Analisis Bahasa Kiasan dalam Takarir Instagram @TheBodyShop
AMELIA DEWI NUR ROHMAH, Erlin Estiana Yuanti, S.S., M.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA REFERENCES

Albrighton, T. (2013). The ABC of copywriting. ABC Business Communications Ltd.
http://svobodnapraktika.com/wp-content/uploads/2016/01/The-ABC-of-

Copywriting.pdf

Atmaja, K. (2022). Internet Analysis of Figurative Language in Automotive Advertisement
Slogans. Journal of Pragmatics Research.

Creswell, J. W., & Creswell, J. D. (2017, December 12). Research Design. SAGE
Publications.

Cropley, Arthur. (2023). Qualitative Research Methods: A Practice-Oriented Introduction.

Damayanti, S. E. (2018). A STYLISTIC ANALYSIS OF FIGURATIVE LANGUAGE IN
MARIE CLAIRE MAGAZINE’S BEAUTY PRODUCT ADVERTISEMENTS.
https://journal.student.uny.ac.id/index.php/quill/article/view/14557/14130.

Hesti, H., Tang, M. R., & Aj, A. A. (2022). Functions of Rhetoric and Figurative Language in

Instagram Social Media Skin Care Ads. Journal of Asian Multicultural Research for
Social Sciences Study, 3(2), 44—48. https://doi.org/10.47616/jamrsss.v3i2.282
Holak, B., & McLaughlin, E. (2017, May 26). Instagram. CIO.

https://www.techtarget.com/searchcio/definition/Instagram (accesses on July 30,

2024)

Instagram account of The Body Shop https://www.instagram.com/thebodyshop/

Instagram help center https://help.instagram.com/424737657584573/ (accesses on April 26,
2024)

Johnson, G., & Arp, T. R. (2016). Perrine’s Literature: Structure, Sound, and Sense. Cengage
Learning.

Katai, R. (2024, April 12). 8 Benefits to Advertising on Instagram. Neal Schaffer Ofticial
Site. https://nealschaffer.com/4-benefits-advertising-instagram/ (accesses on July 29,
2024)

Keraf, G. (2017). Diksi dan Gaya Bahasa. Gramedia Pustaka Utama.

Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0. John Wiley & Sons.

Leech, Geoftrey. (1981). A Linguistic Guide to English Poetry. New York: Longman Inc.
McQuarrie, E. F., & Mick, D. G. (1996). Figures of Rhetoric in Advertising Language. the
Journal of Consumer Research/Journal of Consumer Research, 22(4), 424.

https://doi.org/10.1086/209459

39


http://svobodnapraktika.com/wp-content/uploads/2016/01/The-ABC-of-Copywriting.pdf
http://svobodnapraktika.com/wp-content/uploads/2016/01/The-ABC-of-Copywriting.pdf
https://journal.student.uny.ac.id/index.php/quill/article/view/14557/14130
https://doi.org/10.47616/jamrsss.v3i2.282
https://www.techtarget.com/searchcio/definition/Instagram
https://www.instagram.com/thebodyshop/
https://help.instagram.com/424737657584573/
https://nealschaffer.com/4-benefits-advertising-instagram/
https://doi.org/10.1086/209459

Analisis Bahasa Kiasan dalam Takarir Instagram @TheBodyShop
AMELIA DEWI NUR ROHMAH, Erlin Estiana Yuanti, S.S., M.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
%gjrl}?a%/\-%ebster, L. (1995). Merriam-Webster s Encyclopedia of Literature. Merriam-

Webster.

Nasim, B., Ali, S.M., Ameneh, Y., & Hadi, R. (2016). RESEARCHER AS AN
INSTRUMENT IN QUALITATIVE RESEARCH: CHALLENGES AND
OPPORTUNITIES. Advances in Nursing & Midwifery, 25, 27-37.

Newlyn, L. (2021, March 9). The Craft of Poetry. Yale University Press.

Nichifor, B. (2014). THEORETICAL FRAMEWORK OF ADVERTISING - SOME
INSIGHTS. Studies and Scientific Researches. Economics Edition, 19
https://doi.org/10.29358/sceco.v0i19.260

Official Website of The Body Shop https://www.thebodyshop.com/

Oyesomi, K., & Salawu, A. (2019). Assessing the Uniqueness of Indigenous Language in
Advertising: Analysis of Figurative Language Used in Selected Telecommunication
Yoruba Advertisement in Nigeria. the Qualitative Report.
https://doi.org/10.46743/2160-3715/2019.3878

Paudyal, H.N.S. (2023) 'The Use of Imagery and Its Significance in Literary Studies,' The
Outlook Journal of English Studies, 14, pp. 114-127.
https://doi.org/10.3126/0jes.v14i1.56664.

Phillips, B. J., & McQuarrie, E. F. (2002). The Development, Change, and Transformation of

Figurative Style in Magazines Advertisements 1954-1999. Journal of Advertising,
31(26), 1-13.

Pho-Klang, K. (2020). Figurative Language in Social Media Captions for Clothing
Advertisements. Rangsit Journal of Social Sciences and Humanities, 7(2), 33-40.

Roza, S., Sriayudha, Y., Khalik, 1., & Octavia, A. (2022). CONSUMER ATTITUDE
TOWARDS ADVERTISING ON INSTAGRAM: THE ROLE OF ADS
PERSONALIZATION AND CONSUMER EXPERIENCE. Dinasti International
Journal of Digital Business Management, 3(1), 130-140.
https://doi.org/10.31933/dijdbm.v3i1.1081

Suryasa, I. W. (2016). Figurative Language Found in Printed Advertisement: A Case Study of
Visitor’s Guide to Bali. International Journal of Linguistics, Literature and
Culture, 2(1), 51-60.

Thompson, A. (2024, January 30). Digital 2024: 5 billion social media users - We Are Social
Indonesia. We Are Social Indonesia. https://wearesocial.com/id/blog/2024/01/digital-

2024-5-billion-social-media-users/

40


https://doi.org/10.29358/sceco.v0i19.260
https://www.thebodyshop.com/
https://doi.org/10.46743/2160-3715/2019.3878
https://doi.org/10.3126/ojes.v14i1.56664
https://doi.org/10.31933/dijdbm.v3i1.1081
https://wearesocial.com/id/blog/2024/01/digital-2024-5-billion-social-media-users/
https://wearesocial.com/id/blog/2024/01/digital-2024-5-billion-social-media-users/

Analisis Bahasa Kiasan dalam Takarir Instagram @TheBodyShop
AMELIA DEWI NUR ROHMAH, Erlin Estiana Yuanti, S.S., M.A.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
1 /})P{)vhg/,\% A., & Rosiani, H. (2016). FIGURATIVE LANGUAGE OF MAYBELLINE
COSMETICS ADVERTISEMENT FOUND IN CATALOGUE ONLINE ON
PINTEREST. Dinamika: Jurnal Sastra Dan Budaya/Dinamika: Jurnal Sastra Dan

Budaya, 4(1). https://doi.org/10.25139/dinamika.v3i2.1596

Wiersma, W. (2000). Research Methods in Education. Allyn & Bacon.
Worfel, S. (2019). Brand-Awareness through Marketing on Instagram—An Instagram
Marketing Strategy for ONIMOS Clothing.

Zia, A., Javed, N., & Bilal, M. (2018). Copy Writing Elements and Brand Relationship: An
Analysis of Print Advertisements’ Language. Global Social Sciences Review, ITI(I1I),

41


https://doi.org/10.25139/dinamika.v3i2.1596
https://doi.org/10.31703/gssr.2018(iii-iii).23

	Appendix

