
104 

 

DAFTAR PUSTAKA  

Abzari, Mehdi, Reza Abachian Ghassemi, dan Leila Nasrolahi Vosta. 2014. 

“Analysing the Effect of Social Media on Brand Attitude and Purchase 

Intention: The Case of Iran Khodro Company.” Procedia - Social and 

Behavioral Sciences 143 (Agustus):822–26. 

https://doi.org/10.1016/j.sbspro.2014.07.483. 

Ajzen, Icek. 1991. “The theory of planned behavior.” Organizational Behavior and 

Human Decision Processes 50 (2): 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T. 

Andorfer, Veronika A, dan Ulf Liebe. 2014. “Do Information, Price, or Morals 

Influence Ethical Consumption? A Natural Field Experiment and Customer 

Survey on the Purchase of Fair Trade Coffee Do Information, Price, or Morals 

Influence Ethical Consumption? A Natural Field Ex-periment and Customer 

Survey on the Purchase of Fair Trade Coffee.” 

http://ideas.repec.org/p/bss/wpaper/6.htmlhttp://econpapers.repec.org/paper/b

sswpaper/6.htmTel.+41. 

Andy Field. 2013. Discovering Statistics Using SPSS. SAGE Publications. 

Aulia, Salsabiila. 2020. “Animal Testing dalam Dua Sisi: Sebuah Paradoks 

Perlindungan Manusia dan Hewan dalam Hak Asasi.” 

https://doi.org/10.13140/RG.2.2.32064.61446. 

Azlazalia. t.t. “‘4 Alasan Animal Testing Harus Ditinggalkan’.” Diakses 17 

Agustus 2024. https://editorial.femaledaily.com/blog/2017/07/20/stop-

animal-testing/. 

Bandura, Albert. 1986. “The Explanatory and Predictive Scope of Self-Efficacy 

Theory.” Journal of Social and Clinical Psychology 4 (3): 359–73. 

https://doi.org/10.1521/jscp.1986.4.3.359. 

Bauer, Hans H., Daniel Heinrich, dan Daniela B. Schäfer. 2013. “The effects of 

organic labels on global, local, and private brands. More hype than 

substance?” Journal of Business Research 66 (8): 1035–43. 

https://doi.org/10.1016/j.jbusres.2011.12.028. 

Chan, Ricky Y.K., dan Lorett B.Y. Lau. 2000. “Antecedents of green purchases: A 

survey in China.” Journal of Consumer Marketing 17 (4): 338–57. 

https://doi.org/10.1108/07363760010335358. 

Chee, Lee, Kah Boon Lim, dan Sook Fern Yeo. 2020. “Generation Y’s Purchase 

Intention towards Natural Skincare Products: A PLS-SEM Analysis.” Global 

Business and Management Research: An International Journal 12:61–77. 

Faktor-Faktor yang Mempengaruhi Niat Beli GenZ terhadap Produk Kecantikan Cruelty Free di
Indonesia
ANINDYA PUTRI FATIKHA SANI, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



105 

 

Chin, Jacky, Bernard C. Jiang, Ilma Mufidah, Satria Fadil Persada, dan Bustanul 

Arifin Noer. 2018. “The investigation of consumers’ behavior intention in 

using green skincare products: A pro- environmental behavior model 

approach.” Sustainability (Switzerland) 10 (11). 

https://doi.org/10.3390/su10113922. 

Damodar N. Gujarati, dan Dawn C. Porter. 2009. Basic Econometrics. 5 ed. 

McGraw-Hill Irwin. 

Dewi, Wayan Weda Asmara, Fitria Avicenna, dan Maria Magdalena Meideline. 

2020. “Purchase intention of green products following an environmentally 

friendly marketing campaign: Results of a survey of instagram followers of 

innisfreeindonesia.” Asian Journal for Public Opinion Research 8 (2): 160–

77. https://doi.org/10.15206/ajpor.2020.8.2.160. 

Fauzi, Muhammad Ashraf, Mohd Hafiz Hanafiah, dan Velan Kunjuraman. 2024. 

“Tourists’ intention to visit green hotels: building on the theory of planned 

behaviour and the value-belief-norm theory.” Journal of Tourism Futures 10 

(2): 255–76. https://doi.org/10.1108/JTF-01-2022-0008. 

Ferran, Florence de, dan Klaus G. Grunert. 2007. “French fair trade coffee buyers’ 

purchasing motives: An exploratory study using means-end chains analysis.” 

Food Quality and Preference 18 (2): 218–29. 

https://doi.org/10.1016/j.foodqual.2005.11.001. 

Fishbein, M. Ajzen, Icek. 1975. “Belief, attitude, intention and behaviour: An 

introduction to theory and research.” 

Francis S. Collins. t.t. “‘Animals are not ours’. .” Diakses 17 Agustus 2024. 

https://www.peta.org/issues/animals-used-for-experimentation/animals-used-

experimentation-factsheets/animal-experiments-overview/. 

Francis, T., dan F. Hoefel. 2018. “ ‘True Gen’: Generation Z and its implications 

for companies.” 2018. https://docslib.org/doc/1134482/true-gen-generation-z-

and-its-implication-for-companies. 

George, Joey F. 2004. “The theory of planned behavior and Internet purchasing.” 

Internet Research 14 (3): 198–212. 

https://doi.org/10.1108/10662240410542634. 

Ghazali, Ezlika, Pat Chen Soon, Dilip S. Mutum, dan Bang Nguyen. 2017. “Health 

and cosmetics: Investigating consumers’ values for buying organic personal 

care products.” Journal of Retailing and Consumer Services 39 

(November):154–63. https://doi.org/10.1016/j.jretconser.2017.08.002. 

Ghozali, Imam. 2011. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

21. Semarang: Badan Penerbit Universitas Diponegoro. 

Faktor-Faktor yang Mempengaruhi Niat Beli GenZ terhadap Produk Kecantikan Cruelty Free di
Indonesia
ANINDYA PUTRI FATIKHA SANI, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



106 

 

Gunawan, Dedy Darsono, dan Kun-Huang Huarng. 2015. “Viral effects of social 

network and media on consumers’ purchase intention.” Journal of Business 

Research 68 (11): 2237–41. https://doi.org/10.1016/j.jbusres.2015.06.004. 

Hair, Joe F., Michael Page, dan Niek Brunsveld. 2019. Essentials of Business 

Research Methods. Routledge. https://doi.org/10.4324/9780429203374. 

Hair, Joseph, William Black, Barry Babin, dan Rolph Anderson. 2010. Multivariate 

Data Analysis: A Global Perspective. 7 ed. Pearson Education Limited. 

Hinton, Perry, Isabella McMurray, dan Charlotte Brownlow. 2004. SPSS 

Explained. Routledge. https://doi.org/10.4324/9780203642597. 

Holmgren, Mattias, Alan Kabanshi, dan Patrik Sörqvist. 2017. “Occupant 

perception of ‘green’ buildings: Distinguishing physical and psychological 

factors.” Building and Environment 114 (Maret):140–47. 

https://doi.org/10.1016/j.buildenv.2016.12.017. 

Hou, Youyang, dan Cliff Lampe. 2015. “Social Media Effectiveness for Public 

Engagement.” Dalam Proceedings of the 33rd Annual ACM Conference on 

Human Factors in Computing Systems, 3107–16. New York, NY, USA: ACM. 

https://doi.org/10.1145/2702123.2702557. 

Humane Society International. t.t. “"Animal Testing”.” Diakses 17 Agustus 2024. 

https://www.hsi.org/issues/animal-testing/. 

Kim, Hee, dan Jae-Eun Chung. 2011. “Consumer purchase intention for organic 

personal care products.” Journal of Consumer Marketing, Januari. 

Kudeshia, Chetna, dan Amresh Kumar. 2017. “Social eWOM: does it affect the 

brand attitude and purchase intention of brands?” Management Research 

Review 40 (3): 310–30. https://doi.org/10.1108/MRR-07-2015-0161. 

Limbu, Yam B., Long Pham, dan Thuy Thi Thu Nguyen. 2022. “Predictors of 

Green Cosmetics Purchase Intentions among Young Female Consumers in 

Vietnam.” Sustainability (Switzerland) 14 (19). 

https://doi.org/10.3390/su141912599. 

Magdalena Csorba, Luiela, dan Vanina Adoriana Trifan. 2022. “Sustainable 

Cosmetics-a major instrument in protecting the consumers interest.” 

https://www.researchgate.net/publication/357860885. 

Malik, Chirag, dan Neeraj Singhal. 2017. “Consumer Environmental Attitude and 

Willingness to Purchase Environmentally Friendly Products: An SEM 

Approach.” Vision 21 (2): 152–61. 

https://doi.org/10.1177/0972262917700991. 

Faktor-Faktor yang Mempengaruhi Niat Beli GenZ terhadap Produk Kecantikan Cruelty Free di
Indonesia
ANINDYA PUTRI FATIKHA SANI, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



107 

 

Mamun, Abdullah Al, Noorshella Che Nawi, Naeem Hayat, dan Noor Raihani Binti 

Zainol. 2020. “Predicting the purchase intention and behaviour towards green 

skincare products among Malaysian consumers.” Sustainability (Switzerland) 

12 (24): 1–18. https://doi.org/10.3390/su122410663. 

Matić, Matea, dan Barbara Puh. 2016. “Consumers’ Purchase Intentions Towards 

Natural Cosmetics.” Ekonomski Vjesnik 29:53–64. 

Min, Chao, Eunmi Lee, dan Li Zhao. 2018. “Mining Social Media Data to Discover 

Topics of Sustainability: The Case of Luxury Cosmetics Brands and Animal 

Testing.” Dalam , 93–111. https://doi.org/10.1007/978-981-10-8878-0_6. 

Moser, Andrea K. 2016. “Consumers’ purchasing decisions regarding 

environmentally friendly products: An empirical analysis of German 

consumers.” Journal of Retailing and Consumer Services 31 (Juli):389–97. 

https://doi.org/10.1016/j.jretconser.2016.05.006. 

Netemeyer, Richard G., Balaji Krishnan, Chris Pullig, Guangping Wang, Mehmet 

Yagci, Dwane Dean, Joe Ricks, dan Ferdinand Wirth. 2004. “Developing and 

validating measures of facets of customer-based brand equity.” Journal of 

Business Research 57 (2): 209–24. https://doi.org/10.1016/S0148-

2963(01)00303-4. 

Ojasoo, Merle. 2016. “CSR reporting, stakeholder engagement and preventing 

hypocrisy through ethics audit.” Journal of Global Entrepreneurship Research 

6 (1). https://doi.org/10.1186/s40497-016-0056-9. 

Padel, Susanne, dan Carolyn Foster. 2005. “ ‘Exploring the gap between attitudes 

and behaviour: understanding why consumers buy or do not buy organic 

food.’” British Food Journal 107, 606–25. 

Park, Hyun Hee, dan Jung Ok Jeon. 2018. “The impact of mixed eWOM sequence 

on brand attitude change: cross-cultural differences.” International Marketing 

Review 35 (3): 390–411. https://doi.org/10.1108/IMR-06-2016-0118. 

Promotosh, Barua, Islam Md Sajedul, dan Vanyushyn Vladimir. 2011. “Young 

Consumers’ Purchase Intentions of Buying Green Products A study based on 

the Theory of Planned Behavior.” https://doi.org/10.13140/RG.2.1.2068.3684. 

Ruslim, Tommy Setiawan, Yeni Kartika, dan Claudia Gita Hapsari. 2022. “Effect 

Of Environmental Concern, Attitude, Subjective Norms, Perceived Behavioral 

Control And Availability On Purchase Of Green Skincare Products With 

Intention To Purchase As A Mediation Variable.” Journal Ilmiah Manajemen 

dan Bisnis 8 (1): 120–37. 

Faktor-Faktor yang Mempengaruhi Niat Beli GenZ terhadap Produk Kecantikan Cruelty Free di
Indonesia
ANINDYA PUTRI FATIKHA SANI, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



108 

 

Sahota, A. 2013. Sustainability: How the Cosmetics Industry is Greening Up. 

Disunting oleh Amarjit Sahota. Wiley. 

https://doi.org/10.1002/9781118676516. 

Sekaran, U., dan R. Bougie. 2016. Research Methods For Business: A Skill 

Building Approach. Disunting oleh John Wiley & Sons. 7th edition. Chicester. 

Shen, Bin, dan Kimberly Bissell. 2013. “Social Media, Social Me: A Content 

Analysis of Beauty Companies’ Use of Facebook in Marketing and Branding.” 

Journal of Promotion Management 19 (5): 629–51. 

https://doi.org/10.1080/10496491.2013.829160. 

Singhal, Aakanksha, dan Garima Malik. 2018. “The attitude and purchasing of 

female consumers towards green marketing related to cosmetic industry.” 

Journal of Science and Technology Policy Management 12 (3): 514–31. 

https://doi.org/10.1108/JSTPM-11-2017-0063. 

Souiden, Nizar, dan Mariam Diagne. 2009. “Canadian and French men’s 

consumption of cosmetics: A comparison of their attitudes and motivations.” 

Journal of Consumer Marketing 26 (2): 97–109. 

https://doi.org/10.1108/07363760910940465. 

Sugiyono. 2017. Metodelogi Penelitian Kuantitatif dan Kualitatif. Bandung: 

Alfabeta. 

Sukato, Nuntasaree, dan Barry Elsey. 2009. “A Model of Male Consumer Behavior 

in Buying Skincare Products in Thailand.” ABAC Journal 29. 

Sweeney, Jillian C., dan Geoffrey N. Soutar. 2001. “Consumer perceived value: 

The development of a multiple item scale.” Journal of Retailing 77 (2): 203–

20. https://doi.org/10.1016/S0022-4359(01)00041-0. 

Tsaabitah, N. A. 2022. “Understanding Generation Z’s Purchase Intention Towards 

Green Skincare Products in Kingston Upon Hull, United Kingdom.” Asian 

Journal of Entrepreneurship 3 (Oktober). 

https://doi.org/10.55057/aje.2022.3.3.9. 

Xiao, Liang, Feipeng Guo, Fumao Yu, dan Shengnan Liu. 2019. “The effects of 

online shopping context cues on consumers’ purchase intention for cross-

border E-Commerce sustainability.” Sustainability (Switzerland) 11 (10). 

https://doi.org/10.3390/su11102777. 

Xu, Pei, Yinchu Zeng, Quentin Fong, Todd Lone, dan Yuanyuan Liu. 2012. 

“Chinese consumers’ willingness to pay for green- and eco-labeled seafood.” 

Food Control 28 (1): 74–82. https://doi.org/10.1016/j.foodcont.2012.04.008. 

Faktor-Faktor yang Mempengaruhi Niat Beli GenZ terhadap Produk Kecantikan Cruelty Free di
Indonesia
ANINDYA PUTRI FATIKHA SANI, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



109 

 

Yeow, Pamela, Alison Dean, dan Danielle Tucker. 2014. “Bags for Life: The 

Embedding of Ethical Consumerism.” Journal of Business Ethics 125 (1): 87–

99. https://doi.org/10.1007/s10551-013-1900-2. 

Zahid, Muhammad Mohsin, Bakhtiar Ali, Muhammad Shakil Ahmad, Ramayah 

Thurasamy, dan Naila Amin. 2018. “Factors Affecting Purchase Intention and 

Social Media Publicity of Green Products: The Mediating Role of Concern for 

Consequences.” Corporate Social Responsibility and Environmental 

Management 25 (3): 225–36. https://doi.org/10.1002/csr.1450. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Faktor-Faktor yang Mempengaruhi Niat Beli GenZ terhadap Produk Kecantikan Cruelty Free di
Indonesia
ANINDYA PUTRI FATIKHA SANI, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


