
70 

 

DAFTAR PUSTAKA 

 

Abd-Rahim, A. (2019). Online Fandom: Social Identity and Social Hierarchy of Hallyu Fans. 

Journal for Undergraduate Ethnography, 65-81. 

Amer, A., & Obradovic, S. (2022). Recognising recognition: Self-other dynamics in everyday 

encounters and experiences. Journal for the Theory of Social Behaviour, 52(4), 550–

562. https://doi.org/10.1111/jtsb.12356 

Andersen, W. (2015). Love, Rights, and Solidarity: Sports’ Potential for Recognition. Physical 

Culture and Sport Studies and Research. https://doi.org/10.1515/pcssr-2015-0028 

Butsaban, K. (2023). South Korea Government Policy in the Development of K-Pop. Journal 

of Letters. 

Chen, J. (2021). The Characteristics and Effects of Fan Community Communication. 

International Conference on Humanities and Social Science Research (ICHSSR) (pp. 

1092-1096). Atlantis Press SARL. 

Creswell, J. W. (2017). Qualitative Inquiry and Research Design: Choosing Among Five 

Approaches. USA: SAGE Publications. 

Ding & Zhuang. (2021). Why Chasing Kpop? Is Fandom Truely Crazy? -- The Motivation and 

Behaviors of Kpop Fans. ERMSS. https://doi.org/10.25236/ermss.2021.008 

Dong-hee, H. (2023, March 10). Hallyu fans number 178 million in 2022. Retrieved from The 

Korea Herald: https://www.koreaherald.com/view.php?ud=20230310000461 

Fenderico, A. (2019) The subcultural struggle for recognition: Misrecognition of the Goth 

subculture. South African Journal of Philosophy, 38:2, 203-209. 

https://doi.org/10.1080/02580136.2019.1632593 

Fuschillo, G. (2020). Fans, fandoms, or fanaticism? Journal of Consumer Culture, 20(3), 347-

365. https://doi.org/10.1177/1469540518773822  

Galbraith, P.W. (2016). The labor of love:on the convergence of fan and corporate interests in 

contemporary idol culture in Japan. in Galbraith, P.W. and Karlin, J.G. (Eds). Media 

Convergence. KinemaClub, Tokyo, pp. 232-264. 

Honneth, A. (1995). The Struggle for Recognition: The Moral Grammar of Social Conflicts. 

Cambridge: The MIT Press. 

Kim, J., Lee, S., & Park, J. (2018). Financial stress and consumer behavior among K-pop fans. 

Journal of Consumer Research, 45(2), 249–264. 

Kiuchi, Y. (2017). Idols you can meet: AKB48 and a new trend in japan’s music industry. The 

Journal of Popular Culture, Vol. 50No.1,pp.30-49. 

Ko HC, Wang LL, Xu YT. (2013). Understanding the different types of social support offered 

by audience to A-list diary-like and informative bloggers. Cyberpsychol Behav Soc 

Netw. 2013;16(3):194-9. https://doi.org/10.1089/cyber.2012.0297  

Ko, N. C., Kim, J. N., No, S. I., & Simoes, R. G. (2014). The Korean wave Hallyu in looking 

at escapism in Peruvian society. Perspectives on Global Development and Technology, 

13(3), 332–346. https://doi.org/10.1163/15691497-12341305 

Koreaboo. (2019, January 4). Here’s The Whole Story Behind Why EXO-Ls Are Called Eris. 

Retrieved from Koreaboo.com: https://www.koreaboo.com/stories/heres-whole-story-

behind-exol-called-eris/ 

Korea Foundation. (2023, April). Global ‘Hallyu’ Fans Exceed 178 Million. Retrieved from 

Korea Foundation: 

https://www.kf.or.kr/kfNewsletter/mgzinSubViewPage.do?mgzinSn=14061&mgzinS

ubSn=26490&langTy=ENG 

Perjuangan Rekognisi Atas Identitas sebagai Penggemar Boy Group EXO
SINTA ANGGRAENI SULISTYO, Prof. Dr. Heru Nugroho
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/jtsb.12356
https://doi.org/10.1515/pcssr-2015-0028
https://doi.org/10.25236/ermss.2021.008
https://doi.org/10.1089/cyber.2012.0297
https://doi.org/10.1163/15691497-12341305


71 

 

Korean Sales. (2023, May 10). Top 20 Most Streamed Artists on Melon. Retrieved from 

Korean Sales Web site: https://koreansalestwt.blogspot.com/2023/05/top-20-most-

streamed-artists-on-melon.html 

Kramer, A. (2012). The Struggle for Recognition. Retrieved from Mediate Web site: 

https://mediate.com/the-struggle-for-recognition/ 

Laffan, D. A. (2021). Positive Psychosocial Outcomes and Fanship in K-Pop Fans: A Social 

Identity Theory Perspective. Psychological Reports, 2272-2285. 

Leaper, C. (2011). More Similarities than Differences in contemporary Theories of social 

development?: A plea for theory bridging. In Advances in Child Development and 

Behavior (pp. 337-378). 

McInroy, L. B., & Craig, S. L. (2018). Online fandom, identity milestones, and self-

identification of sexual/gender minority youth. Journal of LGBT Youth, 15(3), 179–

196. https://doi.org/10.1080/19361653.2018.1459220 

Meitikasari, D., & Drianus, O. (2021). Rekognisi Axel Honneth: Gramatika Moral bagi Defisit 

Rasionalitas Beragama. Jurnal Aqidah dan Filsafat Islam, 24-47. 

Pan, Y. (2021). Analysis on the Motives Being a Fan or Fandom and the Possible Factor That 

Some Fans Performed Sasaengpaen/Fanatical Behavior. Advances in Social Science, 

Education and Humanities Research (pp. 258-261). Atlantis Press. 

Rhein, S. (2000). Being a Fan is More than That": Fan-Specific Involvement with Music . The 

World of Music, 95-109. 

SMTOWN. (2014, August 5). Join the Official Fan Club, 'EXO-L' for EXO. [Video file 

YouTube]. Retrieved May 19, 2024, from https://youtu.be/-

VgkmwudBXo?si=LkrlGHYoAo12nMHs  

Sundet, V. S., & Petersen, L. N. (2021). Ins and outs of transmedia fandom: Motives for 

entering and exiting the SKAM fan community online. Poetics, 1-10. 

De Souza, N. (2018). Idols in South Korea and Japan. Retrieved June 20, 2024, from 

www.lowyinstitute.org/the-interpreter/idols south-korea-and-japan  

Tsai, Y-S. (2016). 'A case study on the characteristics of manga fan communities', Journal of 

Graphic Novels and Comics, vol. 7, no. 

https://doi.org/10.1080/21504857.2016.1195759  

Walliman, N. (2011). Research Methods The Basics. New York: Routledge. 

Wolfe, S. (2022, August 4). Chinese EXO-Ls Go Above And Beyond In Celebration Of EXO-

Ls’ 8th Anniversary. Retrieved from Koreaboo: https://www.koreaboo.com/news/exo-

chinese-exols-celebrate-8th-anniversary/  

Yeon Jeong, Kim. (2021). Kpop Generation Analysis: BTS set an example for the 4th gen on 

Twitter. Retrieved from https://blog.x.com/en_sea/topics/events/2021/kpop-

generation-analysis--bts-set-an-example-for-the-4th-gen-on-#  

Zhao, Shuguang. 2021. Motivations and consumption practices of fostered idol fans: a self-

determination theory approach. Journal of Consumer Marketing. 

https://doi.org/10.1108/JCM-08-2019-3370  

 

 

Perjuangan Rekognisi Atas Identitas sebagai Penggemar Boy Group EXO
SINTA ANGGRAENI SULISTYO, Prof. Dr. Heru Nugroho
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/19361653.2018.1459220
https://youtu.be/-VgkmwudBXo?si=LkrlGHYoAo12nMHs
https://youtu.be/-VgkmwudBXo?si=LkrlGHYoAo12nMHs
https://www.koreaboo.com/news/exo-chinese-exols-celebrate-8th-anniversary/
https://www.koreaboo.com/news/exo-chinese-exols-celebrate-8th-anniversary/
https://blog.x.com/en_sea/topics/events/2021/kpop-generation-analysis--bts-set-an-example-for-the-4th-gen-on-
https://blog.x.com/en_sea/topics/events/2021/kpop-generation-analysis--bts-set-an-example-for-the-4th-gen-on-
https://doi.org/10.1108/JCM-08-2019-3370

	DAFTAR PUSTAKA

