UNIVERSITAS

dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

DAFTAR PUSTAKA

Abd Rahman, Azmawani, Ebrahim Asrarhaghighi, and Suhaimi Ab Rahman. 2015.
“Consumers and Halal Cosmetic Products: Knowledge, Religiosity, Attitude and
Intention.” Journal of Islamic Marketing 6 (2): 148-63.
https://doi.org/10.1108/JIMA-09-2013-0068.

Abdul Kadir, Firdaus Khairi, Nazihah Rusli, Abdul Hanis Embong, Asyraf Hj Ab.
Rahman, and Nooraihan Ali. 2023. “The Role of Human Beings as Caliphs in
Preserving Nature.” Multidisciplinary Science Journal 5 (October): 2023059.
https://doi.org/10.31893/multiscience.2023059.

Abdul Mokti, Hawwa, Nor Azzah Kamri, and Mohd Abd Wahab Fatoni Mohd Balwi.
2024. “Tayyiban in Halal Food Production: A Systematic Literature Review.”
Journal of Islamic Marketing 15 (2): 397-417. https://doi.org/10.1108/JIMA-03-
2022-0098.

Agmeka, Fanni, Ruhmaya Nida Wathoni, and Adhi Setyo Santoso. 2019. “The Influence
of Discount Framing towards Brand Reputation and Brand Image on Purchase
Intention and Actual Behaviour in E-Commerce.” Procedia Computer Science 161:
851-58. https://doi.org/10.1016/j.procs.2019.11.192.

Ainin, Sulaiman, Ali Feizollah, Nor Badrul Anuar, Nor Aniza Binti Abdullah, and
Muhammad Nur Firdaus Sahran. 2020. “Examining What People Tweet in Relation
to Halal Cosmetics-Related Topics.” Edited by Bradley C. Freeman. Cogent Arts &
Humanities 7 (1): 1724593. https://doi.org/10.1080/23311983.2020.1724593.

Akin, Mahmut Selami, and Abdullah Okumus. 2021. “Shaping the Consumers’ Attitudes
towards Halal Food Products in Turkey.” Journal of Islamic Marketing 12 (6):
1081-96. https://doi.org/10.1108/JIMA-08-2019-0167.

Al-Swidi, Abdullah, Sheikh Mohammed Rafiul Huque, Muhammad Haroon Hafeez, and
Mohd Noor Mohd Shariff. 2014. “The Role of Subjective Norms in Theory of
Planned Behavior in the Context of Organic Food Consumption.” British Food
Journal 116 (10): 1561-80. https://doi.org/10.1108/BFJ-05-2013-0105.

Aoun, Isabelle, and Laurent Tournois. 2015. “Building Holistic Brands: An Exploratory
Study of Halal Cosmetics.” Journal of Islamic Marketing 6 (1): 109-32.
https://doi.org/10.1108/JIMA-05-2014-0035.

As-Salafiyah, Aisyah, Aam Slamet Rusydiana, and Muhammad Isa Mustafa. 2022.
“Magqashid Sharia-Based Mosque Empowerment Index.” International Journal of
Ethics and Systems 38 (2): 173-90. https://doi.org/10.1108/1JOES-06-2021-0122.

Aslan, Hakiye. 2023. “The Influence of Halal Awareness, Halal Certificate, Subjective
Norms, Perceived Behavioral Control, Attitude and Trust on Purchase Intention of
Culinary Products among Muslim Costumers in Turkey.” International Journal of
Gastronomy and Food Science 32 (April): 100726.
https://doi.org/10.1016/j.ijgfs.2023.100726.

Atmadja, Anantawikrama Tungga, Nyoman Ari Surya Dharmawan, and Komang Adi
Kurniawan Saputra. 2024. “Determinants of Factors That Affect Accounting Fraud
in Local Government Financial Management.” Australasian Accounting, Business
and Finance Journal 18 (1): 148-60. https://doi.org/10.14453/aabfj.v18i1.09.

Aziz, Yuhanis Abdul, and Nyen Vui Chok. 2013. “The Role of Halal Awareness, Halal
Certification, and Marketing Components in Determining Halal Purchase Intention
Among Non-Muslims in Malaysia: A Structural Equation Modeling Approach.”
Journal of International Food & Agribusiness Marketing 25 (1): 1-23.

81

Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia



UNIVERSITAS

dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

https://doi.org/10.1080/08974438.2013.723997.

Badghish, Saeed, Aqueeb Sohail Shaik, Nidhi Sahore, Shalini Srivastava, and Ayesha
Masood. 2024. “Can Transactional Use of AI-Controlled Voice Assistants for
Service Delivery Pickup Pace in the near Future? A Social Learning Theory (SLT)
Perspective.” Technological Forecasting and Social Change 198 (October 2023):
122972. https://doi.org/10.1016/j.techfore.2023.122972.

Bai, Yuntao, Lili Lu, and Li Lin-Schilstra. 2022. “Auxiliaries to Abusive Supervisors:
The Spillover Effects of Peer Mistreatment on Employee Performance.” Journal of
Business Ethics 178 (1): 219-37. https://doi.org/10.1007/s10551-021-04768-6.

Bashir, Abdalla Mohamed. 2019. “Effect of Halal Awareness, Halal Logo and Attitude
on Foreign Consumers’ Purchase Intention.” British Food Journal 121 (9): 1998-
2015. https://doi.org/10.1108/BFJ-01-2019-0011.

Briliana, Vita, and Nurwanti Mursito. 2017. “Exploring Antecedents and Consequences
of Indonesian Muslim Youths’ Attitude towards Halal Cosmetic Products: A Case
Study in Jakarta.” Asia Pacific Management Review 22 (4): 176-84.
https://doi.org/10.1016/j.apmrv.2017.07.012.

Cronk, Brian C. 2024. How to Use SPSS®. How to Use SPSS®. Twelfth Ed. New York:
Routledge. https://doi.org/10.4324/9781003450467.

Desmedt, B., E. Van Hoeck, V. Rogiers, P. Courselle, J.O. De Beer, K. De Paepe, and E.
Deconinck. 2014. “Characterization of Suspected Illegal Skin Whitening
Cosmetics.” Journal of Pharmaceutical and Biomedical Analysis 90 (March): 85—
91. https://doi.org/10.1016/j.jpba.2013.11.024.

Dhir, Amandeep, Mohd Sadig, Shalini Talwar, Mototaka Sakashita, and Puneet Kaur.
2021. “Why Do Retail Consumers Buy Green Apparel? A Knowledge-Attitude-
Behaviour-Context Perspective.” Journal of Retailing and Consumer Services 59
(December 2020): 102398. https://doi.org/10.1016/j.jretconser.2020.102398.

Dhun, and Hamendra Kumar Dangi. 2023. “Influencer Marketing: Role of Influencer
Credibility and Congruence on Brand Attitude and EWOM.” Journal of Internet
Commerce 22 (S1): S28-72. https://doi.org/10.1080/15332861.2022.2125220.

Elhajjar, Samer. 2023. “Factors Influencing Buying Behavior of Lebanese Consumers
towards Fashion Brands during Economic Crisis: A Qualitative Study.” Journal of
Retailing and Consumer  Services 71  (August 2022): 103224.
https://doi.org/10.1016/j.jretconser.2022.103224.

Elseidi, Reham 1. 2018. “Determinants of Halal Purchasing Intentions: Evidences from
UK.” Journal of Islamic Marketing 9 (1): 167-90. https://doi.org/10.1108/JIMA-02-
2016-0013.

Emekei, Simge. 2019. “Green Consumption Behaviours of Consumers within the Scope
of TPB.” Journal of Consumer Marketing 36 (3): 410-17.
https://doi.org/10.1108/JCM-05-2018-2694.

Farhan, Fikri, and Bayu Sutikno. 2022. “The Acceptance of Halal Food Products Among
Non-Muslim Consumers in Indonesia.” Journal of International Food &
Agribusiness Marketing 0 (0): 1-22.
https://doi.org/10.1080/08974438.2022.2067281.

Farhat, Kashif, Wajeeha Aslam, and Bin Mohd Mokhtar Sany Sanuri. 2019. “Predicting
the Intention of Generation M to Choose Family Takaful and the Role of Halal
Certification.”  Journal of Islamic  Marketing 10 (3): 724-42.
https://doi.org/10.1108/JIMA-12-2017-0143.

Fauzi, Muhammad Ashraf. 2023. “Consumer Purchase of Halal Certified Product: A

82

Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia



Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia
dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA
Quantitative Systematic Literature Review.” Journal of Islamic Marketing 14 (6):
1397-1416. https://doi.org/10.1108/JIMA-09-2021-0299.

Garg, Prerna, and Richa Joshi. 2018. “Purchase Intention of ‘Halal’ Brands in India: The
Mediating Effect of Attitude.” Journal of Islamic Marketing 9 (3): 683-94.
https://doi.org/10.1108/JIMA-11-2017-0125.

George, Darren, and Paul Mallery. 2022. IBM SPSS Statistics 27 Step by Step. IBM SPSS
Statistics 27 Step by Step. Seventeent. Routledge.
https://doi.org/10.4324/9781003205333.

Han, Jingshan, Guru Prabhakar, Xiaojun Luo, and Hsiao-Ting Tseng. 2024. “Exploring
Generation Z Consumers’ Purchase Intention towards Green Products during the
Covid-19 Pandemic in China.” E-Prime - Advances in Electrical Engineering,
Electronics and Energy 8 (May): 100552.
https://doi.org/10.1016/j.prime.2024.100552.

Handriana, Tanti, Praptini Yulianti, Masmira Kurniawati, Nidya Ayu Arina, Ratri Amelia
Aisyah, Made Gitanadya Ayu Aryani, and Raras Kirana Wandira. 2021. “Purchase
Behavior of Millennial Female Generation on Halal Cosmetic Products.” Journal of
Islamic Marketing 12 (7): 1295-1315. https://doi.org/10.1108/JIMA-11-2019-0235.

Hanifasari, Dina, llyas Masudin, Fien Zulfikarijah, Aniek Rumijati, and Dian Palupi
Restuputri. 2024. “Millennial Generation Awareness of Halal Supply Chain
Knowledge toward Purchase Intention for Halal Meat Products: Empirical Evidence
in Indonesia.” Journal of Islamic Marketing, February.
https://doi.org/10.1108/JIMA-01-2023-0012.

Hunter, Roberta Howard, and Rebecca C. Jordan. 2022. “The Effects of Educator’s Level
of Environmental Literacy on Their Issue Identification Practices.” Environmental
Education Research 28 (5): 767-85.
https://doi.org/10.1080/13504622.2022.2045003.

Irfany, Mohammad Igbal, Yusniar Khairunnisa, and Marco Tieman. 2024. “Factors
Influencing Muslim  Generation Z Consumers’ Purchase Intention of
Environmentally Friendly Halal Cosmetic Products.” Journal of Islamic Marketing
15 (1): 221-43. https://doi.org/10.1108/JIMA-07-2022-0202.

Irimia-Diéguez, A., F. Velicia-Martin, and M. Aguayo-Camacho. 2023. “Predicting
Fintech Innovation Adoption: The Mediator Role of Social Norms and Attitudes.”
Financial Innovation 9 (1): 36. https://doi.org/10.1186/s40854-022-00434-6.

Isa, Raihan Mohd, Saadan Man, Noor Naemah Abdul Rahman, and Atigah Aziz. 2023.
“Determinants of Consumer Adoption of Halal Cosmetics: A Systematic Literature
Review.” Journal of Cosmetic Dermatology 22 (3): 752-62.
https://doi.org/10.1111/jocd.15486.

Ishak, Suraiya, Ahmad Raflis Che Omar, Kartini Khalid, Intan Safiena Ab. Ghafar, and
Mohd Yusof Hussain. 2019. “Cosmetics Purchase Behavior of Educated Millennial
Muslim Females.” Journal of Islamic Marketing 11 (5): 1055-71.
https://doi.org/10.1108/JIMA-01-2019-0014.

Jaini, Azila, Farzana Quoquab, Jihad Mohammad, and Nazimah Hussin. 2020. “‘I Buy
Green Products, Do You...?’: The Moderating Effect of EWOM on Green Purchase
Behavior in Malaysian Cosmetics Industry.” International Journal of
Pharmaceutical and Healthcare Marketing 14 (1): 89-112.
https://doi.org/10.1108/1JPHM-02-2019-0017.

Jaiyeoba, Haruna Babatunde, Moha Asri Abdullah, and Abdul Razak Dzuljastri. 2019.
“Halal Certification Mark, Brand Quality, and Awareness.” Journal of Islamic

83



dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
Marketing 11 (6): 1657—70. https://doi.org/10.1108/JIMA-07-2019-0155.

Jia, Fanli, and Wan Wang. 2024. “City-Level Sustainable Development Impacts on
Environmental Literacy: Feelings toward Nature, Environmental Knowledge, and
pro-Environmental Behavior.” Environmental Education Research 30 (8): 1263-78.
https://doi.org/10.1080/13504622.2024.2315573.

John W. Creswell and J. David Creswell. 2018. Mixed Methods Procedures. Edited by
Helen Salmon. Research Defign: Qualitative, Quantitative, and Mixed M Ethods
Approaches. Fifth. United States of America: SAGE Publications Inc.
https://doi.org/https://Iccn.loc.gov/2017044644.

Khalid, Nor Rahimy, Che Aniza Che Wel, and Suraya Akmar Mokhtaruddin. 2021.
“Product Positioning as a Moderator for Halal Cosmetic Purchase Intention.”
Iranian Journal of Management Studies 14 (2): 39-60.
https://doi.org/10.22059/1IMS.2020.279978.673617.

Khan, Adil, Mohd Yasir Arafat, and Mohammad Khalid Azam. 2022. “Role of Halal
Literacy and Religiosity in Buying Intention of Halal Branded Food Products in
India.” Journal of Islamic Marketing 13 (2): 287-308.
https://doi.org/10.1108/JIMA-08-2019-0175.

Khan, Nasreen, Abdullah Sarwar, and Booi Chen Tan. 2021. “Determinants of Purchase
Intention of Halal Cosmetic Products among Generation Y Consumers.” Journal of
Islamic Marketing 12 (8): 1461-76. https://doi.org/10.1108/JIMA-11-2019-0248.

Kotler, Philip, and Kevin Lane Keller. 2016. Marketing Management. Pearson Practice
Hall. 15e Global. Pearson Education Limited.

Lada, Suddin, Geoffrey Harvey Tanakinjal, and Hanudin Amin. 2009. “Predicting
Intention to Choose Halal Products Using Theory of Reasoned Action.”
International Journal of Islamic and Middle Eastern Finance and Management 2
(1): 66-76. https://doi.org/10.1108/17538390910946276.

Law, Jing-Wei, Chun-Teck Lye, and Tuan-Hock Ng. 2023. “Can Environmental Literacy
and Integrated Behavioral Factors Encourage Green Practices at Home? Evidence
from Malaysia.” Cleaner and Responsible Consumption 10 (June): 100134.
https://doi.org/10.1016/j.clrc.2023.100134.

Lestari, Irna Puji, Galuh Tri Pambekti, and Arna Asna Annisa. 2024. “Determinant of
Green Purchase Behavior of Muslims: A Systematic Literature Review.” Journal of
Islamic Marketing, July. https://doi.org/10.1108/JIMA-07-2023-0214.

Liu, Lanting, and Grace R. Tobias. 2024. “The Impact of Environmental Literacy on
Residents’ Green Consumption : Experimental Evidence from China.” Cleaner and
Responsible Consumption 12 (February 2023): 100165.
https://doi.org/10.1016/j.clrc.2023.100165.

Ly, Bora. 2024. “Understanding Pro-Environmental Behavior: The Effects of Social
Influence and Environmental Awareness in Cambodian Context.” Journal of
Environmental Studies and Sciences, no. 01234567809.
https://doi.org/10.1007/s13412-023-00886-Xx.

Macheka, Theresa, Emmanuel Silva Quaye, and Neo Ligaraba. 2024. “The Effect of
Online Customer Reviews and Celebrity Endorsement on Young Female
Consumers’ Purchase Intentions.” Young Consumers 25 (4): 462-82.
https://doi.org/10.1108/Y C-05-2023-1749.

Masood, Adlin, Sri Rahayu Hijrah Hati, and Alina Abdul Rahim. 2023. “Halal Cosmetics
Industry for Sustainable Development: A Systematic Literature Review.”
International  Journal of Business and Society 24 (1): 141-63.

84

Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia



Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia
dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
https://doi.org/10.33736/ijbs.5609.2023.

McBride, B. B., C. A. Brewer, A. R. Berkowitz, and W. T. Borrie. 2013. “Environmental
Literacy, Ecological Literacy, Ecoliteracy: What Do We Mean and How Did We
Get Here?” Ecosphere 4 (5): 1-20. https://doi.org/10.1890/ES13-00075.1.

Moss, Sherry E., Meng Song, Sean T. Hannah, Zhen Wang, and John J. Sumanth. 2020.
“The Duty to Improve Oneself: How Duty Orientation Mediates the Relationship
Between Ethical Leadership and Followers’ Feedback-Seeking and Feedback-
Avoiding Behavior.” Journal of Business Ethics 165 (4): 615-31.
https://doi.org/10.1007/s10551-018-4095-8.

Muijs, Daniel. 2022. Doing Quantitative Research In Education With 1bm Spss Statistics.
Edited by James Clark. Third Edit. Thousand Oaks, California 91320: SAGE
Publications Inc.

Muslichah M., Muslichah M., Rose Abdullah, and Lutfi Abdul Razak. 2019. “The Effect
of Halal Foods Awareness on Purchase Decision with Religiosity as a Moderating
Variable.”  Journal of Islamic  Marketing 11  (5): 1091-1104.
https://doi.org/10.1108/JIMA-09-2017-0102.

Muslim Pro. 2024. “Top 10 Largest Muslim Population in the World.” 2024.
https://doi.org/https://support.muslimpro.com/hc/id/articles/115002006087-Top-
10-Populasi-Umat-Muslim-Terbesar-di-Dunia.

Nalipay, Ma Jenina N., Dan Paolo R. Yema, and Patricia D. Simon. 2023. “Teachers as
Agents of Environmental Literacy and the Facilitating Role of Environmental
Psychologists.” Journal of Environmental Psychology 92 (February): 102187.
https://doi.org/10.1016/j.jenvp.2023.102187.

Neuman, W. Lawrence. 2014. Social Research Methods: Qualitative and Quantitative
Approaches. Teaching Sociology. Seventh Ed. United States of America: Pearson
Education Limited.

Nurhayati, Tatiek, and Hendar Hendar. 2020. “Personal Intrinsic Religiosity and Product
Knowledge on Halal Product Purchase Intention.” Journal of Islamic Marketing 11
(3): 603-20. https://doi.org/10.1108/JIMA-11-2018-0220.

Pallant, Julie. 2020. SPSS Survival Manual _DataAnalysis.Pdf. 7th Editio. London and
New York: Routledge.

Pamela S. Schindler. 2019. Business Research Methods. Thirteennt. New York: McGraw-
Hill Companies, Inc.

Quoquab, Farzana, Jihad Mohammad, and Nurain Nisa Sukari. 2019. “A Multiple-ltem
Scale for Measuring ‘Sustainable Consumption Behaviour’ Construct.” Asia Pacific
Journal of Marketing and Logistics 31 (4): 791-816.
https://doi.org/10.1108/APJML-02-2018-0047.

Qureshi, Muhammad Asif, Asadullah Khaskheli, Jawaid Ahmed Qureshi, Syed Ali Raza,
and Komal Akram Khan. 2023. “Factors Influencing Green Purchase Behavior
among Millennials: The Moderating Role of Religious Values.” Journal of Islamic
Marketing 14 (6): 1417-37. https://doi.org/10.1108/JIMA-06-2020-0174.

Rachman, Eva Syariefah, and Dudi Amarullah. 2024. “Halal Cosmetics Repurchase
Intention: Theory of Consumption Values Perspective.” Journal of Islamic
Marketing, June. https://doi.org/10.1108/JIMA-08-2022-0226.

Rachmawati, Erny, Suliyanto, and Agus Suroso. 2022. “A Moderating Role of Halal
Brand Awareness to Purchase Decision Making.” Journal of Islamic Marketing 13
(2): 542-63. https://doi.org/10.1108/JIMA-05-2020-0145.

Rahman, Faried Kurnia, Mohammad Ali Tareq, Rochania Ayu Yunanda, and Akbariah

85



UNIVERSITAS

dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Mahdzir. 2017. “Maqashid Al-Shari’ah -Based Performance Measurement for the
Halal Industry.” Humanomics 33 (3): 357-70. https://doi.org/10.1108/H-03-2017-
0054.

Rama, A. S., Yasri, and P. Susanto. 2024. “The Effect of Environmental Awareness as a
Moderation on Determinants of Green Product Purchase Intention.” Global Journal
of  Environmental Science and Management 10 (2): 699-712.
https://doi.org/10.22035/gjesm.2024.02.17.

Ramadania, Ramadania, Jaebeom Suh, Rosyadi Rosyadi, Bintoro Bagus Purmono, and
Rahmawati Rahmawati. 2023. “Consumer Ethnocentrism, Cultural Sensitivity,
Brand Credibility on Purchase Intentions of Domestic Cosmetics.” Cogent Business
& Management 10 (2): 1-16. https://doi.org/10.1080/23311975.2023.2229551.

Rizkitysha, Talita Leoni, and Arga Hananto. 2022. “‘Do Knowledge, Perceived
Usefulness of Halal Label and Religiosity Affect Attitude and Intention to Buy
Halal-Labeled Detergent?’” Journal of Islamic Marketing 13 (3): 649-70.
https://doi.org/10.1108/JIMA-03-2020-0070.

Rostiani, Rokhima, Asri Sekar Mawar Firdausi, Hilya Mudrika Arini, Yun Prihantina
Mulyani, and Tri Mulyani Sunarharum. 2024. “The Effect of Islamic Attributes,
Destination Image, Scepticism, Perceived Value and Halal Awareness on the
Intention to Engage in Muslim-Friendly Travel.” Journal of Islamic Marketing 15
(2): 613-32. https://doi.org/10.1108/JIMA-12-2022-0322.

Sari  Ayu. 2021. “Sariayu Martha Tilaar Clean Beauty”. tersedia di:
https://doi.org/https://sariayu.com/clean-beauty# (diakses pada 14 Juli 2024).

Septiarini, Dina Fitrisia, Ririn Tri Ratnasari, Marhanum Che Mohd Salleh, Sri
Herianingrum, and Sedianingsih Sedianingsih. 2023. “Drivers of Behavioral
Intention among Non-Muslims toward Halal Cosmetics: Evidence from Indonesia,
Malaysia, and Singapore.” Journal of Islamic Accounting and Business Research 14
(2): 230-48. https://doi.org/10.1108/JIABR-02-2021-0064.

Shahid, Shadma, Faheem Ahmed, and Uzma Hasan. 2018. “A Qualitative Investigation
into Consumption of Halal Cosmetic Products: The Evidence from India.” Journal
of Islamic Marketing 9 (3): 484-503. https://doi.org/10.1108/JIMA-01-2017-00009.

Shehawy, Yasser Moustafa, and Syed Md Faisal Ali Khan. 2024. “Consumer Readiness
for Green Consumption: The Role of Green Awareness as a Moderator of the
Relationship between Green Attitudes and Purchase Intentions.” Journal of
Retailing and Consumer Services 78 (February): 1037309.
https://doi.org/10.1016/j.jretconser.2024.103739.

Sijabat, Rosdiana. 2024. “The Application Of Social Learning Theory In Predicting The
Antecedents Of Social Entrepreneurial Intention.” Business: Theory and Practice 25
(1): 210-22. https://doi.org/10.3846/btp.2024.18814.

State of the Global Islamic Economy Report. 2023. “State of the Global Islamic Economy
Report.” DinarStandard, 1-269. https://haladinar.io/hdn/doc/report2018.pdf.

Sugibayashi, Kenji, Eddy Yusuf, Hiroaki Todo, Sabrina Dahlizar, Pajaree Sakdiset,
Florencio Jr Arce, and Gerard Lee See. 2019. “Halal Cosmetics: A Review on
Ingredients, Production, and Testing Methods.” Cosmetics 6 (3): 37.
https://doi.org/10.3390/cosmetics6030037.

Suhartanto, Dwi, David Dean, Ira Siti Sarah, Raditha Hapsari, Fatya Alty Amalia, and
Tintin Suhaeni. 2021. “Does Religiosity Matter for Customer Loyalty? Evidence
from Halal Cosmetics.” Journal of Islamic Marketing 12 (8): 1521-34.
https://doi.org/10.1108/JIMA-03-2020-0069.

86

Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia



UNIVERSITAS

dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Suparno, Chandra. 2020. “Online Purchase Intention of Halal Cosmetics: S-O-R
Framework Application.” Journal of Islamic Marketing 12 (9): 1665-81.
https://doi.org/10.1108/JIMA-09-2019-0192.

Tamirat, Yenench, and Taufik Akhbar. 2024. “Building Consumer Trust in Secondhand
Fashion: A Signaling Theory Perspective on How Consumer Orientation and
Environmental Awareness Shape Engagement.” Cleaner and Responsible
Consumption 14 (June): 100211. https://doi.org/10.1016/j.clrc.2024.100211.

Tarofder, Arun Kumar, Umme Salma Sultana, Raisal Ismail, Suha Fouad Salem, and
Adiza Alhassan Musah. 2022. “The Anatomy of Non-Muslim Consumers’ Halal
Fashion Buying Behaviour: A Quantitative Approach.” Journal of Islamic
Marketing 13 (8): 1763-85. https://doi.org/10.1108/JIMA-05-2020-0156.

Tavitiyaman, Pimtong, Xinyan Zhang, and Hiu Man Chan. 2024. “Impact of
Environmental Awareness and Knowledge on Purchase Intention of an Eco-Friendly
Hotel: Mediating Role of Habits and Attitudes.” Journal of Hospitality and Tourism
Insights. https://doi.org/10.1108/JHTI-08-2023-0580.

Tekleab, Amanuel G., Paul M. Reagan, Boram Do, Ariel Levi, and Cary Lichtman. 2021.
“Translating Corporate Social Responsibility into Action: A Social Learning
Perspective.”  Journal  of  Business  Ethics 171  (4):  741-56.
https://doi.org/10.1007/s10551-020-04447-y.

Tonder, E. Van, S. Fullerton, L.T. De Beer, and S.G. Saunders. 2023. “Social and
Personal Factors Influencing Green Customer Citizenship Behaviours: The Role of
Subjective Norm, Internal Values and Attitudes.” Journal of Retailing and
Consumer Services 71 (November 2022): 103190.
https://doi.org/10.1016/j.jretconser.2022.103190.

Tuhin, Md Kashedul Wahab, Mahadi Hasan Miraz, Md Mamun Habib, and Md Mahbub
Alam. 2022. “Strengthening Consumers’ Halal Buying Behaviour: Role of Attitude,
Religiosity and Personal Norm.” Journal of Islamic Marketing 13 (3): 671-87.
https://doi.org/10.1108/JIMA-07-2020-0220.

Tuncer, Gaye, Ceren Tekkaya, Semra Sungur, Jale Cakiroglu, Hamide Ertepinar, and
Michael Kaplowitz. 2009. “Assessing Pre-Service Teachers’ Environmental
Literacy in Turkey as a Mean to Develop Teacher Education Programs.”
International Journal of Educational Development 29 (4): 426-36.
https://doi.org/10.1016/j.ijedudev.2008.10.003.

Uma Sekaran and Roger Bougie. 2016. Research Methods For Business A Skill Building
Approach. Seventh. United Kingdom: Wiley.

Usman, Hardius, Chairy Chairy, and Nucke Widowati Kusumo Projo. 2023. “Between
Awareness of Halal Food Products and Awareness of Halal-Certified Food
Products.”  Journal of Islamic Marketing 14 (3): 851-70.
https://doi.org/10.1108/JIMA-07-2021-0233.

Viva. 2023. “Viva Cosmetics (Instant Bright Shield)”. tersedia di:
https://doi.org/https://vivacosmetic.com/en/ (diakses pada 14 Juli 2024).

Wardah. 2024. “Wardah  Beauty Cosmetics Indonesia”.  tersedia  di:
https://doi.org/https://www.wardahbeauty.com/ (diakses pada 14 Juli 2024).

Wardi, Yunia, Okki Trinanda, and Abror Abror. 2022. “Modelling Halal Restaurant’s
Brand Image and Customer’s Revisit Intention.” Journal of Islamic Marketing 13
(11): 2254-67. https://doi.org/10.1108/JIMA-01-2021-0034.

Widyanto, Hanif Adinugroho, and Imaduena Aesa Tibela Sitohang. 2022. “Muslim
Millennial’s Purchase Intention of Halal-Certified Cosmetics and Pharmaceutical

87

Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia



Perilaku Pembelian Kosmetik Halal, Hijau dan Islami pada Perempuan Muslim Milenial di Indonesia
dengan Survei Berbasis Skenario
Frifalia Fresinta, Prof. Dr. B.M. Purwanto, M.B.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA
Products: The Mediating Effect of Attitude.” Journal of Islamic Marketing 13 (6):
1373-94. https://doi.org/10.1108/JIMA-04-2020-0117.

Wu, Jie, Sayed Fayaz Ahmad, Jaweria, Yasser A. Ali, Muna Al-Razgan, Emad Mahrous
Awwad, and Ahmad Y.A. Bani Ahmad Ayassrah. 2024. “Investigating the Role of
Green Behavior and Perceived Benefits in Shaping Green Car Buying Behavior with
Environmental Awareness as a Moderator.” Heliyon 10 (9): e30098.
https://doi.org/10.1016/j.heliyon.2024.e30098.

Yacob, Shakila, Rosilawati Zainol, and Hanafi Hussin. 2018. “Local Branding Strategies
in Southeast Asian Islamic Cultures.” Journal of Southeast Asian Studies 23 (1):
102-31. https://doi.org/10.22452/jati.vol23n01.6.

Yale School of the Environment. 2024. “Environmental Performance Index.” 2024.
https://doi.org/https://epi.yale.edu/country/2024/IDN.

Yulianto, Heru, Yohanes Sutomo, Dyah Palupiningtyas, and Krisnawati Setyaningrum
Nugraheni. 2022. “Investigating the Role of Interactive Social Media and Halal
Brand Equity on Purchase Decision-Making: Direct and Indirect Effects.”
Measuring Business Excellence 26 (4): 524-40. https://doi.org/10.1108/MBE-02-
2021-0025.

Zainol, Zuraidah, Rusliza Yahaya, Juliana Osman, and Nor Asiah Omar. 2020.
“Application of the Tayyib Concept among Malaysian Muslim Consumers: The
Role of Nutrition Label.” Journal of Islamic Marketing 11 (3): 819-40.
https://doi.org/10.1108/JIMA-03-2018-0048.

Zameer, Hashim, and Humaira Yasmeen. 2022. “Green Innovation and Environmental
Awareness Driven Green Purchase Intentions.” Marketing Intelligence & Planning
40 (5): 624-38. https://doi.org/10.1108/MIP-12-2021-0457.

Zhang, Kaili, Bin Zhao, and Kui Yin. 2024. “When Leaders Acknowledge Their Own
Errors, Will Employees Follow Suit? A Social Learning Perspective.” Journal of
Business Ethics 189 (2): 403-21. https://doi.org/10.1007/s10551-023-05329-9.

Zhang, Xing, Shan Liu, Li Wang, Yajun Zhang, and Jiayin Wang. 2019. “Mobile Health
Service Adoption in China.” Online Information Review 44 (1): 1-23.
https://doi.org/10.1108/0O1R-11-2016-0339.

Zhou, Tao. 2011. “Understanding Online Community User Participation: A Social
Influence Perspective.” Internet Research 21 (2): 67-81.
https://doi.org/10.1108/10662241111104884.

88



	DAFTAR PUSTAKA

