
 

88  

DAFTAR PUSTAKA 

 

Abbad, M. M. (2013). E-banking in Jordan. Behaviour & Information Technology, 32(7), 681–

694. https://doi.org/10.1080/0144929X.2011.586725  

Abbas, S. K., H. A. Hassan, J. Asif, H. M. Junaid & F. Zainab. (2018). What are The Key 

Determinants of Mobile Banking Adoption in Pakistan?. International Journal of 

Scientific & Engineering Research Volume 9 Issue 2, February-2018. 

DOI:  10.14299/ijser.2018.02.012  

Agarwal, R., & Prasad, J. (1999). Are Individual Differences Germane to The Acceptance of 

New Information Technologies? Decision Sciences, 30(2), 361–391. 

https://doi.org/10.1111/j.1540-5915.1999.tb01614.x  

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and Human 

Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-5978(91)90020-T  

Ajzen, I., & Fishbein, M. (1980). Understanding Attitudes and Predicting Social Behavior. 

Englewood Cliffs,NJ: Prentice-Hall. 

Akturan, U., & Tezcan, N. (2012). Mobile Banking Adoption of The Youth Market. Marketing 

Intelligence & Planning, 30(4), 444–459. https://doi.org/10.1108/02634501211231928  

Alalwan, A. A., Y. K. Dwivedi, N. P. Rana & M. D. Williams. (2016). Consumer Adoption of 

Mobile Banking in Jordan: Examining The Role of Usefulness, Ease of use, Perceived 

Risk and Self-efficacy. Journal of Enterprise Information Management, 29, 118-139. 

https://doi.org/10.1108/JEIM-04-2015-0035  

Amin, M., Rezaei, S., & Abolghasemi, M. (2014). User Satisfaction with Mobile Websites: 

The Impact of Perceived Usefulness (PU), Perceived Ease of Use (PEOU) and Trust. 

Emerald Group Publishing Limited. Nankai Business Review International Vol. 5. No. 

3, pp. 258-274. https://doi.org/10.1108/NBRI-01-2014-0005 

Ashraf, M. A. (2019). Islamic Marketing and Consumer Behavior Toward Halal Food Purchase 

in Bangladesh. Journal of Islamic Marketing, 10(3), 893–910. 

https://doi.org/10.1108/JIMA-03-2018-0051  

Ashraf, M. A., Alam, M. M., & Noor, M. S. (2010). The Influence of Privacy and Trust on The 

Adoption of Internet Banking in Bangladesh. Malaysian Management Journal, 14, 33–

48.  

Ashraf, M. A., Joarder, M. H. R., & Ratan, S. R. A. (2019). Consumers’ Anti-consumption 

Behavior Toward Organic Food Purchase: An Analysis Using SEM. British Food 

Journal, 121(1), 104–122. https://doi.org/10.1108/BFJ-02-2018-0072  

Badan Pusat Statistik. (2022). Statistik Telekomunikasi Indonesia 2023. Tersedia di : 

https://www.bps.go.id/id/publication/2024/08/30/f4b846f397ea452bdc2178b3/statistik

-telekomunikasi-indonesia-2023.html  diakses pada 14 Maret 2024. 

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/0144929X.2011.586725
https://doi.org/10.14299/ijser.2018.02.012
https://doi.org/10.1111/j.1540-5915.1999.tb01614.x
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1108/02634501211231928
https://doi.org/10.1108/JEIM-04-2015-0035
https://doi.org/10.1108/NBRI-01-2014-0005
https://doi.org/10.1108/JIMA-03-2018-0051
https://doi.org/10.1108/BFJ-02-2018-0072
https://www.bps.go.id/id/publication/2024/08/30/f4b846f397ea452bdc2178b3/statistik-telekomunikasi-indonesia-2023.html
https://www.bps.go.id/id/publication/2024/08/30/f4b846f397ea452bdc2178b3/statistik-telekomunikasi-indonesia-2023.html


 

89  

Bashir, I., & Madhavaiah, C. (2014). Determinants of Young Consumers’ Intention to Use 

Internet Banking Services in India. Vision: The Journal of Business Perspective, 18(3), 

153–163. https://doi.org/10.1177/0972262914538369  

Bashir, I. and Madhavaiah, C. (2015). Consumer Attitude and Behavioural Intention Towards 

Internet Banking Adoption in India. Journal of Indian Business Research, Vol. 7 No. 1, 

pp. 67-102. https://doi.org/10.1108/JIBR-02-2014-0013  

Biro Humas Kementerian Kominfo. (2023). Siaran Pers No. 28/HM/KOMINFO/03/2023 

tentang Kembangkan Ekonomi Digital, Indonesia Butuh Talenta Digital Berkualitas. 

Tersedia di:  https://www.kominfo.go.id/content/detail/47689/siaran-pers-no-

28hmkominfo032023-tentang-kembangkan-ekonomi-digital-indonesia-butuh-talenta-

digital-berkualitas/0/siaran_pers diakses pada 14 Maret 2024. 

Chawla, D. & H. Joshi. (2018). The Moderating Effect of Demographic Variables on Mobile 

Banking Adoption: An Empirical Investigation. Global Business Review, 19, S90-S113.  

https://doi.org/10.1177/0972150918757883  

Cheah, C. M., A. C. Teo, J. J. Sim, K. H. Oon & B. I. Tan. (2011). Factors Affecting Malaysian 

Mobile Banking Adoption: An Empirical Analysis. International Journal of Network 

and Mobile Technologies, 2, 149-160. 

Creswell, J.W., dan Creswell, J.D. (2018). Research Design Qualitative, Quantitative. and 

Mixed Methods Approaches, Fifth Edition. Sage Publication, Inc., California. 

Creswell, J. W. (2021). Research Design. Pustaka Pelajar (Original work diterbitkan tahun 

2021). 

Cudjoe, A. G., P. A. Anim & J. G. N. T. Nyanyofio. (2015). Determinants of Mobile Banking 

Adoption in the Ghanaian Banking Industry: A Case of Access Bank Ghana Limited. 

Journal of Computer and Communications, 3, 1. DOI: 10.4236/jcc.2015.32001 

Cyr, D., Hassanein, K., Head, M., & Ivanov, A. (2006). The Role of Social Presence in 

Establishing Loyalty in e-Service Environments. Interacting with Computers, 19(1), 43–

56. https://doi.org/10.1016/j.intcom.2006.07.010 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User Acceptance of 

Information Technology. MIS Quarterly, 13(3), 319–340. 

https://doi.org/10.2307/249008  

Duane, A., O’Reilly, P., & Andreev, P. (2014). Realising M-Payments: Modelling Consumers’ 

Willingness to M-Pay Using Smart Phones. Behaviour & Information Technology, 

33(4), 318–334. https://doi.org/10.1080/0144929X.2012.745608 

Fred D. Davis (1989). Perceived Usefulness, Perceived Ease of Use, and User Acceptance of 

Information Technology. MIS Quarterly, Vol. 13, No. 3, pp. 319-340. 

https://doi.org/10.2307/249008  

Govender, I., & Sihlali, W. (2014). A Study of Mobile Banking Adoption Among University 

Students Using an Extended TAM. Mediterranean Journal of Social Sciences, 5(7), 451. 

http://dx.doi.org/10.5901/mjss.2014.v5n7p451  

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/0972262914538369
https://doi.org/10.1108/JIBR-02-2014-0013
https://www.kominfo.go.id/content/detail/47689/siaran-pers-no-28hmkominfo032023-tentang-kembangkan-ekonomi-digital-indonesia-butuh-talenta-digital-berkualitas/0/siaran_pers
https://www.kominfo.go.id/content/detail/47689/siaran-pers-no-28hmkominfo032023-tentang-kembangkan-ekonomi-digital-indonesia-butuh-talenta-digital-berkualitas/0/siaran_pers
https://www.kominfo.go.id/content/detail/47689/siaran-pers-no-28hmkominfo032023-tentang-kembangkan-ekonomi-digital-indonesia-butuh-talenta-digital-berkualitas/0/siaran_pers
https://doi.org/10.1177/0972150918757883
http://dx.doi.org/10.4236/jcc.2015.32001
https://doi.org/10.1016/j.intcom.2006.07.010
https://doi.org/10.2307/249008
https://doi.org/10.1080/0144929X.2012.745608
https://doi.org/10.2307/249008
http://dx.doi.org/10.5901/mjss.2014.v5n7p451


 

90  

Hair, J.F., Black, W.C, Babin, B.J., dan Anderson, R.E. (2010). Multivariate Data Analysis, 

7th Edition. Pearson, Harlow. 

Hair, J.F., Black, W.C, Babin, B.J., dan Anderson, R.E. (2019). Multivariate Data Analysis, 

8th Edition. Cengage, Hampshire. 

Hanafizadeh, P., M. Behboudi, A. A. Koshksaray & M. J. S. Tabar. (2014). Mobile-anking 

Adoption by Iranian Bank Clients. Telematics and Informatics, 31, 62-78. 

https://doi.org/10.1016/j.tele.2012.11.001  

Hanafizadeh, P., Keating, B.W., Khedmatgozar, H.R. (2014). A Systematic Review of Internet 

Banking Adoption. Telematics and Informatics Volume 31. Tersedia di : 

https://doi.org/10.1016/j.tele.2013.04.003  

Hassanein, K., & Head, M. (2005). The Impact of Infusing Social Presence in The Web 

Interface: An Investigation Across Product Types. International Journal of Electronic 

Commerce, 10(2), 31–55. https://doi.org/10.2753/JEC1086-4415100202 

Heryani, I. I. P., Simanjuntak, M., & Maulana, A. (2020). Behavioral Usage of Internet 

Banking as Financial Transaction Tool. Jurnal Aplikasi Bisnis dan Manajemen (JABM), 

6 (1). https://doi.org/10.17358/jabm.6.1.86   

Jeong, B. K., & Yoon, T. E. (2013). An Empirical Investigation on Consumer Acceptance of 

Mobile Banking Services. Business and Management Research, 2, 31-40. 

https://doi.org/10.5430/bmr.v2n1p31  

Karim Ghani, W. A. W. A., Rusli, I. F., Biak, D. R. A., & Idris, A. (2013). An Application of 

The Theory of Planned Behaviour to Study The Influencing Factors of Participation in 

Source Separation of Food Waste. Waste Management, 33(5), 1276–1281. 

https://doi.org/10.1016/j.wasman.2012.09.019  

Kaur, A., & Malik, G. (2019). Examining Factors Influencing Indian Customers’ Intentions 

and Adoption of Internet Banking: Extending TAM with Electronic Service Quality. 

Innovative Marketing, 15(2), 42–57. http://dx.doi.org/10.21511/im.15(2).2019.04  

Kautonen, T., Karjaluoto, H., Jayawardhena, C. and Kuckertz, A. (2007). Permission-based 

Mobile Marketing and Sources of Trust in Selected European Markets. Journal of 

Systems and Information Technology, Vol. 9 No. 2, pp. 104-123. 

https://doi.org/10.1108/13287260710839201  

Koksal, M. H. (2016). The Intentions of Lebanese Consumers to Adopt Mobile Banking. 

International Journal of Bank Marketing, 34, 327-346. https://doi.org/10.1108/IJBM-

03-2015-0025  

Koto, Y. (2024). UMKM di Makassar dimudahkan dengan QR Pedagang BRImo. Harian Fajar. 

Tersedia di https://harian.fajar.co.id/2024/04/30/umkm-di-makassar-dimudahkan-

dengan-qr-pedagang-brimo-bri/#google_vignette , diakses pada 1 Juni 2024. 

Kurniawan, T.R. (2023). BRI Target Pengguna BRImo di Kota Makassar Tembus 1 Juta. Sindo 

Makassar. Tersedia di https://sindomakassar.com/read/ekbis/1819/bri-target-pengguna-

brimo-di-kota-makassar-tembus-1-juta-1681743862 diakses pada 1 Juni 2024. 

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.tele.2012.11.001
https://doi.org/10.1016/j.tele.2013.04.003
https://doi.org/10.2753/JEC1086-4415100202
https://doi.org/10.17358/jabm.6.1.86
https://doi.org/10.5430/bmr.v2n1p31
https://doi.org/10.1016/j.wasman.2012.09.019
http://dx.doi.org/10.21511/im.15(2).2019.04
https://doi.org/10.1108/13287260710839201
https://doi.org/10.1108/IJBM-03-2015-0025
https://doi.org/10.1108/IJBM-03-2015-0025
https://harian.fajar.co.id/2024/04/30/umkm-di-makassar-dimudahkan-dengan-qr-pedagang-brimo-bri/#google_vignette
https://harian.fajar.co.id/2024/04/30/umkm-di-makassar-dimudahkan-dengan-qr-pedagang-brimo-bri/#google_vignette
https://sindomakassar.com/read/ekbis/1819/bri-target-pengguna-brimo-di-kota-makassar-tembus-1-juta-1681743862
https://sindomakassar.com/read/ekbis/1819/bri-target-pengguna-brimo-di-kota-makassar-tembus-1-juta-1681743862


 

91  

Laras, A. (2024). Pengguna Mobile Banking BRI, BCA, Mandiri, & BNI Terus Menanjak, 

Siapa Terbesar. Bisnis.com. Tersedia di 

https://finansial.bisnis.com/read/20240318/90/1750088/pengguna-mobile-banking-bri-

bca-mandiri-bni-terus-menanjak-siapa-terbesar , diakses pada 1 Juni 2024. 

Li´ebana-Cabanillas, F., Marinkovic, V., Ramos de Luna, I., & Kalinic, Z. (2018). Predicting 

The Determinants of Mobile Payment Acceptance: A Hybrid SEM-Neural Network 

Approach. Technological Forecasting and Social Change, 129, 117–130. 

https://doi.org/10.1016/j.techfore.2017.12.015  

Lin, H.-H. and Wang, Y.-S. (2006). An Examination of The Determinants of Customer Loyalty 

in Mobile Commerce Contexts. Information and Management, Vol. 43 No. 3, pp. 271-

282. https://doi.org/10.1016/j.im.2005.08.001  

Luarn, P., & Lin, H.H. (2004). Toward an Understanding of The Behavioral Intention to Use 

Mobile Banking. Computers in Human Behavior Reports. 

https://doi.org/10.1016/j.chb.2004.03.003  

Ly, B dan Ly, R. (2022). Internet Banking Adoption Under Technology Acceptance Model—

Evidence From Cambodian Users. Computers in Human Behavior Reports. 

https://doi.org/10.1016/j.chbr.2022.100224 

Mallat, N., Rossi, M., Tuunainen, V. and Öörni, A. (2008). An Empirical Investigation of 

Mobile Ticketing Service Adoption in Public Transportation. Personal and Ubiquitous 

Computing, Vol. 12 No. 1, pp. 57-65. https://doi.org/10.1007/s00779-006-0126-z  

Martins, C., Oliveira, T., & Popoviˇc, A. (2014). Understanding The Internet Banking 

Adoption: A Unified Theory of Acceptance and Use of Technology and Perceived Risk 

Application. International Journal of Information Management, 34(1), 1–13. 

https://doi.org/10.1016/j.ijinfomgt.2013.06.002 

Matos, F.M. and Madeira, E.R. (2005). A context-aware Negotiation Model for M-Commerce. 

Mobility Aware Technologies and Applications, Springer, pp. 230-239. 

https://doi.org/10.1007/11569510_22  

Montazemi, A.R. and Saremi, H.Q. (2013). Factors Affecting Internet Banking Pre-Usage 

Expectation Formation. 46th Hawaii International Conference on System Sciences 

(HICSS), Wailea, Maui, HI, pp. 4666-4675. https://doi.org/10.1109/HICSS.2013.231  

Morosan, C. (2012). Theoretical and Empirical Considerations of Guests’ Perceptions of 

Biometric Systems in Hotels. Journal of Hospitality and Tourism Research, Vol. 36 No. 

1, pp. 52-84. https://doi.org/10.1177/1096348010380601  

Mortimer, G., L. Neale, S. F. E. Hasan & B. Dunphy. (2015). Investigating The Factors 

Influencing The Adoption of M-Banking: A Cross Cultural Study. International Journal 

of Bank Marketing, 33, 545-570. https://doi.org/10.1108/IJBM-07-2014-0100  

 

 

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://finansial.bisnis.com/read/20240318/90/1750088/pengguna-mobile-banking-bri-bca-mandiri-bni-terus-menanjak-siapa-terbesar
https://finansial.bisnis.com/read/20240318/90/1750088/pengguna-mobile-banking-bri-bca-mandiri-bni-terus-menanjak-siapa-terbesar
https://doi.org/10.1016/j.techfore.2017.12.015
https://doi.org/10.1016/j.im.2005.08.001
https://doi.org/10.1016/j.chb.2004.03.003
https://doi.org/10.1016/j.chbr.2022.100224
https://doi.org/10.1007/s00779-006-0126-z
https://doi.org/10.1016/j.ijinfomgt.2013.06.002
https://doi.org/10.1007/11569510_22
https://doi.org/10.1109/HICSS.2013.231
https://doi.org/10.1177/1096348010380601
https://doi.org/10.1108/IJBM-07-2014-0100


 

92  

Otoritas Jasa Keuangan. (2021). Cetak Biru Transformasi Digital Perbankan. Departemen 

Penelitian dan Pengaturan Perbankan Otoritas Jasa Keuangan. Tersedia di : 

https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Documents/Pages/Cetak-

Biru-Transformasi-Digital-

Perbankan/CETAK%20BIRU%20TRANSFORMASI%20DIGITAL%20PERBANKA

N%20(SHORT%20VERSION).pdf diakses pada 14 Maret 2024. 

Partel, V., Charan Kakarla, S., & Ampatzidis, Y. (2019). Development and Evaluation of a 

Low-Cost and Smart Technology for Precision Weed Management Utilizing Artificial 

Intelligence. Computers and Electronics in Agriculture, 157, 339–350. 

https://doi.org/10.1016/j.compag.2018.12.048  

PT. Bank Rakyat Indonesia (Persero) Tbk. (2023). Memperluas Jangkauan, Memberi 

Kemudahan, Semakin Tumbuh & Tangguh. Laporan Tahunan 2022. Tersedia di : 

https://www.ir-bri.com/ar.html  diakses pada 18 Maret 2024. 

PT. Bank Rakyat Indonesia (Persero) Tbk. (2024). Transformasi Berkelanjutan untuk Tumbuh 

Semakin Kuat dan Hebat. Laporan Tahunan 2023. Tersedia di : https://www.ir-

bri.com/ar.html  diakses pada 18 Maret 2024.  

Purnomo, Herdaru. (2019). Bukti Konkret Tsunami PHK: Ribuan Kantor Cabang Bank RI 

Tutup. CNBC Indonesia. Tersedia di : 

https://www.cnbcindonesia.com/news/20190117125454-4-51130/bukti-konkret-

tsunami-phk-ribuan-kantor-cabang-bank-ri-tutup diakses pada 18 Maret 2024. 

Puschel, J., Mazzon, J.P., & Hernandez, J.M.C. (2010). Mobile Banking: Proposition of an 

Integrated Adoption Intention Framework. International Journal of Bank Marketing Vol 

28 No 5, pp. 389-409. https://doi.org/10.1108/02652321011064908 

Reichheld, F. F., & Schefter, P. (2000). E-Loyalty: Your Secret Weapon on The Web. Harvard 

Business Review, 78(4), 105–113. https://hbr.org/2000/07/e-loyalty-your-secret-

weapon-on-the-web  

Revels, J., Tojib, D. and Tsarenko, Y. (2010). Understanding Consumer Intention to Use 

Mobile services. Australasian Marketing Journal (AMJ), Vol. 18 No. 2, pp. 74-80. 

https://doi.org/10.1016/j.ausmj.2010.02.002 

Rezaei, S. and Amin, M. (2013). Exploring Online Repurchase Behavioural Intention of 

University Students in Malaysia. Journal for Global Business Advancement, Vol. 6 No. 

2, pp. 92-119. http://dx.doi.org/10.1504/JGBA.2013.053561  

Rose, S., Clark, M., Samouel, P. and Hair, N. (2012). Online Customer Experience in e-

Retailing: An Empirical Model of Antecedents and Outcomes. Journal of Retailing, Vol. 

88 No. 2, pp. 308-322. https://doi.org/10.1016/j.jretai.2012.03.001  

Schindler, P.S. (2022). Business Research Methods, Fourteenth Edition. McGraw Hill, New 

York. 

Shaw, N. (2014). The Mediating Influence of Trust in The Adoption of The Mobile Wallet. 

Journal of Retailing and Consumer Services, 21(4), 449–459. 

https://doi.org/10.1016/j.jretconser.2014.03.008 

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Documents/Pages/Cetak-Biru-Transformasi-Digital-Perbankan/CETAK%20BIRU%20TRANSFORMASI%20DIGITAL%20PERBANKAN%20(SHORT%20VERSION).pdf
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Documents/Pages/Cetak-Biru-Transformasi-Digital-Perbankan/CETAK%20BIRU%20TRANSFORMASI%20DIGITAL%20PERBANKAN%20(SHORT%20VERSION).pdf
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Documents/Pages/Cetak-Biru-Transformasi-Digital-Perbankan/CETAK%20BIRU%20TRANSFORMASI%20DIGITAL%20PERBANKAN%20(SHORT%20VERSION).pdf
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Documents/Pages/Cetak-Biru-Transformasi-Digital-Perbankan/CETAK%20BIRU%20TRANSFORMASI%20DIGITAL%20PERBANKAN%20(SHORT%20VERSION).pdf
https://doi.org/10.1016/j.compag.2018.12.048
https://www.ir-bri.com/ar.html
https://www.ir-bri.com/ar.html
https://www.ir-bri.com/ar.html
https://www.cnbcindonesia.com/news/20190117125454-4-51130/bukti-konkret-tsunami-phk-ribuan-kantor-cabang-bank-ri-tutup
https://www.cnbcindonesia.com/news/20190117125454-4-51130/bukti-konkret-tsunami-phk-ribuan-kantor-cabang-bank-ri-tutup
https://doi.org/10.1108/02652321011064908
https://hbr.org/2000/07/e-loyalty-your-secret-weapon-on-the-web
https://hbr.org/2000/07/e-loyalty-your-secret-weapon-on-the-web
https://doi.org/10.1016/j.ausmj.2010.02.002
http://dx.doi.org/10.1504/JGBA.2013.053561
https://doi.org/10.1016/j.jretai.2012.03.001
https://doi.org/10.1016/j.jretconser.2014.03.008


 

93  

Singh, N., & Sinha, N. (2020). How Perceived Trust Mediates Merchant’s Intention to Use a 

Mobile Wallet Technology. Journal of Retailing and Consumer Services, 52, Article 

101894. https://doi.org/10.1016/j.jretconser.2019.101894  

Thakur, R. and Srivastava, M. (2013). Customer Usage Intention of Mobile Commerce in 

India: An Empirical Study. Journal of Indian Business Research, Vol. 5 No. 1, pp. 52-

72. https://doi.org/10.1108/17554191311303385  

Usman, H. (2015). Customers Trust on Islamic Banks in Indonesia. The Journal of Asian 

Finance, Economics and Business, 2(1), 5–13. 

https://doi.org/10.13106/jafeb.2015.vol2.no1.5 

Venkatesh, V. (2000). Determinants of Perceived Ease of Use: Integrating Control, Intrinsic 

Motivation, and Emotion Into The Technology Acceptance Model. Information Systems 

Research, 11(4), 342–365. https://doi.org/10.1287/isre.11.4.342.11872  

Venkatesh, V., & Bala, H. (2008). Technology Acceptance Model 3 and a Research Agenda 

on Interventions. Decision Sciences, Vol. 39, No. 2, pp. 273-315. 

https://doi.org/10.1111/j.1540-5915.2008.00192.x 

Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of The Technology Acceptance 

Model: Four Longitudinal Field Studies. Management Science, 46(2), 186–204. 

https://doi.org/10.1287/mnsc.46.2.186.11926  

Venkatesh, V., & Morris, M. G. (2000). Why Don’t Men Ever Stop to Ask for Directions? 

Gender, Social Influence, and Their Role in Technology Acceptance and Usage 

Behavior. MIS Quarterly, 24(1), 115–139. https://doi.org/10.2307/3250981 

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer Acceptance and Use of 

Information Technology: Extending The Unified Theory of Acceptance and Use of 

Technology. MIS Quarterly, 36(1), 157–178. https://doi.org/10.2307/41410412 

Vukovi´c, M., Pivac, S., & Kundid, D. (2019). Technology Acceptance Model for The Internet 

Banking Acceptance in Split. Business Systems Research: International journal of the 

Society for Advancing Innovation and Research in Economy, 10(2), 124–140. 

https://doi.org/10.2478/bsrj-2019-022  

Wan, C., Shen, G. Q., & Yu, A. (2014). The Role of Perceived Effectiveness of Policy 

Measures in Predicting Recycling Behaviour in Hong Kong. Resources, Conservation 

and Recycling, 83, 141–151. https://doi.org/10.1016/j.resconrec.2013.12.009  

Wang, Y.-S., Wang, Y.-M., Lin, H.-H., & Tang, T.-I. (2003). Determinants of User Acceptance 

of Internet Banking: An Empirical Study. International Journal of Service Industry 

Management, 14(5), 501–519. https://doi.org/10.1108/09564230310500192  

Yuan, S., Liu, Y., Yao, R., & Liu, J. (2014). An Investigation of Users’ Continuance Intention 

Towards Mobile Banking in China. Information Development, 32(1), 20–34. 

https://doi.org/10.1177/0266666914522140  

Zarmpou, T., Saprikis, V., Markos, A. and Vlachopoulou, M. (2012). Modeling Users’ 

Acceptance of Mobile Services. Electronic Commerce Research, Vol. 12 No. 2, pp. 225-

248. https://doi.org/10.1007/s10660-012-9092-x  

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.jretconser.2019.101894
https://doi.org/10.1108/17554191311303385
https://doi.org/10.13106/jafeb.2015.vol2.no1.5
https://doi.org/10.1287/isre.11.4.342.11872
https://doi.org/10.1111/j.1540-5915.2008.00192.x
https://doi.org/10.1287/mnsc.46.2.186.11926
https://doi.org/10.2307/3250981
https://doi.org/10.2307/41410412
https://doi.org/10.2478/bsrj-2019-022
https://doi.org/10.1016/j.resconrec.2013.12.009
https://doi.org/10.1108/09564230310500192
https://doi.org/10.1177/0266666914522140
https://doi.org/10.1007/s10660-012-9092-x


 

94  

Zhou, Q., Lim, F.J., Yu, H., Xu, G., Ren, X., Liu, S., Wang, X., Mai, X., dan Xu, H. (2021). A 

Study on Factors Affecting Service Quality and Loyalty Intention in Mobile Banking. 

Journal of Retailing and Consumer Services, Journal of Retailing and Consumer 

Services Vol 60. https://doi.org/10.1016/j.jretconser.2020.102424  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Faktor-faktor yang Memengaruhi Perilaku Penggunaan Aplikasi BRImo pada Nasabah Bank BRI
Panakkukang
Kota Makassar
Anditya Eka Fitra, Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.jretconser.2020.102424

