
 

136 

DAFTAR PUSTAKA 

Abadi, D., & S, A. B. (2016). Daerah Istimewa Gudeg: (Film Dokumenter Tentang 

Riwayat Gudeg Sebagai Ikon Kota Joga. In Skripsi. Universitas Sebelas Maret. 

Benthall, J. (1988). The Anthropology of Tourism. Anthropology Today, 4(3), 20-22. 

10.2307/3032807 

Bichler, B. F., Pikkemaat, B., & Peters, M. (2021). Exploring the role of service quality, 

atmosphere and food for revisits in restaurants by using a e-mystery guest 

approach. Journal of Hospitality and Tourism Insights, 4(3), pp. 351-369. 

https://doi.org/10.1108/JHTI-04-2020-0048 

Bruner, E. M. (1956). Cultural Transmission and Cultural Change. Southwestern 

Journal of Anthropology, 12(2), pp. 191-199. 

https://www.jstor.org/stable/3629114 

Burns, P. M. (2004). Anthropology and Tourism: Past Contributions and Future 

Theoretical Challenges. Anthropological Forum, 14(1), 5-22. 

10.1080/0066467042000189727 

Dekker, J. (2001). Cultural Transmission and Inter-Generational Interaction. 

International Review of Education, 47(1/2), pp. 77-95. 

Fathy, R. (2019). Modal Sosial: Konsep, Inklusivitas dan Pemberdayaan Masyarakat. 

Jurnal Pemikiran Sosiologi, 6(1), 1-17. 

Febriani, I. (2015). Tasting Indonesia: cosmopolitanism in culinary tourism. 

International Journal of Tourism Anthropology, 4(2), 111-121. 

10.1504/IJTA.2015.070039 

Fillitz, T., & Saris, J. A. (2012). . Debating Authenticity: Concepts of Modernity in 

Anthropological Perspective. Oxford: Berghahn Book. 

Hamsinah. (2018). Pengaruh Produktivitas, Efisiensi dan Kepuasan Kerja Terhadap 

Perputaran Karyawan Bagian Marketing Lempuk Syako Makassar. Inovasi. P-

ISSN 2356-2005 

Handler, R. (1986). Authenticity. Anthropology Today, 2(1), pp. 2-4. 

https://www.jstor.org/stable/3032899 

Heitmann, S. (2011). Authenticity in Tourism. Research Themes for Tourism, 45-58. 

https://www.cabidigitallibrary.org/doi/pdf/10.5555/20113005558. 

Wayahe Nasi Penggel Tampil: Modifikasi dan Negosiasi Autentisitas Nasi Penggel dalam
Perkembangan
Pariwisata Kuliner di Kebumen
FEBRY FAJAR MABRUROH, Dr. Mohamad Yusuf, M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/JHTI-04-2020-0048
https://www.jstor.org/stable/3629114


137 

 

Hudayana, B. (1991). Antropologi Ekonomi Versus Ilmu Ekonomi: Kajian Awal 

Tentang Masalah Sejarah, Obyek, dan Metode. Humaniora, (2), 31-41. 

https://journal.ugm.ac.id/jurnal-humaniora/article/view/2090/1889 

Kamil, A. I. (2019). Kopi: Otentisitas Material dan Gaya Hidup. Aceh Anthropological 

Journal, 3(2), 129-143. https://ojs.unimal.ac.id/index.php/AAJ 

Kim, Y., & Gao, F. Y. (2013). Does Family Involvement Increase Business 

Performance? Family-Longevity Goals’ Moderating Role in Chinese Family 

Firms. Journal of Business Research, 66(2), 265-274. 

Kirk, A. (2007). Karl Polanyi, Marshall Sahlins, and the Study of Ancient Social 

Relations. Journal of Biblical Literature, 126(1), 182-191. 

https://www.jstor.org/stable/27638428 

Lindholm, C. (2002). Authenticity, Anthropology, and the Sacred. Anthropological 

Quarterly, 75(2), pp. 331-338. https://www.jstor.org/stable/3318264 

Linnekin, J. (1991). Cultural Invention and the Dilemma of Authenticity. American 

Anthropologist, 93(2), pp. 446-449. https://www.jstor.org/stable/681307 

Long, L. M. (1998). Culinary Tourism: A Folkloristic Perspective on Eating and 

Otherness. Southern Folklore, 55(3), 181-204. 

https://www.researchgate.net/publication/287547184 

Long, L. M. (2004). Culinary Tourism: Exploring the Other Through Food. University 

Press of Kentucky. 

Malinowski, B. (1992). Argonauts of the Western Pacific An Account of Native 

Enterprise and Adventure in the Archipelagoes of Melanesian New Guinea. 

London, G. Routledge & Sons: New York, E.P. Dutton & Co. 

https://www.gutenberg.org/files/55822/55822-h/55822-h.htm 

Mansoer, F. W. (t.t.). Konsep Dasar Ekonomi Pasar. In Pengantar Ekonomi Mikro. 

Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis: An Expanded 

Sourcebook. SAGE Publications. 

Mintz, S. W., & Du Bois, C. M. (2002). The Anthropology of Food and Eating. Annual 

Review of Anthropology, 31, 99-199. 

10.1146/annurev.anthro.32.032702.131011 

Novianti, K. (2013). Kebudayaan, Perubahan Sosial, dan Agama dalam Perspektif 

Antropologi. HARMONI, 12(2), 8-20. 

Wayahe Nasi Penggel Tampil: Modifikasi dan Negosiasi Autentisitas Nasi Penggel dalam
Perkembangan
Pariwisata Kuliner di Kebumen
FEBRY FAJAR MABRUROH, Dr. Mohamad Yusuf, M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



138 

 

Nuraprilia, W. (2023). Pengaruh Kualitas Produk, Kualitas Pelayanan dan Variasi 

Menu Terhadap Kepuasan Konsumen di Warung UMKM Minas Syukur 

Kambang. Skripsi: Universitas Islam Negeri Sulthan Thaha Saifuddin Jambi. 

Pitanatri, P. D. S. (2021). Pariwisata Budaya dalam Tinjauan Riset: Dulu, Kini, dan 

Nanti. Politeknik Pariwisata Bali. 

Rahayu, T. (2014). Pertempuran Sidobunder di Kebumen Tahun 1947 (Skripsi ed.). 

Universitas Negeri Yogyakarta. 

Rahmawati, R. (2022). Repelita: Sejarah Pembangunan Nasional di Era Orde Baru. 

ETNOHISTORI: Jurnal Ilmiah Kebudayaan dan Kesejarahan, IX(2), 36-42. 

Sairin, S., Semedi, P., & Hudayana, B. (2016). Pengantar Antropologi Ekonomi. 

Pustaka Pelajar. 

Santoso, L., Adib, M., Jalal, M., & Afdholy, N. (2024). Exploring Indonesian Cuisine 

Ethnographically: A Fusion of Heritage and Innovation Through the Lens of 

Local Wisdom. Asian Journal of Dairy and Food Research, 1, 1-5. 

0.18805/ajdfr.DRF-366 

Stanford, L. (2012). When the Marginal Becomes the Exotic: The Politics of Culinary 

Tourism in Indigenous Communities in Rural Mexico. In Reimagining 

Marginalized Foods (pp. 67-87). University of Arizona Press. 

https://www.jstor.org/stable/j.ctt1814g4b.7 

Stephenson, L. (2023). Cultural Heritage: Its Significant and Preserving. Anthropology, 

11(321). 

Sutrisno, A. A. (2024). Presentasi Visual dalam Tata Kemas Sego Pincuk Terhadap 

Persepsi Gastronomi dan Kenikmatan. MAVIS: Jurnal Desain Komunikasi 

Visual, 6(1), pp. 28-38. e-ISSN: 2656-9221 

Theodossopoulos, D. (2013). Emberá Indigenous Tourism and the Trap of 

Authenticity: Beyond Inauthenticity and Invention. Anthropological Quarterly, 

86(2), pp. 397-425. https://www.jstor.org/stable/41857331 

Tohar, M. A., & Wibawanto, S. (2020). Pengaruh Price Fairness terhadap Perceived 

Value dan Satisfaction pada Makanan Lokal Kebumen. Universitas Putra 

Bangsa. 

http://eprints.universitasputrabangsa.ac.id/id/eprint/436/1/165502622.pdf 

Tohirin, A. (2021). Pengaruh Fasilitas dan Lokasi Terhadap Kepuasan Konsumen 

(Studi Kasus Pada Konsumen Angkringan Modern King's Matador Majenang). 

Wayahe Nasi Penggel Tampil: Modifikasi dan Negosiasi Autentisitas Nasi Penggel dalam
Perkembangan
Pariwisata Kuliner di Kebumen
FEBRY FAJAR MABRUROH, Dr. Mohamad Yusuf, M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



139 

 

Skripsi: Universitas Islam Negeri (UIN) Profesor. K.H. Saifuddin Zuhri 

Purwokerto. 

van de Port, M. (2004b). Authenticity. Ethnofoor XVII, 1(2). 

van de Port, M. (2004a). Registers of Incontestability: The Quest for Authenticity in 

Academia and Beyond. Ethnofoor XVII, 1(2), 7-22. 

Vu, H. (2022). Local Handicraft as Authentic Tourism Souvenirs Enhancing Cultural 

Values Through Storytelling. (Thesis). Lapland University of Applied 

Sciences.  

Whitehead, T. L. (2005). Basic Classical Ethnographic Research Methods. Cultural 

Ecology of Health and Change. University of Maryland. 

Wiradi, G. (1993). Karya Chayanov Ditinjau Kembali. Ikatan Sosiologi Indonesia.  

Wiratama, M. B. (2019). Alkohol Penyambung Sendi Kehidupan: Studi Kasus Home 

Industry Perajin Alkohol di Desa Bekonang, Kecamatan Mojolaban, Kabupaten 

Sukoharjo, Jawa Tengah. In Skripsi. Universitas Gadjah Mada. 

Yuliana, Y. (2017). Upaya Membangun Loyalitas Konsumen Melalui Pendekatan 

Kualitatif pada Kualitas Produk dan Kualitas Pelayanan di Fakultas Ekonomi 

UMN Al Washiliyah Medan T.A. 2013/2014. Jurnal Penelitian Pendidikan 

Sosial Humaniora, 2(2), 291-325. 

https://media.neliti.com/media/publications/288137-upaya-membangun-

loyalitas-konsumen-melal-bb115b07.pdf 

Zhang, T., Chen, J., & Hu, B. (2019). Authenticity, Quality, and Loyalty: Local Food 

and Sustainable Tourism Experience. Sustainability, 11(12), 1-18. 

https://doi.org/10.3390/su11123437 

 

 

 

 

 

 

 

 

Wayahe Nasi Penggel Tampil: Modifikasi dan Negosiasi Autentisitas Nasi Penggel dalam
Perkembangan
Pariwisata Kuliner di Kebumen
FEBRY FAJAR MABRUROH, Dr. Mohamad Yusuf, M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


