Pera}ncangan Kanvas Model Bisnis B2B2C Semi-Kustom Modest Fashion dengan Menggunakan
Analisis
Porter's Five Forces dan Uji Penerimaan Berkerangka Kerja E-Retail Test
Audry, Rika Fatimah, P.L., M.Sc., Ph.D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Adminlp2m. (2022). Analisis Porter Five Force - Definisi serta Penjelasannya.
LP2M
UMA https://www.researchgate.net/publication/364610961 Approaching

Porter's five forces through social media analytics
Amit, R., & Zott, C. (2021). Business Model Innovation Strategy. John Wiley &

Sons, Inc.

Caldwell, A. (2023, November 8). What is business to business to consumer
(B2B2C)? Oracle NetSuite.
https://www.netsuite.com/portal/resource/articles/fecommerce/b2b2c.shtm
I#:~:text=0Online%20marketplaces%20such%20as%20Amazon,shipping
%20the%20products%20to%20customers.

Febryanto, T. (2016, May 12). 5 Tipe bentuk tubuh cewek dan pakaian yang cocok
digunakan. brilio.net. https://www.brilio.net/cewek/5-tipe-bentuk-tubuh-
cewek-dan-pakaian-yang-cocok-digunakan-160512u.html

Garcia-Salirrosas, E. E., Rondon-Eusebio, R. F., Millones-Liza, D. Y., & Auqui, J.
F. B. (2023). e-RetailTest: Scale to Assess the Attitude of Consumers
towards E-Commerce in the Retail Sector. Sustainability, 15(6), 4964.
https://doi.org/10.3390/su15064964

Friday, R., & Leah, A. (2024). Mixed Purposeful Sampling: A Practical Guide to
Selecting Participants for Mixed Methods Research. In S. Hesse-Biber &
P. Leavy (Eds.), The SAGE Handbook of Qualitative Data Collection (pp.
1:8:17). SAGE Publications. Retrieved from
https://methods.sagepub.com/book/the-sage-handbook-of-qualitative-

data-collection/i817.xml

Hassan, S. (2012). The Value Proposition: A Critical Review of the Theoretical and
Practical Literature. European Journal of Marketing, 46(11-12), 1650-
1673.(http://essay.utwente.nl/93558/1/Heinink_MA_BMS.pdf)

111


https://www.researchgate.net/publication/364610961_Approaching_Porter's_five_forces_through_social_media_analytics
https://www.researchgate.net/publication/364610961_Approaching_Porter's_five_forces_through_social_media_analytics
https://doi.org/10.3390/su15064964
https://methods.sagepub.com/book/the-sage-handbook-of-qualitative-data-collection/i817.xml
https://methods.sagepub.com/book/the-sage-handbook-of-qualitative-data-collection/i817.xml
http://essay.utwente.nl/93558/1/Heinink_MA_BMS.pdf

Peralmcangan Kanvas Model Bisnis B2B2C Semi-Kustom Modest Fashion dengan Menggunakan
Analisis
Porter's Five Forces dan Uji Penerimaan Berkerangka Kerja E-Retail Test
Audry, Rika Fatimah, P.L., M.Sc., Ph.D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Huber, E., & Sacca, P. B. B. (2021, May 19). “Plus-Size” & “Size-Inclusive”
collections aren’t the same. Here’s why the difference matters. Refinery29.
https://www.refinery29.com/en-us/2021/05/10477723/plus-size-size-
inclusive-fashion-meaning

Julianto, 1. (2023). Tantangan dan peluang implementasi artificial intelligence (Al)
dalam industri fashion di Indonesia. Jurnal Manajemen Teknologi, 24(1),
1-10.  https://www.jove.com/institutions/AS-Asia/ID-Indonesia/32293-
Universitas-Islam-Indonesia

Martiana, E., Sari, R., & Purwaningsih, A. (2018). Modest fashion sebagai identitas
komunitas global dan alternatif mode di Indonesia. Jurnal IImu Sosial dan
Humaniora, 12(2), 235-248. https://doi.org/10.1310/jish.v12i2.2423

Osterwalder, A., & Pigneur, Y. (2010). Business Model Generation. John Wiley &
Sons, Inc.

Porter, M. E. (2008). Competitive Strategy: Techniques for Analyzing Industries
and Comepetitors. Free Press. Retrieved from
https://en.wikipedia.org/wiki/Porter%?27s_five_forces_analysis

Prananda, A. H., & Thalib, H. (2020). Aplikasi Gojek: Studi kasus sukses
digitalisasi bisnis tradisional ojek menjadi bisnis modern di Indonesia.
Jurnal Administrasi Bisnis, 55(2), 245-264.
http://jurnal.bsi.ac.id/index.php/jab/about

Pradana, M. (2015). Klasifikasi Jenis-jenis Bisnis E-commerce Di Indonesia. Jurnal
Neo Bis, 9, 2.

Rerung, R. R. (2018). E-Commerce, menciptakan daya saing melalui teknologi
informasi. Deepublish.

Rizaldy, A., & Supiansyah, S. (2023). Recognize The Fierce Competition in The
Fast Fashion Industry. International Research Journal of Business Studies,
16(1), 1-10. https://doi.org/10.21632/irjbs.16.1.1-10

Sandhusen, R. L. (2008). Marketing. Barrons Educational Series.

Witi, A. (2021). E-commerce: Solusi pemasaran di era digital. Jurnal Teknologi
dan Sistem Informasi, 12(1), 74-85. https://just-si.ub.ac.id/

112


https://www.jove.com/institutions/AS-Asia/ID-Indonesia/32293-Universitas-Islam-Indonesia
https://www.jove.com/institutions/AS-Asia/ID-Indonesia/32293-Universitas-Islam-Indonesia
https://en.wikipedia.org/wiki/Porter's_five_forces_analysis
http://jurnal.bsi.ac.id/index.php/jab/about
https://just-si.ub.ac.id/

Perancangan Kanvas Model Bisnis B2B2C Semi-Kustom Modest Fashion dengan Menggunakan

Analisis
Porter's Five Forces dan Uji Penerimaan Berkerangka Kerja E-Retail Test
Audry, Rika Fatimah, P.L., M.Sc., Ph.D

UNIVERSITAS ) . . . . . ) .
GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Yuniastuti, A., & Pratama, B. (2023). Modest fashion industry: A growing sector
in the halal industry. Journal of Islamic Marketing, 14(3), 275-292.
https://doi.org/10.1108/JIMA-06-2022-0123

Yulianto. (2017, February 14). Tantangan industri halal di Indonesia.
Republika.co.id. https://www.ith.ac.id/berita/tantangan-dan-peluang-
industri-halal-di-indonesia-dan-dunia/57020

113


https://doi.org/10.1108/JIMA-06-2022-0123
https://www.itb.ac.id/berita/tantangan-dan-peluang-industri-halal-di-indonesia-dan-dunia/57020
https://www.itb.ac.id/berita/tantangan-dan-peluang-industri-halal-di-indonesia-dan-dunia/57020

	JUDUL
	HALAMAN PERNYATAAN
	HALAMAN PENGESAHAN
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	ABSTRAK
	ABSTRACT
	BAB I PENDAHULUAN
	1.1 Lingkungan Eksternal Perusahaan
	1.2 Lingkungan Internal Perusahaan
	1.3 Rumusan Masalah
	1.4 Pertanyaan Penelitian
	1.5 Tujuan Penelitian
	1.6 Manfaat Penelitian
	1.7 Sistematika Penulisan

	BAB II LANDASAN TEORI
	2.1 Perdagangan Elektronik
	2.2 Porter’s Five Force
	2.3 Kanvas Bisnis Model
	2.3.1 Segmen Pasar (Customer Segments)
	2.3.2 Penawaran Nilai (Value Propositions)
	2.3.3 Saluran (Channels)
	2.3.4 Hubungan Pelanggan (Customer Relationships)
	2.3.5 Aliran Pendapatan (Revenue Streams)
	2.3.6 Sumber Daya Kunci (Key Resources)
	2.3.7 Aktivitas Kunci (Key Activities)
	2.3.8 Kemitraan Kunci (Key Partnerships)
	2.3.9 Struktur Biaya (Cost Structure)

	2.4 E-Retail Test

	BAB III METODE PENELITIAN
	3.1 Desain Penelitian
	3.2 Unit Analisis
	3.3 Metode Pengumpulan Data
	3.4 Instrumen Penelitian
	3.5 Metode Analisis Data

	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Profil Responden
	4.1.1 Responden Wawancara
	4.1.2 Responden Kuesioner

	4.2 Analisis Porter’s Five Force
	4.2.1 Persaingan Industri
	4.2.2 Kekuatan Pemasok
	4.2.3 Kekuatan Pembeli
	4.2.4 Ancaman Pendatang Baru
	4.2.5 Ancaman Produk Pengganti
	4.2.6 Analisis Daya Tarik Industri Fashion Modest Semi-Kustom

	4.3 Analisis dan Pembentukan Business Model Canvas
	4.3.1 Segmen Pasar (Customer Segments)
	4.3.2 Penawaran Nilai (Value Propositions)
	4.3.3 Saluran (Channels)
	4.3.4 Hubungan Pelanggan (Customer Relationships)
	4.3.5 Aliran Pendapatan (Revenue Streams)
	4.3.6 Sumber Daya Kunci (Key Resources)
	4.3.7 Aktivitas Kunci (Key Activities)
	4.3.8 Kemitraan Kunci (Key Partnerships)
	4.3.9 Struktur Biaya (Cost Structure)

	4.4 Customer Journey dan Prototipe EIOU
	4.5 Analisis Uji Peneriman dengan Model E-Retail Test
	4.5.1 Uji Penerimaan Calon Mitra Produksi Aplikasi EIOU
	4.5.2 Uji Penerimaan Calon End-Customer Aplikasi EIOU

	4.6 Pembahasan

	BAB V KESIMPULAN DAN SARAN
	5.1 Kesimpulan
	5.2 Keterbatasan dan Saran Penelitian Selanjutnya

	DAFTAR PUSTAKA
	LAMPIRAN

