
 

  

 

81 

DAFTAR PUSTAKA 

 

Ahamad, N. R. & Ariffin, M. (2018). Assessment of knowledge, attitude and 

practice towards sustainable consumption among university students in 

Selangor, Malaysia. Sustainable Production and Consumption, 16, 88-98. 

 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. 

 

Alalei, A., & Jan, M. T. (2023). Factors influencing the green purchase intention 

among consumers: Anempirical study in Algeria. Journal of Global 

Business Insights, 8(1), 49-65. 

 

Annur, C. (2022, September 16). Survei: Banyak Anak Muda Semakin Peduli 

Terhadap Lingkungan. Katadata. 

https://databoks.katadata.co.id/datapublish/2022/09/16/survei-banyak-anak-

muda-semakin-peduli-terhadap-lingkungan. 

 

Annisa, S. (2022, Agustus 6). Makin Ramah Lingkungan, Sensatia Botanicals 

Rilis Kemasan Isi Ulang. Popbela. 

https://www.popbela.com/beauty/skin/shavira-annisa-putri/makin-ramah-

lingkungan-sensatia-botanicals-rilis-kemasan-isi-ulang?page=all. 

 

Asshidin, N. H.; Abidin, N.; & Borhan, H. B. (2016). Perceived quality and 

emotional value that influence consumer’s purchase intention towards 

American and local products. Procedia Economics and Finance, 35, 639–

643. 

 

Azoulay, D.; Villa, P.; Arellano, Y.; Gordon, M.; Moon, D.; Miller, K.; & 

Thompson, K. (2019). Plastic & Health: The Hidden Costs of A Plastic 

Planet. Michigan: Center for International Environmental Law. 

www.ciel.org/plasticandhealth. 

 

Badan Pusat Statistik. (2023). Jumlah Perguruan Tinggi1, Dosen, dan 

Mahasiswa2 (Negeri dan Swasta) di Bawah Kementerian Pendidikan, 

Kebudayaan, Riset, dan Teknologi Menurut Provinsi, 2022. 

https://www.bps.go.id/id/statistics-

table/3/Y21kVGRHNXZVMEl3S3pCRlIyMHJRbnB1WkVZemR6MDkjM

w==/jumlah-perguruan-tinggi1--dosen--dan-mahasiswa2--negeri-dan-

swasta--di-bawah-kementerian-pendidikan--kebudayaan--riset--dan-

teknologi-menurut-provinsi--2022.html. 

 

Boz, Z.; Korhonen, V.; & Koelsch Sand, C. (2020). Consumer Considerations for 

the Implementation of Sustainable Packaging: A Review. Sustainability, 

12(6), Artikel no. 2192.  

Analisis Faktor-Faktor yang Memengaruhi Niat Beli Mahasiswa untuk Membeli Produk Perawatan
Pribadi
Kemasan Ramah Lingkungan
TSANIYA KAMILAH, Basu Swastha Dharmmesta, Prof. dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://databoks.katadata.co.id/datapublish/2022/09/16/survei-banyak-anak-muda-semakin-peduli-terhadap-lingkungan
https://databoks.katadata.co.id/datapublish/2022/09/16/survei-banyak-anak-muda-semakin-peduli-terhadap-lingkungan
https://www.popbela.com/beauty/skin/shavira-annisa-putri/makin-ramah-lingkungan-sensatia-botanicals-rilis-kemasan-isi-ulang?page=all
https://www.popbela.com/beauty/skin/shavira-annisa-putri/makin-ramah-lingkungan-sensatia-botanicals-rilis-kemasan-isi-ulang?page=all
http://www.ciel.org/plasticandhealth
https://www.bps.go.id/id/statistics-table/3/Y21kVGRHNXZVMEl3S3pCRlIyMHJRbnB1WkVZemR6MDkjMw==/jumlah-perguruan-tinggi1--dosen--dan-mahasiswa2--negeri-dan-swasta--di-bawah-kementerian-pendidikan--kebudayaan--riset--dan-teknologi-menurut-provinsi--2022.html
https://www.bps.go.id/id/statistics-table/3/Y21kVGRHNXZVMEl3S3pCRlIyMHJRbnB1WkVZemR6MDkjMw==/jumlah-perguruan-tinggi1--dosen--dan-mahasiswa2--negeri-dan-swasta--di-bawah-kementerian-pendidikan--kebudayaan--riset--dan-teknologi-menurut-provinsi--2022.html
https://www.bps.go.id/id/statistics-table/3/Y21kVGRHNXZVMEl3S3pCRlIyMHJRbnB1WkVZemR6MDkjMw==/jumlah-perguruan-tinggi1--dosen--dan-mahasiswa2--negeri-dan-swasta--di-bawah-kementerian-pendidikan--kebudayaan--riset--dan-teknologi-menurut-provinsi--2022.html
https://www.bps.go.id/id/statistics-table/3/Y21kVGRHNXZVMEl3S3pCRlIyMHJRbnB1WkVZemR6MDkjMw==/jumlah-perguruan-tinggi1--dosen--dan-mahasiswa2--negeri-dan-swasta--di-bawah-kementerian-pendidikan--kebudayaan--riset--dan-teknologi-menurut-provinsi--2022.html
https://www.bps.go.id/id/statistics-table/3/Y21kVGRHNXZVMEl3S3pCRlIyMHJRbnB1WkVZemR6MDkjMw==/jumlah-perguruan-tinggi1--dosen--dan-mahasiswa2--negeri-dan-swasta--di-bawah-kementerian-pendidikan--kebudayaan--riset--dan-teknologi-menurut-provinsi--2022.html


 

  

82 

 

Calvin, K.; Dasgupta, D.; Krinner, G.; Mukherji, A.; Thorne, P. W.; Trisos, C.; 

Romero, J.; Aldunce, P.; Barrett, K.; Blanco, G.; Cheung, W. W. L.; 

Connors, S.; Denton, F.; Diongue-Niang, A.; Dodman, D.; Garschagen, M.; 

Geden, O.; Hayward, B.; Jones, C.; Jotzo, F.; Krug, T.; Lasco, R.; Lee, Y.; 

Masson-Delmotte, V.; Meinshausen, M.; Mintenbeck, K.; Mokssit, A.; Otto, 

F.; Pathak, M.; Pirani, A.; Poloczanska, E.; Portner, H.; Revi, A.; Roberts, 

D.; Roy, J.; Ruane, A.; Skea, J.; Shukla, P.; Slade, R.; Slangen, A.; Sokona, 

Y.; Sorensson, A.; Tignor, M.; van Vuuren, D.; Wei, Y.; Winkler, H.; Zhai, 

P.; Zommers, Z.; Hourcade, J.; Johnson, F.; Pachauri, S.; Simpson, N.; 

Singh, C.; Thomas, A.; Totin, E.; Alegria, A.; Armour, K.; Bednar-Friedl, B.; 

Blok, K.; Cisse, G.; Dentener, F.; Eriksen, S.; Fischer, E.; Garner, G.; 

Guivarch, C.; Haasnoot, M.; Hansen, G.; Hauser, M.; Hawkins, E.; 

Hermans, T.; Kopp, R.; Leprince-Ringuet, N.; Lewis, J.; Ley, D.; Ludden, 

C.; Niamir, L.; Nicholls, Z.; Some, S.; Szopa, S.; Trewin, B.; van der Wijst, 

K.; Winter, G.; Witting, M.; Birt, A.; Ha, M. (2023). IPCC, 2023: Climate 

Change 2023: Synthesis Report. Contribution of Working Groups I, II and 

III to the Sixth Assessment Report of the Intergovernmental Panel on 

Climate Change [Core Writing Team, H. Lee and J. Romero (eds.)]. IPCC, 

Geneva, Switzerland. 

 

Cloutier, J., & Roy, A. (2020). Consumer credit use of undergraduate, graduate 

and postgraduate students: An application of the theory of planned 

behaviour. Journal of Consumer Policy, 43(3), 565-592. 

 

Dagher, G.K. & Itani, O. (2014). Factors influencing green purchasing behaviour: 

Empirical evidence from the Lebanese consumers. Journal of Consumer 

Behaviour, 13(3), 188–195. 

 

Defitri, M. (2023, Agustus 25). 5 Brand Kosmetik yang Mengusung Konsep 

Sustainable. waste4change. https://waste4change.com/blog/5-brand-

kosmetik-yang-mengusung-konsep-sustainable/. 

 

DeFleur, M.L. & Westie, F.R. (1963). Attitude as a scientific concept. Social 

Forces, 42(1), 17–31. 

 

Dewan, S. D. (2023). The role of personal image in personal branding. Cuadernos 

del Centro de Estudios en Diseño y Comunicación. Ensayos, 118, 28-38. 

 

Duong, C. D.; Doan, X. H.; Vu, D. M.; Ha, N. T.; & Dam, K. V. (2022). The Role 

of Perceived Environmental Responsibility and Environmental Concern on 

Shaping Green Purchase Intention. Vision, 0(0). 

 

Dwi, A. (2023, November 01). Daftar Produk Unilever yang Populer dan Laris di 

Indonesia. https://bisnis.tempo.co/read/1791410/daftar-produk-unilever-

yang-populer-dan-laris-di-indonesia. 

 

Analisis Faktor-Faktor yang Memengaruhi Niat Beli Mahasiswa untuk Membeli Produk Perawatan
Pribadi
Kemasan Ramah Lingkungan
TSANIYA KAMILAH, Basu Swastha Dharmmesta, Prof. dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://waste4change.com/blog/5-brand-kosmetik-yang-mengusung-konsep-sustainable/
https://waste4change.com/blog/5-brand-kosmetik-yang-mengusung-konsep-sustainable/
https://bisnis.tempo.co/read/1791410/daftar-produk-unilever-yang-populer-dan-laris-di-indonesia
https://bisnis.tempo.co/read/1791410/daftar-produk-unilever-yang-populer-dan-laris-di-indonesia


 

  

83 

 

Ellen, P. S.; Wiener, J. L.; & Cobb-Walgren, C. (1991). The Role of Perceived 

Consumer Effectiveness in Motivating Environmentally Conscious 

Behaviors. Journal of Public Policy & Marketing, 10(2), 102–117.  

 

Fontes, E.; Moreira, A. C.; & Carlos, V. (2021). The influence of ecological 

concern on green purchase behavior. Management & Marketing. Challenges 

for the Knowledge Society, 16(3), 246-267. 

 

Gatt, I. J. & Refalo, P. (2022). Reusability and recyclability of plastic cosmetic 

packaging: A life cycle assessment. Resources, Conservation and Recycling 

Advances, 15, Article no. 200098. 

 

Gujarati, D. N., & Porter, D. C. (2009). Basic Econometrics, \5th ed./. Boston: 

McGraw-Hill Irwin. 

 

Hair, J. F. Jr.; Black, W. C.; Babin, B. J.; & Anderson, R. E. (2019). Multivariate 

Data Analysis (8th ed.). Northway Andover, Hampshire, United Kingdom, 

Cengage Learning EMEA. 

 

Haryanto, B. & Budiman, S. (2014). The role of environmental knowledge in 

moderating the consumer behavioral processes toward the Green products 

(survey on the Green product-mind in Indonesian). Review of Integrative 

Business and Economics Research, 4(1), 203-216. 

 

Hidayat, Z. & Hidayat, D. (2021). Environmental Sense of Gen Z in Online 

Communities: Exploring the Roles of Sharing Knowledge and Social 

Movement on Instagram. Proceedings of the 2nd Borobudur International 

Symposium on Humanities and Social Sciences, BIS-HSS 2020, 18 

November 2020, Magelang, Central Java, Indonesia. 

https://doi.org/10.4108/eai.18-11-2020.2311741. 

 

Ibrahim, I. D.; Hamam, Y.; Sadiku, E. R.; Ndambuki, J. M.; Kupolati, W. K.; 

Jamiru, T.; Eze, A. A.; & Snyman, J. (2022). Need for Sustainable 

Packaging: An Overview. Polymers, 14(20), Artikel no. 4430. 

 

Jason, L. A. (1997). Community Building: Values for a Sustainable Future. 

Westport: Greenwood Publishing Group.  

 

Jayani D. (2021, Agustus 24). 6 Produk Ramah Lingkungan yang Paling Banyak 

Dibeli Masyarakat. Katadata. 

https://databoks.katadata.co.id/datapublish/2021/08/24/6-produk-ramah-

lingkungan-yang-paling-banyak-dibeli-masyarakat. 

 

Kay, J.; Dunne, E.; & Hutchinson, J. (2010). Rethinking the values of higher 

education–students as change agents. Southgate House, Southgate Street, 

Analisis Faktor-Faktor yang Memengaruhi Niat Beli Mahasiswa untuk Membeli Produk Perawatan
Pribadi
Kemasan Ramah Lingkungan
TSANIYA KAMILAH, Basu Swastha Dharmmesta, Prof. dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.4108/eai.18-11-2020.2311741
https://databoks.katadata.co.id/datapublish/2021/08/24/6-produk-ramah-lingkungan-yang-paling-banyak-dibeli-masyarakat
https://databoks.katadata.co.id/datapublish/2021/08/24/6-produk-ramah-lingkungan-yang-paling-banyak-dibeli-masyarakat


 

  

84 

 

Gloucester, United Kingdom: Quality Assurance Agency for Higher 

Education (QAA). 

 

Kementerian Perindustrian Republik Indonesia. (2023, September 11). 

Perkembangan Industri Kosmetik Nasional. 

http://ikft.kemenperin.go.id/perkembangan-industri-kosmetik-nasional/. 

 

Kim, Y. (2011). Understanding green purchase: the influence of collectivism, 

personal values and environmental attitudes, and the moderating effect of 

perceived consumer effectiveness. Seoul Journal of Business, 17, 65–92. 

 

Klabi, F. & Binzafrah, F. (2022). The mechanisms for influencing green purchase 

intention by environmental concern: The roles of self-green image 

congruence and green brand trust. South Asian Journal of Management, 

16(1), 76-101. 

 

Kotler, P. & Armstrong, G. (2016). Principles of Marketing. 16th ed. Boston: 

Pearson Education Limited. 

 

Kutz, M. (2007). Environmentally Conscious Materials and Chemicals 

Processing. Hoboken, New Jersey: John Wiley & Sons. 

 

Lan, B. T. H.; Phuong, T. T. L.; Dat, T. T.; Truong, D. D. (2023) Factors Affecting 

the Purchase Intention of Products with Environmentally Friendly 

Packaging of Urban Residents in Ho Chi Minh City, Vietnam. 

Sustainability, 15(9), Article no. 7726. 

 

Laroche, M.; Bergeron, J.; & Barbaro−Forleo, G. (2001). Targeting consumers 

who are willing to pay more for environmentally friendly products. Journal 

of Consumer Marketing, 18, 503–520. 

 

Lichtenstein, D. R.; Ridgway, N. M.; & Netemeyer, R. G. (1993) Price 

perceptions and consumer shopping behavior: A field study. Journal of 

Marketing Research, 30(2), 234-245. 

 

Machaz, H. A., & Shokoofh, K. (2016). Personal branding: An essential choice?. 

Journal of Multidisciplinary Research, 8(2), 1947-2900. 

 

Mahmoud, T. O.; Ibrahim, S. B.; Ali, A. H.; & Bleady, A. (2017). The Influence of 

Green Marketing Mix on Purchase Intention: The Mediation Role of 

Environmental Knowledge. International Journal of Scientific & 

Engineering Research, 8(9), 1040–1048. 

 

Meet, R. K.; Kundu, N.; & Ahluwalia, I. S. (2024). Does socio demographic, 

green washing, and marketing mix factors influence Gen Z purchase 

Analisis Faktor-Faktor yang Memengaruhi Niat Beli Mahasiswa untuk Membeli Produk Perawatan
Pribadi
Kemasan Ramah Lingkungan
TSANIYA KAMILAH, Basu Swastha Dharmmesta, Prof. dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

http://ikft.kemenperin.go.id/perkembangan-industri-kosmetik-nasional/


 

  

85 

 

intention towards environmentally friendly packaged drinks? Evidence from 

emerging economy. Journal of Cleaner Production, 434, Article no. 140357. 

 

Mendes, A. C. & Pedersen, G. A. (2021). Perspectives on sustainable food 

packaging:– is bio-based plastics a solution? Trends in Food Science and 

Technology, 112, 839–846. 

 

Nawatmi, S.; Nusantara, A.; & Santosa, A. B. (2023). Intensitas Informasi dalam 

Pembentukan Sikap Konsumen Produk Ramah Lingkungan. Management 

Studies and Entrepreneurship Journal, 4(3), 2304-2318. 

 

Nguyen, Y.T. & Nguyen, H.V. (2020). An alternative view of the Millennial Green 

Product Purchase: The roles of online product review and self-image 

congruence. Asia Pacific Journal of Marketing and Logistics, 33(1), 231–

249. 

 

Nik, N. R., & Rashid, A. (2009). Awareness of eco-label in Malaysia’s green 

marketing initiative. International Journal of Business and Management, 

4(8), 132–141. 

 

Prakash, G. & Pathak, P. (2017). Intention to buy eco-friendly packaged products 

among young consumers of India: A study on developing nation. Journal of 

Cleaner Production. 141, 385-393. 

 

Puspitasari, A. D. (2023, November 12). Gak perlu ragu deh sama kualitasnya, 

deretan brand kosmetik lokal ini menganut konsep ramah lingkungan, ada 

milik penyanyi terkenal. Hops.id. 

https://www.hops.id/unik/29410838990/gak-perlu-ragu-deh-sama-

kualitasnya-deretan-brand-kosmetik-lokal-ini-menganut-konsep-ramah-

lingkungan-ada-milik-penyanyi-terkenal?page=2. 

 

Rashotte, L. (2007). Social Influence. The Blackwell Encyclopedia of Sociology. 

Malden, MA: John Wiley & Sons, Ltd.  

 

Roy, S. K. (2023). Impact of green factors on undergraduate students’ green 

behavioral intentions: A hybrid two-stage modeling approach. Heliyon, 

9(10). Article no. e20630. 

 

Sakr, A. A.; Shaban, A. M.; Mohamed, Y. W.; Abdelraouf, F. Y.; El Shaarawy, N.; 

& Ashoush, N. (2023). The Impact of Sustainability on the Consumer’s 

Purchase Intention. The Business & Management Review, 14(2), 175-186. 

 

Sánchez, L.A.; Roa-Diaz, Z. M.; Gamba, M.; Grisotto, G.; Londono, A. M. M.; 

Mantilla-Uribe, B. P.; Mendez, A. Y. R.; Ballesteros, M.; Kopp-Heim, D.; 

Minder, B.; Suggs, L. S.; & Franco, O. H. (2021). What influences the 

sustainable food consumption behaviors of university students? A 

Analisis Faktor-Faktor yang Memengaruhi Niat Beli Mahasiswa untuk Membeli Produk Perawatan
Pribadi
Kemasan Ramah Lingkungan
TSANIYA KAMILAH, Basu Swastha Dharmmesta, Prof. dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.hops.id/unik/29410838990/gak-perlu-ragu-deh-sama-kualitasnya-deretan-brand-kosmetik-lokal-ini-menganut-konsep-ramah-lingkungan-ada-milik-penyanyi-terkenal?page=2
https://www.hops.id/unik/29410838990/gak-perlu-ragu-deh-sama-kualitasnya-deretan-brand-kosmetik-lokal-ini-menganut-konsep-ramah-lingkungan-ada-milik-penyanyi-terkenal?page=2
https://www.hops.id/unik/29410838990/gak-perlu-ragu-deh-sama-kualitasnya-deretan-brand-kosmetik-lokal-ini-menganut-konsep-ramah-lingkungan-ada-milik-penyanyi-terkenal?page=2


 

  

86 

 

systematic review. International Journal of Public Health, 66, Artikel no. 

1604149. 

 

Sekaran, U. & Bougie, R. (2016). Research methods for business: a skill-building 

approach (7th ed.). Chichester, West Sussex, United Kingdom: John Wiley 

& Sons. 

 

Shenk, C. T. & Holman, R. H. (1980). A Sociological approach to brand choice: 

the concept of situational self image. Advances in Consumer Research, 7(1), 

610-614. 

 

Sheth, J. N.; Newman, B. I.; & Gross B. L. (1991). Why we buy what we buy: A 

theory of consumption values. Journal of Business Research, 22(2), 159-

170. 

 

Statista. (2023). Beauty & Personal Care: market data & analysis. 

https://www.statista.com/study/55499/beauty-and-personalcare-market-data-

and-analysis/.  

 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta, cv. 

 

Sutikno, V.; Indarini; & Margaretha, S. (2020). Young consumer’s purchase 

intention toward environmentally friendly products in Indonesia: Expanding 

the theory of planned behavior. Advances in Economics, Business and 

Management Research, 115, 36-40. 

 

Vantamay, N. (2018). Investigation and recommendations on the promotion 

of sustainable consumption behavior among young consumers in Thailand. 

Kasetsart Journal of Social Sciences, 39(1), 51–58. 

 

Yuniar, N. (2021, Desember 25). Kemasan Isi Ulang Ramah Lingkungan untuk 

Lindungi Bumi. Antara. 

https://www.antaranews.com/berita/2606805/kemasan-isi-ulang-ramah-

lingkungan-untuk-lindungi-

bumi#:~:text=Jakarta%20(ANTARA)%20%2D%20Jenama%20Bhumi,ton

%20sampah%20plastik%20per%20tahun. 

 

Zhao, J. & Chen, L. (2008). Individualism, collectivism, selected personality 

traits, and psychological contract in employment. Management Research 

News, 31, 289-304. 

 

 

 

Analisis Faktor-Faktor yang Memengaruhi Niat Beli Mahasiswa untuk Membeli Produk Perawatan
Pribadi
Kemasan Ramah Lingkungan
TSANIYA KAMILAH, Basu Swastha Dharmmesta, Prof. dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.statista.com/study/55499/beauty-and-personalcare-market-data-and-analysis/
https://www.statista.com/study/55499/beauty-and-personalcare-market-data-and-analysis/
https://www.antaranews.com/berita/2606805/kemasan-isi-ulang-ramah-lingkungan-untuk-lindungi-bumi#:~:text=Jakarta%20(ANTARA)%20%2D%20Jenama%20Bhumi,ton%20sampah%20plastik%20per%20tahun
https://www.antaranews.com/berita/2606805/kemasan-isi-ulang-ramah-lingkungan-untuk-lindungi-bumi#:~:text=Jakarta%20(ANTARA)%20%2D%20Jenama%20Bhumi,ton%20sampah%20plastik%20per%20tahun
https://www.antaranews.com/berita/2606805/kemasan-isi-ulang-ramah-lingkungan-untuk-lindungi-bumi#:~:text=Jakarta%20(ANTARA)%20%2D%20Jenama%20Bhumi,ton%20sampah%20plastik%20per%20tahun
https://www.antaranews.com/berita/2606805/kemasan-isi-ulang-ramah-lingkungan-untuk-lindungi-bumi#:~:text=Jakarta%20(ANTARA)%20%2D%20Jenama%20Bhumi,ton%20sampah%20plastik%20per%20tahun

	DAFTAR PUSTAKA

