Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Alhazmi, A. A., & Kaufmann, A. (2022, April 25). Phenomenological Qualitative
Methods Applied to the Analysis of Cross-Cultural Experience in Novel
Educational Social Contexts. Frontiers in Psychology, 13(2022), 1-12.
https://doi.org/10.3389/fpsyg.2022.785134

Armould, E., Pierce, L. L., & Malse, A. (2006). Toward a cultural resource-based
theory of the customer. In: Lusch, R. F, & Vargo, S. L. (Ed.), In the
service-dominant logic of marketing: Dialog, debate & directions (pp.
320-333). ME Sharpe.
https://www.researchgate.net/publication/215915344 Toward a cultural r
esource-based theory of the customer

Bettencourt, L. A. (1997). Journal of Retailing. Customer voluntary performance:
Customers as partners in service delivery, 73(3), pages 383 - 406.
https://doi.org/10.1016/S0022-4359(97)90024-5

Beyerlein, M. M., Moran, L., Freedman, S., & McGee, C. (2003). Beyond Teams:
Building the Collaborative Organization. Wiley. -

Binkhorst, E., & Dekker, T. D. (2009, March 4). Journal of Hospitality Marketing
& Management. Agenda for Co-Creation Tourism Experience Research,
18(2-3), 311 -327. https://doi.org/10.1080/19368620802594193

Blokland, T. (2017). Community as Urban Practice. Polity Press. -

126



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Boh, W. F., Ren, Y., Kiesler, S., & Bussjaeger, R. (2007, July). Organization
Science. Expertise and Collaboration in the Geographically Dispersed
Organization, 18(4), 595 - 612. 10.1287/orsc.1070.0263 Authors:

Cambra-Fierro, J., Melero-Polo, 1., & Sese, F. J. (2018). Journal of Service Theory
and Practice. Customer value co-creation over the relationship life cycle,
28(3), pp- 336 - 355. DOI 10.1108/JSTP-01-2017-0009

Crotty, M. (1998). The Foundations of Social Research: Meaning and Perspective
in the Research Process (lst ed.). SAGE Publications.
https://doi.org/10.4324/978 1003115700

Denzin, N. K. (1978). The research act: a theoretical introduction to sociological
methods. McGraw-Hill. https://doi.org/10.4324/9781315134543

Dong, B., Evans, K. R., & Zou, S. (2007, March). Journal of The Academy of
Marketing Science. The effects of customer participation in co-created
service recovery, 36(1), 123 - 137. 10.1007/s11747-007-0059-8

Durugbo, C., & Pawar, K. (2014). Expert Systems with Applications. 4 unified
model of the co-creation process, 41(2014), 4373 - 4387.
http://dx.doi.org/10.1016/j.eswa.2014.01.007

Durugbo, C., & Pawar, K. (2014, July 9). A unified model of the co-creation
process. Expert Systems with Applications, 41(9), 4373 - 4387.
https://doi.org/10.1016/j.eswa.2014.01.007

Ennew, C. T., & Binks, M. R. (1999, February). Journal of Business Research.

Impact of Participative Service Relationships on Quality, Satisfaction and

127



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Retention:  An  Exploratory  Study,  46(2), 121 - 132.
10.1016/S0148-2963(98)00016-2

Escandon-Barbosa, D., Salas, J., Rialp, J., & Camen Alarcon del Amo, M. d.
(2021, November). Global Business Review. Power in Value Cocreation
Process: The Emergence of a New Dimension, 1(24), 1 - 24. DOI:
10.1177/09721509211060198

Ferreira, J., Ferreira, C., & Bos, E. (2021). Geoforum. Spaces of consumption,
connection, and community: Exploring the role of the coffee shop in urban
lives, 119(1), 21 - 29. 10.1016/j.geoforum.2020.12.024

Flick, U. (2009). An Introduction to Qualitative Research (4th ed.). An
introduction to qualitative research, 4th ed.
https://www.scirp.org/reference/referencespapers?referenceid=2205342

Frow, P., Nenonen, S., Payne, A., & Storbacka, K. (2015, January 22). Managing
Co-creation Design: A Strategic Approach to Innovation. British Journal
of Management, 26(3), 463-483. https://doi.org/10.1111/1467-8551.12087

Fuller, J., & Matzler, K. (2007, June). Technovation. Virtual product experience
and customer participation—A chance for customer- centred. Really New
Products., 27(6), 378 - 387. 10.1016/j.technovation.2006.09.005

Gentile, C., Spiller, N., & Noci, G. (2007, October). European Management
Journal. How to Sustain the Customer Experience: An Overview of
Experience Components that Co-create Value With the Customer, 25(5),

pp. 395 - 410. doi:10.1016/J.em;.2007.08.005

128



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Golafshani, N. (2003, December). Understanding Reliability and Validity in
Qualitative Research. The Qualitative Report, 8(4), 597 - 607.
https://doi.org/10.46743/2160-3715/2003.1870

Gronroos, C., & Gummerus, J. (2014). Managing Service Quality. The service
revolution and its marketing implications: service logic vs
service-dominant logic, 24(3), pp. 206 - 229. 10.1108/MSQ-03-2014-0042

Groth, M., Mertens, D. P., & Murphy, R. O. (2005). Customer as Good Soldiers:
Extending Organizational Citizenship Behavior Research to The Customer
Domain. In D. L. Turnipseed (Ed.), Handbook of Organizational
Citizenship Behavior: A Review of "good Soldier" Activity in
Organizations (pp. 415 - 433). Nova Science Publishers. -

Haryanto, G. 1. (2020, September 25). Dampak Pandemi Covid-19, Banyak Kedai
Kopi Di Yogyakarta Tutup. Warta Kita.
https://www.wartakita.org/dampak-pandemi-covid-19-banyak-kedai-kopi-
di-yogyakarta-tutup/

Hennig-Thurau, T., Gwinner, K. P, & Gremler, D. D. (2002, February).
Understanding Relationship Marketing Outcomes : An Integration of
Relational Benefits and Relationship Quality. Journal of Service Research,
4(3),230-247.10.1177/1094670502004003006

Henriksen, I. M., Skjalsvold, T. M., & Grenning, I. (2013). The café community.
In A. Tjora & G. Scambler (Eds.), Café Society (pp. 87 - 102). Palgrave

Macmillan. -

129



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hickey, A. M., & Davis, A. M. (2014, December &). A Unified Model of
Requirements Elicitation. Journal of Management Information Systems,
20(4), 65 - 84. https://doi.org/10.1080/07421222.2004.11045786

Hoyer, W. D., Chandy, R., Dorotic, M., Krafft, M., & Singh, S. S. (2010, August).
Journal of Service Research. Consumer Cocreation in New Product
Development, 13(3), 283 -296. 10.1177/1094670510375604

Hsiao, C., Lee, Y. H., & Chen, W. J. (2015). Tourism Management. The effect of
servant leadership on customer value co-creation: A cross-level analysis
of key mediating roles, 49(2015), 45 - 47.
http://dx.doi.org/10.1016/j.tourman.2015.02.012

Husserl, E. (1913/1962). Ideas : General Introduction to Pure Phenomenology
(W. R. B. Gibson, Trans.). New York : Collier Books.

Jap, S. D., & Ganesan, S. (2000, May). Journal of Marketing Research. Control
Mechanisms and the Relationship Life Cycle: Implications for
Safeguarding Specific Investments and Developing Commitment, 37(2),
pp. 227 - 245. https://doi.org/10.1509/jmkr.37.2.227.18735

Keaveney, S. M. (1995). Journal of Marketing. Customer Switching Behavior in
Service Industries: An  Explorative  Study., 39%2), 71 - 82.
http://dx.doi.org/10.2307/1252074

Kelley, S. W., Donnelly, Jr., J. H., & Skinner, S. J. (1990). Journal of Retailing.
Customer participation in service production and delivery, 66(3), 315 -
335.

https://go.gale.com/ps/i.do?id=GALE%7CA9703 165&sid=googleScholar

130



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

&v=2.1&it=r&linkaccess=abs&issn=00224359&p=AONE&sw=w&userG
roupName=anon%7E47124 198 &aty=open-web-entry

Kellogg, D. L., Youngdahl, W. E., & Bowen, D. E. (1997). International Journal
of Service Industry Management. On the relationship between customer
participation and satisfaction: two frameworks, 8(3), 206 - 219.
https://doi-org.ezproxy.ugm.ac.id/10.1108/09564239710185406

Kusari, S., Hoeffler, S., & Ilacobucci, D. (2013, August 2). Journal of
Business-to-Business Marketing. Trusting and Monitoring Business
Partners throughout the Relationship Life Cycle, 20(3), pages 119 - 138.
https://doi.org/10.1080/1051712X.2012.757716

Lengnick-Hall, C. A. (1996, July). The Academy of Management Review.
Customer Contributions to Quality: A Different View of the
Customer-Oriented Firm, 21(3), pp. 791 - 824,
https://doi.org/10.2307/259002

Lengnick-Hall, C. A., Claycomb, V. C., & Inks, L. W. (2000). European Journal
of Marketing. From recipient to contributor: examining customer roles
and  experienced  outcomes,  34(3/4), pp. 359 -  383.
https://doi.org/10.1108/03090560010311902

Lester, S. (1999). An introduction to phenomenological research. An introduction
to phenomenological research.
https://www.semanticscholar.org/paper/An-introduction-to-phenomenologi

cal-research-Lester/02b321149f8a77cel 12a0664e40cc7780190f0c4

131



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Morrison, E. W. (1993, June). The Academy of Management Journal. Newcomer
Information Seeking: Exploring Types, Modes, Sources, and QOutcomes,
36(3), pp. 557 - 589. https://doi.org/10.2307/256592

Navarro, S., Llinares, C., & Garzon, D. (2016). Journal of Business Research.
Exploring the relationship between co-creation and satisfaction using
0C4, 69(1), 1336 - 1339. http://dx.doi.org/10.1016/j.jbusres.2015.10.103

Neubauer, B. E., Witkop, C. T., & Varpio, L. (2019, 4 5). Prospect Med Educ.
How phenomenology can help us learn from the experiences of others,
8(2019), 90 - 97. 10.1007/S40037-019-0509-2

Noble, H., & Heale, R. (2019, July). Triangulation in research, with examples.
Evidence-Based Nursing, 22(3), 67 - 68.
https://doi.org/10.1136/ebnurs-2019-103 145

Orcik, A., Tekic, Z., & Anisic, Z. (2013). International Journal of Industrial
Engineering and Management (IJIEM). Customer Co-Creation throughout
the Product Life Cycle, 4(1), pp. 43 - 49. 10.24867/IJIEM-2013-1-106

Payne, A. F., Storbacka, K., & Frow, P. (2008). Managing the co-creation of value.
Journal of the Academy of Marketing Science, 36(-), 83 - 96.
http://dx.doi.org/10.1007/s11747-007-0070-0

Perna, A., O'Toole, T., Baraldi, E., & Gregori, G. L. (2022). The value co-creation
journey: a longitudinal process unfolding in a network through
collaboration. Journal of Business & Industrial Marketing, 37(13), 182 -

196. 10.1108/JBIM-09-2021-0439

132



Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Prahalad, C. K., & Ramaswamy, V. (2004). Strategy & Leadership. Co-creating
unique value with customers, 32(3), 4 - 9.
https://doi.org/10.1108/10878570410699249

Prebensen, N. K., & Xie, J. (2017). Tourism Management. Efficacy of co-creation
and mastering on perceived value and satisfaction in tourists'
consumption, 60(2017), 166 - 176.
http://dx.doi.org/10.1016/j.tourman.2016.12.001

Purnomo, B. R., Adiguna, R., Widodo, W., Suyatna, H., & Nusantoro, B. P. (2021,
September 9). Entrepreneurial resilience during the Covid-19 pandemic:
navigating survival, continuity and growth. Journal of Entrepreneurship in
Emerging Economies, 13(4), 497 - 524. 10.1108/JEEE-07-2020-0270

Rosenbaum, M. S., & Massiah, C. A. (2007). Journal of Service Research. When
Customers Receive Support from Other Customers: Exploring the
Influence of Intercustomer Social Support on Customer Voluntary
Performance., 9(3),257 - 270. https://doi.org/10.1177/10946705062958

Saldana, J. (2013). The Coding Manual for Qualitative Researchers (2nd ed.).
SAGE Publications Ltd.

Scambler, G. (2013). Cafes, Third Places and the Enabling Sector of Civil Society.
In A. Tjora & G. Scambler (Eds.), Cafée Society (pp. 67 - 86). Palgrave
Macmillan, New York.

Shaw, G., Bailey, A., & Williams, A. (2011). Tourism Management. Aspects of

service-dominant logic and its implications for tourism management:

133

Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Examples  from the hotel industry, 32(2011), 207 - 214.
doi:10.1016/j.tourman.2010.05.020

Strauss, A. L. (2010). Qualitative Analysis for Social Scientists. Cambridge
University Press. https://dol.org/10.1017/CB0O9780511557842

Strauss, A. L., & Corbin, J. M. (1998). Basics of Qualitative Research:
Techniques and Procedures for Developing Grounded Theory. Ebsco
Publishing. -

Suntikul, W., & Jachna, T. (2016). Tourism Management. The co-creation/place
attachment nexus, 52(2016), 276 - 286.
http://dx.doi.org/10.1016/j.tourman.2015.06.026

Thompson, A. A., Peteraf, M. A., Gamble, J. E., & Strickland, A. J. (2021).
Crafting and Executing Strategy: The Quest for Competitive Advantage :
Concepts and Cases. McGraw-Hill Education. -

Vargo, S. L., & Lusch, R. (2008, March). Journal of the Academy of Marketing
Science. Service-Dominant Logic” Continuing the Evolution, 36(1), 1 -
10. 10.1007/s11747-007-0069-6

Vollstedt, M., & Rezat, S. (2019). Chapter 4 An Introduction to Grounded Theory
with a Special Focus on Axial Coding and the Coding Paradigm. In G.
Kaiser & N. Presmeg (Eds.), Compendium for Early Career Researchers
in Mathematics Education (pp. 81 - 100). Springer International
Publishing. https://doi.org/10.1007/978-3-030-15636-7

Williams, M., & Moser, T. (2019). The Art of Coding and Thematic Exploration

in Qualitative Research. International Management Review, 15(1), 45 - 55.

134



Proses Co-Creation pada Kedai Kopi Lokal di Yogyakarta, Studi Kasus: DIFOUR COFFEE HOUSE
Felisitas Nindi Astaningrum, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Yi, Y., & Gong, T. (2013). Journal of Business Research. Customer value
co-creation behavior: Scale development and validation, 66(2013), 1279 -
1284. 10.1016/j.jbusres.2012.02.026

Zuhriyah, D. A. (2019, August 22). Industri Kedai Kopi Ditaksir Tumbuh 20%
Tahun Ini. Bisnis Ekonomi.
https://ekonomi.bisnis.com/read/20190822/12/1139918/industri-kedai-kop

1-ditaksir-tumbuh-20-tahun-ini

135



	DAFTAR PUSTAKA

