PENGARUH EMPLOYER ATTRACTIVENESS TERHADAP INTENSI MELAMAR PEKERJAAN DENGAN
ONLINE REVIEWS PERUSAHAAN
SEBAGAI PEMODERASI: STUDI PADA MAHASISWA FEB UGM TERHADAP PT TELKOM INDONESIA

TBK
UNIVERSITAS  MUHAMMAD RIZA PANDU WICAKSANA, Rocky Adiguna, S.E., M.Sc., Ph.D.
GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Acemoglu, D., & Restrepo, P. (2019a). The Impact of Automation on Employment:
Insights from Recent Studies. Journal of Economic Perspectives, 33(2), 1-
26.

Acemoglu, D., & Restrepo, P. (2019b). Artificial Intelligence, Automation, and
Work. Handbook of Labor Economics, 4B, 197-219.

Acemoglu, D. (2021). Automation and New Tasks: How Technology Displaces and
Reinstates Labor. Journal of Economic Perspectives, 35(1), 3-30.

Agrawal, A., Gans, J., & Goldfarb, A. (2019). The Economics of Artificial
Intelligence: An Agenda. University of Chicago Press.

Ambler, T., & Barrow, S. (1996). The Employer Brand. Journal of Brand
Management, 4(3), 185-206.

Armstrong, M. (2020). Human Resource Management Practice (15th ed.). Kogan
Page.

Backhaus, K., & Tikoo, S. (2004). Conceptualizing and Researching Employer
Branding. Career Development International, 9(5), 501-517.

Bharadwaj, S. (2023). The Role of Online Reviews in the Employer Branding
Process. Journal of Business Research, 145, 456-472.

Benton, L. (2018). How to enhance your employer brand using company review
sites?. TalentLyft. Diakses dari
https://www.talentlyft.com/en/blog/article/137/how-to-enhance-your-
employer-brand-using-company-review-sites

Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating Company: Dimensions
of Attractiveness in Employer Branding. International Journal of
Advertising, 24(2), 151-172.

Brende, B. (2019). We need a reskilling revolution: Here’s how to make it happen.
World Economic Forum. Diakses dari https://www.weforum.org/

Chapman, D. S., Uggerslev, K. L., Carroll, S. A., Piasentin, K. A., & Jones, D. A.
(2005). Applicant Attraction to Organizations and Job Choice: A Meta-
Analytic Review of the Correlates of Recruiting Outcomes. Journal of
Applied Psychology, 90(5), 928-944.

Cheung, C. M. K., et al. (2009). The credibility of electronic word-of-mouth:
Informational and normative determinants of on-line consumer
recommendations. International Journal of Electronic Commerce, 13(4), 9-
38.

Collins, C. J., & Stevens, C. K. (2002). The Relationship Between Early
Recruitment-Related Activities and the Application Decisions of New
Labor-Market Entrants: A Brand Equity Approach to Recruitment. Journal
of Applied Psychology, 87(6), 1121-1133.

Dabirian, A., Kietzmann, J., & Diba, H. (2017). A Great Place to Work!?
Understanding Crowdsourced Employer Branding. Business Horizons,
60(2), 197-205.

Dalvi, S. (2021). Employer Branding: A Strategic Tool for Talent Management.


https://www.talentlyft.com/en/blog/article/137/how-to-enhance-your-employer-brand-using-company-review-sites
https://www.talentlyft.com/en/blog/article/137/how-to-enhance-your-employer-brand-using-company-review-sites
https://www.weforum.org/

PENGARUH EMPLOYER ATTRACTIVENESS TERHADAP INTENSI MELAMAR PEKERJAAN DENGAN
ONLINE REVIEWS PERUSAHAAN
SEBAGAI PEMODERASI: STUDI PADA MAHASISWA FEB UGM TERHADAP PT TELKOM INDONESIA

TBK
UNIVERSITAS  MUHAMMAD RIZA PANDU WICAKSANA, Rocky Adiguna, S.E., M.Sc., Ph.D.
GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

International Journal of Human Resource Management, 32(2), 321-342.
Deloitte. (2019). Welcome to Generation Z. Amerika Serikat: Deloitte Global

Gatewood, R. D., Gowan, M. A., & Lautenschlager, G. J. (1993). Corporate image,
recruitment image, and initial job choice decisions. Academy of
Management Journal, 36(2), 414-427.

Glassdoor. (2024). Company Reviews. Retrieved from https://www.glassdoor.com

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data
Analysis (7th ed.). Pearson Education.

Highhouse, S., et al. (2003). Measuring attraction to organizations. Educational and
Psychological Measurement, 63(6), 986-1001.

Indeed. (2023). Negative Glassdoor reviews: How to handle them effectively.
Diakses dari https://www.indeed.com/perusahaan/c/info/negative-
glassdoor-reviews

Indeed. (2024). Company Reviews and Job Postings. Diakses dari
https://www.indeed.com

Jobstreet. (2024). Company Reviews and Job Listings. Diakses dari
https://www.jobstreet.com

Kashive, N., et al. (2020). Employer Branding through Crowdsourcing:
Understanding the Sentiments. Journal of Management Research, 12(1), 75-
88.

Kashyap, V., & Verma, A. (2018). Linking Dimensions of Employer Branding and
Turnover Intentions. International Journal of Organizational Analysis,
26(2), 282-295.

Keller, S., & Meaney, M. (2017). Attracting and Retaining the Right Talent.
McKinsey Quarterly. Diakses dari https://www.mckinsey.com/business-
functions/organization/our-insights/attracting-and-retaining-the-right-
talent

LinkedIn. (2024). Employee Testimonials and Recommendations. Diakses dari

https://www.linkedin.com

Love, L. F., & Singh, P. (2011). Workplace Branding: Leveraging Human
Resources Management Practices for Competitive Advantage Through
"Best Employer"” Surveys. Journal of Business and Psychology, 26(2), 175-
181.

Meister, J. C., & Willyerd, K. (2020). The 2020 Workplace: How Innovative
Companies Attract, Develop, and Keep Tomorrow's Employees Today.
HarperCollins.

Melian-Gonzaélez, S., & Bulchand-Gidumal, J. (2017). Why online reviews matter
for employer brand: Evidence from Glassdoor.

Pilcher, A. (2019). The importance of company reviews for enhancing your
employer brand. Zippia. Diakses dari
https://www.zippia.com/employer/the-importance-of-company-reviews-
for-enhancing-your-employer-brand/

Pinto, I., Mama, J., & Andreia. (2021). Employer branding as a talent management
tool: A systematic literature revision.

Reviewshake Blog. (2023). How to effectively manage employee online reviews.



https://www.indeed.com/perusahaan/c/info/negative-glassdoor-reviews
https://www.indeed.com/perusahaan/c/info/negative-glassdoor-reviews
https://www.indeed.com/
https://www.jobstreet.com/
https://www.mckinsey.com/business-functions/organization/our-insights/attracting-and-retaining-the-right-talent
https://www.mckinsey.com/business-functions/organization/our-insights/attracting-and-retaining-the-right-talent
https://www.mckinsey.com/business-functions/organization/our-insights/attracting-and-retaining-the-right-talent
https://www.linkedin.com/
https://www.zippia.com/employer/the-importance-of-company-reviews-for-enhancing-your-employer-brand/
https://www.zippia.com/employer/the-importance-of-company-reviews-for-enhancing-your-employer-brand/

PENGARUH EMPLOYER ATTRACTIVENESS TERHADAP INTENSI MELAMAR PEKERJAAN DENGAN
ONLINE REVIEWS PERUSAHAAN
SEBAGAI PEMODERASI: STUDI PADA MAHASISWA FEB UGM TERHADAP PT TELKOM INDONESIA

TBK
UNIVERSITAS  MUHAMMAD RIZA PANDU WICAKSANA, Rocky Adiguna, S.E., M.Sc., Ph.D.
GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Reviewshake. Diakses dari https://www.reviewshake.com/blog/how-to-
effectively-manage-employee-online-reviews

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-
Building Approach (7th ed.). John Wiley & Sons.

Shamim, S., Cang, S., Yu, H., & Li, Y. (2016). Management approaches for
Industry 4.0: A human resource management perspective. In 2016 IEEE
Congress on Evolutionary Computation (CEC) (pp. 5309-5316). IEEE.

Silva, P., & Dias, R. (2022). The Relationship Between Employer Branding,
Corporate Reputation, and Intention to Apply for Jobs. European
Management Journal, 40(3), 489-501.

Spencer, D. A. (2020). No Automation Please, We're British: Why Workers May
Resist Labour-Saving Technology. Cambridge Journal of Economics,
44(3), 573-590.

Tabachnick, B. G., & Fidell, L. S. (2019). Using Multivariate Statistics (7th ed.).
Pearson Education.

Telkom Indonesia. (2023). Forbes World's Best Employers. Diakses dari
https://www.telkom.co.id

Telkom  Indonesia.  (2024). Living in  Telkom. Diakses dari
https://www.telkom.co.id

Turban, D. B., etal. (1998). Applicant attraction to firms: Influences of organization
reputation, job and organizational attributes, and recruiter behaviors.
Journal of Vocational Behavior, 52, 24-44.

Turban, D. B., & Greening, D. W. (1997). Corporate social performance and
organizational attractiveness to prospective employees. Academy of
Management Journal, 40(3), 658-672.


https://www.reviewshake.com/blog/how-to-effectively-manage-employee-online-reviews
https://www.reviewshake.com/blog/how-to-effectively-manage-employee-online-reviews
https://www.telkom.co.id/
https://www.telkom.co.id/

	DAFTAR PUSTAKA

