
62

DAFTAR PUSTAKA
Ashforth, B. E., & Mael, F. (1989). “Social Identity Theory and the Organization”. Academy

of Management Review, vol. 14 no. 1: 20–39.
https://doi.rog/10.5465/amr.1989.4278999.

Biswas, Debajyoti, Laurent Alfandari, Claudia Archetti. 2024. “A Triple Bottom Line
Optimization Model for Assignment and Routing of On-demand Home Service”.
Computers and Operations Research. https://doi.org/10.1016/j.cor.2024.106644.

Chapman, Derek S., Krista L. Uggerslev, Sarah A. Carroll, Kelly A. Piasentin, dan
David A. Jones. 2005. “Applicant Attraction to Organizations and Job Choice: A
Meta-Analytic Review of the Correlates of Recruiting Outcomes.” Journal of
Applied Psychology 90: 928–44. https://doi.org/10.1037/0021-9010.90.5.928.

Connelly, Brian L., S. Trevis Certo, R. Duane Ireland, dan Christopher R. Reutzel. 2011.
“Signaling Theory: A Review and Assessment.” Journal of Management 37, no. 1:
39–67. https://doi.org/10.1177/0149206310388419.

“Daftar Negara ASEAN Paling Ramah Lingkungan, RI Urutan 3 Terbawah!”. t.t. Diakses 3
Februari 2024. https://databoks.katadata.co.id/datapublish/2022/11/08/daftar-
negara-asean-paling-ramah-lingkungan-ri-urutan-3-terbawah.

Dolot, Anna. 2018. “The Characteristic of Generation Z”. e-mentor, no.2: 74.
https://doi.org/10.15219/em74.1351.

Duarte, A.P., D.R. Gomes, dan J.G. das Neves. 2014. “Tell me your socially responsible
practices, I will tell you how attractive for recruitment you are! The impact of perceived
CSR on organizational attractiveness”. Tékhne 12, no. Desember (Desember): 22–29.
https://doi.org/10.1016/j.tekhne.2015.01.004.

Dwidienawati, Diena dan Dyah Gandasari. 2018. “Understanding Indonesia’s Generation Z”.
International Journal of Engineering & Technology, no.7: 245-252.
https://doi.org/10.14419/ijet.v7i3.25.17556.

Flanders, Ned A., Martin Fishbein, dan Icek Ajzen. 1975. Belief, Attitude, Intention, and
Behavior: An Introduction to Theory and Research. Addison-Wesley Publishing
Company

Fombrun, Charles J, Naomi A Gardberg, and Joy M Sever. 2000. “The Reputation QuotientSM:
A multi-stakeholder measure of corporate reputation.” Journal of Brand Management 7,
no. 4 (Maret): 241–55. https://doi.org/10.1057/bm.2000.10.

Gazi, M. A. I., Masud, A. Al, Sobhani, F. A., Dhar, B. K., Hossain, M. S., & Hossain, A. I. 2023.
“An Empirical Study on Emergency of Distant Tertiary Education in the Southern
Region of Bangladesh during COVID-19: Policy Implication”. International Journal of
Environmental Research and Public Health, vol. 20 no. 5
https://doi.org/10.3390/ijerph20054372.

“Gen Y and Gen Z Global Workplace Expectation Study”. t.t. Diakses 10 Februari 2024.
http://workplaceintelligence.com/geny-genz-global-workplace-expectations-study/.

“Gen Z is Emerging as the Sustainability Generation”. t.t. Diakses 8 Februari 2024.
https://www.forbes.com/sites/gregpetro/2021/04/30/gen-z-is-emerging-as-the-
sustainability-generation/?sh=26da328e8699

Ghozali, I. (2016). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 23. Edisi 8.
Semarang: Badan Penerbit Universitas Diponegoro

Pengaruh Penerapan Corporate Social Responsibility pada Perusahaan terhadap Intensi Melamar
Kerja
dengan Reputasi Perusahaan sebagai Pemediasi
Ramadhan Luthfi Prakosa, Reni Rosari, MBA, Dr.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.rog/10.5465/amr.1989.4278999.
https://doi.org/10.1016/j.cor.2024.106644.
https://doi.org/10.1037/0021-9010.90.5.928.
https://doi.org/10.1177/0149206310388419.
https://databoks.katadata.co.id/datapublish/2022/11/08/daftar-negara-asean-paling-ramah-lingkungan-ri-urutan-3-terbawah
https://databoks.katadata.co.id/datapublish/2022/11/08/daftar-negara-asean-paling-ramah-lingkungan-ri-urutan-3-terbawah
https://doi.org/10.15219/em74.1351.
https://doi.org/10.1016/j.tekhne.2015.01.004.
https://doi.org/10.14419/ijet.v7i3.25.17556.
https://doi.org/10.1057/bm.2000.10.
https://doi.org/10.3390/ijerph20054372.
http://workplaceintelligence.com/geny-genz-global-workplace-expectations-study/.
https://www.forbes.com/sites/gregpetro/2021/04/30/gen-z-is-emerging-as-the-sustainability-generation/?sh=26da328e8699
https://www.forbes.com/sites/gregpetro/2021/04/30/gen-z-is-emerging-as-the-sustainability-generation/?sh=26da328e8699


63

“Green Economy”. t.t. United Nations Environment Programme. Diakses 16 Februari 2024.
https://www.unep.org/regions/asia-and-pacific/regional-initiatives/supporting-resource-
efficiency/green-economy.

Gupta, Anil K., Vijay Govindarajan, dan Ayesha Malhotra. 1999. “Feedback Seeking
Behavior within Multinational Corporations.” Strategic Management Journal 20, no. 3:
205–22.

Hafizhah, Iffah, Insany Fitri Nurqamar, Nur Rahmi, Sri Ulfa, dan Nur Fadhilah. “The Intention
of Generation Z to Apply for a Job”. Jurnal Bisnis, Managemen, dan Informatika. 2022.
https://doi.org/10.26487/jbmi.v18i3.16493

Hair, J., Hult, G. T. M., Ringle, C., dan Sarstedt, M. 2017. A Primer on Partial Least Squares
Structural Equation Modeling. SAGE.

Hanifah dan Prabu Wardono. 2020. “Identification of Behavior Factors of Generation Z Job
Seekers in Indonesia”. Jurnal Aplikasi Bisnis Dan Manajemen (JABM), vol.6 no.3: 628.
https://doi.org/10.17358/jabm.6.3.62.

Haryono, S. (2016). Metode SEM untuk Penelitian Manajemen dengan Amos, Lisrel, PLS.
Badan Penerbit PT. Intermedia Personalia Utama.

Jacobs, Michael. (1993). The Green Economy: Environment, Sustainable Development, and
the Politics of the Future. Vancouver: UBC Press.

Khatibi, Ali, Liyana-arachchige Chandima Sajeewanie, Mohd Shukri Ab Yajid, S.M. Ferdouz
Azam, and Jackquelin Tham.2019. “Concept of Green: A Review on Related Concept
and Empirical Implications.” European Journal of Management and Marketing Studies.
Volume 4, Issue 1. https://doi.org/10.5281/zenodo.3360880

Kong, D., Yang, X., Liu, C., & Yang, W. 2019. ”Business strategy and firm efforts on
environmental protection: Evidence from China. Business Strategy and the
Environment”. Business Strategy and the Environment. https://do.org/10.1002/bse.2376.

“Mengenal Konsep Triple Bottom Line (3P) dan Implementasinya”. t.t. Diakses 15 Februari
2024. https://lindungihutan.com/blog/mengenal-konsep-triple-bottom-line/.

“Pakar Unpad Nilai Generasi Z Lebih Pilih Gunakan Produk Ramah Lingkungan”. t.t. Diakses
20 Februari 2024. https://www.unpad.ac.id/2024/01/pakar-unpad-nilai-generasi-z-
lebih-pilih-gunakan-produk-ramah-lingkungan/.

Putra, P. M. J. S., Arianti, N. P. T. A., 2018. ”Pengaruh Profitabilitas pada Hubungan
Corporate Social Responsibility & Good Corporate Governance terhadap Nilai
Perusahaan.” Jurnal Ilmiah Manajemen & Akuntansi, Vol. 24, No. 1: 20-46.

Sekaran, U., dan Bougie, R. (2016). Research Methods For Business: A Skill Building
Approach. John Wiley and Sons.

“Sekilas SDGs”. t.t. Diakses 2 Februari 2024.
https://sdgs.bappenas.go.id/#:~:text=Apa%20itu%20SDGs%3F,tantangan%20global%20y
ang%20kita%20hadapi.

“Sensus BPS: Saat ini Indonesia di Dominasi Gen Z”. t.t. Diakses 5 Februari 2024.
https://data.goodstats.id/statistic/pierrerainer/sensus-bps-saat-ini-indonesia-

didominasi-oleh-gen-z-n9kqv
Singh, Kuldeep, Madhvendra Misra. 2022. “The Evolving Path of CSR: Toward Business and

Society Relationship. Journal of Economic and Administrative Sciences, Vol. 38 No. 2:
304-332. https://doi.org/10.1108/JEAS-04-2020-0052.

Spence, Michael. 1973. “Job Market Signaling.” The Quarterly Journal of Economics 87, no. 3:
355–74. https://doi.org/10.2307/1882010.

Pengaruh Penerapan Corporate Social Responsibility pada Perusahaan terhadap Intensi Melamar
Kerja
dengan Reputasi Perusahaan sebagai Pemediasi
Ramadhan Luthfi Prakosa, Reni Rosari, MBA, Dr.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.unep.org/regions/asia-and-pacific/regional-initiatives/supporting-resource-efficiency/green-economy.
https://www.unep.org/regions/asia-and-pacific/regional-initiatives/supporting-resource-efficiency/green-economy.
https://doi.org/10.26487/jbmi.v18i3.16493
https://doi.org/10.17358/jabm.6.3.62.
https://doi.org/10.5281/zenodo.3360880
https://do.org/10.1002/bse.2376.
https://lindungihutan.com/blog/mengenal-konsep-triple-bottom-line/.
https://www.unpad.ac.id/2024/01/pakar-unpad-nilai-generasi-z-lebih-pilih-gunakan-produk-ramah-lingkungan/.
https://www.unpad.ac.id/2024/01/pakar-unpad-nilai-generasi-z-lebih-pilih-gunakan-produk-ramah-lingkungan/.
https://sdgs.bappenas.go.id/sekilas-sdgs/
https://data.goodstats.id/statistic/pierrerainer/sensus-bps-saat-ini-indonesia-didominasi-oleh-gen-z-n9kqv
https://data.goodstats.id/statistic/pierrerainer/sensus-bps-saat-ini-indonesia-didominasi-oleh-gen-z-n9kqv
https://doi.org/10.1108/JEAS-04-2020-0052.
https://doi.org/10.2307/1882010.


64

Tajfel, Henri, and John C. Turner. 2004. “The Social Identity Theory of Intergroup Behavior.”
Dalam Political Psychology. Psychology Press

Tarigan, Josua, Amelia Rika Sanchia Susanto, Saarce Elsye Hatane, Ferry Jie, and Foedjiawati.
2020. “Corporate social responsibility, job pursuit intention, quality of work life and
employee performance: case study from Indonesia controversial industry.”Asia-Pacific
Journal of Business Administration. 13, no. 2 (Januari): 141–58.
https://doi.org/10.1108/APJBA-09-2019-0189.

Tien Thanh, Pham, Nguyen Thun Ha, Pham Thi Hong Ngoc, dan Le Thi Thuy Ha. 2023.
“Corporate social responsibility, corporate reputation and intention to apply for a job:
evidence from students in an emerging economy”. International Journal of
Organizational Analysis. Ahead-of-print. https://doi.org/10.1108/IJOA-11-2022-3484.

Umrani, Waheed Ali, Nisar Ahmed Chana, Umair Ahmed, Jawad Syed, Munwar Hussain Pahi,
dan Ramayah T. 2022. “The Laws of Attraction: Role of Green Human Resources,
Culture and Environmental Performance in the Hospitality Sector”. International
Journal of Contemporary Hospitality Management, vol.103.
https://doi.org/10.1016/j.ijhm.2022.103222.

Wang, Quihong, Md. Abu Izza Gazzi, Farid Ahmad Sobhani, Abdullah Al Masud, Md. Aminul
Islam, dan Tahmina Akter. “Green Human Resource Management and Job Pursuit
Intention: Mediating Role of Corporate Social Responsibility and Organizational
Reputation”. Environmental Research Communication. 2023.
https://doi.org/10.1088/2515-7620/acda81.

“What is CSR?”.t.t. United Nations Industrial Development. Diakses 15 Februari 2024.
https://www.unido.org/our-focus-advancing-economic-competitiveness-competitive-
trade-capacities-and-corporate-responsibility-corporate-social-responsibility-market-
integration/what-csr.

Wijoyo, Hadion, Irjus Indriawan, Yoyok Cahyono, Agus Leo Handoko, dan Ruby Santamoko
(2020). Generasi Z & Revolusi Industri 4.0. Purwokerto Selatan: Penerbit CV. Pena
Persada.

“5 Ways The Workplace Needs to Change to Get the Most Out of Generation Z” t.t. Diakses
10 Februari 2024. https://www.fastcompany.com/3049848/5-ways-the-workplace-
needs-to-change-to-get-the-most-out-of-generation-z.

Pengaruh Penerapan Corporate Social Responsibility pada Perusahaan terhadap Intensi Melamar
Kerja
dengan Reputasi Perusahaan sebagai Pemediasi
Ramadhan Luthfi Prakosa, Reni Rosari, MBA, Dr.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/APJBA-09-2019-0189.
https://doi.org/10.1108/IJOA-11-2022-3484.
https://doi.org/10.1016/j.ijhm.2022.103222.
https://doi.org/10.1088/2515-7620/acda81.
https://www.unido.org/our-focus-advancing-economic-competitiveness-competitive-trade-capacities-and-corporate-responsibility-corporate-social-responsibility-market-integration/what-csr
https://www.unido.org/our-focus-advancing-economic-competitiveness-competitive-trade-capacities-and-corporate-responsibility-corporate-social-responsibility-market-integration/what-csr
https://www.unido.org/our-focus-advancing-economic-competitiveness-competitive-trade-capacities-and-corporate-responsibility-corporate-social-responsibility-market-integration/what-csr
https://www.fastcompany.com/3049848/5-ways-the-workplace-needs-to-change-to-get-the-most-out-of-generation-z.
https://www.fastcompany.com/3049848/5-ways-the-workplace-needs-to-change-to-get-the-most-out-of-generation-z.

	DAFTAR PUSTAKA

