.org/10.1016/j.jretconser.2020.102260
https://doi.org/10.1016/j.jretconser.2020.102260
https://doi.org/10.5897/AJBM11.788
https://doi.org/10.5897/AJBM11.788
https://doi.org/10.5897/AJBM11.788
https://doi.org/10.1080/00913367.2016.1274925
https://doi.org/10.1080/00913367.2016.1274925
https://doi.org/10.1080/00913367.2016.1274925

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Farivar, S. and Wang, F. (2022) ‘Effective influencer marketing: A social identity
perspective’, Journal of Retailing and Consumer Services, 67, p. 103026.

https://doi.org/10.1016/j.jretconser.2022.103026.

Fit Measures in SmartPLS (no date) SmartPLS.
https://www.smartpls.com/documentation/algorithms-and-
techniques/model-fit/

Hair, J.F. (2019) Multivariate data analysis. Eighth edition. Andover, Hampshire:
Cengage.

Hair, J.F. et al. (2012) ‘An assessment of the use of partial least squares structural
equation modeling in marketing research’, Journal of the Academy of

Marketing Science, 40(3), pp. 414-433. https://doi.org/10.1007/s11747-

011-0261-6.
Hair, J.F. et al. (2019) ‘When to use and how to report the results of PLS-SEM’,

European Business Review, 31(1), pp. 2-24. https://doi.org/10.1108/EBR-

11-2018-0203.

Hair, J.F. et al. (2022) A primer on partial least squares structural equation
modeling (PLS-SEM). Third edition. Los Angeles London New Delhi
Singapore Washington DC Melbourne: SAGE.

Hasibuan, L. (2023) Ramai Artis Korea Jadi brand ambassador di ri, Emang
Efektif?, CNBC Indonesia.
https://www.cnbcindonesia.com/lifestyle/20230215155653-33-

414085/ramai-artis-korea-jadi-brand-ambassador-di-ri-emang-efektif

65


https://doi.org/10.1016/j.jretconser.2022.103026
https://doi.org/10.1016/j.jretconser.2022.103026
https://doi.org/10.1016/j.jretconser.2022.103026
https://doi.org/10.1007/s11747-011-0261-6
https://doi.org/10.1007/s11747-011-0261-6
https://doi.org/10.1007/s11747-011-0261-6
https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.1108/EBR-11-2018-0203

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hasilkan Produk Berdaya Saing Global, Industri Kosmetik Nasional Mampu
Tembus Pasar Ekspor dan Turut Mendukung Penguatan Blue Economy
(2024) Kementerian Koordinator Bidang Perekonomian Republik
Indonesia. https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-
berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-
ekspor-dan-turut-mendukung-penguatan-blue-
economy#:~:text=Pertumbuhan%20fenomenal%20industri%20kosmetik%
20di,1.010%20perusahaan%20pada%?20pertengahan%202023

Hogg, M.A., Terry, D.J. and White, K.M. (1995) ‘A Tale of Two Theories: A
Critical Comparison of Identity Theory with Social Identity Theory’, Social

Psychology Quarterly, 58(4), p. 255. https://doi.org/10.2307/2787127.

Innisfree closes down 80% of its stores in Chinese mainland citing strategy
adjustment (2022) Global Times.
https://www.globaltimes.cn/page/202201/1243998.shtml

Irpan. Ruswanti, E. (2020). Analysis of Brand Awareness and Brand Image on
Brand Equity Over Customer Implications to Purchase Intention at PT.
SGMW Motor Indonesia (Wuling, Indonesia). Journal of Multidisciplinary
Academic, 4(3), pp 127-134.

ISHITA, M. (2021) ‘Hallyu Wave’s (Korean wave) effect on Celebrity
Endorsements’.

Jankowicz, M. (2021) A South Korean beauty brand admitted that its product

marked ‘I'm paper bottle’ is actually a plastic bottle wrapped in paper,

66


https://doi.org/10.2307/2787127
https://doi.org/10.2307/2787127

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Business Insider. https://www.businessinsider.com/innisfree-paper-bottle-
actually-plastic-bottle-wrapped-in-paper-2021-4
Jobst, N. (2024) ‘Innisfree’s sales revenue around the world from 2015 to 2023,

Statista, 25 April. https://www.statista.com/statistics/714037/south-korea-

innisfree-sales-revenue/

Jones, P.W. (2021) How Can Celebrities Help to Maximise the Brand Impact of
Advertising?, Kantar. https://www.kantar.com/inspiration/advertising-
media/how-can-celebrities-help-to-maximise-the-brand-impact-of-
advertising

Keller, K.L. (1993) ‘Conceptualizing, Measuring, and Managing Customer-Based
Brand  Equity’, Journal of Marketing, 57(1), pp. 1-22.

https://doi.org/10.1177/002224299305700101.

Khan, N. et al. (2014) ‘Causal Relationships among Dimensions of Consumer-
Based Brand Equity and Purchase Intention: Fashion Industry’,
International Journal of Business and Management, 10(1), p. pl72.

https://doi.org/10.5539/ijbm.v10n1pl72.

Khatri, P. (2006). Celebrity Endorsement : A Strategic Promotion Perspective.
Indian Media Studies Journal, 1(1), pp. 25-37

Kim, Y. (2022) #KpopTwitter reaches new heights with 7.8 Billion global tweets,
X Blog. https://blog.x.com/en_us/topics/insights/2022/-kpoptwitter-
reaches-new-heights-with-7-8-billion-global-tweets

Kotler, P. and Armstrong, G. (2018) Principles of marketing. 17e, global edition

edn. Harlow, England London New York Boston San Francisco Toronto

67


https://www.statista.com/statistics/714037/south-korea-innisfree-sales-revenue/
https://www.statista.com/statistics/714037/south-korea-innisfree-sales-revenue/
https://www.statista.com/statistics/714037/south-korea-innisfree-sales-revenue/
https://doi.org/10.1177/002224299305700101
https://doi.org/10.1177/002224299305700101
https://doi.org/10.1177/002224299305700101
https://doi.org/10.5539/ijbm.v10n1p172
https://doi.org/10.5539/ijbm.v10n1p172
https://doi.org/10.5539/ijbm.v10n1p172

Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

.@I

UNIVERSITAS
GADJAH MADA

Sydney Dubai Singapore Hong Kong Tokyo Seoul Taipei New Delhi Cape
Town Sao Paulo Mexico City Madrid Amsterdam Munich Paris Milan:
Pearson.

Kuenzel, S. and Vaux Halliday, S. (2008) ‘Investigating antecedents and
consequences of brand identification’, Journal of Product & Brand
Management, 17(5), pp. 293-304.

https://doi.org/10.1108/10610420810896059

Lam, S.K. et al. (2010) ‘Resistance to Brand Switching when a Radically New
Brand is Introduced: A Social Identity Theory Perspective’, Journal of

Marketing, 74(6), pp. 128-146. https://doi.org/10.1509/jmkq.74.6.128.

Lee, J.-S., Chang, H. and Zhang, L. (2022) ‘An integrated model of congruence and
credibility in celebrity endorsement’, International Journal of Advertising,

41(7), pp. 1358-1381. https://doi.org/10.1080/02650487.2021.2020563.

Lintin, 1.Y. (2024) Data PENJUALAN FMCG: Compas.co.id ungkap market fmcg
di e-commerce mencapai RP57,6 triliun sepanjang 2023!, Compas.
https://compas.co.id/article/data-penjualan-fmcg-e-commerce-2023/

Loureiro, S.M.C., Lopes, R. and Kaufmann, H.R. (2014) ‘How brand personality,
brand identification and service quality influence service brand equity’,
Cogent Business & Management. Edited by L.T. Wright, 1(1), p. 981329.

https://doi.org/10.1080/23311975.2014.981329.

Ma, L. (2023) ‘How the Interplay of Consumer-Brand Identification and Crises

Influences the Effectiveness of Corporate Response Strategies’,

68


https://doi.org/10.1108/10610420810896059
https://doi.org/10.1509/jmkg.74.6.128
https://doi.org/10.1509/jmkg.74.6.128
https://doi.org/10.1080/02650487.2021.2020563
https://doi.org/10.1080/02650487.2021.2020563
https://doi.org/10.1080/23311975.2014.981329
https://doi.org/10.1080/23311975.2014.981329
https://doi.org/10.1080/23311975.2014.981329

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

International Journal of Business Communication, 60(1), pp. 84-104.

https://doi.org/10.1177/2329488419898222.

McCracken, G. (1989) ‘Who is the Celebrity Endorser? Cultural Foundations of the
Endorsement Process’, Journal of Consumer Research, 16(3), p. 310.

https://doi.org/10.1086/209217.

Mutia, A. (2022) Makin Meroket, Pendapatan Produk kecantikan Dan Perawatan
Diri di ri Capai rpl11,83 triliun pada 2022: Databoks, Databoks.
https://databoks.katadata.co.id/datapublish/2022/12/05/makin-meroket-
pendapatan-produk-kecantikan-dan-perawatan-diri-di-ri-capai-rp11183-
triliun-pada-2022

Nabila, A. (2022) 16 Artis Korea Brand ambassador Produk Indonesia, Terbaru
NCT 127, IDN Times. https://www.idntimes.com/korea/knews/andina-
nabila-hasnah/artis-korea-jadi-ba-produk-indonesia?page=all

O’Mabhony, S., Meenaghan, T. (1997). The Impact of Celebrity Endorsements on
Consumers. Irish Marketing Review. 10(2), pp. 15-24

Parmar, Y. and Mann, B.J.S.M. (2019) ‘Measuring the Celebrity Role Model
Influence on Brand Equity: A Study in Indian Context’, Journal of General
Management Research, 6(2), pp. 74-84.

Pickett, A.C. and Brison, N.T. (2019) ‘Lose like a man: body image and celebrity
endorsement effects of weight loss product purchase intentions’,
International Journal of Advertising, 38(8), pp. 1098-1115.

https://doi.org/10.1080/02650487.2019.1586208.

69


https://doi.org/10.1177/2329488419898222
https://doi.org/10.1177/2329488419898222
https://doi.org/10.1177/2329488419898222
https://doi.org/10.1086/209217
https://doi.org/10.1086/209217
https://doi.org/10.1086/209217
https://doi.org/10.1080/02650487.2019.1586208
https://doi.org/10.1080/02650487.2019.1586208
https://doi.org/10.1080/02650487.2019.1586208

@M@ Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
10 HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Q).@ Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Pramadya, T.P. and Oktaviani, J. (2016) ‘Hallyu (Korean Wave) as Part of South
Korea’s Cultural Diplomacy and Its Impact on Cultural Hybridity in
Indonesia’,  Jurnal  Dinamika  Global, 1(01), pp. 87-116.

https://doi.org/10.36859/jdg.v1i01.16.

Salsabila (2023) Big Data Analytics Real Time Tools: Mengungkap Wawasan E-
commerce 2023 dari Pengalaman Brand Beauty & Care, Compas.
https://compas.co.id/article/big-data-analytics-
adalah/#:~:text=Innisfree%20merupakan%?20brand%20Beauty%20%26%
20Care,market%20share%2010%2C85%25

Sekaran, U. and Bougie, R. (2016) Research methods for business: a skill-building
approach. Seventh edition. Chichester, West Sussex, United Kingdom: John
Wiley & Sons.

Shariq, M. (2018) ‘Brand Equity Dimensions - A Literature Review’, International
Research Journal of Management and Commerce, 5(3), pp. 312-330.

Sharma, R. (2016) ‘Effect of Celebrity Endorsements on Dimensions of Customer-
based Brand Equity: Empirical Evidence from Indian Luxury Market’,
Journal of Creative Communications, 11(3), pp. 264-281.

https://doi.org/10.1177/0973258616667185.

South Korea Beauty brand sorry for ‘paper bottle’ label Fail (2021) BBC News.

https://www.bbc.com/news/world-asia-56687585

70


https://doi.org/10.36859/jdg.v1i01.16
https://doi.org/10.36859/jdg.v1i01.16
https://doi.org/10.36859/jdg.v1i01.16
https://doi.org/10.1177/0973258616667185
https://doi.org/10.1177/0973258616667185
https://doi.org/10.1177/0973258616667185

.@I

UNIVERSITAS
GADJAH MADA

Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Stokburger-Sauer, N., Ratneshwar, S. and Sen, S. (2012) ‘Drivers of consumer—
brand identification’, International Journal of Research in Marketing,

29(4), pp. 406-418. https://doi.org/10.1016/j.ijresmar.2012.06.001.

Tajfel, H., and Turner, J. C. (1986). The Social Identity Theory of Intergroup
Behavior. In J. T. Jost & J. Sidanius (Eds.), Political psychology: Key
readings (pp. 276-293). Psychology Press.

https://doi.org/10.4324/9780203505984-16

Temperley, J., & Tangen, D. (2006). The Pinocchio factor in consumer attitudes
towards celebrity endorsement: Celebrity endorsement, the Reebok brand,
and an examination of a recent campaign. Innovative Marketing, 2(3).

Tharmi, T. and Senthilnathan, S. (2011) ‘The Relationship of Brand Equity to
Purchase  Intention’, ~ SSRN  Electronic ~ Journal [Preprint].

https://doi.org/10.2139/ssrn.1935740.

Tripp, C., Jensen, T.D. and Carlson, L. (1994) ‘The Effects of Multiple Product
Endorsements by Celebrities on Consumers’ Attitudes and Intentions’,
Journal of Consumer Research, 20(4), p. 535.

https://doi.org/10.1086/209368

Tu, J.-C. et al. (2024) ‘Perceived Greenwashing and Its Impact on the Green Image
of Brands’, Sustainability, 16(20), p. 9009.

https://doi.org/10.3390/su16209009.

Widyasari, K.A. and Suparna, G. (2022) ‘The Role of Brand Image in Mediating

the Effect of Celebrity Endorsers on Repurchase Intention’, European

71


https://doi.org/10.1016/j.ijresmar.2012.06.001
https://doi.org/10.1016/j.ijresmar.2012.06.001
https://psycnet.apa.org/doi/10.4324/9780203505984-16
https://doi.org/10.2139/ssrn.1935740
https://doi.org/10.2139/ssrn.1935740
https://doi.org/10.2139/ssrn.1935740
https://doi.org/10.1086/209368
https://doi.org/10.3390/su16209009

Analisis Pengaruh Dukungan Selebriti Korea terhadap Ekuitas Merek Innisfree di Indonesia
HARUM KEMUNING PUTRI DEWANTO, Widya Paramita, S.E, M.Sc., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Journal of Business and Management Research, 7(3), pp. 179-183.

https://doi.org/10.24018/ejbmr.2022.7.3.1441.

Zulaikha, S. (2024) 6 Brand Pilih Mingyu Seventeen sebagai Ambassador, Terbaru

Dior!, IDN Times. https://www.idntimes.com/korea/knews/siti-zulaikha-

10/brand-pilih-mingyu-seventeen-sebagai-ambassador-c1c2?page=all

72


https://doi.org/10.24018/ejbmr.2022.7.3.1441
https://doi.org/10.24018/ejbmr.2022.7.3.1441
https://doi.org/10.24018/ejbmr.2022.7.3.1441
https://www.idntimes.com/korea/knews/siti-zulaikha-10/brand-pilih-mingyu-seventeen-sebagai-ambassador-c1c2?page=all
https://www.idntimes.com/korea/knews/siti-zulaikha-10/brand-pilih-mingyu-seventeen-sebagai-ambassador-c1c2?page=all

