A Multimodal Analysis on Sun Eater's Instagram Posts

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA TABLE OF CONTENTS

HALAMAN PENGESAHAN ..ottt
PERNYATAAN BEBAS PLAGIASI......ooiiiiieieee e
ACKNOWLEDGEMENT .....ooiiiiiiiieiee et
ABSTRAK ...ttt
ABSTRACT ..ottt e sre et e aeaneesre e e neenree e
LIST OF TABLES ..ottt
LIST OF FIGURES ......oiiii ittt
CHAPTER 1 oottt e
INTRODUCTION ....ooitiiiiiiiieitiaie ettt nne s
1.1 THE BACKGROUND OF THE STUDY ...cccooviiiiiiiiieiiciecce
1.2 THE OBJECTIVES OF THE STUDY ...cccoiiiiiiieienieneee e
1.3 THE SCOPE OF THE STUDY ....ccecoiiiiiiiiiiieeieeeseeee e
1.4 THE SIGNIFICANCE OF THE STUDY ...cccoeoiiiiiieienieneenceee e
1.5  LITERATURE REVIEW......cccooiiiiiiiiii e
CHAPTER 2 ..ottt
RESEARCH METHODS .....ooiiiiiiieiiie ettt
2.1 THEORETICAL FRAMEWORK ......ccoooiiiiiiiiiiieeesee e
2.1.1.  Multimodality Discourse ANalysis.........c.cccovvervrivenieeniniecneenennns
2.1.2. Visual Grammar..........occoeivieiiiiiieseee e
2.1.3. Systemic Functional Linguistics (SFL) .....cccococovviiiiniiiiiien

2.2 RESEARCH DESIGN .....ccoiiiiiiiiiiiieicee e
2.3 METHODS OF DATA COLLECTION......cccccoviieiiinieiieeec e
24  RESEARCH PROTOCOLS ......cocooiiiiiiiiiiie e
2.5  METHODS OF DATA ANALYSIS ...
CHAPTER 3 .ot bbbttt e
FINDINGS AND DISCUSSION .....coiiiiiiiieiieiieiese et
3.1.  VISUAL GRAMMAR ANALYSIS RESULT ......ccoccoiiiiriiiiinienien,
3.1.1. AlbUm Promotion.........ceeivieiiiiiieiieiee e
3.1.2. Festival Promotion ..........cocceiiiiiiiiiiiiie e
3.1.3. Behind-the-Scenes Content............ccovveeieiiiiiiieniieiee e

3.1.4. Merchandise PromoOtiON ......oveeveeee oo eeeenenn

Vi

ZAHRA SHAFYAH SYBA, Wahyu Kartika Wienanda, S.Pd., M.Pd.



A Multimodal Analysis on Sun Eater's Instagram Posts
ZAHRA SHAFYAH SYBA, Wahyu Kartika Wienanda, S.Pd., M.Pd.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
CADASNAA  Job Vacancy PromoOtion. ........cuoiiiiiiiiii e
3.2.  INTERPERSONAL METAFUNCTION ANALYSIS RESULT ......cccoooiiieiiinne
3.2.1. IMOOMS .ttt n et nne e
3220 MOAALIEY e
3.2.3. Personal PrONOUN .........c.ooiiiiiiiiic e

3.3.  MULTIMODAL ANALYSIS USED TO PROMOTE AND ATTRACT SUN
EATER’S TARGET AUDIENCE .......ooiiiiiiiiiiei e s

CHAPTER 4 ... s
CONCLUSION AND SUGGESTION ..ottt
REFERENCES ..o
APPENDICES ...

vii



