
i 

 

ANALYSIS OF FACTORS INFLUENCING CONSUMER PURCHASE 

INTENTION FOR VIVO SMARTPHONE 

 

 

 

THESIS 

 

 

To partially fulfill the requirements to achieve a bachelor's degree 

Faculty of Economics and Business Gadjah Mada University 

 

 

 
 

 

 

Supervisor: Widya Paramita, SE., M.Sc., Ph.D. 

 

 

By: 

 

Muhammad Andhika Awaluddin 

18/423007/EK/21648 

 

 

 

 

 

 

MANAGEMENT STUDY PROGRAM 

FACULTY OF ECONOMICS AND BUSINESS 

GADJAH MADA UNIVERSITY 

YOGYAKARTA 

2024 

Analysis of Factors Influencing Consumer Purchase Intention for VIVO Smartphone
Muhammad Andhika Awaluddin, Widya Paramita, SE., M.Sc., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Analysis of Factors Influencing Consumer Purchase Intention for VIVO Smartphone
Muhammad Andhika Awaluddin, Widya Paramita, SE., M.Sc., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/




