Perancangan Model Bisnis Ecommerce Print on Demand Printful
Kevin Teguh Sinaga, Bayu Sutikno, S.E., M.S.M., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Bilinska-Reformat, K., & Dewalska-Opitek, A. (2021). E-commerce as the
predominant business model of fast fashion retailers in the era of global
COVID-19 pandemics. Procedia Computer Science, 192, 2479-2490.
https://doi.org/10.1016/j.procs.2021.09.017

Husain, H., Wahyudi, M., Safi’i, M., & Zarlis, M. (2020). E-Bisnis Solusi
Inovatif Penggerak Ekonomi Masyarakat Pandemi COVID-19. Prosiding
Seminar Nasional Riset Dan Information Science (SENARIS), 2, 100-104.

Purnama, N. I., & Putri, L. P. (2021). Analisis Penggunaan E-Commerce Di
Masa Pandemi. Seminar Nasional Teknologi Edukasi Sosial Dan
Humaniora, 1(1), 556-561.
https://jurnal.ceredindonesia.or.id/index.php/sintesa/article/view/357

Slavik, S., & Bednér, R. (2014). Analysis of Business Models. Journal of
Competitiveness, 6(4), 19-40. https://doi.org/10.7441/joc.2014.04.02

Tangchaiburana, S., & Techametheekul, K. W. (2017). Development model of
web design element for clothing e-commerce based on the concept of mass
customization. Kasetsart Journal of Sosial Sciences, 38(3), 242—-250.
https://doi.org/10.1016/j.kjss.2016.07.007

Teece, D. J. (2010). Business models, business strategy and innovation. Long
Range Planning, 43(2-3), 172-194.
https://doi.org/10.1016/j.Irp.2009.07.003

Zhang, C., & Zheng, X. (2021). Customization strategies between online and
offline retailers. Omega (United Kingdom), 100, 102230.
https://doi.org/10.1016/j.0mega.2020.102230

Laosirihongthong, T., Tungkaprasert, P., Banjongmanomai, S., & Somlake, W.
(2009). Mass customization. Chulalongkorn Review, 21(83), 33e63.

Cooper, R. D., dan Schindler, P. S. (2014). Business Research Methods, 12th
Edition. McGraw - Hill Education, New York.

lamsiriwong, O. (2013). E-commerce (A managerial perspective). Bangkok,
Thailand: Se-Education.

111



Perancangan Model Bisnis Ecommerce Print on Demand Printful
Kevin Teguh Sinaga, Bayu Sutikno, S.E., M.S.M., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Schindler, P.S. (2019). Business Research Methods. The McGraw-Hill/lrwin,
New York.

Prodjo, A. R. (2023). Tren Custom Fashion, Peluang UMK Kuasai Pasar Lokal.
Umkm.kompas.Com.https://umkm.kompas.com/read/2023/07/06/1604083
83/tren-custom-fashion-peluang-umk-kuasai-pasar-lokal#google_vignette

Caron, J., & Markusen, J. R. (2010). Gamestorming.

Christy, F. E. (2020). Prediksi Angka Pengguna E-commerce di Indonesia
2024. Data.tempo.Com. https://data.tempo.co/data/909/prediksi-angka-
pengguna-e-commerce-di-indonesia-2024

Kadin Indonesia. (2023). Data dan Statistik UMKM. kadin.ld.
https://kadin.id/data-dan-statistik/umkm-indonesia/

Kuma, B. (2024). What Is Print on demand and How To Start a Business.
Shopify.Com. https://www.shopify.com/blog/print-on-demand

Marting Tips. (2023). Apa itu Bisnis Print on demand & Bagaimana Cara
Memulainya?. Arterous.Com. https://www.arterous.com/en/blog/apa-itu-
bisnis-print-on-demand-bagaimana-cara-memulainya

Tangchaiburana, S., & Techametheekul, K. W. (2017). Development model of
web design element for clothing e-commerce based on the concept of mass
customization. Kasetsart Journal of Sosial Sciences, 38(3), 242—-250.
https://doi.org/10.1016/j.kjss.2016.07.007

112



